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CASE 1 Effective Talent Acquisition at OHPL

Ollive Health Products Limited (OHPL) was a US-based arpanization that extended the business in the Indian
Subcontinent along with different states of the US. OHPL manages back office operations from the
Hyderabad office located i the southern region of India. The Indian effice had a staff of mare than 100
employess inchuding Sales, HE. and operations to cater the needs of US Clientele. The arganization was
mainly dealing with B1B madel to provide pharma praducts. It i the begmning of April and the second wave
of Cowid-19 was aleady pesing a challenze, meanwhils, Narth India had celebrated one of the major festnals
of colours "Holi". Om Aprl 1. 2021, Mr. Dave, Senior Manaper-HE. along with Ms. Tani Gupta, Senior
Executive- HE. falt restless as the festival was in the last week of March and four out of t2n joined three
moaths back, had resigned.

(Olive Health Products Limited (OHPL) was a Private Limited company incorperated on 31 March 1992, &
was classified as a WGD and was liseed at the Regictrar of Companies, Mumbai. Its sanctioned capital was
Bs. 500,000 and fts contributed capital was Bs. 100000. It was iovolved in the wholesale of pharma
machinery, equipment and supplies. The competitors were Suvama Fekha Exponts Private Limited. Archi
Breweries Private Limited. Tekay Prefabs Pat Ltd, Magma Fincorp Limited, Siddhi Owerseas Private
Limited, etr.

OHPL eroup was one of the topmost phamma company specialized m providing wide-ranging Turnkey
services right from designing to ordering for enginesring and mamfachrng of pharmaceutical produocts like
Liquids, Omtments and specifically Soft Gelatin Capsule Products.

The Turokey project services inchade the following.

»  Consulfancy and Mamfachring Services.
» Production of a tailor made ange of process equipment  Commissioning of the project.
»  Product Enow-how and process fechmology for client’s specific prodocts.

Mr. Vinayak Fao, CEQ of the proup, was a Mechanical Enginesr, masters in Industrial Enginesring and
management stadies. He had an expertize and miche on various leading Enginesning and Pharmaceutical
compamnies with an overall expenience of around 20 years. For past 15 years be is actively iovolved with the
Soft Gel indnstry. Mr_ Fao is backad up with professiomals of the highest order.

The company was well equipped i terms of manpower requirements along with the updated nsage of
technology in arder to execute jobs oo a furnkey basis from desien apd development fo production as was
clearly evident from the database. Moreower, as and when required the service staff is outsourced inchading
pecple like specialzed Equipment Desigmers, HVAC Consultants, MechanicalElectrical Enginesring
Consultants, Instrumenfation and Process Conmol Specialist, Asseciate Architects, etr. The companiss
procedure and systems are in line with ether crpanizations in the sector for sefting up projects.

They are associated with top notch profssionak m the pharma industry from India and USA puposefially
for Soft Gelatin Capsule Products from Gemmany and TISA They extend their services in the development of
new products and novel process technolagical upgradation ar rans formation.

(OHPL is a competitive arganization This was popularly evident with the fact that they out performed even
during pandemic. OHPL had orders and repeat orders from their clisntaze inchiding national and
imtermational The orders mchided complete projects, SGC Mamfachring and Process Equipment and
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CASE 2 The Lockdown Dilemma

It was a bright day of 23rd March 2020 when the sun rays filtered in through the window of Sidharth Malhatra
the Plant head of Vikram Weallens Textiles, a leading eroup of the textile industry in India with a tumenver
of about INE. 500 crores. He was deliberating over a grawe problem that was the brewme lockdown for 21
days {covid-19) imposed in India and the difficulties i operating Gwalior plant amidst this pandemic, whils
having a cup of coffes. Vikam Woollen was a prominent player in the worsted yarn segment. it offers a wide
ranze of wool and wool blends such as wool and polyester and Iycra, woal land silk, weol and oylon for
arganized market and specialty yarns such as 100% cashmere and cashmere blends for unorganized market
of the Textile Industry with an anmal furnover of Fupses 1000 Milkon and bad a wide costomer base.

He moves over to the coffee machine to brew his third cup and mrned it on. At the same time. his dpor opened
when Favi Kant, the Smategic Marksting Head along with Abhishek Privadarshi HF. Head of the Vikram
Woollen walked in with a worried look on their face Sidharth looks at both faces and asked T called you to
discuss the unstable sitation created out of this pandemic outhreak.

Ravi Eant- “Yes sir, [ am weorried about the same. I jost now had a telephonic conversatien and confimmed
to Mr. Abhichek Privadarshi. He informed me that the Government of India under leadership of Hon. Prime
Minister Mr. Narendra Modi erdered a pationwide lockdown for 21 days, limitine movement of the entire
1.38 ballion or 138 Crare population of India as a preventive measure against the COVID-19 pandemic in
India

Siddharth Malhatra- This means we have to sbat our producton actvity as well! Are we prepared? If Ves?
Then what is the plan?

While discussing Siddharth Malhetra called his PA and asked to schedule 2 mesting with all the key personne]
ie., marketing head, finance head. prodoction Head, HE. and asked them to come with a Jockdown plan.
(At 4 PM evervons gathers in a room for a meating)

Siddharth Malhotra to marketing head- Please tell what could be done during this serious issue?
Marketing Head- There is neither Demand for the product in the market nor we can complets the existing
targets ar projects. ['m thinkmg to inform customers about the delaved supply of order after lockdown since
they would also be facing the same problem

Siddharth- Ok, What about the Prodoction Department Plarming

Production Manager- Sir, n our production process, a heavy amount of WIP exists which has tobe redoced.
I'm plamming to stop the prodoction process by inmodocing fresh mw material So that we can convert the
WP imto final poeds before lckdown

Siddharth- But in order to convert the WP into finished stock, we shall requirs additional mw material How
will we manaze the existing raw material in the stores?

Production AManager- we maintined the raw material under ABC System which will take care of the
proportionate costly raw material

Abhishek Privadarshi - interrupted and asked to Siddharth “But what about the payment system we will
adopt for the workers during lockdown period.



CASE 3 Search Of Perfect Recruitment Strategies: A
Case Of Mutual Fund Distributor

Mr Somesh Mezhra, HE. manager of 37 Lid, Asia's largest Mual fund distribater company was having a
tonzh time convincms his branch manager, Mr Earan Singh about hiring a candidate Set up in the year 2003,
the company i headquartersd in Ahmadabad (India). teo years back, on April 10, 2018 company changed
their recroitment swategy fom divect hiring by the headquarter to hiring through each branch individoally.
This has given the iberty, feedom to the branch managers to hire their own staff members. With the changs
in smategy, i was for the first time that a contradicting wiew was obtained fom both managers during the
selaction process. Usually, both of them have been on the same page while sslecting a candidate for a different
position, bt this time the siuation was not the same. Mr Singh was highly dazzled by a young and promizsing
candidate Mr Inderjeet Sharma, who bad just passed his graduate school and was all set fo make his caresr.
He seemed to be active, passionate, and full of enthusiasm. He was ready to bring i some fresh ideas and
vigous to the crpanization. While oo the other hand, Mr Mzhra was mmpressed with the performance of Mr
Frishnan Vaidya, a man with an experience of four years in the same field, with vast knowledge, conmacts
and a good market repotation. A man who bad a good name in the market and had wonderfol feedback fom
his kst arganization. The situation seemed to be infense and acute wherein both were giving their own
justifications.

COme of India's top and moest effective networks of distmibuters m the financial services sectar is XZ Lid.. a
well-known organization in the Financial Products Distribators Network. Since itz founding m 2003, XZ Led.
has worked to empower a network of financial product distibators known as the XZ Lid Parmers i order to
reach out fo the averaze person and offer them the chance to buoild wealth. A full-service, comprehensive
mziness platform with end-to-end sohwsons is what XZ offers its Parmers and is essential for success in the
distribution of fmancial goods. The lives of mmerous small and large distribotors have been successflly
traps formed by XZ's appealing range of sehmons, which span every aspect of distribution practice.

XZ Ltd provides a complete wealth management platform with a wide range of financial selutions for the
average person. Providing customers with its Parmers' products that geouinely make a difference, XZ Ltd is
guided by high standards of excellence in operational and service standards.

XZ'c onpoing endeawour is to develop comcepts that are significamt & successfol i scaling busmess
dificalties, seiring accessible possibilities, and fulfilling the inberests of the client. This is motivated by the
strong vision of "Creating Wealth and Transforming Lives.”

With over 23,00,000 investers, over 37,426 3 Pariners, and over INE. 71,847+ crores of ourhual fiund asssts
under puidance spread over 85 branches m 19 states in India, the XZ Ltd family has pradually expanded over
tme. Regardless of the fizures, however, if is the confidence that people have m us that drives our passion
for developine superior sobitions that change mamy lives on a daily basis. A dominant force i the Indian
firamcial services sector, 3 Group is renowned for its potent distribution abilities. Two first-fime business
owners from A subsidiary of the X7 companies, 3Z Wealth Led. distributes muroal fimds. It is one of the key
participants mn the market and operates mn three nattons. Mare than 85 300 Assets are being managed by the
arzanization The business & a pioneer m the disoibution industoy. As a result of the company's deckion to
deal exchizsively with businesses rather than consumers, in the early stages of i development, the public



CASE 4 Having The leave or Having Them Stay:
A Case on Training Need

Temperature Rising

In bot and lumid afternoon of Apnl 2021, Akhil Samesr and Samita, Business Development Managers, Pike
Education, Online Education Platforms, New Delhi (India). sat exhausted and sweaty m am-conditioned
boardroom after ther 1= day of coaching session arranzed by Ms Aarti Knmari, Head, Talent Acquisificn,
Pike Educaton. It was a long and monotonous day for the participants. Deprived of momle, low on
motivation. All thres, Akhil, Sameer and Sapita were uncertain of their funme in the oranization. Whereas,
Mz Aarri, thensht “we have low performance issues. These must be resolved quickly without amny delay now.
Otherwise, it would be exmemely tough for them fo recoup and attain fargets. This was enly the first ssssion
aut of thres.

It seems they really despize the coaching sessions. And the coaching is going fo last till weekend!!™

Aboat the Orzanization

Pike Education & a Privately owned company located in Wew Delhi Mr Sahil Sharma founded the Edutech
‘Compamy in 2017. He appoinfed Mr Sham Chabbra, as CEQ of the organization. The model for this enterprize
impalves a web-based educational platform desipmed to assist mdividuals m realizing their professional
potential through an mferactive leaming eovironment. The advent of cnline education represents a major
chanpe that will bave widespread conssquences. The company 5 commitfed to providing services that
priocitize excellence and adhere to established standards. With Edutech industries booming and the demand
far ooline edocation escalyting with impending uncertainty due to Cowidl9. Currently, Hike Edocation is an
"Cnlme Eduocation Solutions” company worth Fs.50 million thet i fcing difficulties in obtaining a
significant portion of the markst dus to infense competition. In the sarly 2019, Mr Sharma hired M= Aarm
Kumari as an assistant @lent acguisiton manazer. She bad a charsmatic persomalifty and was well spoken
and always thought pood for the orzamization. She saw problem: as an opporumnity for contimous
improvement. Drue to ber dedication and extraordinary performance, she quickly rose to ranks and became
Head. talent acquisition and marapement. Ms Aarti Eumar recently sradoated from a renowned busmess
school with a BGDM m Human Resource Manazement, and Mr Chabbm was hoping that Ms Aart Eumari
would be able to implement effective strategies to afract and refam talented employees fom industry that
could help torm the company around Cring the short run, Pike Education has offered online education
sobstions to its clhents, and catered for a specific sepment of working profzssionak. The organization
exchisively entered into a simategic parmership with MMIS Distance Leamning University. It also has also
become ope of the largest Edutech organizatons among Indian rivals, ofering multple solotions to more
than 10000 chienfs yearly. When asked about his manazement philosophy, Mr. Sharma used to speak to his
employess "Be zealous, money is not everything, but is a by-product of your zeal *

Vear 220 has been rough, the raditional methads for developing business are not effective. The busmess
development manapers are facing tough times while compmmicating with cbents and persuading them to
finalize the deal All tegether the star performing employees are now facmz rouble



CASE 5 Muskaan Dreams: A case on budding

fIltl"EI]l‘fIlf‘lll"

Mr. Abhishek, a B.Tech praduate in IT, persuading bis passion to indolge his digital skills to bring secietal
changes from colleze days. To accomplish hiz dreams, sfarted non-profit erzanization since 2014 m Gaalior
a5 main founder member, named as Muskan Dream [t was starfed with the aim is to impart digital literacy &
serting digi@l skills amone under-privilezed school going stdents to make them fully aware from changing
digitalized world He setup the goal to develop 10000 public school as smart & folly digitalized till 2025 bat
he had heen able to dizgitalized only 100 school in thres dismict of Madhya Pradash, ie., Gwalior. Bhopal &
Indore nll December 2020. He was bit disappointed from the deviation between standard and achieved target
so far He schedoled a virmual meeting at 10AM tomamow with leadership team. inchiding Rishiraj
{Cofounder & COO0), Rishab Arya (Program Manager, VFE).

Government schools m India are not vet ready for the Digital World and COWVID-19 has accelerated this gap.
65% of India"s 250 million children study m public schools. Do these schooks have mfastrocture to suppart
digital programs T Are eur teacbers ready for that” Most of these schools are unprepared and review on present
strategy related to digitlization and teachers maining. Education is a process of character building, comviction
forming, and mtellect expansion

The purpase ofj education according to Mahatma Gandhi is to establich a non-vielent, non-exploitative social
and economic arder. India &5 home to the biggest school-going populaton in the world with more than 250
million children in the age group of 3 to 15 years. Pablic schools are the backbone of education in rural India
where around T0% of the populaton bves. Government schooks in India are lagging behmd in providing a
quality education because of the ogistical and adminisrative challenges. In noral areas, most of the Middle
schooks are managed by just one or two teachers. In all our homan bistory, knowledge sharing has never been
easier and if we cannet equip subject teachers with the modem methods of teaching then there & o use of
all our technological progress. Even the existing teachers lack knowlsdze due toa gap in the teacher's training
o alipn with medern leaming and delivery methods . Crar effart is, therefors, to help the existing Government
machinery to strengthen their system and complement their eforts.

et darys, Mr. Abhishek was in a very deep thought on the pomts which have to be discussed in a scheduled
mesfing, sHTDE io his cabin with a zreat silence. that can be seen oo his face. Suddenly, reminder-ning of
scheduled meeting broke his silence to begin a meeting. He started a meeting and everyone joined meeting
tmealy.

Mr. Abhishek : Good Morming every one. Hope all of you are doing well

Mr. Rizhab : Good marning Abbishek. We all are absolutely fine. ust waiting to discuss abouf the agenda of
the meetmg.

Abhishek: Look team! Iwant to discuss some crucial facts related to the deviation in the performance of the
Mr. BishiFaj- Yes Abhishek Please proceed



CASE 6 In an Attempt to Achieve a Win-Win
Condition

Mr. Bohra plant head of Annapuma Pvt. Lid | which was a reputed mame in a FMCG sactor eperating in the
suburbs af Bhopal, MP'. He &5 having rich experience of 9 years in Annapoma Pet Lid. as Plant Head & total
experience of 16 yis. but the present conditons were unprecedented in the unit. On 20 June 2018 he
received a notice mentioning imtention of soike from 1% of July 2018 from one of the rade union leader
named Prakash,

He called up an urgent mesting with the HE. Manazer, Production Manazer and the other oficials so that the
adverse conditions could be relmguished. It was decided m a meeting to bold a dialegue with the unien
represenmatives. Somewhere, Mr. Prakash was skeptical whether the falks would materialize or not? As thers
were two ade unions, sopparter of fwo major pelitical parties of India. in the plant

Annaporma Put. Lid was established in the year 1949 and was operatine from its headquarter based in
Mumbal, and execotive office in Bangalare. It was an only production factory manufacturing all premmm
biscuits which eperates n a periphery of 200 km of Bhopal and its nearby cifies and empleying around 100
officers and 1800 workers (300 were on roll and 1500 were copirachual warkers).

The plant was having a capacity of 4000 tones in a month and operating on 4 lines spread over 23 acres of
land It was accredited with IS0, OSHAS certifications and many other natiopal and imternational
centificates, fo ensure the quality standards, the company followed warious TQM tools and 55 practices.
They are lead exparters of bisoits to Narth America and many other countries of Enrope.

In 1981, Annapurmna Pet. Lid. was acguired by a major giant ABB Pi. Ltd. and Annapuma started working
& an equify confract packer for ABBE Pwt. Lid. Annapurma Pvt Ltd was a critical entity for ABB Put. Led.
a5 3 Armapurna Pvi. Lid was a natiomal center, where 9 product lnes g=t mamifactured and bad a preat
demand for it in both pational and international market It was giving an open challenge fo its other
competiters like PARLE, ITC and Patanjali i the FMOG in confactionery sechor.

The problem did not start on the day when notice was received by Mr. Bobra, bat the problem started thres
vears back when complaint was launched against three workers named Fajesh, Shyam and Sandbm The
three workers were charged for indiscipline, absenteeism and desouctions of property of the company. The
officer m charge took these complaints very seriously and initiated mauiry against these three workers. After
due mguiry twe out of these three people were terminated and one was suspended.

Few workers came forward to support these terminated and suspended warkers and wenf on dhamna (striks)
0 Ul pressue o0 management to reverse their decision. The union representatives threatened plant bead as
well as HE. head to take these workers back on work. In such Stuation Flant Head Mr. Bohra called union
represenmtives for discussions.

UE 1, UR 1 & UE. 3: May, we come in Bohra ji.

Mr. Bohra, “Yes, please come m and bawe a seat.”

(He called upon a peon and azked him to bring some water and tea for the representatives)

UEL, “You must be aware of the scenario pomns on in the factory and we are hers to talk about it”
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CASE 7 Contouring Talent at Nobel Coats

Siting in his cabin in one of the satellite cities of Chandirarh, Mr. Sunil HE. Manazer of a global coating
company was proudly locking at the employees reward list in December 2018 newsletter. Suddenly a mail
popped m his inbox, startled him “This optmiration strategy will be shocking for few experienced
employess” murmured Mr. Sunil.

The company has approximately 1500 foll-tme employees at its five mamfactonng sites operating at
Bangalare, Mumbai, Gwalior, Mohali and Hyderabad. The company success is atributed to the mberent
valkes of must and commitment of its employess that shaped the arganization through decades.

Company History

Wobel Coats, the paint and manufacturing major, is providing the essenfial colour and inspiration in everyons
lifs for aver 60 years. Its establishment in India is associated with the commencement of Imperial Chemical
Industries (India) proup m 1911, Bnmner & Co., one ameng the four pillars prouped in 1924 to form ICT in
UK, opensd a mading office to s2ll alkalies and dyes m Kolkam. Brunner & Co (India) nomenclatore changed
in 1929 as ICT Led , followed with sastained expansion and diversification strategy forming Indian Explosives
Lid in 1954, jeintly promaoted by Government of India and ICT PLC, then again renamed as ICT (India) Lid
in 1989, In 2043, it was feed fom povernment halding.

Later the other groups of ICT in India merged to fiorm Wil Chemicals India Led. in 1987, Under the flagship,
the paint major was commissioned at Thane in 1997 and another plant was commissioned at Mohali in 1908,
This larpest coating company started ifs operation at different locations in the following vear, smiving abead
with an estmblished maditional ethes to confimously develop their employees bringmz moovation aod
creativiry to maintain the colowur of this brand.

Optimiring HE.

Diespiie being keen to preserve the long cherished employes cenric unit, the company bas emphasized on
sreambining the business and optimising the manpower at Mobali plant. Although the cenirally driven HRE
palicy is followed in the company, bt few aufonomens mitiative at site level was also permitted. The central
decizion was floated at the plant to enforce VES as the first step of eplimization

As the unit exercised cell culture, and each cell can optimally finction with enly 10 to 12 employess, which
were 15 at presemt The focus was to bong the momber dowrn, so the wolunfary refirement scheme was
introduced at the sife The scheme was elaborated to the employess informing the benefits of the same.
Initially, only twenty-thres applications were received, later the mumber misad fo 30

Whilst employess were heading towards the VIS procedure, the nation ot a pandemic sooke leaving the
process stack. With Lockdown being imposed. stupendous challenge of gettine the VES formalities
completed before April 2020 stoeod in font of the HE team. Individual approval was needed oo arcund
malfiple documents. The team put all the efforts to deliver the VES benefits to the employess.

Mr. Sunil was happy that his team was able to pull through the difficult task of completing the VES formalities
oo time. However, the codeal was far from over. As the restmictions imposed due fo Covid were relaxed, Nobel
Coats known for its care for emplovees resumed its mamufachiring units in May, m line with local conditions



CASE 8 Global To Local: A Boon Of Travel Agent

Mr. Jai Khande, Mamaging Directar of Godinga bolidays, a tour and wavel company siabed in Gwalior,
Madhva Pradesh om 25 March, 2020 became acquainted with the coamtry's first leckdown. Since then, he
could sepse the mavel industory's bleak firare as the borders of all the countries were closed and people wers
homse quarantined. ALl of thiz made him think that this scenaro will last for long and It evenfually toned out
o be bis worst mighimare. His anxiety was well understood by his wife Neha, who 5 also the Asst. Director
of the company as the ckallenres were countlsss fom paying rests to emplovee’s salary. So. fmally, on 159
April when the whole country was observing Unlock 1.0. They decided to have a meeting with the
arganization’s key members to fathem, what could be dome to survive and sustam during and after the time
of crisis? Jai dropped a WhatsApp message to all the operational and back-end employess about a scheduled
offline mesting at office at 14:00 hrs.

About the Company

[M=ating at Godinga.com]

Meeting hall on April 15, 2020

[4 conl and calm place in the affice meeting room . Meeting participants are whispering and gossiping, while

taking the sips of cofee. Suddenly evervone stands up as the MD is entering the room. Tension on all the
faces was clearly evident, now. Everyone started leoking info the brochures at the ble and a few are oying

o open their diary and handing their pens ]

[Mectins participants: Jai MD; Neha, Assistant Director; Arjun, Head-Sales; Tarini-Haotel Collabomtion

Officer; Fishita-Backend officer; Rahul-Web Desizner and Adverting Desizner]

Tai Good afternoon everyone,
Az we all are well aware of the curment simation. I feel very somry to mform you that will have
to cut down your salaries to half, as if is becoming very difficult for me to managze the overall
finance.

[Everyone’s faces have turned pale and grief was visible on their faces.]
Heha Half of the salaries which are being met out are results of our past accunmilated reserves. This

will not be sufficient for pch lone fime. Probably, the will allow you to search others job
also.

Tarini [Faises ber band with enthusiasm])
If you allow me to speak, I hawe an idea

Tai Pleaze zo ahead
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CASE 9 Challenges to Face and to be Tackled by
Hotel Industry in Post-COVID Era: A Case Study

The General Manager of Hotel Central Park, Gwalior, Mr. Pritam Khanra iz facing financial and ether
following crisis and challenges i the post-COVID era due to imbound and cuthound travel restrictions - 1)
atracting or connecting with customers, that . capturing the market, 1) dedication and commitment of
employees in ferms of quality and accommuodating behaviar, 3) novel banding strategy such as, wsing social
media which demands sippificant amount of fund. Mr Khanna has thought of taking initiatives to tackle these
problems, although the hotel & lacking staff since, large mumber of the staff have been fired in the hetel
indusiry because of emergent financial crisis. The new mitatives which may be taken sfarting from April
2021 as indicated by Mr. Ehaona include the followng — 1) using secial media for branding: 1) dynamic
pricing; 3) smart selling which indicates increase of flexibility and adapting to customers” needs, which in
turn, indicates attracting all types of customers and having all classes of facilities for different types of
customers; 4) special tining of staf for ther accommodating behavior and for mainfaining quality, as
demanded by different types of costomers. The basic objective of this case study is to analyze the cument
siation of hotel industry with special emphasic on Cenfral Park Hotel, Gwalior and find different avenues
in erder to get rid of this crisis simation because of the ongoine pandemic.

