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Abstract

Institution citber corporate body or non-corporate these days are looking and giving
preference foc that workforce which can stay them with their mission for a long journey that
is possible with organization commitment which ultimately leads to greater organization
efficiency and effectiveness. On the other side employees too are looking for the workplace
which understand them as a buman asset and ot as @ machine and provides flexibility at
warkplace on various grounds which leads to happiness, satisfaction and comprehensively
Jeads 1o woek lfe balance. Organization commitment and work life balance both are
evergroen concepts which result in win-win sitsation on employer and employce parts.” The
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Introduction

To do business, an individual or business must have sufficient cash on band. Because the
government lacks resoarces, it is unable to cover all costs. For the development of an emerging
cconomy, funds are essential. To mise moncy, the private sector has a critical role 1o play.
Everybody has a litthe extra moncy stashed away in case of an emergency. Such an additional sum
can be placed in the stock market and utilized whenever necessary. If a company is in need of
capital today, the stock market is the best location to organize shares and raise money.

Stock markets is trade place. It means investor involve to buy and sell stocks. Market condition/
farces is the reason for stock price fluctuation. Demand and supply settings interrupt the stocks
market price. Demand of stock upsurge when investor found growth chances. Balance is
mandatory for the ecanomy’s development. Stock market play a very imperative roke in collecting
and allocating funds in an efficient manner. Stock markets play a critical role in improvement of a

ccanoeny, and stock markets play an important role in this.

The movement of Stock indices is highty sensitive and is greatly influenced by the macroeconomic
factors such as domestic and international econamic, social or political events; market seotiments/
expectatians about fiture economic growth trajectory o critical budgetary, monetary and fiscal
policy asnoancements etc. All these variables including expectations,
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Abstract

Government’s initiative of SWAYAM as an online platform for teaching and learning is thought to spread wings in every nook and
corner of the nation. Both teachers and students play a pivot role in taking SWAYAM to new heights. Teachers are the first steps
of making it a source which can be used by all even at distant places. But, the question is, are the teachers themselves aware about
its usage? What determines their awareness? The study has resulted intosix major determinants for awareness of teachers regarding
usage of SWAYAM. Further it gives the practical implications which can be adopted by the government which can enhance the
usage of SWAYAM at teacher's level.

Keywords: SWAYAM, Online Teaching, MOOCs, Usage, Awareness, Teachers
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Abstract
The education industry is also facing challenges related to achieving high organizational performance. In the view of enhancing organizational
performance, most organizations are adopting knowledge management processes to improve efficiency. One of the essential aspects of knowledge
management is shared thinking and understanding of individuals and should be imbibed in the culture of the organization to improve the
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Recognising human activity in video is a highly challenging and complex task because a video contains lots of information along with complex
variations. Yoga-asana recognition is one of the instances of human activity recognition that gained attention in last decade across the globe. In this
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Abstract

The potential growth in technology is very high from past two decades. Due to this, every field of life is connected to internet. Nowadays, millions of
people use internet and do shopping online. The fashion industry has opened new gates for online users by providing various offers. In this paper, a
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The purpose of this research paper is to investigate the impact of the availability of finance, the source of finance and usage of finance on financial
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Abstract: GST and Demonetization are two striking choices taken by
the Indian government to handle the issues which are available and
to determine the developing issues which emerge step by step in the
Indian economy. GST and Demonetization are probably going to be
portrayed as distinct advantages of the Indian Economy. GST will
expect organizations to be charge grievance as well as rearrange
their structure and production network systems. Then again
pting blast the cashless install These
two will render an incredible open door for clients to relook at their
structure and update their stock chains since the present inventory
network has been planned by interstate tax collection. This greatest
Tax change in Independent India, the Goods, and Services Tax Act
(GST) has expedited a platter, an idea called "Piece Levy' to its
citizens. One of the key highlights of GST is the consistent
proeression of info credit over the chain (from the assembline of

D ization is pr

currency unit of its status as lawful delicate. The need for
Demonetisation emerges at whatever point there is a difference
in national currency. The old unit of currency must be resigned
and supplanted with another currency unit. The significant
thought process of this demonetization is to battle swelling. to
battle debasement, and to dishearten a money framework. In
this manner, the procedure of demonetization includes either
presenting new notes or coins of a similar currency or totally
supplanting the old currency with new currency [1].

