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YEAR: 2023 



Sl. No. Name of the Teacher Title of the Book published Title of the Chapter published 

 
1 

 
Nishant Joshi 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
_ 

 
2 

 
Sneha Rajput 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
_ 

 
3 

 
Garima Mathur 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Effective Talent Acquisition at OHPL 

 
4 

 
Indira Sharma 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Effective Talent Acquisition at OHPL 

 
5 

 
Amitabha Maheshwari 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
The Lockdown Dilemma 

 
6 

 
Nidhi Jain 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
The Lockdown Dilemma 

 
7 

 
Gaurav Jaiswal 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Search of Perfect Recruitment Strategies: A Case of 

Mutual Fund Distributor 

 
8 

 
Ram Kumar paliwal 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Search of Perfect Recruitment Strategies: A Case of 

Mutual Fund Distributor 

 
9 

 
Sneha Rajput 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Having The leave or Having Them Stay: A Case on 

Training Need 

 
10 

Nischay Kumar 

Upmannyu 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

A Case of Societal Entrepreneurship Using Holistic 

Approach 

 
11 

 
Rajesh Gupta 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

A Case of Societal Entrepreneurship Using Holistic 

Approach 

 
12 

 
Richa Banerjee 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
In an Attempt to Achieve a Win-Win Condition 

 
13 

 
Sanjay Gupta 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
In an Attempt to Achieve a Win-Win Condition 

 
14 

 
Raveendra Babu 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
In an Attempt to Achieve a Win-Win Condition 

 
15 

 
Chanda Gulati 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Contouring Talent at Alzonobel 

 
16 

 
Smrita Bhadoria 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Contouring Talent at Alzonobel 

 
17 

 
Isha Gole 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Contouring Talent at Alzonobel 

 
18 

 
Nitin Paharia 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Global to Local: A boon of travel agent 

 
19 

 
Vishesh Upmannyu 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Global to Local: A boon of travel agent 

 
20 

 
Praveen Aronkar 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Challenges to Face and to be Tackled by Hotel Industry 

in Post-COVID Era: A Case Study 

 
21 

 
Brahmmanand Sharma 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Challenges to Face and to be Tackled by Hotel Industry 

in Post-COVID Era: A Case Study 

 
22 

 
Abhay Dubey 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
EMI Store: Key to Remarkable Success 



 
23 

 
Vivek Shrivastava 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
EMI Store: Key to Remarkable Success 

 
24 

 
Pooja Jain 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Lethargic Approach In Expediting Financial Reporting 

System In Ployd Ltd 

 
25 

 
Abhay Singh Chuahan 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Box of A Diamond With Two Rings 

 
26 

 
Satish Bansal 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

 
Box of A Diamond With Two Rings 

 
27 

 
Kishan Singh Rathore 

Writing and Teaching Cases :A Handbook for an 

Incredible Research Methodology and Learning 

Demonetization Is It Opportunity Or Threat: A Case 

Study Of Paytm 

28 Navita Nathani . Financial technology and accounting education 
Analysis of unicorn companies : Acase study on upstox 

and growth 

29 Sneha Rajput Financial technology and accounting education Strategic HR Determinants Of Employee Behavior, 

30 Garima Mathur Financial technology and accounting education Strategic HR Determinants Of Employee Behavior, 

31 Sneha Rajput TOURISM ENCYCLOPEDIA Structural Equation Modelling (SEM). 

 
32 

 
Satish Bansal 

 
Onkologia i Radioterapia 

Classification of Ultrasound Breast Cancer Image Using 

Tuning Up the Hyper-Parameter of Convolutional 

Neural Network 

 

33 

 

Amrapali Chawla Sapra 

 

The Criterian : An International Journal in English 

 

A study on awareness of Life Skills among Post 

Graduate Indian students with special reference to 

Management & Commerce Education in Gwalior region 

34 Richa Banerjee 
Journal of Organizational Culture, 

Communications and Conflict 

Is the Psychological Well Being outcome of hapiness 

and self esteem? 