Central Park Hotel is a 4-star hotel in Gwalior city in India. Located at the center of Gwaliar, the hotel &
repistered in almest all major mavel websites including makemvyirip, mpadvisor, Tivage, booking com,
eoibibo, and agoda This 20 years” old hotel accommedates both domestic and infernational mavelers and is
coovenently located at 5 mimites” distance from Gwaltor rallway station and 20 mimutes fom Gwalsor
airport. The botel has a total of 104 rooms with almost all the leisure facilities and modern comforts and
inchides Fime diming at Café Royale Multi-cuizine restaurant, muliple spacious facilities for holding
mestings, weddings, parties and conferences. Among the various amensties in the hotel the major opes
inchade fimess center, free wi-fi centralized air conditioning, mimi bar, safety lockers, laundry services,
classic bathroom amenities, valet parking, 24 7 room service and so on. The tofal of 104 rooms has been
classified imfo executive roeoms, premium rosms and soife rooms. There are different types of bandquets, such
a3, board reom (for meetings, small parties accommaodating 20-25 guests), mint reom (party reom Catering
25-30 puests), live zome (beantifully desipped, accommeodatine 50-75 paests), pool side lawm
(accommodating 500- 700 guests for large parties beside a picturesque pool). and party lawn (for prand parties
with capacity for 300 puests). Basides the Café Roval restanrant, there are other bar and restaorant for the
guests of the hote]l. These mclude Fose Buds Cafe (Coffee House), Riviera (Bar). The wedding veme in the
hotel can be decorated based on the guests” preferences and choices. Besides the buifet facility, the food of
the hotel is multi-cuisine in natare and has large vamsty.

Current Crisis of Hospitality Indwstry

The bospitality and toursm industries have been hit very badly as indicated by several Government agency
reparts. India is the 7 largest country i the world [1] and according to JTacob Peter, Chief Human Resource
Officer, Sterling Holiday Resort, “a shuggish growth in bospitality is expected in menths to come™ [1). As a
result, layof of employees has been an obvious but unforfumate result India and other South Asian coumiries



CASE 10 EMI Store: Key to Remarkable Success

ABC Finance Limited is a pioneer company headquartered at Pune, Maharashita which deals in different
firancial sarvices like hank loans, home loans, busmess loans, fixed deposits. credit card, Demat account and
murual fonds. The company has a uge market presence and has buidlt off mvestors due to its ransparent
palicies in fmanrial semices.

Mr Sumit Jain, the CEQ of the company, came up with 2 new idea for expansion and growth Hawing =t up
in 2007, he was always keen to brmg o some breakthroueh in the field of diFital fimancial services. In April
2017, Mr. Jain akong with the board of directors and The marksting head decided to launch the "EMI stare”,
providing EMT on a wide range of products, mchding vehicles, mobiles, electronic fems, gym equipment,
modular kitchen etc. Mr. Jain and his team were expecting a luge profit and markst expansion through this
plm.

Company Histery

ABC Finance Ltd. whose parent company was ABC Liud. formed in the year 2007 to provide a boost to ifs
firamcial services business. It had received the hizhest credit rating of AA 4 by CRISIL, ICEA etc It starfed
working as an mdependent entity to primarily focus on this core business and strengthen its competencies. It
had diversified fself to mest the needs of the remil consumer as well a3 SME and corparate. The company
had a soong emphass on the refail segment with a pan-India brand presence. The retail consumer was served
through Pomt of Sale, onlme and dealers for consumer lendinz. It had a presence across 740 locations and
approx. 30,000 active points of sale. The company also provided workimg and prowth capital m the high net
warth SME space.

Core Strengths of the company

ABC Firance Lid. is one of the oldest and most rosted business groups with PAN India presence with a high
level of integrity and corporate povermance. The organization is having core beliefs m ipmewation and
technolosy thronzh moevative and dispoptive products and services. The organization is considered to be the
best becanse of the lowest WPA m the indostry which is less than .5%. The constant changes in the standard
ofliving and increasz in dispesable income in the past decade doe o the robost Indian economy has lad to the
creation of various needs of the customer. The customer requires suitable avemes to channelize their savings
and is desirous of spending money on valuable poods and services. ABC Finance Lid. was furmed specifically
to cater to these peeds and to touch and mmprove the lives of a prowmg mumber of people in the country.

By July 2017, ABC Finance Ltd. staned offerine EMI option oo zero ¥ under the banner of EMI STORE’
far a varety of products. Competitars like IDFC First bank, Muthoot Finance etc. were ako ofering the 0%
firance opticn but ABC Finance Lid. differentiated itself by providing all the financial services under one
roof. The company has differentiated itself in terms of contionous improvements in product feahares and
diertal technologies to maintam a competitive edee.

The mapar benefits of buymz oo the EMI store are as follows:



CASE 11 Lethargic Approach In Expediting
Financial Reporting Svstem In Plovd Litd.

Plyod is a corporation that was foundsd m 1993, In 2020, India was in the grip of a severe recession. forcing
all businesses to consider advances in a variety of industmies. The entire crew was exmemely busy and was
continuously stoving for greater outcomes and a higher posidon among competitors. The compamy’s
headguarters were in Delbi, and it bad been a player i the building and reconstuction market for maore than
15 years. There were over a bundred individoals warking in five divisions, the most of them were highly
professional and experienced enginesrs and technical persomme] The company had seven regional branches,
all of which were located between 300 and 400 kilometres from Delu. However, the corporation faced critical
challenges in producing and submitting accounfting reports on time. Some data may have been lost. some data
may be conradictary, and some data may bawe been retrieved late. As a result, the most challenging duty for
the company was creating daily reparts, as the accounting deparment required the most recent data fom the
branches every day. Clearly. the corpomtion Plyod had to make a decision to address the issue of timely data
and reporting. The company's president was concemed  Every moath, the concern of whether the corparation
would submit the reports on time for audit and reurn filing or face a penaly for the delay was rmised Thers
had even been dam loss, which was undoubtedly cne of the mest pressing issues that nesded to be addreszed.
The president was dissatisfed with the smation ut didn't know what to do next. The president called a
gensral mesting for the entire employess one fine day. Thers was ooly one fem on the agenda: upzrading
and implementing the financial reporting system. What should be done mere efficiently” What innovation
conld be nsed at the organization to sobve the repoming problem and ensure that all reparts are submitted on
tmme? What can be done mare e fectively? Te aveid audims delays, financial heads and IT heads from all
branches were requested to provide the best salufion to remedy the reporting problem.

Introduction

A pleasant wintertime in the middle of December 2020, the accounting deparmment of Plyod Litd was
armanzimz a Wew Vear's Eve party, bart they had a lot to accomplish before the big day. Accountants were
required to prepare the balance sheet and menthly reports for the specified organization, which inc lnded the
statistical bureau. Mr. Chirag, the chief accounfant, was also required to prepare the anmial balance shest ATl
of these documents had to be penerated abead of tme so that the company's president, Mr. Raghuvanshi
could evahate and examme the reperts and approve them before the deadline. The company had seven
remonal branches, all of which wers located between 300 and 400 kilometres from Delkd. Plyed belonged fo
the category of small and medmom-sized firmes (SMEs), with its headquarters in Malanpur, Gwaliar, and it
had been a player in the building and rebuilding industry for more than 15 years. There were over a lundred
individuals working in five divisions. the most of them were hizhly professional and experienced enginesrs
and fechmical personnel The company pessessed a stromg inmewation culture, a favorable moovation
atmasphere, and a high level of innevation potentm] With its highly professional specialists and excellent
collaboration with business umits, the orpanization reparded the IT depariment as ope of the primary
inmewation drivers. The corporation had an infernal system for gathering balance sheets and other financial
reparts from all branches and sending them to the Delhi headgnarters. The accounting department needed the
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CASE 12 Box Of A Diamond With Two Rings

Amit Batra, a financial apalyst, and Ravi Mahoetra, exacutive vice president of the Xyl Chemical Group
(XCG), were to discoss two capial expenditure ideas that were muomally incemparible. Although bath
projects aim to increase capacify, the Delh plant propesal required a larger financial imvestment owing to
modernization than the Gujrat plant proposal Mr. Malhotra had bis suspicions that, both oumerically and
qualitatively, peither plan outweighed the other. He nesded to choose someone for the Board of Directors
and Budget 201920 meeting on Febnuary 17, 2019,

Facility managers from Delhi and Gujarat had mdependently presented spending plans that wonld morease
the polypropylens producton of each facility by 8% The strategic analysis team at Xylo Chemirals argued
vehemently that a company-wide rise m polyprepylens output of 18%: made no sense. buat that a decreass of
half that amount did Malhowa could only sponsor one initiative for the board's approval, therefore he was
umable to accept both.

The corporate policy for choesing capifal mvesment projects considers both menefary and non-monetary
factors. Payback, discounted payback, net present wvalie (WPV) estimated at the appropriate cost of capital
imternal rate of retarn (TRF). and profitability mdex (PT) are all recommended by business palicy for assessing
the project's financial viability. It was up to the specifics ofthe project fo choose which, if amy, of the available
methods shenld be utilized The policy encourages using as many methods as feasible on a project if they are
incompatible. Since the Board of Directors was open to "Strategic Factars,"” or non-negligible factars, the nse
of SWOT and SWOC analysis is encouraged The Board of Directors alse gave serious theoght to "Stategic
Factors," ar those that were not easily quantified Monika Snzh manager of the Delhi facility, argued
passionately that her project easily exceeds all the essential quantifative criteria and has subs@ntial strategic
benefits. In fact, Sinsh had brought up thess issues in two separate mestings with upper manag=ment and
during a board of directors” cockail finction At the discussion with Amit Batra, Malhotra planned to go
through the proposal from Aishwarya Soni. manager of the Gujrat Plant, but be thought that neither proposal
was superior to the other on all fronts. It seems like Malhotra won't have an easy time deciding

Xylo Chemical Group — Facts

The current debi-equity ratie for Xylo Group = 2:1, with a retuorn on equity of 16%: and a pre-fax cest of debt
of 7% Altheugh each project will be fiinded with a bank loan at a rate of roughly 9%, the Group did not
anficipate any change m WACC because the anficipared renumn on eguity was projected to mare than exceed
the decreased cost of fnancins.

It was amticipated that the mamnfacnuring mdustries of Gujrat wounld expand at a CAGE of ronghly 15%. as
appased to Delhi's development rate of 10%:, as a result of ageressive, competive government myvestment
schemes, Delhi's shuggish growth was partly a result of pew indusiries’ limited expansion due to toughser
polintion conmel regulations. However, accordmz to Xyle's internal markst survey ressarch Delhi was
predicted to have more sales prowth than Gujarat. Their substanfial market share in Delhi was mostly to
blame for this. According to the poll, the company anticipates fierce competition in Gojarat, which would
inhibif repional expansion In Geujrat and Delhi the company's total sales were forecast to climb by 8% YOY
and 12% YO, respectively, due to both vohmme and price increases. A gross profit margin of 553 & the
company's aim, and it hopes to keep it that way for all firhare projects. On WDV, the depreciation rate s 15%.
The busmess's marginal tax mate is 30%.



CASE 13 Demonetization is it Opportunity or
Threat: A case study of Pavtm

It was on & November 2016, Mr. Vijay Sharma, CEQ of Onel7 Communications Limited, Wedida (India), was
having a glimpse of his company from his cabin windew and the door knocked. The CFO. Mr. Vikas Garg,
came mside the cabin with a great worry and dilemma on his face. sir vou should on the TV as our henorahle
prime minister is addressing the nation., and they both were watchng the address of the PM to the nation
where he had announced that denomination of Bz, 500 and Bs. 1000 is not going to be a lagal tender form
inday at midmizht The womied face of Mr Vijay Sharma and Mr. Vikas Garg, flooded with lines of
amxiousoess and concem.

Payim &s India's leading financial services compamy that offers full-stack payments & financial sobrtions to
consumers, offline merchants, and cnline platforms. The company is oo a mission to bring balf a billion
Indians mte the mamsream sconomy through payments, commerce, banking, investments, and financial
services. Oned7 Communications Limited that owns the brand Payim is founded by Viay Shekhar 5 harma
and & headgoantered in Noida, Uttar Pradesh. Iis investors incinde Sofibank, Ant Financial, AGH Holdings,
SATF Parmers, Berkshire Hathaway, T Fowe Prce, and Discovery Capital Vijay Shekhar Sharma, Founder
& CEOQ of Paym and One?7 Communications Limited together own Payim Payments Bank, the counfry's
largest digital bank with ower 38 million accmumt holders. Warking on itz mission to bring un-sarved &
underserved Indians under the formal banking system . it has made bankmg accessible & coovenient to people
across the couniry through moovarive use of technology. Its wholly-owned subsidiary Paym Mopey' has
achieved the distinction of becoming India’s bizpest mvestment platform within its first year, and is now cne
of the larpest conmbators of new Systematic Investment Plans (SIPs) to the Mumal Funds industry; i bas
already received approvals to lunch Stock Broking, Demat Senvices and National Pension System (WP5)
services, and sirives to cootinoe to breaden the financial services and wealth mana gement opparmonities to
the unbanked and underserved Indians. Paym First Games, which iz anothsr group company (a jeint vembare
berwesn Cned7

Conmmmications Ltd and AG Tech Holdings), has quickly becoms India’s go-to gaming and stay-at-bome
enterinment option for millsons of users across the couniry. The platform caters to all types of gamers with
an exhmstive amay of games for amateurs as well as esports for gaming pros. Pavim Dsurance & a
whollyowned subsidiary of One?7 Communications Lid (O7CL) and has secured a brokerage bicense from
IRDAL It effers insurance products to millions of Indian consumers acress four categories incloding two-
wheeler, fourwheeler, health, and life. The company aims to simplify msurance and create a seamless, easy-
tn-understand online journey for its costomers.

After pomz through with this news Mr. Vikas Garg looked upon Mr. Vijay Sharma and said sir, what we do
now.

Mr. Vijay Sharma replied to him call an urgent meetmz with all the beard of directors and all the finctional
head the next morning fo disowss this. The next morning

Mr. Vijay Sharma (CEQ): Good marming to all of you as you all might be aware of last nizht's annoonsement

of the demonetization by our honarable prime minister and this mesting ars called upon to disouss the effect
of that on our fanctioning.
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ANALYSIS OF UNICORN COMPANIES

A CASE STUDY ON UPSTOX AND GROWW
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Abstract
Startup companies have marked their territory of high

growth and new concepts are introduced ie. Unicorn
companies. The incredible results and the betterment of these
companies have led fo touchingthese heights. The not-so-new
phenomenon is becoming popular and reaching the minds of
yvoungsters. Startups are working hard and performing
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Abstract

Human resource practices that are prevailing in the
today's competitive corporate environment carry a high
importance and employvee behavior needs to be taken care of
to improve and augment an organizations Perfo:rmance_
However, itis said that performance is not the only key measure
which had been taken into considerations but there are few
more concepts such as Turnover Intention (TI), Employee
Engagement (EE), Career Development(CD), Compensationdr
Benefit (C&B) and Performance Management(FM). It is
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Structural equation modelling (SEM) is a tool that supports researchers’ study of tourism
as a real-ife phenomenon. Structural equation models ‘provide a useful forum for sense-
making and in so doing link philosophy of science to theoretical and empirical

research {Bagozzi and Yi, 2012, p. 12). SEM is a powerful collection of multivariate
analysis technigues that specifies the relationships between variables using two main
sets of equations: measurement equations and structural equations. SEM Is a statistical
procedure for testing measurement, functional and predictive hypotheses that
approximate world realities (Lee. 2007) SEM is a second-generation statistical tool that
can be used to statistically test theoretical models by assessing the fit between the data
and the theory (Nunkoo, Ramkissoon and Gursoy, 2013). Its ability lies in the
assessment of latent (unobservable) variables at the observation level
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Breast cancer in women is a significant public health concern worldwide, with
many cases going undiagnosed until the advanced stages. Early detection
is crucial for proper and imp: There are some
pre-trained models used by suthors for the detection of breast tumour,
but these models require extensive computation power due to their many
layers and parameters. To address this issue, it is required to proposed
Convolutional Neural Network (CNN) model with fewer training parameters
for classification of ultrasound images dataset to determine that a particular
image is either benign or malignant. In this paper, CNN model is proposed
with changes in some hyper parameters like the number of filters, filter size,
batch normalization, leaming rate, epoch, and batch size, to achieve better
accuracy with less computational power. The proposed model was compared
to other pre-trained models, including ResNet50, Efficient Net, and VGG16,
using two databases (database A for training and validation data, and
database B for testing data). Our proposed classifier outperformed than pre-
trained classifiers in terms of accuracy.

INTRODUCTION

Breast tumor is a widespread disease that distresses women in
both developing and developed countries. Over the past decade,
breast cancer has rapidly increased worldwide. Approximately
more than 500 men and 41,000 women have died from breast
tumor recently to the American Cancer Society (ACS). Breast
cancer cells fall into two categories: benign and malignant. A
benign tumor is not a cancerous cell and not dangerous for breast
structure. In cases of malignant tumour spread to other body part
and very harmful to other organs.

Medical professionals use various medical modalities to analvse
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Abstract:

A life skill is an aptitude that allows a person to change his’her behaviour to meet the
needs and demands judiciously and also can deal with obstacles or challenges of life

successfully. Life skills encourage an individual's healthy, productive, and positive growth. They
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Chapter 1

Introduction to E-views

Introduction

Every economy consists of mmmerous factors which are interrelated and intra-related For example, a
company’s stock prices can be seen fhucusting due fo changes in the organizational stochire; exchange
rates are determnined by interest rates and other factors. But a question arises, how these relafionships have
been establichad? How one has estimated that one variable affects the other? This can be understood by
mderstanding the modeling of such relstionships. Modelinz refers o the process of fixdng the
mathematical aquations, deriving results out of them based on some set theories and applicatnons. Like,
such a genersl equation expressing sales, the total of varisble costs, fixed costs, and profits.

Economic model and Econometrics

A mathematical equation formmilsted to study the behavior of the econontic vanables, between them can
e said to be an economic model. When these models are megsured and results are deduced in terms of
estimations, an econometric model is said to be m existence Any regression equation is a form of an
ecpnomeiric model, perse some assumptions to be satisfiad

The use of statistical techmiques o the finsncial problems can be termed finandsl econometrics. For
instance, to forecast fumwe prices of stocks, econometric medeling can be used These help in analyzing
the modals explaming relationships between variables enhance the formation of working models, which
as515t the decision-making processes. The cases of testing the volatility of different stocks, co-movements
between varions stock markets of nmltpls countries, forecasting fisture prices and spot prices, and credit
rating defermination of variows imvesoment insimuments becomes easy by econometric modaling.
Econometrics modeling can be done using various sets of data, which can be dassified info three broad
opEs

1. Time Saries Dam

The data available for some time is time-series data. It can'be of any frequency, daily, monthly, quartely,
ar yearly. The data of stock prices, exchange rates, order flows, efc. are available for a certain period. It
can be of guansitative and qualitative nanme. For instance, the study of the day of the week, a survey of
the financial products purchased by povate individusls over some time, a credit rating, atc.

2. Cross-Sectionsl Diata

The data semes are available which are collected af a point of time, like before and after the effect of the event,
credit ratings of the fm, et



Chapter 2

Step by Step Guide to Reference Manager ‘Mendeley’

Introduction to Mendeley

Mendaley refarence manager is one of the easy, quick and free tood available which helps the researchers
o manage the database dowmloaded fom different sowrces. It is user fiendly and reduces the siress of
menaging the research papers so that the writer can work with great flow and flawleszly. Looking at the
impormance of citing the research papers wilized in the mamisonpt from ethical aspects of mamschpt
Writing, it is indeed very imporsnt to nclude every paper nsed in the reference list with complete citaton
in text amd in references. This not only reduces one type of plagiarizm but also highlizht the writinz ability
as well as research knowledze of the suthor.

Mendeley helps

T save all the references, sllowing one to segregate in different folders.
To copy snd click the reference in desirable format like APA WMIA efc.
To link 35 word with Mendeley and change references across.
Tomakes PDF reading easy with note taking and tagzing mder different labels.
To remrves redundancy of decument
Section I

Step 1: Imstall extension and sign in after creating acconnt

The initial step for the begninners is to dowload the mendeley from the suthentic wesite La.
www.mendeley.com (figurel) Mendeley is a versatile reference manager which is ‘free’ and
simply login based available for windows as well as a other operating systems depending on the
nser’s choice (figure 2). By clicking on the download option the bowser takes few seconds

How to Setup
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Effect of Perceived Usefulness, Perceived Enjoyment, and
Social Pressure on Continuance Intentions of Online
Shoppers

5. 5 Bhakar, Shilpa Bhakar, Pravem Aronkar, Prabal Pratap Simgh, Urmatl Gupta, Shalin
Shrnvastava, Gyanendra Pargiuli, Sariiha Prila

Absztract

Cmline shopping is the main foous of thiz work and the mlstionship between Percefved
Usefulness, Perceived Enjoyment and Social Pressare with the Confimance Infentions of
shoppers was evaluated Further, the survey conducted on smdents is wsed for testing the model
of the study. The major findines of the stdy indicate a positive effect of Perceived Usefulness
oa Contimnance Intentions snd & similar effect of Social Pressure oo Contimiance Intentions. The
Confimsnce Infens ons are directly affected by Perceived Usafulness and Social Pressume.

Eeywards: Percenved Usgfilness, Percenved Enjoymeni, Social Pressure. Contmmrance Intentions,
amd Onling Shopping
Introduction

Amid the incressing nse of coline shopping due to reach, comvenience and acceptability there is a
need to evaluate the reasons behind online purchases. Moreover, online parchases are the oumcome
of 3 variety of factors that lead to customess' infentions to contimee online shopping.

Perceived Usefolness

Fhou et al | (2007) defined perceived unsefulness (FLT) as a "customer's subjective possibility that
nsing an paline store will raise his competence and valee in the acquisiten process, such as
information search, price comparison, msking payment, tracking orders, placing an order, and
evaluanng services”. ('Cass and Fenech (2003) defined PUT "as a substinge for exminsic stiombos
factor indicating its affitmative pressure on & consumeT's infent to adopt e-shopping”. Davis et al.,
(19280) defined PJ "as person's behavioral intenfion towards online shopping, based on a cognitive
assessment about their shoppine performance mprovement™. Bames and Videen (200:0) defined
P "as the ahility of the online site to provide services to a buyer which are helpfial, bat not if their
expectation: not mest”.
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Impact of Liberalized Trade on Real GDP: Evidence
from Emerging ASEAN Countries

Nenvite Natheret, Gurgiam Dhviveds, Aradhang Bhopte, Prof Mehesh Glumive, Bharti Mimifas,
Nimerasa Shrivastmag, Pooja Tadev, Deepa Rajput, Surabhi Gupia

Absiract

The associztion between liberalized rade and the economic activities of 3 comioy has been a debasble
izsue for a long. To uplift the economic development of 3 nation, the open econonty is deemed to be a
better solution, which mamy developed and developing counmies adopted sooner or later. The ultimate
focus of this paper is o fnd ouwt the impact of liberalized made on real GDP, especially for emerging
ASEAN countries. For this purpose, § commtries (Singapore, Philippines, Malaysia, Thailand Vietnam
and India) wese taken as samples. The variables of the smdy taken into consideration were real (GDP and
opening up of rade, which fiorther consisted of FDI and internationsl made. E-views soffware was nsed
on the collected Panel data set. The results sazgestad that the fixved effect model 1= mors appropriste m
the comtext of the present study. It can be conchided that all the three wariables mport, export, and
infernational trade affect economic zrowth.

| Eeywords: Liberalized Trade, real GDP, Iiarnational trade, ASEAN

Introduction

Intemationsl trade plays a sipnificant role in the upswing and dewnnen of economic activites of any
conniry. It affecs the economy in different ways as it helps in genemating employment and in the
formation of capital. Both help in improving the living standsrds of the citizens and ultimately eculted
in a higher level of GDP and (ZDP per capita income. Both the developed and developing coumiries are
reducing tariffs and adopting open ecomomic policies for promoting srowth snd erployment throwgh
incTessing export and encouraging imvestment (Pritchest, 1994). FDL imports, and exports characterize
the most inportant aspect of intemations] economic integration. Fegionsl assimilation always helps in
rationalizing the resources m 2 way to achieve sustamable development of szl the regional blocks
associsted with & group. The majority of developing couminies are liberalizring their economies to atract
FOW to invest, enpage and captivate, thereby becoming fascinating destinations. Opening up of Trade is
considered sn ioportant indicator that can create proficient exploitaton of esowces and efficiens
techmological efficdency that fetch high foreizm exchsnge which is ccal for developing the less
developed sectors ofthe econonty. Eficiency in imestment and inrease in the market size is the outcome
of rade openness.