2. IMPLEMENTATION OF GST

GST is a far-reaching backhanded tax that would supplant
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ABSTRACT

In 2015, India adopted the UN's Agenda for Sustainable Development Goal 4 which aims to “ensure
inclusive and equitable quality education and promote lifelong learning opportunities for all”. As the
existent educational system was inadequate to meet the desired sustainable goal, the Indian
government introduced the New Education Policy (NEP) in 2020. Considered as an inclusive
education policy that focuses on fostering knowledge and value-based education, this study aims to
evaluate the paradigm of NEP in the higher education sector. The study collected data from official
policy documents (from the Ministry of Human Resource Development website) and Twitter to
explore the critical areas in the NEP. By adopting the qualitative analysis method, the data were
analysed using computer-assisted qualitative data analysis software. After mining the data from
tweets and policy documents, sentiment analysis and other forms of graphical representations were
conducted. The study identified three themes namely students, language and discipline. The
sentiment analysis revealed that the majority of the people were optimistic about the implementation
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Abstract: The present study attempts to investigate the role of sacrifice and service quality in Indian restaurants.
Responses were collected from 420 respondents using a convenience sampling approach and analysed with the
help of confirmatory factor analysis and structural equation modelling. The data were collected using convenience

study which was intended to point out the influence of service quality, sacrifice, service value, customer satisfaction,

and behavioural intentions of 420 respondents of the metropolitan cities of India. Data analysis tools used in this
research were EFA, CFA, and SEM the results disclosed that the service quality influenced sacrifice, service value,
customer satisfaction, and behavioural intentions. For future study the research can focus on to identify
antecedents of the sacrifice, service value and satisfaction relationship was not included in the model of the study
in future research researchers can include this relationship in their model and sacrifice was not used as a mediator
among service quality and service value in future research researchers can find out a mediating role of sacrifice.
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Abstract

The analysis is done using SEM analysis of thirty five
organizations of the NSE through 2001-2014. The results
recommended that growth, uniqueness, non-debt tax shields, collateral
value, size, profitability and volatility were positively related to capital
structure. It was found that the profitability was the most important
factor in defining the capital structure of the company. Also variables
like growth, uniqueness, an d volatility help in defining the capital
structure of the company. This study helps researchers to classify the
elements of the capital structure; financial managers to give
consultancy services to the company for designing their capital
structure; organizations and investors. Organisation after
understanding relationship between capital structure and its
determinants can strive more for value creation and investors can invest
thier money after considering the relationship.

JEL Code: D70;120;L80;L90;L30
Keywords : Capital Structure, Tax, Growth, Profitability.
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Abstract: The present study is based on the multilateralism of the ASEAN group with specific reference to two
emerging powers of the Asian region, i.e. China and India. ASEAN is dependent on China for its economic and
trade need. India apart from being a trading partner stands between the power game being played by the USA and
China in the ASEAN region. The study is an effort to understand the multilateral relations India, China, and the
ASEAN region have with each other especially in terms of trade. An analysis of the last 26 years' data on trade-
related variables between ASEAN with India and China is done and an understanding of the trend of the same has
been made. Using statistical tools, differences in these trade-related variables between ASEAN with India, ASEAN
with China, and ASEAN with ASAEN has been checked. The results have policy implications for these nations and
groups.
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ABSTRACT

The year 2020 has been an exceptional year for countries across the globe. In India, apart from Covid-
19, one of the important changes that took place was the development of the New Education Policy
(NEP) 2020. Time by time, various committees have recommended to increase the allocation of the
budget for education to 6% of the GDP, this has lead to the interests of researchers. This paper aims to
identify the concerns and focus of NEP 2020. The authors have utilized qualitative data analysis
techniques to understand critical areas of focus of policy documents and computer-assisted
qualitative data analysis software to address the issues. The research also uses data from Twitter. The
data (policy documents) was downloaded from the Ministry of Human Resource Development
(MHRM waeheite Far a hetter imderctandineg af the callacted data Word Cland  TreeMan  Praiact
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ABSTRACT

This study highlights the role of utilitarian shopping, hedonic shopping, and online advertisement
on cognitive dissonance. Impulse Buving plays a role as a mediator in this research. The objective of
this research is to investigate how utilitarian shopping value, hedonic shopping value, and online
advertising influence the cognitive dissonance of customers. 338 response data have been collected
from consumers involved in fashion apparel; respondents are majorly from central zone of India.
Partial least square (PLS) - Structural equation modelling (SEM) is implemented using Smart PLS 3.0.
The simulation result shows that utilitarian shopping value, hedonic shopping value, and online ads
are found to be important in predicting cognitive dissonance and impulse buying, whereas impulse
buying is impeccablein terms of predicting positive relationships with cognitive dissonance.
Moreover, Impulse buying is playing as positive mediating effectin relation with constructs.
Hence, this research suggests that a complex representation which may better understanding
about consumer shopping behaviour. Conclusively, this research’s major contribution towards
authors knowledge, and help the marketing expert to focus on important parameter of consumer