 
35 

 
Garima Mathur 

STEM: A Multi-Disciplinary Approach to 

Integrate Pedagogies, Inculcate Innovations and 

Connections 

STEM employees: The role of co-worker support, 

perceived insider status and organisation citizenship 

behaviour in achieving employees' retention 

https://www.inderscience.com/jhome.php?jcode=ijpm
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36 Sneha Rajput 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
_ 

37 Navita Nathani 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
_ 

38 
Tarika Singh 

Sikarwar 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Relationship Between Financial Behavior And Financial 

Position: A Study Of Investors 

39 Garima Mathur 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Impact of Curiosity and Interaction on Learning. 

40 Indira Sharma 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Impact of Curiosity and Interaction on Learning. 

 
41 

 
Praveen Aronkar 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Effect of Perceived Usefulness, Perceived Enjoyment and 

Social Pressure on Continuance Intentions of Online 

Shoppers 

 
42 

Prabal Pratap 

singh 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Effect of Perceived Usefulness, Perceived Enjoyment and 

Social Pressure on Continuance Intentions of Online 

Shoppers 

 
43 

 
Navita Nathani 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Impact of Liberalized Trade on Real GDP: Evidence from 

Emerging ASEAN Countries 

44 Gunjan Dwivedi 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Impact of Liberalized Trade on Real GDP: Evidence from 

Emerging ASEAN Countries 

45 Abhay Dubey 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Impact of Customers Shopping Orientation on Purchase 

Intention 

46 Gaurav Jaiswal 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Workplace Bullying As An Antecedents to Job Insecurity 

and Intention to leave 

47 Sonal saxena 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Workplace Bullying As An Antecedents to Job Insecurity 

and Intention to leave 

 
48 

Nischay 

Upmannyu 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Measuring the relationship between Perceived Quality, 

Perceived Value, Hospital Image and Satisfaction with 

respect to Health Services 

 
49 

 
Ashish Yadav 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Measuring the relationship between Perceived Quality, 

Perceived Value, Hospital Image and Satisfaction with 

respect to Health Services 

50 Richa Banerjee 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Role Conflict and Role Overload as Predictors of Job Stress 

51 Smrita Bhadoria 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Role Conflict and Role Overload as Predictors of Job Stress 

52 Sanjay Gupta 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Role Conflict and Role Overload as Predictors of Job Stress 

53 Rishita Sengar 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Role Conflict and Role Overload as Predictors of Job Stress 

 
54 

 
Sneha Rajput 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Examining Impact Of Social Media Marketing Efforts On 

Customer Brnad Image Satisfaction Through 

 
55 

 
Pooja Jain 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

How Variety Seeking, Brand Image and Social Self 

Contributes in Development of Brand Love and word of 

Mouth 

 
56 

Rahul Pratap 

Singh Kaurav 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

How Variety Seeking, Brand Image and Social Self 

Contributes in Development of Brand Love and word of 

Mouth 

 
57 

Brahmmanand 

Sharma 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

How Variety Seeking, Brand Image and Social Self 

Contributes in Development of Brand Love and word of 

Mouth 



58 Chnda Gulati 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Brand Communication, Employee belief and Citizenship 

Behaviour: A Study of Hospitality Sector 

59 
Pranshuman 

Parashar 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Brand Communication, Employee belief and Citizenship 

Behaviour: A Study of Hospitality Sector 

60 Akash Gupta 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Brand Communication, Employee belief and Citizenship 

Behaviour: A Study of Hospitality Sector 

61 Satish Bansal 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Detection of Bone Fracture by Analysis of Medical Image 

using Image Processing 

62 
Mahendra Singh 

yadav 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Detection of Bone Fracture by Analysis of Medical Image 

using Image Processing 

63 
Ram Kumar 

Paliwal 

Handbook on Writing Research Paper in Social 

Science Using Advance Tools 

Detection of Bone Fracture by Analysis of Medical Image 

using Image Processing 

64 Sneha Rajput 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Step by Step Guide to Reference Manager Mendeley 

65 Navita Nathani 
Handbook on Writing Research Paper in Social 

Science Using Advance Tools 
Introduction to e-views 

 
66 

 
Navita Nathani 

Transformation for Sustainable Business and 

Management Practices: Exploring the Spectrum 

of Industry 5.0 

MOOC’s Impact on higher education”doi:10.1108/978-1- 

80262-277-520231010- (Scopus indexed) 