The foremost aim of ASEAN{ Assoctafion of Southeast Asian MNagons) is to speed up social progress,
and ecomomic growth and to encourage trade and development (Bhatr, 2014). Indonesia, Malaysia,
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Impact of Curiosity and Interaction on Learning

Garima Mathur, Indira Sharma, Raghunath Reddy, UL Ravi Eumar, Gaeima Arora, Abhinay
Ehamdehval, Sumree Qureshe, Amrapali Sharma

Abstract

Leamning is an inherent part of every individnal thoush it varies from one person to snother depending
upon their curiesity to leamn. As per many theories, leaming takes place through interaction also. Althowszh
it firther varies socording to the kind of interaction. This research paper is an addition o the theory where
Curiosity and Interaction predict Learning. The research was done on 150 stadents of the mansgement
college of the Gealior rezion and finally, the stady revesled that leaming can be better ensured in the
cases where students are more curious or interact with teachers and other studeats on subject-relaed
mALieTs.

\Keywords: Curtosify, Interaction, Learnimg

Introduction

“I'care my ayas, only for a moment, and the moment gone all My dreams, pass bafore My @aas, a cLriosiy,
st in the wind, all they are is dust in the wind. ~ EERRY LIFGREN

Cumiosity gpuides an individual towards the acquoisiten of kmowledgze, skills, and explonng the world
(Barhyne, 1954; Loewenstein, 1994; Fashdan et al., 2004; Litman and Jimerson, 2004; Litman and Silvia,
2004). It is a term that we use in owr day-to-day life It is an eminence comprising of exraordinary
thinking such as exploration, imvestizagon, and leaming which is evident by observing bumans and other
amimals. I is considered the mother of all sciences and has been a major impems behind immomerable
scienfific discoveries and the sdvancement of civilization. I is considered the bizgest factor in gaining
knowledsze or its expansion. Being curious always open up new apernmes of thoushis, perspectives, and
ideas that facilitate leaming.

Imagine that you are searching a web portal, for something particular. In that process of probing, you
came acToss another inrizwng question that is mind-teasing and therefore requires an answer. Yoo kesp
surfing and ultmately can find a suitable answer for it and finally assist you in quenchineg youwr curioos
thirst for knowladee. This illusration creates a novel sieaton in which 2 person’s grey cells are mggersd
to take action for satisfying their thirst for knowladge.

Leaming is the process of scquiring knowledge. And it should be effective and efficient. Curiosity is a
key inpredient of leaming. As cumosity mesns having a srong desire to leam something, therefore we
can conowr that ouriesity is directly related to learming There are vanous ways throngh which stedents
can develop aumosity and sensthen their leamming. It is a basic tendency of iman beings, which makes

50
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Relationship Between “Financial Behavior™ And Financial
Position: A Study Of Investors

Tarika Singh Sikarwar, Monitka Gupta, Eauka Grpea, Noata Sharma, Mangy Mishea, Awrita
Sahw, Vandana Jain, Mayank Eusineah, Naovn Emar

Abztract

The capacity to administer one's income and to deal with Snancial adversities has it importance not anly
for an individual and houssholds bat for the economy as 2 whole. Onver the period. the cases of bankmuptcy
in Indiz are escalating. The imesponsible “Financial Behsviour" amons the people sccounts for the meajor
reacon coniribaning to soch 8 trend  Financial planning has attached greater imporsnce to itself, especially
in the present era where the cost of living is on a rise. Azainst this backdrop, this study put forward to
imcestigate the connection between "Financial Behaviowr™ and the "Financial Position" of an investor.
This study is maimly based on primary data which was collected through a self-administersd samey
distributed among people who have made any kind of imvestment decision. Contrary to the popular moyth,
the smady found that "Finacial Positon” iz mainly detenmined by the "Financial Behaviour” of an
individueal imvestor The study confimed a sizmificant positve cansal link between the "Financial
Position” and "Financial Behaviour™ excamined via linear regression analysis. As soch promoting finsncis]
literacy among individusls would help in improving "Finsncisl Position” and supplement them in making

|Eeywords: “Financial Enowledee”, Houschold debr. “Finaneinl! Posifon™

Introduction

Indraiduals in India have different "Financial Behaviour” and indnlge in such "Financial Behavior"s daily
and these behanviors affect their financial well-being. Onver the years, "Financial Behavior” has recefved
the attention of relevant scholars. The aspirations of an individusl to keep up with society and show that
they are better than the others are on the nse leading to the poor menagement of finsmcis] resources and
nrming out fo be overspending The less avatlability of social secarity schemes fior individnal benefits has
also added to the nsing cost of Inving adding firther o the reasons for bankmupicy.

If we see the facrshest of individuals of Indian origin, living in Gealior, it was found that there is an
upward end in the graph showing no. default cases rising

According to the report dismibubed by BBL 84% of the sbumdsnce of Indian family umits are
predominantty in the type of "land and other scmal prodocts, 11% in zold and the lefiover 5% in monetary
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Impact of Customers' Shopping Orientation
on Purchase Intention

Sharlja Bhabar, Abhay Dubay, Mesha Fadoy, Radha Eriskma Dubsy, Gewhher Ahmad Wi,
N Soundarya, Anfit Parashar, Deepika Chouhan, Fipu! Smgh Sisodiya, Aradhana Faday

Abstract

Miow a day's costomers are purchasing lots of products from online retail stores. Worldwide it has been
ohzarved that the use of online ratail stores by costomers is nreasing day by day. We have conducted
this smudy on males and females who purchase groceries from oaline retsdl stores. The major objectdve of
this research was to test the impact of shopping orientstions on purchase imtentions. A sample of 412
respondents was identified to fulfill the objective using the non-probability quota sampling technigue.
The results indicated that recrestionsl and economic shopping orentations have a significant impact on
purchase intentions whereas no significant impact of personalized shoppine orientaton was foumd on
purchase imtention.

| Eeywords: Shopping Origntation on Purchase Drtention, SEM awalvsis

Introduction

The Intermet has become part of our daily life. In the initial years of its development, it was used only as
8 commmmicstion tool. Gradually with the prowing populanity of the Internet, it has atracted the attention
of sellers as well. Todsy we can bay almost everything on Internet from products of daily use such as
groceries to high imrolvement products sach 2 cars, houses, fomitwe, etc. With the increase in online
purchasing of prodocts and services, marketers, s well as acadenvicians, are conducting lots of research
in this area to understand consumer behandor in online ying.

The remarkable acceptance of online buying is atractng the attenton of researchers to identifyine the
reasons behind purchasing online An mmderstanding of shopping onentations might be an indicator of
cnline purchase intemtions. For this reason, the topic we have chosen for owment research is rying to
identify the impact of shopping orentaton on purchase intention. Fesearchers in literstore have identified
differemt types of shopping orientations such ss; eight shopping orientations (four online snd four ofline)
have been proposed by (Swinyard and Smith; 2003) in their research which was Later extended by (Allred
et al) by adding two more shopping onentstions that are Shopping lovers, evalne leaders, and
socializers. Girrad proposed two more shopping onentations namely recreational and comvenience in his
research on cell phones and perfimmes
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Waorkplace Bullving As An Antecedents to
Job Insecurity and Intention to leave

Geauray Jairwal, Sonal Saeena, Ameita Strivastava, © K Damitre, Ashwan Sharma, Shailash
Prabium, Protlzha Saoena, Peer Jovaid Ahmed, Soniya Ehgiurfa

Absztract

The working environment at the workplace is a very important aspect of an employes's life. An employes
is more comfortable in a positive emviromment than in 3 negative environment. But sometimes, the
employes has to face bullying in his workplace. Workplace bullying is a negstive practice (Wiedmer,
2011) that stops an employee to perfiorm. It's a behavior in which an employes is not expected in his job
and thinkine to leave his job. It may also lead to Job Insecurity. This paper has tried to imvestigate the
relationship betwesn Workplace bullying, Tob Insecarity and Intention to leave service sector employess.
Drata was collected on a Likert scale from the academnicians and bankers working in Gwalior {Indis). The
data was validated through melisbility snd face validity. The research was also med to find ow the
mderiying factors of WE, 1T and IL. Fewlts reflected a significant linear positive relationship betwesn
ullying at the workplace and Job Insecurity. The finding also supported the sigmificant relatonship
between WE and Intention to quit.

| Keywords: Workplace bullying (WB), Intention to quit (IL), Job ferecetty (JI).

Introduction

"Workplace bullying" was coined by Andres Adams (1997), a journalist by profession, although; this
negative employes bebavior inan organization was for the fret ime recogmized in the 1980 in Swaden,
Wodkplace bullying is a negative behavior that ocowred frequently to those working in the organization
(Wiedmer, 2011). In this behavior, a person wsed nses sbusive lanemage and theears, which leads o
hostility or may prevent others from doing their work. (Mchullen, 2011) stressed that the responsibility
o implement podicies related to the punishment of this type of behavior lies with the organizations. Anjum
et g, (2011) in their study snalyzed that workplace bullying results in high costs mot oaoly for the
employees but also for the organization and it may have a devastating impact on the victims.
Hange et al | (2010) in their research indicated that WB results in anxiety and depression amongst the
employess and also leads to dissansfacdon, increased tomover, and absentesizm Further results indicased
that those individusls who experienced bullying also behave in the same mamner 6 mesns that
organizations must discomrage bullish behavior and nmst develop a mechanizm to stop it
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Exploring factors contributing enhancing Satisfaction
with respect to Health Services

Nischay Upmanmpy, Askish Taday, Aditya P. Singh, Pooja Fadav, Amir Euonar Singh, Dinesh
Mizrer, Neha Fadm, Shelhar Suman, dart Eaurm

Absztract

The Heslthcare sector is 3 service sector; hence the heslthcare service providers meed to keep ther
customers satisSed. There are different sntecedents of customer safisfacion in healthcare semdces,
however, the perception of & customer towarnds different factors will decide his choice for a healthrare
service provider. This sdy explores the perception of the customers of the healthcare sector for different
factors, like satisfaction, Hospital image service quality, and value of the services. The prime objectve
of this stedy was to identify the relationship betwesn perceived service quality, perceived patent
satsfacdon, perceived hospital image and perceived value conceming healtheane semvices. The research
was exploratory and nsed a re-standardized questiommaire to collect the data. The total sample size fior this
study was 200.

\Eeywords: Parcenved Qualily, Percenved Faiue, Hozpiial Image. and Petent Satigfaction

Introduction

The heslth sector is important in beman life. Mo society can thrive in absence of a proper health care
facility. Even health care facility is an important indicator in decding the competence of any couniry,
city, or state. The city wherein homans live mmst have appropriste healthcare fadlities for all sections of
soclety ensurmg their wellbeing The present stady enables us to understand the small city like Gaalior
healthcare facility. the city administoafion must ensare, provide proper healthcare facilites to the
residents. There is two main two respective bodies' fimction to consider for medical care and trestment.
There are governments as well 35 private medical facilities each catering to 3 different sroup of people.
It all comes dewn to affordability, quality, value, the image of the heslth crpanization. and the facilities
3 patent is looking for Patents, who are healthcare services clients, are only satsfied with the services
that they perceive as guality (Fayral 2014). The public health care facilites are taken care of by the
ceniral and state govemment and ensure healtheare services free of cost or at subsidized rates to the low-
income group in Tural and urban aress. There are many govermment hospitals across Geavalior providing
health services to the weent need of the soffering padents. Government Taya Arogya Hospital, Ciwil
Huospital in Hajira, Thatpur Government Hospital and NE.C are a few of them which are providing health
care services to residents of Gwalior. The hospital sees people coming from across the entire district
receive spedalized trestment for certain medical conditions. The medical facility has both inpatients as

21
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Eole Conflict and Role Overload as
Predictors of Jobh Stress

Richs Banerjee Smrita Bhedouria, Sanjay Guptz, Rishita Sengar, Pinkal Shah Mayuri Chkraborty,
Fajnandim Singh Ekta Guopta, Sogandha Joshi, Harshita Goswann

Abstract

The purpoese of this study was to determine the impact of role conflict and overload on job stress n service
sector employees (faoulty members of professional colleges) in the Gaalior region. A sample size of 300
questonnaites was chosen, of which 273 were helpfil because other responses were excluded After all,
one of HOTe ifems were mussing, so the finsl 273 responses were nsed for data analysis. The data fom
the sample was collected using standsrdized questonnsites that were sraded on a five-point Likert scale.
To imvestigate factors underiying role conflict, role overload, and job sress, the dats was analyzed usinz
the Cronbach relisbility test and principal component factor analysis. The use of regression analysis
assisted in the discovery of a substantisl posifive link between tole conflict, role overload as an
independent varisble, and job soess.

| Eeywords: Role Conylict, Role Overload, Job sress

Introduction

Fuple conflict is & condition when two or more responsibilifies or expectations are placed oo a person or
employee but the different demands camnot be folfilled together as they are incompatible with each other.
It is zenerally 3 namral phenomenon that imean beings are affected by nmiltiple levels of anodery

Role conflict (RC)

BC happens when the rolas that 8 worker s expected to perform are mismatched or they are not an
incompatibility with the other role or responsibility. This crestes anwiety in a worker a5 coping with
different roles would be difficult A person experiences BT when one finds dragged Im mamy
commands. BiC can be somewhat for a Litfhe time, or a starched duration. It can also be connectad to
simational experiences. When separate and incomparable roles are expected Som an individusl it zives
rise to Fole. It ocoars when an employes or individnal is tom betwesn different roles for different social
or formal groups or when a person is asked to complete various characters within one association. For
exanmple. an employes with both operstiveand administrative roles in 8 similar division undertakes the
coniradictory reles of overseer and worker.
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Examining Impact Of Social Media Marketing Efforts On
Customer Satisfaction Through Brand Image

Ruturg Baber, Sneha R, Pogja Mizhra, Lotica Swrana, Pogja Bhakuni, Niki Jain  Tebchandra,
Pailmvi Satw, Lakzhmaiah Botla

Abstract

A lot of different scholars and institations have acknowledzed that SM plays a vital role in satsfying BI
and customer needs in this day and aze This iwestgation delves into the comelation bemamen SM (SM)
and BI (BI). Fesults of the survey were compiled and response rates wene obdained from a total of 133
onstomers, including the readers of this website. Fesponses were self-adminictered on an indnadualized
survey. That study proved that BI is critical to Customer satisfaction (C5) in SM.

\Eeywords: Brand Frage, Social Media Marketing, Online Shopping

Introduction

M gives customers a whale new set of crestive options to work with. For costomers, SM is a tool for
eafing content snd conmmmicating with various customers. Likewise wsing the intemet to find out what
is being said about your company on M sites can be a memns of acquinng preference information. Some
orzanizatons have created an exiraordinary amount of zroups to deal with thedr chips away on the web;
EVED MUNEToUs arganizatons aromd the world have success fully emmlated crpanizations Branding image
and oostomer service comprise all of any corporation’s fondaments] goals. Conpandes tend to be based
on their customers by developing te relationships to commect with them to sarve those that are in need
serve as dedicated clients, and ensure the corporate mage s protected

Inidia has a smong Tivalry in the way that Amazon and Flipkart operate on the web, in Indis and Snapdeal
dorninates in the market Bamy Sh marketing swategies and other publicizing efors enable the use of
stap-bry-by-step methods required for them o zain new customers snd srow.

5M has become an essential tool for the promoters. & has not only enhanced seller and baryer relatons
Tt has also helped the organizations retain their clients with high cwstomer satisfaction. Tt has helped via
Weblogs, Wikis, and Micro writing for a blog, pictmres, and recordings. The purchasing cycle is in a real
sence influenced by the method of promoting a specific brand name. Marketing on vanious pladfoms i.e
5M is considered the best apparats for promotionsl comespondence. Kim and Ko, 2012 mentioned that
assoCigtions are ndlizng campaizns throush 5M to pull I costomers, just as expanding customer
dedicanon Similarly, literature has referenced that marketing throush 50 is oot quite the same as
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How Variety Seeking, Brand Image. and Social Self
Contributes in Development of Brand Love and Word of
Mouth
Rahul Pratap Singh Emaay, Pooja Jain, Brakmmanand Sharma, Prabhjot K, Rahul Sharma,

Anshay Simgh, Md, Etogubal Waris, Gitg Suri, Prom Shorma, Aottt Tharow, Fiadh Paraani,
Lalita Davi

Absztract

This research stdy amed to examine the effect of the mdependent variable (social-self, brand-mmage,
and vanety-seeking) on the dependent variable (brand-love and word-of-mouth). This study also analyzed
the effect of socie-economic vanables (zge sroup, pender, Imcome group) varisble on different constmcts
of this stody. A cansal method of research was used to collect data fom respondents. 4 questonnsine-
ased survey was used to get feedback from foed lovers. The nonprobability purposive sampline method
was used to collect a sample of 200 from a population of smdy which was selacted from food restanrands
like Dionninos, Pizza but, CCD, Mac Doasld's, Barista, and others. The smdy found positive and strong
relationships with all the varables. The results of this paper identify that varety seeking, brand-image
and social-self do have an impactful influence on brand love (63%:). This has also been explored that
rand image vanety-seeking, and socizl self does posigvely influence word-of-mouth also (39%4). This
means that as a larger varety is mamtzined by the brand high brand love and word-of-mouth can be
attained Also, brand image is considered to confribate sipnificantly to brand love and word-of-mouth.
Samprisingly, social self is also considered critical to both brand love and word of mouth.

\Eeywords: Fariety Secking, Brand Image, Social Self, Brand Love, Word of Mouth

Introduction

"A Brand is recognized to give enthusisstic advanmees 1o ryers. Specifically, brands of desizn items are
known to have emblematic implications comirasted with other item classifications becanse of their
capacity to pass on the personality of the wearers (Canpbell, 1985; Hebdige, 19087)". Utilization practicss
spaak o the longing to have assured brands s 2 medium to accomplish position and self-nishisousness
(O'Cass and Siahtird, 2013). Specifically, style brands are recognized to be affected by customers” ways
of life. Okher than that, shoppers have become more style cognizant firthermore, are amdous to keep
themsehves refreshed with the onsoing pattiems. Brand love is 2 generally new substance in promoting
writing. As it is well-kmown, customers' setting up an enthusiastic ink with brands and conceming
assoCiation with the identity of a branded product are venerable issnes that can inchade a broad imagze of
Company brands. That alse clanifies the brands" miquely simated via the shopper and thedr raits of them

124
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Brand Communication, Emplovee behef, and Citizenship
Behaviour: A Study of the Hospitality Sector

Chanda Gulars, Pranztuman Parashar, dkash Gupia, Efta Jain, Avinash Mizhra, Roovie Mafgan,
Sakzhi, Shivali Chowdhary, Charn Sengar

Abstract

The purpose of the smdy is to explore the relationship betwesen Brand Conmmmication Employee belief
and citizenship behavior. The data was collected from 250 respondents through an online survey, out of
wiich 201 complete responses were received The regression test ascertzined the relstionship betwean
Brand Conmmmication, Employee Belief and BCH, indicating better commmmication mnd the belief of
enployess smengthens the cinzenchip bahavior of employess.

| Eeywords: Brand Commurication, Emplovee beligf, Brand Citizenship Behavior

Introduction

Brands are the interface between the costomer and the crganization The smdy investizates the effects of
Trand conmmamication and employee belief on dtizenship behavior. Conmmmication is considered one of
the powerful techniques to inform. influence, snd build effectove attachment of employees towards the
arganization. Citizenship behavior is a major constmct that subsumes a whmtsry behavvior that enhances
Brand citizenchip behavior was onginally infrodoced by German scholars derived from the theory of
Orgznization Citzenchip Behaviow (OCE). In an orgsnizstional setting, organizational Citizenship
Behaviour is considered as self-driven work behavior, which is defined as a disoetionary individmal
behavior, not explicitly ackmowledzed by the formally developed HE reward system.

In the dynamic exvironment, every brand is competing to establich and sustain the changing demand. 4
brand is recogmized as 3 primary sssef that is crocial for survival, success, and gaining compettve
sdvantage The effect of personal employes inferaction on the brand confribntes to brand soccess. 5o, the
impomance is the mput constracts, whether the right kind of infoomaton s being passed to the
arganization for developing the employes belief.

Brand conmmmnication initistives foons on the mesning of the brand and the brand valoes, that are aimed
at the internal customeTs. As maditionally, it's being, percefved that brand conrmmication is the weapon
for atracting the consumers. But, brand conmmmications do affect the mindset of the amployess imrolved
with the brand  These social networks have ziven remendous support to the existing WOM concept. Few
conventional types of brand commmmication via public relatons, television, sdvertising, etc, have

137
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Detection of Bone Fracture by Analyvsis of Medical Image
Using Image Processing

Satish Bewmzal, Pinky Sodki, Bragesh Shemves, Mafendva Sinsh Fadev, Hema Purnswes,
Ram Eumar Paliwal, Preeti Sharma

Abstract

Mfadical image processing for bone frachre detection is an miportsnt field of research in computer science
because the basic X-Ray images do not always produce clesy and effective reslts. In additon, sometimes
the size and quality of the x-ray are not acourate and bone fracres are diffioult to detect. Therefors,
intellipent and effective systems nmst be desizned that mitomatically detect bone fracnmes. This paper
aims to develop a Compaser-Based Dieduction System (CBDE) to detect bone fracture in the given 3-Bay
imzge. The proposed system focuses on the long fenmr and arm bones. The developed CEDS system
comprises two stages. In the first stape, the frachared x-Tay immges are processed nsing different
rechnigques of image processing, pardculardy the morphological techmique to provide a clear shape and
stmacture of the bone, and then uses cammy edeze detection alzonthm to detect bone fracture in the given
M-Fayimage.

| Keywords: 1-Ray imase, Wadical image processing. bome fracure deection”™

Introduction

Mnjocmdar et al., (2012) finds bone frachme is 8 consequence of severs sirain on the bone and it may be
cansed doe 1o many reasons inchuding the most copmmon ones that are infentional or wmintentional
accidents (Trammsatic Fracnares), dissbility of the bone to handle stress or weight even mmder normal
droenstances (Insufficiency Frachmes), or regular load-bearmg siram on 2 nomal and bealthy bone
(Stress or Fatipne Fracures). Amy type of frachme distwbs the shape and potency of a bone resulting in
mmhearsble pain, loss of fimctionality of the hone, and in some cases, flow of blood aromd the injury
Cephas and Hilda (20015)..

The medical field relies heavily on the image descriptions of suspected bone fractures, such as X-Ray,
for effective diagnosis and analysis (Mojoomdar et al | 2013). The author cited that although X-Fay is
known to expose most of the frachres subtle bone frachares that result either due to inmmanre skeleton
stmacture in children or due to severe or repeated strain on a particular bone, may not be directly evident
through an 3-Fay. Therefore, doctors tend to nse advanced techniques like MFEI scans, CT 5cans in
addition to X-Fay scans tut Bhakare et al . (2015) sugpest that X-Fay, as well as MBI scans, produce
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MOOC’s Impact on Higher Education
Bratmmanand Sharma and Navita Nathani

Abstract

Adult learming bas been significantly impacted by the massive open online courses (MOOCs). All the
preceding literature have mentioned about MOOCs. The current study, however, alms to look into
b the MOOC has affected bigher education. This study looks inta how MOOCs have affectod higher
education hs Gwallor and the pearby areas. its primary gml Bto gate the crucial el of
creating the teaching and learning p ployed in Gwaltor and the ding areas by
wtiliziag open-source courses (MOOCs) in ligher education. An analytical and descriptive technigue
was used in this study, The required mfoomation was gabered using a g survey. All
academicy and students in Gwalior and the surrounding areas made up the study popualation. The
ﬂndmp ofthe Amlyia show that MOOCs have a significant direct impact on higher education by

! ach ts {p = L), which ts consistent with 1. Additionally, a 5%
bocst in educazional eesults was attribated to MOOCs, The resslts demoestrate that MOOCS have &
beneficial impact on higher education.