 
67 

Brahmmanand 

Sharma 

Transformation for Sustainable Business and 

Management Practices: Exploring the Spectrum 

of Industry 5.0 

MOOC’s Impact on higher education”doi:10.1108/978-1- 

80262-277-520231010- (Scopus indexed) 

 
68 

 
Praveen Aronkar 

Anveshan (Souvenir) 13th PIMG International 

conference on Industry 4.0 & Key Drivers of 

Sustainable Global Business Practices 

Social support and Brand Image Influences on repurchase 

Intention : A study of Ready made Garments Customers 

69 
Amitabha 

Maheshwari 

International Journal Of Financial Management 

And Economics 

Literature Revire Analysis and study on Current status of 

mutual fund market in India 

70 
Tarika Singh 

Sikarwar 

International Journal Of management Economics 

and Social Sciences 

Issues of Sales and Distribution in rural market of udaipur 

city with special referenec to FMCG Sector 
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Teacher 
Title of the Book published Title of the Chapter published 

71 
Gaurav 

Jaiswal 

Emergence of Innovative Practices for Global 

Business 
_ 

72 Sonal Saxena 
Emergence of Innovative Practices for Global 

Business 
- 

73 S.S Bhakar 
Emergence of Innovative Practices for Global 

Business 
- 

74 Rajesh Gupta 
Emergence of Innovative Practices for Global 

Business 
- 

75 
Tarika Singh 

Sikarwar 
The Cases in Management - 

 

76 

 

Pooja Jain 

Social and Sustainability Marketing: A Casebook 

for Reaching Your 

Socially Responsible Consumers through 

Marketing Science 

 
Much Needed ‘Pad Man’ for Indian Females to Be Dignified: A 

Case Study on Period Poverty 

 

77 

 

Sneha Rajput 

Social and Sustainability Marketing: A Casebook 

for Reaching Your 

Socially Responsible Consumers through 

Marketing Science 

 
Much Needed ‘Pad Man’ for Indian Females to Be Dignified: A 

Case Study on Period Poverty 

 
78 

Navita 

Nathani 

 
Journal of International Conference Proceedings 

Impact of tax knowledge, tax penalties, and E-filing on tax 

compliance in India 

 
79 

Saifali 

Chauhan 

IEEE International Conference on 

Communication Systems and Network 

Technologies (CSNT) 

A statistical analysis on website quality for purchase intention 

during online shopping 

 
80 

Saifali 

Chauhan 

IEEE International Conference on 

Communication Systems and Network 

Technologies (CSNT) 

Performance analysis of online shopping for customer 

satisfaction using PLS-SEM 

 
81 

Richa 

Banerjee 

IEEE International Conference on 

Communication Systems and Network 

Technologies (CSNT) 

Performance analysis of online shopping for customer 

satisfaction using PLS-SEM 

82 
Garima 

Mathur 
Academy Of Marketing Studies Journal 

Practices In Sustainable Finance: A Neoliberal Marketing 

Model In Insurance Sector 

83 
Subeer 

Banerjee 
Ipe Journal Of Management, 

Emotional Stability Scale: Development And Validation In The 

Indian Context, 

84 
Richa 

Banerjee 
Ipe Journal Of Management, 

Emotional Stability Scale: Development And Validation In The 

Indian Context, 

 
85 

Tarika Singh 

Sikarwar 

 
International Journal of Critical accounting 

Composition On Board Of Director And Performance: 

Evaluating The Mediating Effect Of Innovation. 

 
86 

Shivani 

Sharma 

International Journal Of Analytical And 

Experimental Modal Analysis 

Antecedents And Outcomes Of Library Automation Software 

Support On User Satisfaction: A Model And An Empirical 

Investigation. 

87 
Garima 

Mathur 
Splint International Journal Of Professionals 

Urban Tourists And Rural Tourism Destinations: A Study Of 

Amidst Perception 
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Title of the Book published Title of the Chapter published 

 
88 

 
Garima Mathur 

Belt and Road Initiative – Collaboration for 

Success. Textile Science and Clothing 

Technology. 

The Belt and Road Initiative: An Entrepreneurial 

Perspective 

 
89 

 
Navita Nathani 

Belt and Road Initiative – Collaboration for 

Success. Textile Science and Clothing 

Technology. 

The Belt and Road Initiative: An Entrepreneurial 

Perspective 

90 Ruturaj Baber 
An SPSS Guide for Tourism, Hospitality and 

Events Researchers 
Discriminant Analysis 

91 
Rahul Pratap 

singh Kaurav 

An SPSS Guide for Tourism, Hospitality and 

Events Researchers 
Why do we need SPSS? 

92 Chanda Gulati 
An SPSS Guide for Tourism, Hospitality and 

Events Researchers 

Basics of statistics: Understanding central tendencies; b. 

Assumptions of the normality 

93 
Rahul Pratap 

singh Kaurav 

An SPSS Guide for Tourism, Hospitality and 

Events Researchers 
Why research in tourism, hospitality, and events? 

94 Sneha Rajput 
An SPSS Guide for Tourism, Hospitality and 

Events Researchers 
Methods of reliability and validity 

 
95 

Rahul pratap 

singh Kaurav 

The Emerald Handbook of ICT in Tourism and 

Hospitality 

Technology Driven Tourism and Hospitality Industry as a 

Tool for Economic Development: A Bibliometric Analysis 

 
96 

Dr. Sneha 

Rajput 

The Emerald Handbook of ICT in Tourism and 

Hospitality 

Technology Driven Tourism and Hospitality Industry as a 

Tool for Economic Development: A Bibliometric Analysis 

 
97 

 
Ruturaj Baber 

The Emerald Handbook of ICT in Tourism and 

Hospitality 

Technology Driven Tourism and Hospitality Industry as a 

Tool for Economic Development: A Bibliometric Analysis 

 
98 

 
Garima Mathur 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

 
_ 

 
99 

 
S.S Bhakar 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

 
_ 

 
100 

 
Richa Banerjee 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

 
_ 

 
101 

 
Garima Mathur 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Identification of the Relationship Between Procastination 

and Stores 

 
102 

Kishan Singh 

Rathore 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Job Stress : A study of colleges professional in Gwalior 

Division 

 
103 

Nandan 

Velankar 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Impact of cost of Human resources on profiltability : A 

study on telecommunication service Companies in India 

 
104 

 
Sneha Gupta 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Effect of stress on employees Job Performance and 

Commitment 



 
105 

Rahul Pratap 

Singh Kaurav 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Internal marketing and moderating role of eployees: Study 

of Tour Operators and Travel Agencies 

 
106 

 
Ruturaj Baber 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Internal marketing and moderating role of eployees: Study 

of Tour Operators and Travel Agencies 

 
107 

Tarika singh 

Sikarwar 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Factor Affecting perception of Rurals parents towards 

education of Girl child : A study of Gwalior District 

 
108 

 
Monika Gupta 

Integrating Indian Management Philosophy with 

Modern management for Human Excellence 

Factor Affecting perception of Rurals parents towards 

education of Girl child : A study of Gwalior District 

109 Monika Gupta International Journal of Electronic Banking Modelling credit risk management and bank's profitability 

110 
Tarika singh 

Sikarwar 
International Journal of Electronic Banking Modelling credit risk management and bank's profitability 

 
111 

 
Sneha Rajput 

International Journal Of Advanced Science And 

Technology, 29(8) 

Exploring The Factors Affecting Digital Financial Inclusion 

For Socio-Economic Empowerment, Pp.14090-1420 

112 
Tarika Singh 

Sikarwar 

International Journal Of Innovative Technology 

And Exploring Engineering 
Advanced And Emergent Equity Market Behaviour. 

 
113 

Tarika Singh 

Sikarwar 

International Journal Of Recent Technology And 

Engineering (Ijrte) 

Financial Sector Development And Pecuniary Growth: 

Evidence From India And The Republic Of Korea. 