Keywords: Higher educatson; massive open online courses: teaching and learning student skills
educotion outcomes; effective communications; modern education system
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SOCIAL SUPPORT AND BRAND IMAGE INFLUENCES ON
REPURCHASE INTENTION: A STUDY OF READY MADE
GARMENTS CUSTOMERS

Dr. Praveen Aronkar*
ABSTRACT

Due to increased engagement of customers in online platforms, there decision to purchase readymade garment
products may be influenced by many factors which may include social support and brand image also. As
customer are increasingly influenced by continuous information available on these social platforms and
interactions thereupon it is requisite to study these influences for better business outcomes. Therefore, to
understand this influence, if any, this paper attempts to test the effect of social support and brand image on
customers repurchase intentions specifically in their choice of readymade garments. The study gives useful
insight towards these influences. The results further show that social factors can significantly enhance users'
purchase intentions through such continuous interactions.

Keywords: Social Support, Brand Image, Purchase Intentions, Readymade Garments, Social Influences.
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Abstract

The paper is focused on conceptualizing a measure to check emotional
stability, especially in the Indian context. The construct is developed
and validated in settings of Madhya Pradesh Region India concerning
the working executives of the service industry (Education, Banking, and
Insurance).The study is descriptive in nature and the survey method is
used to collect the data.The literature review was done to collect relevant
material and to identify the probable dimensions of emotional stability. The
items of the questionnaire were finalized after discussion with experts.
The primary data collected was checked with the help of PASW I8 and
PL5-5EM.The second-order Reflective-Formative construct was validated.
The collected data was analysed to a formative scale for emotional stability,
for that Exploratory factor analysis and Confirmatory Factor Analysis was
done. The construct which was finally developed consist of 25 questions
which were converted into 8 dimensions which captured different facets
of emotional stability of employee. It is developed as a formative construct
to measure emotional stability with reference to the Indian context.
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Urban tourist is the target market of almost every rural-based tourism destination. For developing the site and attracting more tourists, rural tourism policymaker should consider the
expectations of urban tourists from rural tourism site. The study focuses on needs and expectations of an urban tourist while visiting a rural destination. Data were collected through
the questionnaire included 30 items from 388 urban dwellers residing in Tier 1 cities. In this research, Cronbach’s alpha reliability and Exploratory Factor Analysis test have been
applied. The research resulted in the fact that an urban tourist expected good natural surroundings with village-like feeling while visiting a rural area. This study is likely to bridge the
gap between tourist expectations and facilities provided by a rural tourism sector.
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ABSTRACT

This research paper was an attempt to assess the identification of the relationship between Procrastination and
Stress on Student behavior. The ressarch was done on 203 students of different courses witich are available and
Standardized Questionnaires based on @ Likert scale were used for the study. In this study Factor Analysis had
been used to study the different factors that are obtained from the itemized scale and Regression Analysis was
appied in order do measure the Causal relationslip befween the variables and finaily the study revealed that there
is i positive and significant impact of procrastination and stress on student code of conduct,

Keywords: Procrastination, Stress and studen! code of conduct,
INTRODUCTION

“Amateurs sit and wait for inspiration, the rest of us just get up and go to work: Stephen King"
“We are so sacred of being fudged that we look for every excuse to procrastinate: Erica Jong”
“Procrastination is the art of keeping up with yesterday: Don Marquis™

Procrastination is the state of extremely predominant and spiteful form of self - regret failure oritis a
type of tendency to postpone an activity which s at the hand of individual and probably cancels at last
possible minute. Tt is the rescheduling of actions or tasks to a later period or even to undecided span of
time. It is the avoidance of the task without any appropriate reason of a proposed or scheduled until
later. ltis a usual behavior which is showed by the individuals in the everyday behaviors. Even though
it has been growing for decades and is considered a serious problem today, it wasn't regarded as a
serious psychological problem and thus ignored by psychologists for much of history (Brown RT,
1991).
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Dr. Ravindra Pathak
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ABSTRACT

The muairs purpose of this research paper is to examtine the relationship between human resource practices and job
quality. In the past research, there were studies on the comstructs of human resource practices and fob quality,
however little attentions have been focused on the relationship between these two and its brportance. This paper
alse contributes to bridge the gap in current literature. Furthermore, the understanding in developing the
association between human resource practices and job quality outcomes could be helpful to the management i the
development of HR practices as to ensure high achievements of emplovees' performance. The study has been
conducted an 150 employees in manufacturing sector with the heip of a questionnaire. Result showed the
association between the variables and effect of independent variable on dependent variable.

Keywords: Human Resource practices; Job quality and employees Performance.

INTRODUCTION

Human Resource practices considered as a function to manage all the human capital within the
organization by ensuring the productivity and directed them towards the organizational objectives, It
is a function which starts before the joining of an employee, look after him/her during the retention in
the organization and will continue even after leaving the organization. HR practices is wide function
and applicable to all paris of organization.

Schuler and Jackson (1987) defined HRM practices as a “system that attracts, develops, motivates, and
retains employees to ensure the effective implementation and the survival of the organization and its
members. Besides, Human resource practice is explained as asset of policies and practices which are
internally linked designed and implemented in a way that an organization’s human resource should
contribute to theachievement of its business objectives”.
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JOB STRESS: A STUDY OF COLLEGES PROFESSORS IN GWALIOR DIVISION

Dr, Kishan Singh Rathore
Assistant Professor
Prestige Institute of Management, Gwalior,

ABSTRACT

Now days Teaching job is getting more ambitious profession and it is becoming most viable and significant
profession around world, There are hard tintes to be a professor. The existing natire of the job, that encompasses
diverse actrvities in addition to teaching makes teaching tnherently chailenging. Professors face new hurdles and
apporiunites from increasingly diverse student environment. The requiremnent of developing abilities, knowledge
and skills to perform new tasks further complicates the teackmyg job. That is why too much expectations from
professors creating accountable fo thenr. Taken up, the conditions and characteristics of teaching presently
creating stressful conditions for them even have positive or deleterious issues for them and for their dealing willh
students, The objective of this paper is to analysis psychological stress arising in the workplace during fob,
focusing especially on orgamizational sources and aflermaths of stress. The researcher used regression,
Chi-square analysis, Correlation and ANOVA using SPSS to get outcame and try to delivered result to avoid
stress arising job,

Keywords: Organizational Stressors, Individual Stressors, Role Clarity, Role Conflict.
INTRODUCTION

In 1936, Haens Selye was the first to present the idea of stress in to the life science. He defined stress as
“the pressure, strain and force, exerted upon a material object or person who resist these forces and
attempt to defend its original state.’ Stress is universal in the society. Stress is an unavoidable result of
present day living. With the development of enterprises, weight in the urban territories, quantitative
development in populace and different issues in everyday life are a portion of the explanations behind
increment in stress. Stress is a state of strain that has an immediate bearing on feelings, manner of
thinking and physical states of a man. Steers (1981) demonstrate that, "Word related pressure has
turned intoa vital point for investigation of hierarchical conduct for a few reasons.”

1. Stresshas destructive mental and physiological consequences for representatives (employee),
2. Stressisanoteworthy reason for representative turnover and absenteeism,

3. Stress experienced by one worker can influence the security of different representatives
(employees),

4. By controlling useless pressure, individual and association can be overseen stress more
successfully,
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ABSTRACT

Industry has become dynamic due to 4" Industrial Revolution(industryig,0) with the advent of Artificial
Infelligence, Robotics and other technological adoancement. 1t increases demand for reskilling of human talent.
Orgenizations are made wp of people who are creating value through proven academic qualifications,
innovations, teaching & learming process and involoemnent in impertant activitics, The edwcational institution
strives to meet its acadenric goals. But it must mike sure that 1t should provide talent pool as per HR demeand of
indus try which is essential for ' Talent Management'.

The people who create such a successful institution come from heterogeneous backgrownd, culture, ethmicity, skill
sets, goals and ambitions. They have all sorts of abilities, talents and mindsets. The ethnographic study will reveal
the talent pool for Human Resource supply of industry. This paper strives to understand the Talent Mana,

in the era of 8" Industrial Revolution by collaborating HR demand and supply of indusiry. It will give HR policy
msights to Industry as weil as educational institutions, It will alse give insights for career management to the
students,

Keywords : 4" Industrial Revolution, HR demand and supply of industry, Talent Manags
Ethnographicstudy, Career Management
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ABSTRACT

The Human Resource of any orgenization play « major role in the success as well as profitability of the
organization and when it comes to the teleconununication secior it beoones even more important due to the
personalized nature of work as well as due to the wide appiicability of the telecommurication because it is @
pervasive concept, The American Accounting Association Committee on Human Resource Accounting (1973)
defined Human Resource Accounting as “the process of identifying and measuring data about Ineman resource
and commumicating this information to interested parties”, The key indicator of the revenve gemeration of any
organization is the performance of the emplovees of tha! erganization, This study will be an attempt to analyze the
relationship between the capital expenditucre, revenue expenditure and profit before tax, and to check the impact of
capital expenditure and revenue expenditure on profit index from year 2007 to 2016. The variables to be employed
in the study include; salary, commission, allowarces, bonus, training, development, retention, acquisition.

Keywords : Human Capital, PBT, Human Resource Accounting, Telecommunication Service, India.
INTRODUCTION

Human rescurce is the most vital part of any organization; it is the melting engine between financial
and all other physical resource toward the achievement of organizational objectives and goals. The
impact of the wrong classification on the organization profit annually is unimaginable, as analyst and
investor who rely on the report tend to under value the organization, managers may be judged as non
performance, the report generated using the conventional accounting will show a distorted net
income.
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ABSTRACT

Internal marketing is deemed important by various scholars over the period. This piece of research examines the
moderating role of demographic characteristics entplovee's role on internal marketing. For the desired purpose,
the data was collected using standardized questionnaire. The sample size for the research was 150 and was
collected fram employers of tour and travel agencies. Independent sample t-test and One Way- ANOVA was
applied to test the difference in opinion of employees on the basis of their characleristics, six hypotheses were
proposed and only one had significant effect on internal marketing practices. The regression was applied o
examine tmpact ofinternal marketing practices on employes satisfaction and it s found that internal marketing
practices sigmificantly predicted employee satisfaction i tour and travel agencies. Finally, the limitations and
conclusion of the result was presented.

Keywords: Internal Marketing, Employees, Hr Policies, Travel Agencies

INTRODUCTION

The central theme of this researchis Internal Marketing and Moderating Role of employee attributes for
Tour Operators and Travel Agencies, by theoretical and empirical research. Researchis based on
several aspects of internal marketing practices in the real world. Researcher planned to examine
differences in selection attributes across demographics.

Conceptual Framework

In this study the researchers have examined the role of the employee ininternal marketing.

Internal Marketing: Internal marketing is the process of inspiring and empowering the employees of a
company to work as a squad for the overall comfort of the customers and thereby the company itself.
This is the core of the success of a company. A harmonised effort within the company is the highest
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ABSTRACT

Women entrepreneyrship is an importantaspect of the soclety. The growth of an econonty is possidie only if there is
an all round development in the society. The women have been considered as the week links of the society in the
past, but with the recent years the social and econcmic status of the women is improving in the saciety as a result of
which the woen entrepreneurs are coming up and helping in He economic development of the society. In the
recenit years the women entreprencurs are increasing but the reasons behind women entering into
entrepreneurship is different for different women entrepreneurs. The study tries to find out various reasons due to
woliich the women's are getting self employed. For this o one samiple T-test has been applied on @ data of 361 women
entrepreneurs to find out the most prowtinent reason for women endreprencursiip.

Keywords: Entrepreneurship, Women entreprenedrs, Economic development, Society.
INTRODUCTION

An Entreprencur can be defined as any person who organizes and manages an enterprise, espedally a
business, with considerable risks and initiatives.An entreprencur may also be defined as any
enterprising individual or person who builds capital/ money through risk and /or Innovations and
initiatives. The term antrepreneur was originally taken from a French word and was first defined by
economist 'Richard Cantillon', an Irish-French economist.The term entreprencur has been derived
froma French word “entreprendre” which means, “to undertake certain activity”.

Entrepreneurship is anact of being an entrepreneur or “a person who undertakesinnovations, arranges
finance and starts a business in order to achieve profit by transforming innovations into economic
goods. An entreprencur may start a new organization or may be involved in revitalizing or improving
mature organizations ina view of future opportunities, The most common form of entrepreneurship is
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ABSTRACT

The present study has been done with an objective of finding out the Factor Affecting Perception of Rural Parenis
towwrds Education of Girl Child in Guwatior region. The study has bern divided into four parts which includes
ittroduction and its subparts were Conceptual Framework, Review of Literature, Rationale and Objectives.
Research Methodology taiks about the type of study, Sarmple Design, Tools used for data collechion (questionnaire)
and Tools used for data amalysis. The study resulted in three factors which affects perception of rural parents in
Gualior,

Keywords: Perception, rural, girl educationetc,
INTRODUCTION

Perception (from the Latin perception, percipio) is the organization, identification, and interpretation
of sensory information in order to represent and understand the environment. All perception involves
signalsin the nervous, which in turn result from physical stimulation of the sense organs, For example,
vision involves light striking the retinas of the eyes, smell is mediated by odor molecules and hearing
involves pressure waves. Perception is not the passive recelpt of these signals, but can be shaped by
leaming, memory, and expectation. Perception involves these "top-down" effects as well as the
"bottom-up” process of processing sensory input. The "bottom-up® processing is basically low-level
information that's used to build up higher-level information (e.gz., shapes for object recognition). The
"top-down' processing refers to a person's concept and expectations (knowledge) that influence
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Advanced and Emergent Equity Market Behaviour

Tarika Singh Sikarwar, Payal Malani (Holani)

Abstract: The drive of this work is to observe the
bidirectional association in a section of advanced and emergent
equity market places at diverse points of time. For the study
purpose top ten Advanced and emergent markets are taken into
consideration. Daily closing prices of these markets’
representative index were taken over a period of twenty-three
years. Granger Causality Test was applid after checking the
assumption of causality. An existence of bidirectional relational
was established for nations. VAR test was also applied further to
estimate the causality in the short term.

Keywords: Granger Causality, Development, Emergent
Markets, Stock Market Behaviour, Vector Auto-Regression.

I.  INTRODUCTION

The return dynamics of Advanced and Emergent nations
have always been area to explore (Maharaj, Galagedera,
and Dark (2011)). The stock market world over is
increasingly getting interrelated (Fayyad and Daly, 2010).
Apart from Advanced nation’s markets, there is an
increasing attraction for investment in emergent markets as
well (Hartmann and Khambata (1993)). Both Advanced and
Emergent markets have differences in aspects like volatility,
risk/return, level of integration/ correlation.ctc. (Bekaert&
Harvey (1997). The integration of Advanced and Emergent
markets and implications for investment as well as risk
(Tudor and Popescu-Dutaa" a, 2012).

Portfolio diversification and risk reduction can be planned
for getting the maximum benefit out of an investment. It can

Chech for
| pdumne: |
To add further, similar kinds of studies have been done for
stock exchanges of Egypt (Zakaria and Winker (2012),
Ahmed and Aal (2011); for Middle East nations (Floros,
2008): for Nepal (Bahadur 2008). Conditional Variance and
GARCH based estimation techniques have been used
majorly in this researches. Yet, numerousinvestigators like
Konstantinos (2000) argued that unpredictability in ESMs
has droppedas they unwrapped up to foreign investors like
Richards (1996). Kim and Singal(1993), Bekaert (1995),
Claessens, Dooley, and Warner (1995). Choudhry (1996).
The present study did acontrast between Advanced and
Emergent Equity Market' returns of selected economies for
volatility and causality. The research work begins initially
with the development of concepts ofAdvanced market,
volatility, various theories explaining the volatility of stock
market, Emergent Markets, etc. Further an extensive review
is done for these variables of the study. Through existing
literature review, objectives are set and research
methodology is Advanced. The results are discussed in next
section after applying different statistical tools. Finally, a
conclusion and references are given.

II.  ADVANCED & EMERGENT MARKET

A country can be calledAdvanced based on the economic
progress of its economy and capital market. Anadvanced
country has a high income, is more open to foreign
ownership,capital movement is casy and market institutions
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“Financial Sector Development and Pecuniary
Growth: Evidence from India and the Republic of
Korea”

Abhay Singh Chauhan, Tarika Singh Sikarwar

Abstract: Pecuniary growth is the basic indicator by which a
nation is always acknowledged, we can identify the pecuniary
growth by measuring the GDP of the country. A nation is
generally regarded as more developed if its growth is more.
Simultaneously, overall pecuniary development of any nation
takes place. A profusion of works indicates the existence of
causation between growth of economy and “financial sector
development”. Further an endeavor has been made for exploring
the causation amongst financial sector enhancement and
development of economy with special reference to India and
Republic of Korea. Causality test was employed with the help of
VAR. Further in the work it has been found that deepening of
Jinancial sector shows unidirectional relationship, financial
sector efficiency leads to no causality and financial sector
stability shows partial causal relationship with “Pecuniary
Growth” in Indian context. While on the other hand, in case of
republic of Korea almost no causality was found in financial
sector deepening, bidirectional and unidirectional causality in
case of financial sector efficiency and partial causality was found
in financial efficiency with “Pecuniary Growth”. Thus, vigorous
results were evaluated and e. d which supported the
literature.

Keywords: “financial sector development”, “Pecuniary Growth”,
Vector Auto-Regressive Model.

Growth of the financial segment and development of
economy have been longed searched are researched for
varied reasons for finding suitable combinations that can
suggest for the pecuniary viability and overall development
in real terms. The “Financial Development” is a complex
term as no particular and accurate definition is available to
define the term. The “Financial Development”s have been
explained in many ways by a number of researchers.
Broadly speaking “Financial Development” can be
categorized into four major terms namely “financial
deepening”, “financial stability”, “financial accessibility”
and “financial efficiency”. The issue of financial depth has
been attracting attention of researchers to establish a
consensus and direction, Ogbuagu & Ewubare, 2017 States
the long-run influence of deepening of financial sector on
fluctuations in exchange rates and growth of economy.
Carbo-Valverde & Sanchez, 2013 cited that the linkage
between financial sector enhancement and progress of
economy works during periods of financial instability.
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Antecedents and Manifestation of Customer
Satisfaction on Banking

5.5. Bhakar', Abhay Singh Chauhan®, Avwita Shrivastava®, Vijay Salunke?,
Mahesh Singh® Mohd, Armi Khan® & Akshay Bhargava”

ABSTRACT

Custorner loynlfy Tas becomne extremcly difficult i the extremely competitive environment wihere
coery mmmfacturer or service provider is doing their best to ouf-mmmenver competition. The
current study comlumates the medmtion role of Bromd Inmge mnd Customer Sefisfuction on the
relmtionship betwern Service Comdity (both online wnd offitne) wnd Customer loywlty. The study
wms conducted on wswrple of 200 customers selected ased on purposive senpling technigue.
Stmdurdized questionyares were used to collect dutn onw sode of 1 fo 5. Online Service Chadify
tmd signifioant cffect on Customer Smtisfaction buf did not wffect Brand Inmee mnd Customer
Loymlty sipnificrmtly. Sinlurly, Offine Service Qumllity wiected Customer sutisfaction wd Brand
Inmige Sigraficrntly but did not Froe sigrafioant cffect on Custormer Loyrdty. Custorer Subisfachion
mid Brand Inmoe both did not fmoe sigmifiomnt gffect on Customer Loywlty. Both fhe medmiing
veamables (Brand Ivmoe vnd Custorner Sufisfuction) did not e sienifiomnt medmtion cffect on
the relationships bebween on wnd off line service quulity wnd customer Loynlfy.

Keywords: Online Service Cumlify, Offline Service Qunlity, Customer Snutisfuction, Brand
Irvmape, Custorner Loywlty
INTRODUCTION

The banking industry has witnessed tremendous change after the post-independence.
Financial service is the backbone of the service sector. Banking has become the most

1 Diroctor, Frestige Inshitute of Managomont, Guwalior. MLF.
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Household Financial Management: Relation Between
Knowledge and Behavior

D, Navita Nathani', Dr. Nandan Velankar®, Babita Dubey’, Anita Arwaded,
Vineet Tomar®, Komal®, Ravi Sharma” & Harshika Yadav?

ABSTRACT

This prper wttenpts fo awlumte the factors ql"ﬁ-rnxrd kronvledpe rond their belmmniour tn nmrmging
personml firmnoml] plenning. The study 1s based on plenned belmnonr theory given by Teck
Ajzen {ISS}} Furthermore, this study wso explored the finmcmd knowledes wnd befmanour
wroross varions demmogrmaplic vanmbles to know the differences mnong penders, qualifications
wid profession. The study used strbistionl tool like ANOVA wd repression through 5P55 softionre.

Keywords: Firmneml Enowledpe, Belmwtonr, Houschold Lnits.

INTRODUCTION

Fecent economic troubles in all over the world have been emphasizing the finandal
educators to think and come out with some appropriate solution. The urge is to
understand the financal markets and act accordingly. The izsue of finandal Inowledges
and behaviour has become the subject of critical financial importance. The finandal
wellbeing of individual depends upon the actions and actions influence by lot many
factors like social, economic, regulatory and political etc. Hence it can be concluded
that financial decizions are affected by environment.
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Investigating Students Perceived Satisfaction and
Effectiveness of E-learning on Behavioural Intention

Dr. Garima Mathwr!, Reeta Chanhan?, Dr. Monika Govil®, Poonam Sharma¥,
Annu Singh®, Ritn Mittal® & Kajal Sharma’

ABSTRACT

With the ndvent of e-lemrning system if 15 becoming difficulf fo wmdke students belmoe in the
desired way. However, lemrming wnd intendion to behmoe depends upon the expecintions of students
from E-lemrnime systerm. Chin, Hsu, & Sun (2005) huve stwted thet perceived sadisfaction isw
powerful factor in deciding continuous use of onling lewrning system. There wre fow resemrches
hrwe been done relrted to Investignting students percoived sehsfaction, cffectivensss of E-lomrning
md belmmioral intention This study mwms wf mesunng the impnct of E-loarning on sahisfrcfion
level, belmmriorml intention, wnd gffectivensss.

Keywords: Students Percerved Subisfachion, Behmmioral Intention, Effechivencss, E-Lewrming

INTRODUCTION

In the last two decades Electromic leaming (e-leaming) has been rezearched and

especially in IT (Roca et al.,, 2006). E-leaning methods are new method for enhancing
learning beyvond classrooms or traditional teaching methods. There are many forms
of disseminating E learming which majorly includes Intranet, Internmet, Esdranets, satellite
broadcast, andio/video tape, interactive TV, and CD-ROM (Urdan & Wegsen, 2000).
Crver the period of time the modes were changed for E-learning. However, few are
still same but these processes have been chansed. A wide data base iz available free

1 Associci Prﬁfnssﬁ-r. Frashige Instibufe ﬁf Managamant, Gualior, MLF.
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Modelling Relationship Between FDI, Inflation,
Interest Rate and Stock Returns

D, Tarika Singh Sikarwar!, Himani Saxena® Deepali 'Gu]_:rta", Eumar
Sanrabh? Anjali Singh®, Ritu Gupta®, Sapan Jiten Singh’,
Arnmol Miglani® & Shivani Saxena®

ABSTRACT

The present study wrs done in Indmm context to evnlunte the relmtionship betroeen FDU, Inflution,
Interest Bmte mnd Stock Returns. The study wws done considering sectorw indices wd the fime
fremne of the study wxs fers yewrs (2005-2016). Linewr regression wns wpplied to check the cmisal
relationshiy between sectorml Index refurns mnd smcro-cconorc varmbles under study. The
results wre sigrificant in Indmm context.