 
114 

Abhay Singh 

Chauhan 

International Journal Of Recent Technology And 

Engineering (Ijrte) 

Financial Sector Development And Pecuniary Growth: 

Evidence From India And The Republic Of Korea. 

115 
Tarika Singh 

Sikarwar 
International Journal Of Electronic Banking Factors Of Entrepreneurial Readiness In Society 

116 
Rahul Pratap 

Singh Kaurav 

Journal Of Asia Entrepreneurship And 

Sustainability 

Analysis of petrol and Diesel prices on domestic 

Automobile sales in India 
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YEAR : 2019 



Sl. No. Name of the Teacher Title of the Book published Title of the Chapter published 

 
116 

 
Rajesh Gupta 

 
optimization and Inventory Management 

EOQ Model Under Discounted Partial 

Advance—Partial Trade Credit Policy with 

Price-Dependent Demand 

117 S.S Bhakar Insights of Social Science Research _ 

118 Richa Banerjee Insights of Social Science Research _ 

119 Gaurav Jaiswal Insights of Social Science Research _ 

120 S.S Bhakar Insights of Social Science Research 
Antecedents and Manifestation of Customer 

Satisfaction on Banking 

121 
Abhay Singh 

Chauhan 
Insights of Social Science Research 

Antecedents and Manifestation of Customer 

Satisfaction on Banking 

122 Navita Nathani Insights of Social Science Research 
Household Financial Management: Relation 

Between Knowledge and Behaviour 

 

123 

 