Keywords: FDI, Inflation, Interest Bnte, Stock Returns, Mucrocconomic Varmbles.

INTRODUCTION

The relationship between macro-economic growth and stock market development has
dominated academic both academicians" and practiioner’s literature in recent times.
The growing linkages between macroeconomic variables and the movement of stock
prices for different countriez have well been documented in the literature over the
last several vears (Fama, 1981; Les, 1992; Kaneko and Lee, 1993; Mukherjes and MNaka,
1995; Booth and Booth, 1997; Mavrides, 2000; Mayzami and Foh, 2000; Sadorsky, 2003;
Chen, 2005; Humpe and Maomillan, 2007). Almed (2003) The movemsnt of stock indices
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Impact of Perceived Quality and Trust on Brand
Lovalty with Brand Attachment as Mediating Variable

D, Shailja Bhalar®, Abhay D‘-I.'IIZIE}-':, Mansi Bansal® & Himanshu Mishrat

ABSTRACT

Brmnd loywlty is the most shot witer men by nmwketers these dmys wnd lof of resewrch 15 being
conducted i s wren. The current resenrch wms conducted to sdentify the tmpact of percerved
quedity wnd frust on brand Iomlty with brand etinckenent us medimting vermble. The datn was
collected using stendurdized questionnmives on the study varmbles on w Likert type sonle of 1-
7 with smmple size of 200 respondents. Non probabulity quoin swrepling technigue wes used for
tdentifinng the respondents. The results indiomted that brand wttuchment ploys wamgor role in
generahing brand loynulty e ogse of frst food cheens. Both percerved qudity wnd brand brust s
indirect gffect on brand loywlfy 1.c. through brend attachwent.

Keywords: Percevved Qulity, Trust, Brand Loywlty, Brond Attacheent.

INTRODUCTION

Brand loyalty is a verv vast area in which marketing researchers are conducting
comtinmous researches on different issues. Brand loyalty is a very important concept
for organizations as quoted by several researchers in literature review (that is, Aaker,
1991 ; Dick and Basu, 1994; Fowrmder and Yao, 1997; Chandbmri and Holbrook, 2001).
Fepeated buving of a brand as well as positive atbitude towards a brand predicts the
overall brand loyalty of a person towards the brand (Jacoby and Kymer, 1973;
Tringquecoste, 1996; Bozzo etal., 2003).

With the increasing competiion in the market and decreasing differentiation between
the products, brand levalty acts as a savior for the erganizations (Fouwrnier and Yao,
1997). When a customer is loyal he doesn't pay attention to any promotion done by

1 Assistard Profossor. Frestige Instibuls of Managemant, Gwalior. ALF.
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Impact of Emotional Value on Loyalty in Baked Goods

D, Shilpa Sankpal!, Dr. Euturaj Baber®. Anand Pal Singh Gantam?,
Rubee Mamgain®, Hema Gupta®, Harish Shrivastava® & Kapil Kapoor”

ABSTRACT

In brked goods, such ns biscuits, woery strong mesocmtion is often scen. Even thoush there Ins
been prolifermtion in the bronds mminble in cortmin product category, it is obvious fhmt peopls
keep purdmsing the swme hiscusts tht they wre essentmlly fond of. The curvent study wws done
to understumd the smprct of emotionsl oalue on loymlty in baked goods. The study ndmpted
questionymare from standrrdized sonles, wid dutn wis collected on college students. It wns found
timt indeed emotionnl value hms w very strong wpnct on Imymilfy.

Keywords: Emotiormd Valus, Customer Loymlfy.

INTRODUCTION

Consumer research has developed from an attention on the psychological parts of
basic leadership to incorporate natural viewpoints, so that an article or experience
can be seen to be esteemed for itz owmn particular purposs. Holbrook and Hirschman
(1952), for instance, contended for an experiential point of view that incorporated the
symbolic, hedonic and esthetic parts of the utilization procedure. They recommended
that the current data handling viswpoint inferred items were generally judged through
utilitarian criteria, in light of how well an item or administration fills its proposed
n=ad or plavs out its legitimate capacity. An experiential viewpoint sees items or
administrations through hedonic criteria, in light of a valuation for the great or
administration for its own purpose. Different specialists (e g, Batra and Ahtola, 1990)
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A Relationship Between Workplace Spirituality
and Organisational Commitment

D, Gaurav Jaiswal', Dr. Ravindra Pathal?’, Urvesh Chaundhery?,
Hemlata Chand?, Shiv Kant Tiwari,® Shivani Agarwal®
fr Harvinder Kanr”™

ABSTRACT

In this competitive erm of 21st century, employees ure suffering wnth stress, insecunty, less
outout, work pressure etc v the consequences of complexities, comepetition mnd structura clmmges
wid in these situmdions werkplnoe spiriturdihy o be fermmed ws wmy of hope by which mn orermzation
o find out the solutions of wbove set problems. Af orpramizmdion level, B strong motivation am
be driven by practicing the workplnce spintumlify. It npproudhes employess in more posifive
rmnier so Hmt in the present resemrch praper we wre trying fo wanlyse underlying factors of
orgmuizdion commmitment wnd workpluce spinfuwlity, the relationship befveen orgwm mmfion
commmitment wnd workplnce spirituality. For resenrch prurpose we hove collected the privmry
drtn through surpey method md the smwple size 15 200 regpondents in which population mdudes
the faculty members of professionml courses in Gumdior City. The smnpling technigue used is
Nen — probuabdity purposive method. The resenrdh uves conducted to show u positioe relationshp
between workpnce spinitumlity mnd orgroizmtion commifment.

Keywords: Workplace Spinitumlity, Oreraization Comnmrmitment.

INTRODUCTION

Educational Instimbons plays an inaredible role in the development of a commtry becanse
in institutions there are mumerous faculties who are worldng, and these faculty members
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Impact of Country of Origin on Brand Equity
and Purchase Intention

D, Sneha Rajput!, Pranshuman Parashar?, Brahmanand Sharma®,
Mr. Shushin? Somya Sharma®, Tanmay Jain? & Deeksha Somi”

ABSTRACT

Todmy's businesses Ime been smgorly wifected by incrensing plobnlization witich Ims resulted i
unprecedented problems for mmnufactures, norketers wnd customers. The present study is wn
witerpt to find ouf the irpmct of country of origin on brnd equity wnd purcimse intention. It
wrs conducted on fhe Shoppers from Gumlior Begton. The dutw is relevwnt wed relinble. It wes
checked using the relmbility wnd factor mmlysis fest Regression mmlysis wrs mpplicd to know
the effect of country of origin on bromd equity wnd purchmse intention. T-fest uns wpplicd fo
know the effect of gender onwll three tarmibles. Confirmmtory factor mmlysis wns mpplied fo
confirm wid validuts the facters. The results show fimt country of ongin is sienificamty mfected
by the bramd equity. CEA wws wpplicd on individund varmbles. Fromn COOT the lmding factor
wms product distinctivensss with w construct relmiility of .76 from BE the lending factor wmas
brend stremgth with w construct relmbnlity of 68 wd from P the leading factor wws wssessment
with v construct relmbility of .51. Gender did not Imwe mny significomt impmct on COOI, BE
wid PL

Keywords: Country of Origin, Brand Equity wnd Purclmse Intention.

REVIEW OF LITERATURE

Azim et al (2011) investigated the relationships among brand equity, purchase intention
and brand preference from the point of view of Iranian young consumers. The secondary
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Antecedents of Work Life Balance

Dr. Richa Banerjee!, Smrita Bhadouria®, Sanjay Gupta® Parvin M. Shailh®,
Fadhilka AE;[awaJE, Megha Soni® & Saksham Kukteja:'

ABSTRACT

This prper is focused uf idenfifying the wntecedents of work life elunce of the momdermicmns of
the Guwdior region. Work life balmice or work fremly conflict is mburning topic for resemrch for

resemrchers wnd wlso for the socml scientist. The incremsing derminds from nperson inwll the

roles thwt he performs, is smdcng these fype of resewrches more fmporfant.

For this resemrch dnim wns collected with the help of strmdrrdized questionnmmre mnd tarious
strtistiond tools like reeression, ANOVA etc. ismpplied on collectod dufn to tdentify the mtecedents
of work life bulunce. The results revenled thmi ernployee engngement, personmdity type wnd
demogrmphics wlso pray importmt role in defermining work-life elmnce of employees of Gumlior
region.

Keywords: Work Life Balunce, Work Fremily Conflict.

INTRODUCTION

The present scenario of organization is altogether different from the past era. We can
see increased women participation in worldforce, the age of employess can rangs from
23 years to 70 years only males are not responsible to eamn bread and butter for the
family but females are equally supporting them The jobs are no more 9 to 3 jobs but
the job timings can extend bevend that, the relationship of work and worker has now
been redefined. The change can alzo be envisaged in social scenario, the members of
sodety (family) have to fulfill old roles and certain new roles also demand their attention

Assistart Professor, Frastige Institude of Managemant, Gmoalior, MLF.
Assistant Prﬁ’_ﬁl::or. Frestige Insiituta ﬁ-_f Managanant, Guoalior. MLF.
Assistard Professor, Frastige Institude of Management, Guoalior. MLF.
Assistant Professor, Instituts of Managemant Studies, Nagpur, Mahrashéra.
Rasaarch Scholar. lﬁm_fl i.I-m':wr:in_. Garalior, MLF.

Studont, Prostige Institute of Managemeni, Guwalior, MLF.

Studowt, Prostige Imstitute of Managemant, Gwalior, MLF.

s ke ok e



10

Quantified Image Analyvsis for Coronaryv Artery Disease
Due to Plague Formation Using Soft Computing
Based Processing

Vani Agrawal®, Nitin Paharia®, Ajeet Singh Bhadouria®,
Mohit Yadav® & Shubham Kumar®

ABSTRACT

Atherosclerosis, or herdening of the wrterics, is w condition i which plague builds up inside
the wrtenes. Plugue is nmde of diolesterol, frtty substroces, clcifiontion, cellular uxste products,
calcime mnd fibrin (n clofting wmterml in the blood). In this study tarious methods to detect the
plague form in corovmmy wrtery hee been presented. This paper demonstrates some of the Inmgee
Processing nchivitics like brightness enlmmcement, contrast ndjustment, Histogrmm mmlysis,
Inverse transformmtion of wn inmee, thresholding of tnmpes, inmge enlmmcement in frequency
donmzn, immee restoration wd de-noising. Edee detection Ims wlso been done fo detect the plnque
occurrence tn the corommry wrtery. Soft computing mppronches using genctic nlgon thn Ims been
wnplemented for Inmge filbration.

Keywords: Plugue, Coronmry Arfery, Soft Computing, Inmge Processing, Thresholding.

INTRODUCTION

In the area of Madical Sdences, dizease detecHon is the major concern. Image Processing
is playing significant role in the area of Medical Images and in the detection of dizeased
area. In this paper, analysis of plaque detechion in coromary artery has been demonstrated.
Heart attack, in medical terms Myocardial Infarction (M), is a major canse of human
death in all over the world (Supriva Agrawal et al., 2013). Plaque iz a substance made
of cholesterol and fatty substances, calcinm ete. which get deposits inside the arteries
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Effect of Foreign Exchange Rate on Oil Prices and
Gold Prices in Indian Milien

Dr. Vinod K. Bhatnagar’, Pooja Jain®, Vaibhav 5 Arwade®, Nikita Jain®,
Anurag Chourasiva®, Sakshi Upadhava® & Shweta Chauhan”

ABSTRACT

This prper cxmenined the tmypact of forcion exclmmee mfe on ol prices (OF) wnd gold prices
(GF) tn Indm. The dependent varmbles in this stady were ol prices mnd gold prices. The indepersdernt
vrrmable in the study wns foreien exclmnee mite (FOREX). The mmun objectives of the study
were to find the inymct of foreign cxclmmee rmte on ml prices mnd gold prices. Vanous pre-
regression wmlyses were performed cluding normmliby tost, stabiowmriby test wnd Granger
Crusmlity test. To mmlyze the dutn, Auemented Dickey-Fuller (ADF) wwms used to test
statiormrity. OLS model estimmtion was wdopted to defermine relufionship mmong the vermbles.
Grmmeer crauswlity test wrs used fo investionte the imprct of FOREX on Oil Prices mnd Gold
Prices. We tmmwe used Evicws 8 to wmlyze the dufn Grmmger oaesnlify resulfs revenled (it
Sforex did not granper cansed pold pricewnd o1l price. On Ing selection, Ing 2 ums selected.

Keywords: Excimnge e, Gold Price mnd Ol Price.

INTRODUCTION

The import of oil signifiez a huge part of the trade balance of an energy dependent
country. The possible implication of oil prices for exchange rate movements have been
noted by Criavwote and Edemo (2012), Basher et al. (2011), MNikbalht (2009), A=i=
(2009) as well a= Amanco and van MNorden (1998). Dawson (2004) explains that
changeability in oil prices has a vast impact on the comparative values of the currency
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Analysis and Interpretation of Abnormalities in the
Brain Using Genetic Algorithm

Satish Bansal®, Pinly Sodhi®, Krishankant Yada+?®,
Ram Kumar Paliwal*, Sarita® & Manorama®

ABSTRACT

Medicrl Irmging plays w oot role tn fhe wrdysis wd mterprefation of tanious disenses linked
with my mrdonionl wspect of hunmm being. Brmn is un inteornl prrt mnd is being fromted ws
the mwost imsporient body prrt Horoueh which controlling of entire system is being covered. The
rolz of medionl inmzing perspective for my nbnommility in the brmin Ims gmned fremendous
imporimnce i recent yomrs. The present prper is w gentle wttempt to wmlyze wnd interpret
wnormmdibics i the specific portion of the bran. The MEI datw sof foes beers tedeen from Curewell
Dmenostic Center, Jmpur, Rumstimn. Genetic nlgorithmn Ims been used for Grussmn filter to
get the opfirmized value. The result obimned s promising wd provides wpotentimd for budding
resemrchers in the field of medionl immge wnmlysis mnd inferpreinfion.

Keywords: Inmge Processing, Mediodd Inmige Processing, Brmn Almormmiitics, Genetic Algorithm,
MATILAE, Mediod Inmge Awrdysis wnd Interprefution, MRT

INTRODUCTION

The brain is the most impeortant part of the central nervous system which controls the
internal and extermal actvities. It is responsible for controlline behavior, interpreting
the senses and nitiating body movement. The brain is made up of many types of cells.
Each type of cell has spedal functions. When cells lose the ability to control their growth,
they divide too often and without any order, this atypical division of cells is termed as
abnormalities that may canse Tumeoer, Alzheimer or other brain related dizeases.
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The Impact of Intensity of Companies Intangible Assets
on the Volatility of their Stock Prices in India

Dr. Amitabha Maheshwari?!, C.E. Dantre®, Manish Agarwal?,
Rashmi Kumari?, Rajat Agarwal® & Sachin Chandharv*®

ABSTRACT

The study tms eonlumted the cmusa rebafionship betwveen mtcﬂsﬁy of intrmgible nssets on the
volwility of thar stock prices. Regression mmilysis wwes wpplisd using E-views softumrs to comd it
the cosd relntionship between the mtensity of inbaeible wssets wnd ther stock price voluhiliby.
Armiysis wms done for three d:gfsmut sectors. The effect of cogfficient of infrrgible msscts to
totml mssets on stock price volntility in Plrenmceutionl industry rnd Fast Moving Consumer
Coods (FMC(G) 4s s:gmﬁcmt wherews i IT industry the cﬁi:ct 15 msignifiont. Results tndiomte
theat volmtilify of stock prices incromse with incremse in the inteneible wssets index in the fotml
wssets, where ws i IT industry if 15 not gifected by the intungible wesets index.

Keywords: Infrngible Asscts, Intensity of Intrmngible Assefs Infensity, Volmhlity of Stock Prices.
Introduction

In present time the main cause of corporate growth is acquisition and management of
intangible azzets size. The increasing importance of intangible azzets and the abzence
of explicit information about the contribution of intangible to eamings imply strong
market incentives for analyst to provide value-added information for high-intangible
firms. Information complesdty of intangible assets increases the diffionlty of forecasting
earnings of intansibles-intensive firms.

To eam higher profit pharmaceutical industry esxpends billions of Fupess vearly on
intangibles. Thus, Institntional and individual investors are interested to lmow whether
intangible aszets and expenditures actually create shareholder wealth.
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A Study of Deviant Workplace Behavior and
Withdrawal Intentions in Education Sector

Chanda Gulatit, Alka Chaturvedi®, Mamta Verma®, Vivelk Kotelar®,
Ankit Parashar® & Deeksha Parashar?®

ABSTRACT

The prper investiprted the effect of Devmnt workplnce belmeionr on the Withdrmonl Intention
wnong the erployees of educntion sector. The prper is based onw swnple of 110 employees on
ednmmtion industry. The differences in opirion ovess gender was observed tn Withdrooal Intention
but, not in Devmnt Workpinee belmior. The study indioated flmt DwB results in the infention
to lowre the erownzaiion wnong the employees.

Keywords: Devimmt Workplnoe Belmmrior, Withdrmoml Intention, Eduomtion Secfor.

INTRODUCTION

Emplovees” behaviour and attitudes towards work: is key for any organization to achieve
its goals and objectves. However, emplovers of labour must recognise the fact that
not all employees embrace good behaviour; some may consciously or unconsciously
esdhibit vmethical and ity behaviours in the course of worls; this regarded as workgplace
deviant behavior.

Behaviour is considered deviant when employees are non-conforming to an
organisation’s polides, core values, culture ete., and such behaviour impeds the vision,
welfare and organizational standards, deviant behaviors are believed to be detrimental
to the goals and interests of other members of the crganisation Deviant behaviour is
coumterproductive and whether such behaviour is noticeable or not, it does not only
has adverse effects on organizational productvity.
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What Constitute Effectiveness in Advertisement?
Study of Television Commercials in Tourism Industry

Dr. Rahul Pratap Singh Kanrav!, Megha Yadav', Prabhat Knmar Singh?,
Trilok Pratap Singh® Roshan Sheildh® Sanjeet Yadav® & Kajal Jain™

ABSTRACT

Television commercimds play w crncml role s provekang the desires of ifs vicwers fownrds w
destinmtion. However, memsuring the effectiveness of ndvertiserments wre considered fo be the
difficult fusk for the mmrketing houses. Thercfore, the present study wns done fo explore the
conshibuents of televisions commercmls which results in wn effechive ndverhising strufeey.

The present study memsures the effcchiveness of recent felevision comemercmt Irmenchied by Rumestime:
Stmte Government rmemed v fane Kym Diakh Joye®. It scts forth the objective of memsurning
pre-mmd post-intention waong the respondents by miewing the ndvertiserment. Datn oons collected
fromn students of Gumdior repion by non-probuinlity judomeninl smwepling mothod. In totd, 300
respondenis were wsked to Bl the queshorrmmre which wes i theee prrts. Omneis whout dirmensions
of ndvertisements cffectiveness, sccondly is nbont pre-und post-memsures, wnd the third one is
whout the socml-coonomic buckeround of respondents.

Dintr mmysis was done by using explommtory factor mmslysis md praved smople t-test. Informmtion,
commursication wid trust were three factors emerged from factormmlysis. Results suggested fht
wdverhiserent hws sproved the postbion of Frgrstiae: ww tounst destismdion on ovmons drmensions.

The present study could be usgful for Public und prioate sectors & vanious nmrkefing houses.
It contnbutes to the cxisting literature vbout the different wpects which we necded fo be considered
winle formulnting the ndvertisement strfopy.

Keywords: Advertising Effectivensss, TV Commercmls, Explormtory Factor Anmlysis, Prmired
Swmpls i-fest, Gurdior, Indm
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Product Knowledge, Ethnocentrism and Country of
Origin Image on Purchase Intention:
A Study of Mobile Segment

Dr. Nischay Upamanyu?®, Rajesh Gupta® Anish Fatima®,
Manjari Pandey®, Shashank® & Komal Sharma®

ABSTRACT

The Muin objectioe of the current rescrrch is fo investipnte relationship waone product knoweledge,
ethnocentrism, wid country of origin Inmge on purdmse infenfion in the context of mohile
industry. The duin wws teken from 180 respondents who were seclang fo buy mobile phone i
the city of Gumlior. The results of the current study revenled the Positive cmuswl relmtionship

befwern product knowledeevad cormntry of onigen Irmpe, product kenowledpe wnd prrdmse intension,
ethnocentric ty wnd purchmse intension, wherens, the relationship between country of origin
Irmige wnd purcimse infension wws not found linewr relntionsinp. Hence, qumdratic equmtion
wmns used to develop the qundrmabic relationship betiveen ethnocentricity wnd country of onigin
immge. The result of this mmlysis i the current study ums gppropnmts necording to proposcd
rrodel.

Keywords: Product Enotwledes, Ethnocentrism, Country of Origin Inmge, Purdhmss Infention,
Linerr Regression.

CONCEPTUAL FRAMEWORK

Product Knowledge

Froduct lmowledge can be defined as product related information stored in memory,
such as information about brands, products, attributes, evaluations, decision heuristics
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Effect of Perceived Ease of Use, Perceived usefulness,
Service Content Quality and Service Delivery Quality
on Service Convenience in Electronic Service
Provider Environment

Dr. P.E. Singh Knshwah', Devendra Sharma®, N. Jaysheelan®,
Nitin Shrivastava!, Arpit Singhal® & Vandana Sahibani®

ABSTRACT

This study shows the relafionship befcen perceived oase of use, percaived uscfulness, service
content quudity, seroice delivery quulity vnd service compenience the study wws omeswd in wmture
mnd if include the smnpls size of 189, the duia wwas collected through guestionsmares wnd its
confmned 56 ttems, tools for duimwmlysis shows i which type of fest Imwe been mpplied. In
this reseverch relminlity, EFA, CFA wnd SEM test lms been wpplicd. Anvdysis revenls that the
service qurdity gifecting custorner perceived value mnd serice qurdity cffecting customer swfisfachion.
Keywords: Perceived Ense of Use, Percmwved Usefulness, Service Content Quwlity wrd Service
Delivery Qurlity on Service Converdience.

INTRODUCTION

The concept of comvenience in 2002 Berry et al introduced the first conceptual model
of service conwvenience which proposed a more comprehensive mult dimensional
measure of convenience within service context. They suggested that all business are
sarvice business, service business are everywhere. Therefore, service convenience refers
to consumers time and effort perception related to using or buying a service. Service
comveniences are those that save shoppers time or effort and includes variables such
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A Firefly Approach to Collaborative Filtering
based Recommender Systems through Fuzzy
Features

Krishan Kant Yadav, Venkatadri Marriboyina, Sanjiv Sharma

Abstract: Recommender system (RS) is most important methods
which offer the recommendation to the online user with ease to
make his right decisions on items or services. The User-based
Collaborative Filtering (CF) technique is one of mainly important
method amongst various recommender systems.Collaborative
Filtering (CF) approaches are either model-based/ memory-based.
While the previous is more precise, it’s not flexible in compare of
model-based approach. Here we proposed a hybrid fuzzy-firefly
method to RS, which maintain the precision of memory considered
as CF & scalability of model considered as CF. Utilizing the
hybrid characteristics, new user model (UM) has been created,
which assisted in reaching vital reduction in system difficulty,
sparse & create the grip of neighbour transitivity association. UM
is working to discovery group of compatible clients in which a
memory-based hunt is performed. Experimental results on Movie
Lens dataset shows that proposed method not only improves
recommendation accuracy significantly but also increases quality
of prediction and recommendation performance.

Index Terms: Collaborative filtering; fuzzy logic; Firefly
algorithm; Recommender systems.

I. INTRODUCTION

Due to the massive utilization of internet, there are large

considered on user’s personal attributes & creates approval
on the basis of demographic sections, while CBF advises
previously identical items to the users liked. CF is broadly
utilized for RS filtering. It offers recommend through
examining the rating details of items / the clients. Because of
its case, productivity & capability to generate precise &
personalized recommendations, CF is considered to be a
major technique in RS. In our work we are incorporating
fuzzy logic in recommender system. Fuzzy logic was
presented via LotfiA Zadch, where fuzzy sets are determined
through the membership function (MF) values lies between 0
& 1 [8]. Although many researchers have introduced fuzzy
logic in different directions but some of them are still
unlisted. Nasraoui ct al. [9] the fuzzy approximate analysis is
used to create common system for approval method, whereas
the relational fuzzy subtractive clustering method is used by
the Suryavanshi [10] used. Shahabi et al. [5] introduced Yoda
RS, which gradually classifies the active user depends on
specific samples of clients & it gives soft commendations for
it. User profiles have many features which is terms as fuzzy.
But it is tough to fuzzify the profile at the item level, since it
will need prohibitively huge space & lengthy processing
period. Al-Shamri et al. [7] made a fuzzified hybrid model
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Abstract

Digital banking is a buzz word these days. There are many factors responsible for the adoption
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Abstract

In the midst of increasing globalization, the past two decades have observed huge inflow of outside capital in the shape of direct and portfolio investment. The
increase in capital mobility is due to contact between the different economies across the globe. The growing liberalization in the capital market leads to the growth
of various financial products and services. Over the past decade, the Indian capital market has witnessed numerous changes in the direction of developing the
capital markets more robust. With the growing Indian economy, the larger inflow of funds has been fetched into the capital markets. The government is
continuously working on investor’s education in order to increase retail participation in the Indian stock market. The habits of the risk-averse middle class have
been changing where these investors started participating in the Indian stock market. It is an explored fact that human beings are irrational and considering this fact
becomes imperative to investigate factors that influence the trading decisions. In this research, ‘an attempt has been made to investigate various factors that affect
the mdlvldual trading decision’. The data has been collected from various stockbroklng ﬁrms and from clients of those stockbrokmg firms thelr oplnlons were
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Abstract- There is huge amount of data can be transmitted or store on internet in today life. This is not simple data, which 1s
use or share by public or group of society, while personal, financial or secret data storing or transmitting for any personal or
financial transaction. This is secret data, which we want to hide. Steganography is very latest or important field like
cryptography. Cryptography use for privacy while Steganography use for secrecy. Steganography is a process of hiding the
message in any kind of transfer file like image, audio, video. E-commerce is an application of internet, which is using rapidly
day by day. The main concern of e-commerce to provide security in such way user can use without afraid. Steganography can
be play very important role to provide security in e-commerce transaction. These data transactions include sensitive document
transfer, digital signature authentication and digital data storage. This research paper show use of digital or image
Steganography for information security through the Internet.

Keywords- Sccurity, Steganography, Image Steganography

L INTRODUCTION Steganography is study of hiding secret message in some

other media. The information to be hide is called the hidden

The word Steganography is deriving from Greek origin and message and the medium in which the information to be
means, "covered or hidden writing”. It is the art or science of hidden is called the cover image. The cover document
hiding information. Whereas the goal of cryptography is to containing hidden message is called stego-image. This

make data unreadable by a third person or other party, the process is called steganography and reverse process is called
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Abstract

ABSTRACT Presence of online retail as part of overall retail is continually growing
and becoming a vital business segment. Study of online retail customer loyalty
and the factors which affect it are significant for successful business growth of
such retailers. This paper analyses the service quality and customer satisfaction
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Abstract

The research mainly focuses to examine the impact of Facebook usage on student involvement in studies. It
focuses that how usage of Facebook gives the effect on student involvement in studies and lowers down their
academics which ultimate lead to the destruction of their career. The determination of the paper was based
on single fold that is: To find out the impact of Facebook usage on student involvement in the studies. The
research is based on a sample of 200 students from different colleges in Gwalior or nearby places. Findings
indicated that the data is reliable in nature with different values as reported by Cronbach’s Alpha test. The

Impact of Facebook Usage on Students’ Involvement in
Studies

10 Pages . Posted: 2 Feb 2019 - Last revised: 25 Apr 2019
Garima Mathur

Prestige Institute of Management

Navita Nathani
Prestige Institute of Management

Ashwini Sharma
Prestige Institute of Management, Students

Divya Modi

Prestige Institute of Management, Students

Garima Arora
Prestige Institute of Management, Students

Date Written: January 6, 2019

Abstract

The research mainly focuses to examine the impact of Facebook usage on student involvement in studies. It
focuses that how usage of Facebook gives the effect on student involvement in studies and lowers down their
academics which ultimate lead to the destruction of their career. The determination of the paper was based
on single fold that is: To find out the impact of Facebook usage on student involvement in the studies. The
research is based on a sample of 200 students from different colleges in Gwalior or nearby places. Findings
indicated that the data is reliable in nature with different values as reported by Cronbach’s Alpha test. The

Do you have negative results
from Xour research you'd like to
share?

Submit Negative Results

Paper statistics

DOWNLOADS ~ ABSTRACTVIEWS RANK
7,042 23,521 1,862

35  References

PlumX Metrics

| Related eJournals

Cognition & the Arts eJournal

Do you have negative results
from Zour research you'd like to
share?

Submit Negative Results

Paper statistics

DOWNLOADS ABSTRACTVIEWS  RANK

7,042 23,521 1,862
35  References

PlumX Metrics

| Related ejournals

Cognition & the Arts eJournal

low



m Product & Services ~ Subscribe ~ Submita paper  Browse  Rankings Blog »  Contact Q B
Download This Paper Open PDF in Browser * Add Paper to My Library el T B P

i . i . i Do you have negative results
Analysis of Foreign Direct Investment in India from your research you'd like to

3
Proceedings of 10th International Conference on Digital Strategies for C / Success share?

10 Pages - Posted: 28 Jan 2019 Submit Negative Results

Kishan Singh Rathore
Amity Business School,Amity University,Madhya Pradesh, India

Sonam Singh Rajawat Paper statistics

BVM College of Management Education
DOWNLOADS ~ ABSTRACTVIEWS ~RANK

Date Written: January 6, 2019 395 1,117 136,088

Abstract 3

Since independent, India has adopted cautious approach for economic growth but after the implementation

References

of LPG policy (economic reforms in 1991) India has liberalized its foreign policy and took series of measures
to pull FDL. This paper aimed to investigate empirically the impact of GDP, population, import of crude oil
and corruption perception index on FDI over the last 20 years i.e. 1998-2018 The multiple regression tests

PlumX Metrics

were used in order to analyze the causal relationship among corruption perception index, import of crude ail,
GDP and increasing rate of population. It was found that there is significant relationship between FDI, and
GDP import of crude oil, corruption perception index and population.

\s SEMANTIC SCHOLAR Search 217,146,461 papers from all fields of science

DOI: 10.31620/jccc.12.19/15 + Corpus 1D: 220443370 & Share

The Impact of Website Quality and Reputation on
Purchasing Intention Towards Online Shopping

S. Chauhan, Dr. Richa Banerjee, Dr. Subeer Banerjee + Published in Journal of Content munity.. 28 December 2019 View All

Business, Computer Science

2 Citations

TLDR In today’s io online i ing a strong industry and the consumers have
become more rational in decision, there was a positive significant Impact of website quality and
website reputation on Purchase Intention towards online shopping.Expand

View via Publisher 3 doiorg v M Savetolibrary M Create Alert &6 Cite

2 Citations 12 References Related Papers

2 Citations



S% Product & Services  Subscribe  Submita paper  Browse Rankings Blog »  Contact Q B
T
P Download This Paper Open PDF in Browser * Add Paper to My Library SRR W 0

5 . Do you have negative results
Impact of E-Recuritement and Job Seekers’ Perception: A o your pishi you'd like to

Study in Gwalior Region share

Proceedings of J0th International Conference on Digital Strategies for Organizational Success Submit Negative Results

7 Pages - Posted: 28 Jan 2019 - Last revised: 25 Apr 2019

Subeer Banerjee
Vikrant Institute of Technology and Management

Paper statistics

Shaifali Chauhan DOWNLOADS ~ ABSTRACTVIEWS RANK
Jwaji University, Students 730 1,927 64,265

Richa Banerjee

Prestige Institute of Management

22 References

Date Written: January 6, 2019
PlumX Metrics

Abstract

In present era technology and information cannot be separated they intermingle in a manner that they have
become complimentary to each other. The information technology is part and parcel of every field of activity
whether it is dailv activitv of individual or commercial activitv of anv big business house. The field of human

SW Product & Services ~ Subscribe ~ Submita paper  Browse Rankings Blog »  Contact Q E
Download This Paper Open PDF in Browser
Y Add Paper to My Library hare: § O B &

g 3 d 5 s . Do you have negative results
Family Relationship and Spiritual Intelligence: With fromn your Faskarch you'd like to

Reference to Students of Professional Courses shares

Proceedings of 10th International Conference on Digital Strategies for O 2 al Succes Submit Negative Results

12 Pages - Posted: 31 Dec 2018

Richa Banerjee

Prestige Institute of Management

Paper statistics

Ravindra Pathak DOWNLOADS ~ ABSTRACTVIEWS RANK
Prestige Institute of Management 396 1,583 136,088
Sanjeet Yadav o

Independent 1 Citations

Date Written: January 5, 2019
50  References

Abstract
Spiritual intelligence has become important in present conditions. The research is a aimed at determining the PlumX Metrics
relationship between family f | courses (MBA,

BBA and BE\. The data for the studv was collected from 216 students with the help of standardized -~

ip and spiritual intelligence of students of 7




A Peer Reviewed Journal ,International Journal of Scientific Research & Growth (I]

- I Impact Of Capital Structure On Firm Value: Evidence From Nifty
urrent Issues

@ March 29,2019 & adminijsrg
Identifying Socio-Technical Barriers

Abstract: And Drivers To The Large-Scale
Diffusion Of Off-Grid Solar Pv In Rural

This study examines the effect of capital structure on value of firm of automobile companies Areas In Nigeria

during 2009 to 2018. Variables including size, Profitability, Tangibility. Growth and age taken Abstract Despite the enormous

for examining value of firm .the study found that the relation indicates leverage, profit, size, potential of Nigeria to generate

electricity from photovoltaic solar
systems, the diffusion of this
found insignificant. Other macro economic factors i.e. GDP found insignificant but inflation rate technology still remains low. The

significant with price to book value. present multi-disciplinary...

tangibility, and liquidity age are significantly effect on value of firm. Moreover, fertilizer sector

Solar Energy: India’s Position In The

Keywords: Indian companies, capital structure decision, determinants value of Field Of Solar Energy

firm. =
Abstract Sun is a divine power source,

due to its peaceful and eco-friendly
; Mrs. Rajshree Sharma, Dr. Navita Nathani nature; people have found renewable

solar energy similar to their culture

Click Here To Download PDF and...
- NEP 2020: Features And Role In School r
| . [ And Hiahar Fdnratian A

Arficle | PDF Available
JOB STRESS, STRESS MANAGEMENT AND
EMPLOYEE PERFORMANCE: CASE OF BANK

° [® Download full-text PDF

EMPLOYEES ===
h
February 2019
Authors:
[ Neha Yadav Tarika Singh Sikarwar
L Prestige Institute of Management and Re.
L, Download citation | ‘ @ Copy link
References (6) Figures (5)



YEAR: 2018



SI. No. Name of the Teacher Title of the Book published Title of the Chapter published
Measure, Manage & Facilitate Change
169 S-S Bhakar to Harness Organizational Potential
. Measure, Manage & Facilitate Change
170 Chanda Gulati to Harness Organizational Potential -
171 Rahul Pratap Singh Measure, Manage & Facilitate Change
Kaurav to Harness Organizational Potential -
. . Measure, Manage & Facilitate Change Customer’s perception towards Ethical
172 Navita Nathani to Harness Organizational Potential Dimension
173 Simran Rohira Measure, Manage & Facilitate Change Customer’s perception towards ethical
to Harness Organizational Potential dimension: Study of Merged Banks
. . Measure, Manage & Facilitate Change Effect of Banking Competition on Risk
174 Tarika Singh to Harness Organizational Potential Taking
. . Measure, Manage & Facilitate Change Customer’s perception towards ethical
175 Navita Nathani to Harness Organizational Potential dimension: Study of Merged Banks
. Impact of capital structure on financial
176 Nandan Velankar N,I[ga:'l;rri’ezgag?gaeni;?gr':;tla;%tce Eggge performance : A study of Housing finance
g banks of India
177 Abhay singh Measure, Manage & Facilitate Change | Impact of working capital on profitability: A
Chauhan to Harness Organizational Potential study of listed manufacturing Firms
. Measure, Manage & Facilitate Change , .
178 Monika Gupta to Harness Organizational Potential Impact of Fll's on Indian Stock market
Amitabha Measure, Manage & Facilitate Change Relatlonsh!p betyveen Service Quality,
179 Mahehswari to Harness Organizational Potential Customer Satisfaction and Customer loyalty
g in Banking Industry
Relationship Between Internal marketing
180 Rahul Pratp singh Measure, Manage & Facilitate Change Organizational Commitment & Job
Kaurav to Harness Organizational Potential satisfaction : Insights for Banking
Professionals
Relationship Between Internal marketing
. Measure, Manage & Facilitate Change Organizational Commitment & Job
181 Ruturaj Baber to Harness Organizational Potential satisfaction : Insights for Banking
Professionals
182 Brahmmanand Measure, Manage & Facilitate Change Factors Affecting Behavioural Intention
Sharma to Harness Organizational Potential Towards Mobile Banking
183 Pranshuman Sharma Measure, Manage & Facilitate Change Factors Affecting Behavioural Intention
to Harness Organizational Potential Towards Mobile Banking
. Measure, Manage & Facilitate Change Abusive Supervision and Organizational
184 Garima Mathura to Harness Organizational Potential Loyalty in Banking Sector
185 Richa Banerice Measure, Manage & Facilitate Change Abusive Supervision and Organizational
] to Harness Organizational Potential Loyalty in Banking Sector
- Review 4of Application of Technology
186 Richa Banerjee Measure, Manage & Fz.’lc'“tate Cha_nge Acceptance Model on Mobile Payment
to Harness Organizational Potential .
Adoption
- Analysis and Design of Efficient
187 Krishan Kant Yadav Measure, Manage & Fgcmtate Cha_nge Collaborative Filtering Based Optimization
to Harness Organizational Potential A
pproach
188 S.S Bhakar Measure, Manage & Faciliate Change to

Harness Organizational Potential,Vol. 2




Measure, Manage & Faciliate Change to

189 Chanda Gulat Harness Organizational Potential,\ol. 2 -
190 Rahul Pratap Singh | Measure, Manage & Faciliate Change to
Kaurav Harness Organizational Potential,Vol. 2 -
101 Navita Nathani Measure, Manage & Faciliate Change to Taxation and Economic Growth in India:
Harness Organizational Potential,Vol. 2 Granger Causality Approach
192 Pooia Jain Measure, Manage & Faciliate Change to | Impact of Macroeconomic Variable on BSE
) Harness Organizational Potential,Vol. 2 Bank ex Stock Returns
193 Amitabha Measure, Manage & Faciliate Change to | Impact of Sectoral Indices on Mutual Fund
Mahehswari Harness Organizational Potential,Vol. 2 Inflow in India
194 Praveen Aronkar Measure, Manage & Faciliate Change to | Interaction Tendency with Sales People and
Harness Organizational Potential,Vol. 2 its Effect on impulsive buying
105 Tarika Sinah Measure, Manage & Faciliate Change to | Students Perception Towards Investment in
g Harness Organizational Potential,Vol. 2 Virtual Currency
196 Pranshuman Parashar Measure, Manage & Faciliate Change to | Evaluating Effect of Quality Dimensions on
Harness Organizational Potential,VVol. 2 | Purchase Intention of Hatchback Diesel Cars
197 Brahmmanand Measure, Manage & Faciliate Change to | Evaluating Effect of Quality Dimensions on
Sharma Harness Organizational Potential,VVol. 2 | Purchase Intention of Hatchback Diesel Cars
. - The Study of Big Data Analytics: The
108 Mahendra Singh Measure, Manage & Faciliate (_Shange to Potential for Innovation & E-Commerce
yadav Harness Organizational Potential,Vol. 2
Growth
. . Measure, Manage & Faciliate Change to FDI and Employment: A Panacea for
199 Kishan singh Rathore Harness Organizational Potential,Vol. 2 Economic Development
200 Richa Banerice Measure, Manage & Faciliate Change to Coroprate Gover adoption readiness in
] Harness Organizational Potential,Vol. 2 Indian small and Mmedium enterprises
201 Richa Banerice International Journal of Current Impact of social media usage on students’
] Advanced Research academic performance
Effect of Trust, Perceived Value, Brand
202 Garima Mathur International journal of Exclusive Reputation and Service Quality on Customer
management research (online ) Satisfaction and Customer Loyalty: A Study
of Print and Electronic Media
203 Sneha Rajput Research Direction Confirming the factors for produ_ct qua_h?y: A
study on two wheeler users in India:
204 Gaurav Jaiswal International research Journal of Role of Spirituality in Organisational

management , Sociology and humanities

Performance Measure by ANCOVA

BOOK NO 01




Df;S.S.Bhakar
Chanda Gulati
Dr. Rahul Pratap Singh Kaurav

Himani Saxena




MEASURE, MANAGE & FACILITATE
CHANGE To HARNESS ORGANIZATIONAL
PoTENTIAL

Chief Editor
Dz. 5.5. Bhakar

Director
Prestige Instifute of Management
Gwalior, M.P.

Editors

Chanda Gulati
Drr. Rahml Pratap Singh Kanrav
Himani Saxena

Department of Management, Prestige Institute of Management
Gwalior, M.F.

Bharti Publications
MNew Delhi « Mumbai {Imdial




Copyright © Prestige Institute of Management, Guralior, M.P.

All rights seserved. No part of this p may be duced or d, in any
lomouaymymwlmpmmmmnummwmumuuutm
relation o this publication may be liabie (0 criminal prosecution and civil clalms for damages.

Disclaimer: The views expressed In the articles are those of the Amon/commlanam
not necessanly of the editors and p Authors/ $
lumykMdPhgw&mlomde.&usmaay nuu LU

First Published, 2018
ISEN | 978-93-86608-29-1

Printed tn India:

DHARTI FUDLICATIONS

4819/24, 3rd Floor, Ansari Road, Darya Canj

New Delhi-110002

Mobile - +91-9899897381

E-mail . bharup sibgmail.com
Lom

Website: www‘mml;uhmuomcom

Associate Office:
Mumbai - 61/478, Motilal Nagar, No. 3, M G Road Goregaon,
West Mumbai-200500

Published by Onkar Bharti for Bharti Publications.

Typeset by Gaurav Graphics, Printod at Rajourta Offset, Deihi.



CONTENTS

Preface iti-Ti
List of Contributing Anthors T30

SecTion - I
Fmvamciar ManacewmeENT

Performance of Fourth Generation Private Banks in Bangladesh: 313
An Evaluation
Dir. 50 Sohralb Uddin & Shanewaz Mahmood Soliel

Effect of Banking Competition on Risk Taldng 1425
Dr. Tarika Singh Sikarwar, Dr. Seema Mehta, Gurprect Eaur & Megha Pasnkar

Impact of Human Resource Expenditure on Profitability of 26-35
Banking Sector of Bangladesh
Drr. Bishawjit Chandra Deb, Arupa Sarker, Fahimul Eader Siddique & Sharifa Akfer

Customers” Perception Towards Ethical Dimensions: A Study of 36-49
Merged Banks
Drr. Navita Nathani, Simrran Rolira, Karishma Paloa & Ayush CRaturoeds

A Comparative Analysis of Short Term Financial Position of Bajaj Allianz 50-60
General Insurance Co. Ltd amd ICICI Lombard General Insurance Co. Lid.
Richn Bhata

Impact of Capital Structure on Financial Performance: A Study of Housing 61-70
Finance Banks of India
Dr. Nandan Velankar, Simran Eaur & Fatima Siddiques

Determinants of Credit Ratings of Mamufacturing Companies T1-78
Rahul Gupta & Sumit Sharma



0.

1L

14.

17.

19,

(Tidi)
Impact of Working Capital on Profitability: A Study of Listed
Manufacturing Firms
Shailja Patcl & Abhay Singh Chauhan

Impact of FII's on Indian Stock Market
Aradhana Bhopte, Monika Gupta, Vivek Kumar & Lotus Momdal

WVolatility in Stock REeturns after Demonetization: A study of
Selected Sectors
Dr. Vimod E. Bhatnagar, Lotus Mondal, Shailja Tomar & Vivek Kumar

Mico-Finance in Agriculture: Prospects and Challenges
Rakesh Rathore & Shubliaom FPamda

Mutual Funds: A Reliable Option for Saving and Investment
Dr. Mohan Varshney

SecTiom - I1
Marxermvg MaNAGEMENT

Trust in Online Shopping of Pune Shoppers: A Comparative Study
Between Various Income Groups
Vinay Eumar & Pramendra Singh

Relationship Between Service Quality, Customer Satisfaction and
Customer Loyalty in Banking Industry
Dir. Amritablia Maheshar:, Ishant Arora & Bhanu Pratap Shekhamwat

Female Consumers are Surging Ahead a Digital World and the
Marketer Cannot Chose to Ignore
Dvizya Bharathi & Dr. G.FP. Dinesh

A Study on Costs of Marketing and Price Spread of Apple in Pulwama
District of Jammm and Kashmir
Mohmrmad Younus Wami & Prablia BRudt

Relationship Between Internal Marketing, Organizational Commitment
& Job Satisfaction: Insights for Banking Frofessionals
Rahul Pratap Singh Eaurav, Ruturaj Baber, Monika Prakash, ULN. Shukla
& Shailjn Sharma

A Study of an Impact of On Line Sales of Mobiles on Off Line Sales
(With Special Reference to Agra City)
Dr. C.P. Gupiz

Factors Affecting Behavioural Intention Towards Mobile Banldng

B9-93

94-101

102-106

107-111

115125

126-134

135-142

143-147

148-157

158-172

1731587

Braltmmanand Sharma, Pranshuman Parshar, & Shalu Saxena & Anjali Samans



20.

1.

24,

27.

29,

31

i)

Determinants of Consumers’ Perception towards Branded Cloths:
An Empirical Study on Chittagong City
Nesha Ashraf UIn, Mohammad Sharfuddin Rashed & Tarik Fathan

Fole of CEM and Customer Satisfaction With Special Reference
to J&K Bank
Mustag Ahmad Elhat

Determinants of Customer Intentions for Online Shopping
Dir. Priyadarshini Nagori & Fratika Agnihoiri

The Product Life Cycle, Consumer Buying Behaviour and Customer
Relationship Management - A Critical Review
Ashish Kumar Ehanra

Marketing Strategies of the Banking Industry
Gaikwad Despak Devendra

A Study of the Effect of Advertisement on Purchasing Behavior
of Adolescents
Dr. Trupt Singh, Amar Sinha & Shrusy Nagayach

Factors Affecting Customers’ Preference for Green Products
Dir. MNisha Sharma & Dr. Mani Sharma

Secmiow - 111
Hunaarnw Resovrce MANAGEMENT

Occupational Stress and Job Satisfaction: Evidence from Private
Sector Banks in Sri Lanka
Dr. Frasadini N. Gamage

Abusive Supervision and Organizational Loyalty in Banking Sector
Dr. Garima Mashur & Dr. Richa Eanerjec

An Evaluation of the Effectiveness of Training on Small
Entrepreneurship Development in Windhoek, Namibia

Prof. Ravinder Rema & Sophia Egelser
Eustress, Distress and Work Family Conflict Among Service Sector
Employees in Gwalior Region

Abhiject Singh Chauhan & Naveen Sharma

WValue Based Assessment: A TAT and BEI Approach
Prof Mam#a Mohapatra & Foopali Sharma

158-195

196-212

3222

223229

230-235

236-239

240-249

253-270

271-276

277-293

2094300

301-310



32.