Nandan Velankar 
 

Insights of Social Science Research 
Household Financial Management: Relation 

Between Knowledge and Behaviour 

 
124 

 
Garima Mathur 

 
Insights of Social Science Research 

Investigating Students Perceived Satisfaction 

and Effectiveness of E- learning on 

Behavioural Intention 

125 Tarika singh sikarwar Insights of Social Science Research 
Modelling Relationship Between FDI, 

Inflation, Interest Rate and stocks returns 

 
126 

 
Shailja Bhakar 

 
Insights of Social Science Research 

Impact of Perceived Quality and Trust on 

Brand Loyalty with Brand attachment as 

mediating variable 

127 Shilpa Sankpal Insights of Social Science Research 
Impact of Emotional Value on Loyalty in 

Baked Goods 

128 Ruturaj Baber Insights of Social Science Research 
Impact of Emotional Value on Loyalty in 

Baked Goods 

129 Gaurav Jaiswal Insights of Social Science Research 
A Relationship Between Workplace 

Spirituality and organisational commitment 

130 Sneha Rajput Insights of Social Science Research 
Impact of Country of Origin on Brand Equity 

and Purchase Intention 

131 Pranshuman parashar Insights of Social Science Research 
Impact of Country of Origin on Brand Equity 

and Purchase Intention 

132 Brahmanand sharma Insights of Social Science Research 
Impact of Country of Origin on Brand Equity 

and Purchase Intention 

133 Richa banerjee Insights of Social Science Research Antecedents of Work Life Balance 

134 Smrita Bhadouria Insights of Social Science Research Antecedents of Work Life Balance 

135 Sanjay Gupta Insights of Social Science Research Antecedents of Work Life Balance 

 
136 

 
Vani Agrawal 

 
Insights of Social Science Research 

Quantified Image Analysis for Coronary 

Artery Disease Due to Plaque Formation 

Using Soft Computing Based Processing 

 
137 

 
Nitin paharia 

 
Insights of Social Science Research 

Quantified Image Analysis for Coronary 

Artery Disease Due to Plaque Formation 

Using Soft Computing Based Processing 

138 Pooja Jain Insights of Social Science Research 
Effect of Foreign Exchange Rate on Oil 

Prices and Gold Prices in Indian Milieu 



139 Satish Bansal Insights of Social Science Research 
Analysis and Interpretation of Abnormalities 

in the Brain using genetic Algorithm 

140 Pinky Sodhi Insights of Social Science Research 
Analysis and Interpretation of Abnormalities 

in the Brain using genetic Algorithm 

141 Krishnakant yadav Insights of Social Science Research 
Analysis and Interpretation of Abnormalities 

in the Brain using genetic Algorithm 

142 Ram kumar Paliwal Insights of Social Science Research 
Analysis and Interpretation of Abnormalities 

in the Brain using genetic Algorithm 

 
143 

Dr. Amitabha 

Maheshwari 

 
Insights of Social Science Research 

The Impact of Intensity of companies 

Intangible Assets on the Volatility of their 
stock prices in India 

144 Dr. Chanda Gulati Insights of Social Science Research 
A Study of Deviant Workplace Behavior and 

Withdrawal Intentions in education sector 

 
145 

Rahul Pratp singh 

kaurav 

 
Insights of Social Science Research 

What Constitute Effectiveness in 

Advertisement? Study of television 

commercials in Tourism Industry 

 
146 

 
Nischay Upamanyu 

 
Insights of Social Science Research 

Product Knowledge, Ethnocentrism and 

Country of Origin Image on Purchase 

Intention: A Study of Mobile Segment 

 
147 

 
Rajesh Gupta 

 
Insights of Social Science Research 

Product Knowledge, Ethnocentrism and 

Country of Origin Image on Purchase 

Intention: A Study of Mobile Segment 

 

 
148 

 

 
P.K singh 

 

 
Insights of Social Science Research 

Effect of Perceived Ease of Use, Perceived 

usefulness, Service Convenience in 

Electronic Service Provider 

EnvironmentContent Quality and Service 

Delivery Quality on Service 

 
149 

 
Krishan Kant Yadav 

International Journal Of Innovative 

Technology And Exploring Engineering 

(Ijitee Journal) 

A Firefly Approach To Collaborative 

Filtering Based Recommender Systems 

Through Fuzzy Features 

 
150 

 
Sneha Rajput 

 
South Asian Journal Of Management 

Factors Affecting The Acceptance Of E- 

Learning By Students: A Study Of E- 

Learning Programs In Gwalior, India, 

 

151 
Tarika Singh 

Sikarwar 

International Journal Of Accounting 

And Financial Reporting 

Social Influence And Individual Financial 

Behavior For Digital Banking: A Causal 
Study 

152 
Tarika Singh 

Sikarwar 

The International Journal Of Financial 

Management 

Determinants Of Trading Decision: An 

Experiential Examination 

 
153 

 
Satish Bansal 

International Journal Of Scientific 

Research In Network Security And 

Communication 

 
Data Security By Steganography: A Review 

 
154 

 
Praveen Aronkar 

International Journal Of Scientific 

Research And Review 

Effect Of Service Quality & Customer 

Satisfaction On Customer Loyalty In Online 
Retail 

 
155 

 
S.S. Bhakar 

Research Review International Journal 

Of Multidisciplinary 

Effect Of Service Quality & Customer 

Satisfaction On Customer Loyalty In Online 

Retail 

 
156 

 
Grima Mathur 

Proceeding of 10th international 
conference on" Digital startegies of 

organisational Success" 

Impact of facebook usage on student 

involment in studies 



 
157 

 
Navita Nathani 

Proceeding of 10th international 

conference on" Digital startegies of 

organisational Success" 

Impact of facebook usage on student 

involment in studies 

 
158 

Kishan Singh 

Rathore 

Proceeding of 10th international 

conference on" Digital startegies of 

organisational Success" 

Analysis of Forign Direct Investment in 

India 

 
159 

 
Saifali Chauhan 

Proceeding of 10th international 
conference on" Digital startegies of 

organisational Success" 

The Impact of Website Quality and 
Reputaion on Purchasing Intention Towards 

online Shopping 

 
160 

 
Subeer benerjee 

Proceeding of 10th international 

conference on" Digital startegies of 

organisational Success" 

The Impact of Website Quality and 

Reputaion on Purchasing Intention Towards 

online Shopping 

 
161 

 
Richa Bnaerjee 

Proceeding of 10th international 
conference on" Digital startegies of 

organisational Success" 

The Impact of Website Quality and 
Reputaion on Purchasing Intention Towards 

online Shopping 
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