37

39,

41.

)

Emplovee Engagement for Superior Performance and Cutright
Commi tment
Dr. 5.R. Eulkarni & Dr. 5.5, Eulkarni

Team Building & Its Necessity for Organizational Effectiveness
Mithila Foy Bardhan

Creative Arts Therapy- An Advanced Technique for Combating Stress

in Employees
Arathy E. Nair & Dr. G. Raju

Global Advancement in HEM - Innovation and Practices
Jayanta Bagchi

Wiorlcforce Analytics: Panacea to Talent Acquisition in K-12 Schools
Neeraj Mohan Puri & Dr. Mridula Mishra

To Study the Knowledge Creation and Management for B-Schools in
Indian Scenario

Dir. Trupti Singh, Mohita Garg & Gaurt Baijal
Personmel Diagnostics in Digital Era

Manu Bharduwaf

Talent Management Practices in the Service Sector: A Study
Rajni, Prof. Rajbir Singh & Dr. Satpal
A Study of Conflict Management and its Canses “‘With Eeference to

Academicians in Management Institutes’
Dr. Vinect Fumar Jain

Sectiow - IV
Ecownonaocs

Export Performance of India’s Horticulture Sector: A Case Study of
Mango, Fapaya and Litchi
Rather Tajemul Islam, Gulzar Almad Mir & Muddasir Ali Mir

Pace and Pattern of Development
Jaywant Ramdas Bhadane

Problems of Indian Agriculture Sector and Its Impact on Indian
Economic System
Saurabh

Growth, Performance and Employment in Industrial Sector:
With Special Reference To Uttar Pradesh
Shweta Singh & Prof L.C. Mallaiah

311-317

3158-324

325-334

335-332

340-350

351-353

354-359

360-375

376-383

357-393

394400

401408

409426



47,

49,

5L

52,

i)
Paradigm Shift of Dairy Industry in Indian Perspectives 427438
Dr. V. 5. Adigal & Shraddha Smgh

Problem of Wheat Paddy Rotation in Punjab’s Agriculture: 439047
Issnes and Challenges
Dr. Jyoti Bala

Pattern of Agricultural Diversification in India 445455
Naoprest Sairi

G5T: An Ecomomic Crverview 456-462
Dr. Gayatri Rana & Dr. Uma Sharma

A Study on Production and Export of Fresh Fruits in 463467
Jammu and Kashmar
Ajaz Ahmad Dar

SecTion - V

GeEneErar ManacemeENT & InFormaTioNn TECHNOLOGY

Environment Auditing Practices in Canada and India to Sustain 471450
Industrialization

Dir. Precti Singh & Dr. Anu Pandey
Impact of use of Social Networking Sites on Social and Emotional 451493
Support

Smrita Bhadouria, Pinky Sodhi, Fecta Chauhan, Vicek Singhal & Shagun Gupta

The Growth & Development of Tourism and Hospitality Industry 494501
in India: A& Study
G. Geethamjali

Factors Inhibiting Women Entreprensurs: An Empirical Study 502-511
in Urban India
Dyr. Timira Shukla & Dr. Precti Singh

Role of Fruit Wines in Rural Tourism & Entreprensurship Development 512-522
in Sohliva Village of Meghalaya
Ashok Fummar

Corporate Social Responsibility: A Study of Selected Public & Private  523-528
Companies in India

Dir. Yagma Vyas
Review 4of Application of Technology Acceptance Model on Mobile 529-53%
Payment Adoption

Neha Gupta & Dr. Richa Banecrjee



57.

59,

61,

i)

Implementation of TOM in Production of Biodiesel from Waste 540-545
Cooking Oil
5. E. Sharma, Dr. D.D. Shukla, Dr. Eamal Eishor ERatri, Nitesh Singh Eajout
& Swdhanshu Sharma
Growth and Performance of MSME Sector in India: Some Problems 546-554
and Perspectives
Swhanl Ahmad Bhat & Swrendra Meher
E-5chool Students’ Intentions to Fursue Entrepreneurship 555-558
Dr. Sode Baghavendra & Dr. Ealaa Chenji
Ethics in Business Leads to Better Corporate Social Responsibility 559-565

(4 Study on Aurangabad Industries)
Sarofini F. Pandit

Challenges and Prospects of Widow Women Entrepreneur in 566-578
Madhya Fradesh: A Critical Review of Studies
Dvzya Pathak, Dr. Jai Prakash Sharma & Dr. Manoj Eumar Dash

Growth of Entreprensurship in India: Pre and Post Independence 579-583
Dr. Vandana Jain & Dr. Amrita Salhu
Potential for the Development of Heritage Tourism in South Kashmir 584591

of Janumu and Kashmir: A Dilapidated Look
Jahangir Ahmad MMalik & Dr. B A. Sharma

Amnalysis and Design of Efficient Collaborative Filtering Based 592-595
Optimization Approach
Erishan Fant Yadav, Dr. Manisha Singh & Dr. Sanjiv Sharma
Perception of Youth towards Green Business 599-610
Dyr. Famwaljit Faur & Famal Prect Eaur
E-Commerce: It's Challenges & Future in Global Market 611-618
Dr. Vikram Singh
g-Laplace Transform of the Basic Analogue of Wright-type G19-628
Hypergeometric Function
Alsaf Altmad & Fecta Chaultan
Agriculture Tourism - The Emerging Concept of Sustainable Economic  629-638

Development
Dr. G.M Dubey & Poonam Mishra

“Emporiatrics” Key for Healthy Traveling 639-645
Dir. Madirod Singh, Dr. Rashika Agarwal, Dr. Aditya & Vandana Shukla



Effect of Banking Competition on Risk Taking

Dr. Tarika Singh Sikarwar®, Dr. Seema Mehta®,
Gurpreet Kam?® & Megha Patnkart

ABSTRACT

The paper ainis o find out the relationship befween banking competition in confext of Indian banks.
A linear relationship is being proposed between the indicators of banking competition and that of
risk faking. The study is dome betwreen FY 2002-2003 fo 2013-2014. The banks were classificd as
private banks and public banks. Fur ther relationship was checked considering all the banks fegcther
as well. The results indicate that for Indian banks in total NFA and ROA has significance cffect on
the GDP. For Public banks, IR affects GDF but for Private banks, these variables do not affect
GDP.

Keywords: Banks, Banking Competition, Risk Taking, GDF, Feturn on Asset, NFA efc.

INTRODUCTION

Banks are the root cause for a nation to develop and people to flourish. There are mainly
three categories under which banks can be categorized as nationalizes (government owned).

private banks and specialized banking sector. RBI is the main body which keeps an eye
upon banking system of India. In 1969 nationalization of banks took place. Every sector of
the social banks have attained important place and has since then great progress attained
.The Indian banking has finally taken up challenges under competifive scenario in India.
Banking sector is successfully addressing the relevant issues to take on the challenges of
globalization. As competition strengthen with the infroduction of new private banks with
technology advantage in the early 1990s, the scenario started changing rapidly Technology
is the thing which is making difference in the service quality of the banker whether public
or private sector because improvement is service quality leads them to have satisfy and
happy customers eventually is your loyal customers. Those Public Sector Banks which have

1 Associato Professor, Prostige Instituts of Managomast, Guoalior. MF.
2 Associate Professor, IHMR., Jaipur, Rajasthans

3 Student. B.Com (H). Pﬁ'siisu Inshituke nf.-"-c[nmﬁsmrd:. Gualior, AMLF.
¢ Aluwmnus, Prostigo Instttute of Managoenont, Guoalior. MLF.



Customers’ Perception Towards Ethical Dimensions:
A Study of Merged Banks

D, Mavita Nathani®, Simran Rohira®,
Karishma Pahwa® & Avush Chatorvedi®

ABSTRACT

The study was entitled on e topic Customer's Perception rowards Ethical Dimensions of merged
banks and it had been divided into six parts, which included introduction and its subpares were
concepiual frameweork, Nieradure review, rationale and objectives of #he study. The population included
the male and female respondents from customer of merged banks and the sample size was 200. The
sampling technigue used was non-probakility purposive sampling and for analyzing the collected
data relialility fest, factor analysis tost, one-way ANOVA fest and SEM model was applicd. Results
revealed Hiat personal competencics and physical environment are associated with seroice quality
wiile funcHonal value, emotional value are not significantly associated with the service guality.

Keywords: Customer Perception, Aftitude, Ethical Dimensions, Functional Value Price, Service
Quality, Personnel Competencies, Physical Environment, Emotional Valwe, Social Value.

INTRODUCTION
Customer Perception

A marketing concept that encompasses a customer's impression. awareness and/or
consciousness about a company or its offerings advertising. reviews. public relations. social
media, personal experiences and other chanmels typically affect customer perception.

Attitade

Attifude Herbert Spencer and Alexander Bain introduced the term attitude in psychology
in the early olfs. At that ime the term “attitnde” meant an inmer state of readiness to perform
a task (Cacioppo et al., 1004). There is another definition of attitude: attifude defines as a

1 Associafe Professor, Prostige Instifute of Management, Gumlior, MLF.
2 Studamt, Frostige Institute of Managemant, Guwalior, MLF.
3 Alumrd, Preshige Institute of Management. Gwalior. MLF.



Impact of Capital Structure on Finanecial Performance:
A Study of Housing Finance Banks of India

Dr. Nandan Velankar’, Siowan Kaur” & Fatima Siddiquee®

ABSTRACT

The study examines the relationship betareen capifal siructure (Debf equity rado, Interest coverage,
Asseis turmover ratio and Proprictary ratio) and financial performance (ROE) in #he housing finance
bamks of India. The study involoed thirteen selecied housing finance banks of India on fheir capital
structure size. The cawuse and gffect relationship was checked by regression model using E-Views 9.
Since, fhe Hme series data was employed, stationarity of the dafa was checked in order fo gooid
spurious regression. The Augmenied Dickey — Fuller fost was wsed for wiit root fesHng o check the
stationraisy. The resuld of the study revealed fhat proprictary rasio, interest coverage ratio and debt
equtty raftio have significant impact on ROE but Asscis furnover ratio have no sigmificant effect on
ROE of the housing finance banks of India.

Keyworids: Debt Equiny Fatio, Interest Coverage, Assets Turnover Eatio, Proprictary Eadio, Eeturn
on Eguity, Housing Finance, Regression, India.

INTRODUCTION

The term capital structure refers to the relationship between the various long terms forms
of financing such as debentures preference share capital and equity share capital Financing
the firm's assets is a very cracial preblem in every business and as a general rule there
should be a proper mix of debt and equity capital in financing the firm’s assets (Watson
and Head, 2007). Capital Structure of a company is the composition or make up of its
capitalization and it includes all long term capital resources viz: loams, reserves, shares and
bonds. The capital is made up of debt and equity securities and refers to permanent financing
of a firm. It is composed of long term debt. preference share capital and shareholders fund,
Thus Capital structare is concerned with the qualitative aspect (Dimitrov and Jain, 2008).
Structure of the capital or possessions incash, it is necessary to understand the interaction

1 Assistani Frofessor. Frostigs Instifuke of Managomant, Gusalior, MLF.
2 Siudent. Prostige Inséituts of Managoment, Gwalior, MLF.



Impact of Working Capital on Profitability: A Study of
Listed Manufacturing Firms

Shailja Patel® & Abhay Singh Chauhan?®

ABSTRACT

Business is growning at @ tremendous pace in the current era with the changing needs and demands
of #ie society. Thergfore, it is mecessary for coery brsiness organization o manage the capital formation
efficienily and effectively. Thercfore, this rescarch paper aims fo identify the impact of Werking
Capital of manufacturing firms on ifs Assets Turnover Ratio (as a measure of profitability). For
these 15 manufacturing companics of India covering almost all the manu fcturing ficld was taken
as the sample of our study. Lineay Fegression model was applicd and i was found that Woerking
capital sigrificantly affect the Profitability of #he firm.

Keywords: Working Capital and Assets Turnover Fatio.

INTRODUCTION

In the world of Corporate Finance the role of Working Capital Management is one of the
muost important topics as emphasised by many authors in their study. Workding Capital
Management deals with managing of the short- term financing and investment decision of
the business and it directly affects the liquidity of the business as it deals with management
of current asset and current liabilities that are essential for the smooth runming of business.
(Sharma & Fumar, 2011). According to Deloof (2013) the way in which working capital is
managed will have a significant impact on the profitability of the firms and accordingly for
many firms Working Capital Management is very important component of their financial
management. Efficient worldng capital management involves proper planning and controlling
of current asset and current liabilities in a marmer that eliminates the risk of inability to
meet the short term obligation of business and on the other hand avoid the excessive invrestment
in these asset (Eljelly 2004).

1 Studoni, Prostigs Instituis of Managersent, Gualior. ML P.
2 Assistant Profossor, Frestiga Insiibuts of Managemont, Gmwalior, M P.
E-musil: abhay. chashasi@prestigegud.org. abhayrajchauhen 91 Qgmail cone



Impact of FII's on Indian Stock Market

Aradhana Bhopte!, Monika Guptal, Vivek Kumar? & Lotus Mondal®

ABSTRACT

This sfudy is an cffort to assess the impact of Foreign Institutional Investment on Indian Stock
Market. FIT are very crucial for increasing fhe market efficiency and for decreasing cost of capital.
W have used secondary dats over a period of 10 years FY 2007-08 to FY 2016-17 in owr analysis.
The index winch we have selecked for the Indian Stock Marked is BSE (Bombay Stock Exchange). The
test witich was applicd is Lincar Regression fo check the importance and dependency of noted abooe
variables. We found that the FII has a positive impact on the Indian stock redurn.

Keywords: FII (Foreign Institutional Investment), Stock market, BSE.

INTRODUCTION

Foreign direct investments are the investments made by the people outside the country.
These rvestment can be in the production process or can be in the assets of the other counfry.
Investments made by the foreign companies in the Indian stock market is referred to as FIL
These investment play a very crucial role in the Indian companies globally. It has also decrease
the cost of capital and increased market efficiency. FII's are allowed to make investments
all the securities including shares, debentures, warrants issued by companies which are
listed (Thakur et.al. 2007).

It plays a significant role in the economic development of the economy as it encourages
saving and investment and easy capital from the other country which ultimately lead to the
imncTease in the productivity (Bhasin and Fhandelwal, 2014). Inflow of foreign capital results
in increase foreipn exchange reserves.

Foreign Instifutional Investor has defined by SEEI as: “Means an institution established or
incorporated outside India which proposes to make investment m India in securities. Provided
that a domestic asset management company or domestic portfolio manager who manages
funds raized or collected or brought from cutside India for imvestment in India on behalf
of a subaccount, shall be deemed to be a Foreign Institutional Investor.”

1 Assistand P!‘ﬂfd‘sm i "L'I.imgawmﬂt Pnl:lh'gu Tepnfibufe nf."kfmmgemaﬂ}_. Ganlior, M.F.
2 Studenf MBA. Prastige Inskituts p_f Managemant, CGanzlior, M P.
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Relationship Between Service Quality, Customer Satisfaction
and Customer Lovalty in Banking Industry

Dr. Amitabha Maheshwari!, Ishant Arora® & Bhanu Pratap Sheldhawat®

ABSTRACT

Service qualisy, customer saHsfacHon and custonter loyalty are related concepis. They are cssential
ingredicnts of business sucoess. The study cxantined fie effect of seroice quality and customer satisfaction
on customer leyalty in banking industry. The guesHonnaires were filled by 300 respondents using
banking services of various banks in Gaalior. Cronbach’s alpha reliability test was wsed for identifining
reliability of the questionmaire. Principle component factor analysis with Varimax rofation using
SPS5 17 was apphicd to idensifiing underlying factors of the questionnaire which. Multiple Repressions
was wsed to identify the relationship befween variables of the study. The study reflect the Tigh
degree of reladonship among Service quality, customer saHsfacton and customer loyalty

Keywords: Service guality, Customer Safisfaction and Cusfomer Loyaliy.

INTRODUCTION

Since Independence the Banking indusfry in India has undergone sea post changes, More
recenitly after 1991 sovermment had launched a comprehensive financial sector liberalization
programme which included interest rates liberalization, reduction of reserve rabions, reduced
government comirol in banking operations and establishment of market regulatory framework.
The new policy adopted after Eberalization led the FEBI to provide licenses to conduct banking
operations to some private banlks such as ICICI bank, HDFC bank, Axis bank efc.

With the emergence of private banks many new techmologies had also been infroduced i
the banking industry and there is always a fear of economic uncertainty. There is a fierce
competiion: more demanding customers and the changing climate have been presented an
unparallel set of challenges.

1 Assistant Professor, Frostige Inshifuis of Management, Airport Road, Gwalior. MLP.
E-nail: Mu'hﬂm.wr.hrmmﬁ'mgrmi.cm.

2 Studenf. Prostige Instituta oj‘""riumﬁsmni. Adrpor Road, Gumlior, AMLP.
Ernail: ishanid 7 aroratigmail.com. bhanushakhauwat22 0@ gnusil com.
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Abusive Supervision and Organizational Lovalty in
Banking Sector

Dr. Garima Mathur! & Dr. Richa Banerjee®

ABSTRACT

Industruzlization has changed the scoenarnio of organizations entircly and coery effice, eveny organizations
has developed its own wrmigue culfure. I coory orgumizaiion superior ooks power 0 confrol subordinates
so as fo gt Hie work done from them. However, this power imformally permiids fhem o exercise
comtrol over others and at Hmes managers or supervisors start abusing fheir subordinates. In the
present study if has been tried to find cut how abusive supertision affects employes’s loyalyy towards
orgamization. The study indicates that the Abusive supervision (independent variables) have substantal
influcnce on e orgamizational loyalty (dependent variable).

Keywords: Abusive Supertision, Organizational Loyalty, Banking Sector.

INTRODUCTION

Abusive Supervision

In recent years. abusive supervision has appeared as anon-trivial variable in understanding
employees’ atfitudes and behaviours. Abusive supervision is nonphysical form of resentment
enacted by superintendents against the subordinates reporting directly to them. Abusive
supervision indudes community derogation, discouragement. and velatile npsurges. Abusive
supervision refers to ongoing manifestations of hostility which inclundes shouting at team
members for eliciiing greaker task performance. However, abusive supervision is a mdividual
assessment, as the behavicr in one context is considered as abusive may not be considered
same in ofther context. and two subordinates could extract diverse elucidations of the same
supervisor conduct. Analogous thoughts that have been the emphases of research comprise
bullying, petty tyrarmy, and downrward mobbing.

Tepper (2000} dharacterizad Abusive supervision as “subordinates’ perception of the degree
to which their administrators take part in the maintained show of antagonistic verbal and

1 Associafs Pm..ﬁfsm-r_. Frostige Instifufo ﬂf."kﬂimgﬂml, CGarmlior, ML.F.
E-nail: garinuenenathurigmail. coms
2 Assistand Frofessor, Frestige Instituie of Managoment, Garalior, MLP.
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Impact of use of Social Networking Sites on Social and
Emotional Support

Sowrita Bhadouria', Pinky Sodhi’, Reeta Chauhan’,
Vivek Singhal® & Shagun Gupta®

ABSTRACT

In the era of digitization and techmological advancement wse of social nefworking siftes (face book,
turitter, Imstagram cic) has become well-Hked and important part of communicabion in daily life.
The main objective of this study was to identifiy the impact of usage of social nefworking sites on
social and emotional support among students and profssional. The study was based on suroey
micthod. The sample size was 200 including students and working professionals of private insHiwHons.
This study investigated e factors of perceived and received social and emotional support shudy
and also identificd the effect of demographic variables such as gender and category (Student and
Working Professionals). This study also found many neotable relationship betioeen the variable ie.
perceived and recefved social support and received and perceived emotional support.

Keywords: Soctal Networking Sites, SINS, Perceived Social Suppert, Feceived Social Support Perceioed
Emotional Support and Received Social Support.

INTRODUCTION

Social networking sites have become one of the basic necessities in day to day parlance
especially websites such as Face book, Twitter, Instagram etc. have provided a platform for
sharing whatever the user is feeling right now. In the era of smart phones these websites
have brought a dramatic change in the ways people prefer to communicate and interact
with their family. friends, relatives and colleagnes.

Users of sedal networking sites not only want to share their feelings and thoughts but also
expect some sort of emotional and social support from people in their friends list. The social
networking platforms fadlitate the creation of social as well as envolional relationships that
make them believe that they can receive the same emotional and sodal support as they

1 Assistand P-.roﬁl:l:nr. Fras HS# Inshtuie nf?-c[mﬁgmn-i. Gwalior, M.P.
E-rnial: senrits. Bhadourisfiprestigogwol.org
2 Sudent. MBA, Pﬂ'sifgn Inskifuka n_lf' ."l.{uﬁngwmﬂt. Guwalior, MF.
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Review of Application of Technology Acceptance Model on
Mobile Payment Adoption

MNeha Gupta® & Dr. Richa Banerjee’

ABSTRACT

Digital payment is to fund what wheel of innovadion needs fo transport. [f secures access of formal
financial services and benefits of e-commerce f0 the excluded population of India specifically rural
people and migrants. Apart from that it also helps government in curbing black money by lmiting
cash fransactions, reduces cash carrying cost and promoetes faster and secure means of fransfer of
money. Mobie being ubiquitous is an impordant tool for digital money transactions but despite
beine cxtremely popular among people, mobile usage for fransferring payments is relatively low. It
fichlichts the need to determine the drivers and inhibitors of the demand for molile payment adoption.
This paper revicw's the factors affecting the demand for mobile payment adoption in consideration
with two important theories - TAM and UTAUT applicd to understand user intention of a mew
technology adoption . The above mentoned theorics focus on the perception of the user other approach
towards it can be a uwilitarian or econemic dimension of the kechnology wsage Apart from perceived
usefulness and case of usage, factors like perceived trust, Enjoyment and perceived financial cost of
technology were found to be relevant for the purpose.

Keywords: Mobile Payment Adoption, TAM, UTALUT, Digital Financial Inclusion, Cashless
Transaction.

INTEODUCTION

A counfry’s economic development relies heavily on its robust finandal system. Countries
are ranked bebtween developing and developed based on their ability to raise their GDP,
create jobs, attract investments etc which combines infe their globral competiiveness there
is no doubt that electronic payment (e-pavment) development will strongly confribute to
improving countries’ competitiveness in many ways (Fammlegeya 2010). In World bank
report enbifled “The Opporbunities of Digibizing Payments’, it states that rapidly developing

1 Rosoarch Scholar, _il'iwn_r'i' T.'Eaizraﬂﬁy. Gwalior, M.F.

2 Assistani Professor, Prostige Institute of Managomant, Guwalior, MLF.
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Taxation and Economic Growth in India:
Granger Causality Approach

Dr. Navita Nathani®, Vivek Singhal® & Harvinder Kawm®

ABSTRACT

In current scemario £UCTy COUMErY is secking the measures f0 increase e economicgrowh. If is
very important fo identify e factor winch comiribeies in econemicgrowil. Taxation is the backkorne
of any country. The study secks to identify the causality betiveen the taxation and cconomicgrowdh
in Indian contexd. The variables of the Study were daxaton and GDF per capita. The study was
based on the secondary data collected of the period 1974-2013 of India from #he World Bank database.
The tools used for data analysis are Unit root test, OLS and Granger causality Test. The result of
the study imdicates that in most of the cases there 15 a causal relationship bebween taxation and
coomomicgrowth, Mowerer the relationship was not found in few cases Mke taxes on income and
capital gain and other taxes.

Keyiwwords: Taxation, Economric growth, GDF.

INTRODUCTION

The biggest Challenge of current scenario is to masximize the growth of the econonyy. This
is the global challenge and need to be solved. Finding out the major factors that determine
the growth of the country can help to solve this challenge. Taxakion is an import part of any
country. Taxation plays the role of backbone of an economy and is a major deternuinant of
economuicgrowth. This study attempts to identify the effect of tax stuctore of the economy
and the economicgrowih in India.

A good taxabion system helps in the growth of the econonyy. The study attempts to identify
the relaionship between taxation and economicgrowth. Taxes on income and capital gain
(TOT). taxes on export (TOE). taxes on goods and services (TGS), taxes on intermational trade
(TIT). custom and other import duties (COID). other taxes (OT) and were nsed as the

1 Profossor. Frostigs Instifute of Marwagemewt, Guoalior. MLF.. E-mail: draavits sathani@prastigogul org
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Impaet of Macroeconomic Variable on BSE Bank
ex Stock Returns

Pooja Jain', Mohini Bhadauriya® & Shivani Agrawal®

ABSTRACT

Banks stock return i very crucial for capital market acHitics thus if 45 very important o watch
the movements of bank stock return with the diange is macroeconomic variables of the stwdy like
inflation, GDP erowth rafe, and gold prices, refurn on cquity, reiurn on asseis and reiurm on
investment so the main purpese of the study to check the impact of macroeconermic variable on bank
stock retumms. The study used secomdary dafa and data has been collected from their respective
official websites. Regression analysis has been used as a tools for the study by which the study
concluded that there is a significant impact of inflation and exchamge raie on e stock rekurns of
Bank of Baroda, Pumnjal bank and LICO bank whercas exchange rate and GDF have a sigrificant
impact on the stock returns of IDEL bank and Oriendal bank. Inflation, exchange rate and GDFP
have a sigmificant impact on the stock refurns of SBI and Symdicate bank. There is a sigrificant
impact of inflation, exchange rate and bank rate en the stock return of BOIL Exchange rate, GDFP
and bank rate Rave @ significant impact on He stock return of Linion bank whereas exclange raie,
GDP and Gold rafe have a significant impact on #he stock return of Canara Bank.

Keywords: Inflation, GDF, Growth rate Gold Prices, Retwrn on Equity, Return on Asscts, Fctumn
on Inpestment.

INTRODUCTION

A bank is a fimnancial inctitnfion licensed to receive deposits and make loans. It is authorized
by the government to accept deposits, pay mterest, clear checks, make loans. It also acts an
intermediary in various financial transactions and also provides other fimancial services to
its customers.

A stock exchange is an organized and regulated financial market where securities (bomds,
notes and shares) are bought and sold. Stock exchange consists of two markets namely primary

Assistant Professor, Frostige Inséituts of Managoment. Gwalior. MLF.
Student, B.Coms (Hons.), Prostige Institute of Managerent, Gwalior, MLF.
Alusrard, Fruh’g: Insfifuio of;‘vﬂ[ﬂrmgmm#i. Gwalior, MLF.
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Impact of Sectoral Indices on Mutual Fund Inflow in India

Dr. Amitabha Maheshwari’, Gurpreet Kamr”™ & Mohini Bhadauriya®

ABSTRACT

In present scenario mutual fund inflow shows the regular growth as sectoral indices in India. The
present study investigates the impact of selective sectoral indices namely as Nifty FMCG, Nifty IT,
Nifty media, Nifty pharma, Nifty reality on mudual fund in India. Further to defermine whcther
changes in selective sectoral indices can explain the movement of mutual fund in India. Various
ecomomeiric analysis such as Augmented Dickey Fuller (ADF) fesf, Least square regression analysis
were employed on Hme series monihly data from April, 2002 to March 2017, Besults revealed that
all selective sectoral indices haoe significant Impact on Mutual fund inflows.

Keywords: Mufual Fund, Niffy FMOG, Nifry IT, Nigy Media, Nifty pharma, Nifty Fealify.

INTRODUCTION

In present scenario Mutual fund iwestment is one of the best options for the imvestors who
don't want to take rizks in their investment plan and mutual fund investment play a very
impoeortant role in the financial market & its population has increased day by day during the
past decade. It is a portiolio of stocks, bonds or any other type of securities taken by imvestors
and which is managed by professional investment compandes. Mufunal funds are operated
by money managers, who invest the funds capital and also trying to generate capital gains
and income for those who invest in funds. The main objective of mutual fund is poel small
savings use the best available resources in Corporations and then invest in a well diversified
porifolio of securities. In mufnal fund money is managed by professional and invested
systematically by professionals and invested properly by these professionals, so this is big
advantage of investing by mutnal fund that gives yvour small amount of money in hands of
professionals to invest in diversified portfolios, bonds and other securities to produce gains
o income.

1 Assistand Professor, Prosfige Insfitui of Marnagomont. Geoalior, MLF.. E-mail: asnitablu suwhoswoarifensal. com
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Students Perception Towards Investment in
Virtual Currency

Tarika Singh Sikarwar!, Abhishelk Sharma®, Sheetal Gupta! & Mulml Rathore®

ABSTRACT

This stwdy examined the student perccpion towands invesiment in virtual currency. The objective
uns f0 check umderlying factorsof student percepiion regarding investment in virtual currencies
like bitcoim, ltcoin, efc. Factor analysis was used to evaluate the underlying factors of different
ovariables and it resulted into five important factors which determine student's perception. The results
have significant managerial and research implications.

Keywords: Student, Percepton, Investment; Virtual Currencies.

INTRODUCTION

Virtual currency is also known as virtnal money. It is a type of unregulated, digital money
and it is issned and conirolled by its developers. Virtual money is used and accepted among
the members of the specific virtual money users. Virfual currency isdigital presentation of
value of money It is neither issued by a central bank ner by a public anthority and not
necessarily attached to a fiat currency. but virtual carrency is accepted by natural and legal
personsas a means of payment and virtual currencycan be transferred. stored and traded
elecironically. A digital currency issued by a central bank is defined as “central bank: digital
CUITENCY .

Eitcoin, dogooin. Litecoin are examples of virtual currency. Investment in virtual currency
could be done by following steps-

1. Toinwvest in virtual currency first set up an account on buy/sell digital currency-
coinbase.

2. Link your coinbase account to your bank account, PayPal or cradit/debit card.

3. Transfer money into your coin base account.

I Pfﬂﬁsm, Pﬂ‘ﬂlﬁsi‘ Inshfufe nf.’lvﬁmgmmﬂl, Garlior, MLF.
2 Siudents, Pﬂsh’gn In=ffuta of"riarmguwunt Groalior, AMLF.
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Interaction Tendency with Sales People and its
Effect on Impulsive Buying

Praveen Aronkar' & Privanka Shivhare®

ABSTRACT

Impulse buying behavior is a sudden urge of the customer 0 make unplanned purchase after secing
the product in the various refail oudets. Such fype of beRavior is more érvational and involoe withoud
much thinking. This study attemnpied fo sdentify the influcnce cxerted by interaction tendency with
sales people and thereafter making impulse purchases. The outcome of suroey resulted in a strong
positive relation of interaction tendency with sales people on impulse purchiase bellavior in felevision
settimgs. Although on the basis of age of respondents mo such difference was observed.

Keywords: Inferaction Tendency, Impulsive Buying, Teleshopping, Fetml Purchmse.

INTRODUCTION

The ever increasing competition has raised the importance of consumer’s behavior with the
producers and sellers. Hence, idenfification of motives and process of buying has always
bean taken mito accoumt by experts and researchers. Generally. the buying process has various
stages indicating how each buyer chooses and buys the intended goods, under the influence
of various factors. Ome such factor is mteraction tendency with sales people over television.
In other words, consumers don't follow equal pafterns in buying all goods: they may follow
some simpler patterns for some goods and follow more complicated patterns for others.
Impulse buying behavior is atiracting marmfacturers, retailers and marketers as it is increasing
day by day as a percentage of market share in the moderm market and cocupies an important
position, especially becanse it can increase their sales.

Interaction Tendency

Thurmond (2003) defined interaction as the leamer’s engagement with the course content.
other leamners, the nstructor, amd the teckmological medhom used o the course. True inkeractions
with other learners the instructor, and the techmelogy results in a reciprocal exchange of

I Assiztant Prnfnssp—r. Pr#:l.*fgf Inshibufe nfﬂvﬁmﬁmmxt Garlior, AMLF.
2 Studert. Prostige Institufe of Menagement, Gualior, MF.
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Evaluating Effect of Quality Dimensions on Purchase
Intention of Hatchback Diesel Cars

Pranshuman Parashar!, Brahmmanand Sharma®,
Piyush Jain® & Rahul Babele®

ABSTRACT

Presently, people are more concerned abowt purchasing cars based on quality dimensions. The quality
dimensions that were faken for this stwdy are Performance, Feliability, Durability and Seroiceability.
The present study tricd fo evaluate the impact of these Quality Dimensions on Purchase intenHon
of Hatchback DHesel Cars.

Keywords: Performance, Reliability, Durabilify, Serviceability, Purchase Intention.

CONCEFTUAL FRAMEWORE
A. Dimensions of quality
Performance

Dravid A Garvin (1993) stated that performance relates to the primary product characteristics.
such as the brighiness of the picture.

Drale Bester field (2005) stated that performance covers a wide range of magnifudes or
parameters. When a product performs well, it is considered to be of a good quality. Sindlaxly
im a services sitnation, if recipient of services expresses fulfillment. it is said to be a good
quality services.

Reliability

David A Garvin (1993) defined reliability as consistency of performance over Hme.

Amaiziard Pmﬁmo—r. Frastige Inafituta nf"timmgwmmk Gualior, MP. pmu]mrmrwmlwl?'lﬂgwmﬂm}.
Assistant Frofossor. Prostige Instifube of Masagement, Gualior. MLF. bus_ ishere@gemadl corm.
Alurnrd, Frostige Institute of Managemant, Guwalior, MLF.
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Relationship between Service Quality, Customer Satisfaction
and Customer Lovalty in Banking Industry

Dr. Amitabha Maheshwari®, Ishant Arora® & Bhanu Pratap Shelhawat®

ABSTRACT

Service quality, customer satisfacHon and customer loyalty are related concepts. They are essental
tmgredicnts of business success. The study cxamined the gffect of service qualidy and customer satisfaction
on customer loyalty in banking indusiry. The quesHonnaires were filled by 300 respondents using
banking services of various banks in Gualior. Cronbach’s alpha reliability fest was used for identifiing
reliability of the questionnaire. Principle component factor analysis with Varimax rofation using
SP5E 17 was applicd o idendfiring underlying factors of the questionnaire which. Multiple Regressions
wnas wsed to ddentify the relationship befween variables of e study. The study reflecks the high
degree of relationship among Service quality, cusfomer satsfaction and cusfomer loyalfy.

Keywords: Service quality, Customer Satisfaction and Customer Loyalsy.

INTRODUCTION

Since Independence the Banling industry in India has undergone sea post changes. more
recently after 1991 government had laumched a comprehensive financial sector liberalization
prograpme which included interest rates liberalization, reduction of reserve rations. reduced
government confrol in banking operations and establishment of market regulatory framework.
The new policy adopted after liberalization led the FEI to provide licenses to conduct bankding
operations to some private banks such as ICICI bank, HDFC bank, Axis bank ete.

With the emergence of private banks many new technologies had also been infroduced in
the banking industry and there is always a fear of economic uncertainty. There is a fierce
competiion: more demanding customers and the changing climate have been presented an
unparallel set of challenges. In such a competitive market environment, it is very urgent
and important for the banks that they are able to retain customer's loyalty and to attain
their market share and improve.

1 Assesfant Prﬁﬁ::lsnr. Pruslr'g# Inshitute n_,*' Maﬂagumﬂt. Airpnr! Rond, Guwalior, Email:
mnfiiﬁn.rmﬁarﬂlﬁrﬁﬂsmi:.m.
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bhanushakhamwat 42060 grmail com.
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Cross—Cultural Issues and Challenges in a Multinational
Company ABC Located in India

Sneha Gupta™

ABSTRACT

Tieis paper secks 0 explain e callenges faced by employees of oross cultural gesgraphically distribufed
organization of ABC a multinaHonal company based on India. Due to globalizaton ora muamy companics
SETDE more tham one or More coumiries. The main reason for e expansion of companics is {0 croate
global competitiveness by reducing production costs and exploiding market opportunitics offered by
trade Wberalization and cconomic intcgration. The research is qualitative and exploratory based on
various cross cultural management theories. The method of data collection is primary and sccondary
both. Questionmnaire was preparcd with the combinadion of open ended question, yesMmo question, close
ended question and scaling question. The answer fo the quesHon of hew cultural diversity should
be managed cfffctively cannot be given casily. The topic reporied fo be of advantage were the challenes
of leadership, managing virtual aspects of commumnication and developing trust. This paper highlights
the psychological  secio-cultural and work challenges. These include atfertbon to Hie selecHion of
leaders, continued facilitation of face-fo-face communication in a virtual age and investment in
lameuage and imter-cultural fraining. The objective of fis paper fo identify the problems faced by
employees in cross cultural companics and provide some effective solution o manage cffectively in
thedr companies for the welfare of global business This paper concludes thad multiculivral management
can sucoeed frough culturally aware leadership, gffecive oress cultural communication, mutual
respeck and cooperaiion.

Keywords: Cross Cultural Management, Globalization, Work Challenges, Culture.

INTRODUCTION

With the globalization of markets. production. economies, and consumption activities it
has become needed that employees at all levels develop understandng to decsion making.
intercultural negotiation and cross-cultural commumnication. As MNCs are starting their
contributory, shaping strategic alliances. and also creating the joint venbores in many countries.
individuals in the managerial positions and professional levels mmst be well trained in the
skills of cross-cultoral communication competencies. Due to globalizabion and the dynamic

* Adj:hﬂ#f'mfwsm—r, Axrs Cﬂ!:ﬂs#. Kmpur. LP.
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The Study of Big Data Analytics: The Potential for
Innovation & E-commerce Growth

Mahendra Singh Yadav?!

ABSTRACT

Advances in information and communication technologics, dhie increasing use of electronic devices
and networks, and the digitalization of producton processes mean thad vast quandities of data are
gencrated daily by eoonomic and social activities. This ‘big data’ can be transaritted, collectad, aggregated
and analyzed to provide insights into processes and human behaviors. Big data analytics have the
potenHal to identify cfficiencics that can be made in a wide range of sectors, and to lead to innoTatHoe
newr prodducts and sorvices, groter compeHiveness and coonomic grouwd. Studies suggest et companies
that adopt big data analytics can increase productivity by 5%-10% more than companics that do
not, and that big data practices in Eurcpe could add 1.9% #o GDF betaeen 2012 and 2020

However, big data analytics also pose a number of challenges for policy makers. Whilst protecting
privacy and personal data has arguably received the most attendon, other big-data-related issues
are expected to appear on Hhe European Limion policy agenda. These include ‘data ownership” principles
that determine who shares in the rights associated with big data; data localization requirements
that may wnjusHiably interfere with the “frec flow of data’; labor shortages of skilled data workers
and datg-aware managers; and e creation of a acw digital divide that risks marginalizing fhose
who do not make extensive use of information and commumication technologies.

Keywords: Click-Stream Data, Web-Analy#cs, Predictive Analysis, Personalizason, Dymnamic Analysis.

INTRODUCTION

The increasing use of electronic devices and networks and the digitalization of production
processes mean that vast quantities of data are generated daily by economdic and social activities.
According to some estimates. the amount of data produced worldwide is doubling every
two years; it is expected to increase from 4.4 zettabytes (or 4.4 trillion gigabytes) in 2013 to

1 Departrsent of IT, Frostige Instituto of Managemert. Gaalior, MLP., mahendra.singh yadariprostigogwl.org
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Corporate Governance Adoption Readiness in Indian Small
and Medium Enterprises

Meghmna Goel® & Richa Ea.malljee2

ABSTRACT

The listed SMEs are mandated to follow corporate governance norms. Since micro emkerprises do
not mect Hhe capital threshold limit of turmover as per Hsting norms for SMEs they cannot be lsted
on the SME platform. With the advent of SME platform for raising equity capital, corporate govemance
norms were introduced for SMEs fo ensure imoestor profecton and transparency. This paper atécmpts
to study the existing literature on corporate governance in Indian SMEs and the current state of
corporate governance in Indian SMEs with respect to a) board siructure and practices b) fransparency
and disclesures. For the purpose of studying corporate governance practices among Indian SMEs,
a secondary data based study was conducted on the SMEs listed on NSE and ESE SME platform.
Thee study is based on five variables of board structure and fioe variables of transparency and dizclosures.
It is found that is the data available on board of directors is meager and where if is auaillable it is
difficult to ascertain the truc independence of the board of divectors. Indian SMEs face dearth of
gquatificd & cxperienced independent directors and keeping i piew the currend direckors’ iNUemiory,
it is only ceremonial o evaluate board members on dheir contribution and judgment.

Keywords: Board Independence, Gender Diversity, Board Evaluation, Accounting Treakmens.

INTRODUCTION

In India mndcre. small and medium enterprises are distingunizhed based upon invesbment in
plant and machinery or on the basis of their investment m equipment unlike in other economies
wherte they are classified on the basis of number of employees. total assets. mwvestment levels
and total sales. The Government of India through Ministry of Micre, Small and MMediuny
Enterprizes (MSME) introduced Micro, Small and Medium Enterprises Act (MSMED), 2006
with the objective of promotion, development and enhancement of micro. small and medinm
enterprises Micro. small and medium enterprises are classified according to the Micro, Small
and Medinm Enterprises Act, 2000. They are classified into two classes:(a) Manufacturing

1 Assistani Professor, Amity Lsiversity, Guoalior, MLP.
2 Assistant Professor; Prostige Instifute of Managemant, Guwalior, MLF.
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FDI and Employment: A Panacea for Economie
Development

Dr. Kishan Singh Rathore!

ABSTRACT

Economic development of any developing counfry depends upon fhe good aumber of imoesiment by
Jforcign corporation cither in fechnological development and investment in equity market or laydoum
new technological advancement in the host couniry, which ultimaicly result in gemerating
considerable quantity of employmend in all #he sector of the country and in #hus regard FDI in India
over the last 26 years Mas fremendous inoesiment to boost economy after introduction of LPG policy
in 331, The extracrdinary growsh of FDI in 1991 round the world has created it a necessary consHiuemd
of development strafegy for each, developed and developing coundries. However, Hhe fore most
profound impact has been ascertained in developing nations. Macrocconomises have
performed varied studies so as to prove that FDI plays a vital role in generating employment
and rising the economic development, in alternative words, increasing the extent of gross domestc
product (GD'F) of host countrics. A lincar regresston model is used intensely so as to analyze whether
or agot FDI has an impression on e uiilization and value in India to increase employment.

Keywords: FDI, Economic Development, LPG Policy, Developing Nations.

INTRODUCTION

The definition of FDI isn't solely resiricted to a straightforward transfer of cash, however
has currently extended to being cutlined as a live of foreign possession of domestic productive
assets like factories, land and organizations and alternative intangible assets like
technologies, hmman skills and sodal control capabilities.

Economic Eterature has been dominated by FDI over the last bwenty six years, parbiculardy
the developing of economic science atiributable to the extremely due potential edges of a
number coundry. the results Imowledgeable adjoin alarge vary. from influencing producton.
generation of employment, modification in financial gain levels, import and exports, impact
on economic process, balance of payments and general welfare of the host country.

1 Assisiand Prafm:nr_. Pﬂuh’gu Inskitato nfMg#rm#, Gaalior, MLF. h’:?mfrlgh.raﬂmr’lﬁpn:lﬁgﬂgwlwg
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IMPACT OF SOCIAL MEDIA USAGE ON STUDENTS’ ACADEMIC PERFORMANCE
Richa Banerjee!'., Shaifali Chauhan? and Subeer Banerjee?

IPrestige Institute of Management, Gwalior
23Vikrant Institute of Management and Technology, Gwalior (MP)

ARTICLE INFO ABSTRACT

Article History: Internet and social networking sites have taken very important place in our life. The use of
Received 14" March, 2018 ?mlal media among students hgs also reafh.ed to a high degree. They are‘ ufmg the.clne sites
G dat : 2 A or various purposes and spending a lot of time on these sites The use of social networking
Recerved in'revised iormml F sites s progressively increasing day by day and the students are using the social networking
April, 2018 Accepted 20™ May, 2018 AT ; y
Published online 28" June, 2018 sites(SNS) in their acgdemlgs also i
2 This study aimed to investigate the impact of usage social networking sites on academic
performance of college students. Smart phones have supplementary great potential by
Key words: enabling an increase in the use of social networking and in the number of hours spent on
surfing to such sites. The students are not only using these sites to network with people but
also to gather information related to their acad as well as for other information also.
Too much of surfing and collecting information is resulting into information overload.
Students face problems in filtering the information they obtain and they might find it easier
said than done to decide which sources they can trust and, therefore, which source to select
for getting information.
These sites are affecting capabilities and skills of the students. The efforts are done by
researcher to get insight of the impact. The data for the study was collected using a self
designed questionnaire. Data was collected from 276 students studying in at different
and eng ing institute of Gwalior region. The result of the study is showing
significant negative impact of social media usage on academic performance of the students.

Social Media; academic performance
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Effect of Trust, Perceived Value, Brand Reputation and Service Quality on Customer
Satisfaction and Customer Loyalty: A Study of Print and Electronic Media

Saurabh Sharma
Dr. Garima Mathur

Research Scholar, Jiwaji University, Gwalior
Associate Professor, Prestige Institute of Management, Gwalior

Abstract

In the last fen years there have been important changes in the busiess of consumer media.
With the introduction of smart phones and the wireless imternet services, the survival of both
Sorms of media fias become a more difficull task. This study attempts fo find out the antecedents
JSactors of customer satisfaction and customer loyally in print or electronic media. There has been
a positive relationshup found established between customer satisfaction and customer loyaily.
The study is an altempt to investigale the effect of independent variables such as frust, service,
guality, brand reputation and percerved value on customer satisfaction and customer loyally.
The study explores the antecedent factors of customer salisfaction and customer loyally as so
much research s not done m this field. The study also identified the factors underiying customer

satisfaction and customer loyally in print and elecironic media.

Keywords: Trust, Perceived Value, Brand Reputation, Service Quality, Customer
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CONFIRMING THE FACTORS FOR PRODUCT QUALITY: A STUDY ON TWO
WHEELER USERS IN INDIA
Dr. Sncha Rajput'  Padma Modi’  Vaibhav Dhamija’  Rishab Tomar4
ABSTRACT
Purpose: The Study purpases to confirm the factors for Product Quality for Twoe wheeler buyers
in Indian context. With the arrival of latest technologies, it the need of the hour to identify the
various factors that are considered by buyer.
Method: The study was exploratery in nature, using survey for data Collection. Sample size for
the study was af 150 respondents including both male and female exclusively in Gwalior region.
Non probability purposive sampling technigue was used. Standardised questionnaire with five
point likert scale was used. Test like Reliability, Confirmatory Factor Analysis and Correlation
were applied to achieve the purpose of the study
Results: Performance, Reliability, Durability, Conformance, Perceived quality, Special features
were the factors that are confirmed using CFA, further Performance, Reliability, Durability were
Jound to be strongly correlated and Conformance, Perceived quality, Special features were found
to be strongly correlated with each other. Serviceability and aesthetics were factors that were
dropped in the CFA. The Fimess statistics reflected that the Value of y2 was 173.407 along with
DF= 155 & y2udf=1.119that shows high fitness of the data RMSEA was found to be .028. GFI
was .898 & AGFI was .862. The incremental fit measures i.e. NFi= 791, RFl= 744, IFI= 973,
TLI= 965, CFI=971 were found to be as per threshold limit. The value of PRATIO, PNFT &
PCFI was 816, 643 and .816 respectively. These GOF statistics reflects that the model fitted the
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Role of Spirituality in Organisational Performance Measure by ANCOVA
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Abstract

This current scenario many organizations missing spiritual in inner mind, because of missing
spirituality people not much loyal for company, even not much supportive for their
subordinates. So there manner many organizations practices and do research on spirituality
and seeing this effective impact on performance many organization like TATA, McDonald, Birla
etc. this research paper shown spirituality impact on performance this study also measure
factors which are impact on performance for increased efficiency and effectiveness, also test by
analysis of co variance ANCOVA one variable assessment

Keywords: Spirituality, Workplace Spirituality, performance, impact of spirituality,
organizational performance, ANCOVA analysis

1. Introduction
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