.
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ABSTRACT

This study highlights the role of utilitarian shopping, hedonic shopping, and online advertisement
on cognitive dissonance. Impulse Buying plays a role as a mediator in this research. The objective of
this research is to investigate how utilitarian shopping value, hedonic shopping value, and online
advertising influence the cognitive dissonance of customers. 338 response data have been collected
from consumers involved in fashion apparel; respondents are majorly from central zone of India.
Partial least square (PLS) - Structural equation modelling (SEM) is implemented using Smart PLS 3.0.
The simulation result shows that utilitarian shopping value, hedonic shopping value, and online ads
are found to be important in predicting cognitive dissonance and impulse buying, whereas impulse
buying is impeccablein terms of predicting positive relationships with cognitive dissonance.
Moreover, Impulse buying is playing as positive mediating effectin relation with constructs.
Hence, this research suggests that a complex representation which may better understanding
about consumer shopping behaviour. Conclusively, this research’s major contribution towards
authors knowledge, and help the marketing expert to focus on important parameter of consumer
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ABSTRACT

The study evaluates the effect of Price Promotion strategy (PPs), extensively used by online stores to
promote sales and improve market share, on Brand Equity (BE) elements of these stores. The study
focuses on the mediating role played by the two prominent elements of BE, perceived quality (PQ)
and brand awareness{BA) in forming the relationship between the PPs on brand association (BAsso)
and brand lovalty (BL) in case of online stores (Amazon, Flip Kart, Smap Deal). The data for the study
was collected from the students of graduate and post graduate programs at Gwalior, Madhva
Pradesh (India) selected on the basis of random sampling method. The causal relationships between
PPs and the elements of BE along with moderating effects of P} and BA on the relationships of PPs
on BAsso. and BL were evaluated using SEM methodology. PPs contribute positively to all the four
elements of BE (PO, BA, BAsso. and BL). The study has thus, made significant contribution to the
existing literature that unlike physical stores, in case of online stores, PPs contribute in improving all
the elements of BE instead of having adverse effect. The study has made another very important
contribution to existing literature in evaluating the mediating role played by PQ} and BA. The results
indicate that P fullv mediates the relationships of PP's with BAsso. and BL Similarlv, BA fully
mediates the relationships of PPs with BAsso. and BL.

Keywords: Price Promotion, Brand Equity, Brand Awareness, Perceived Quality, Brand Association,
Brand Lovalty.

INTRODUCTION

Brand equity is the overall value that the
customers attach to a brand.  Major
contributors to research on branding have
conceptualized brand equity on the basis of

and Ballester, 2(05), brand attitude (Faircloth
et al. 2000), brand ambassador credibility
{Dwivedi and Johnson, 2012), Event Marketing
(Zarantonello and Schmitt, 2012) as predictors
of BE. Therefore, many business organizations
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Abstract

In the last decade, the Indian economy grew very rapidly but still was unable to
generate more employment opportunities. The no-cost solution to this problem is
entrepreneurship, which attracted the many researchers to investigate
entrepreneurial aspects. On the same track, this paper has identified four factors,
named as — regulative, cognitive, normative, and conducive — which are considered

responsible for social readiness of entrepreneurship.
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Abstract

The purpose of the present paper is to empirically test the effect of congruence on extra-role behaviours anong employees of
hospitality sector in Madhya Pradesh (India). The established concept based Ihypotheses pointed several relationships and
linkages that value congruence have on behavioural intentions, The results demonstrated that congruence effect the
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ABSTRACT

The growth of an employee is highly influenced by the growth of the organization which is highly dependable
oh how organization is maintaining the leaming environment within the workplace. Researcher explored
about the relationship between the organizational learning practices & organizational commitment of
employees as the faculty members teaching in higher educational leaming institutions of Gwalior, Madhya
Pradesh. Faculties were approached as an respondents for this study. Out of 250 questionnaires only 200
responds were taken as sample for & also the analysis was done by applying the reliability test, factoranalysis
& regression tests through SPSS. The findings of the study revealed that there is a positive & significant
relationship between the organizational learning practices & organizational commitment of faculties of
teaching firms. This paper further concludes that for attaining strong organizational commitment the
organizational learning practices must have been given more priority for the academic institutions as it is
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External and internal environments related to the firm keep on changing. The changing environment affects a firm directly as well as indirectly. This is
true for firms across the world. Changing the environment poses a risk for organizations. Bankruptcy risk is one of them. Many pieces of research
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Abstract: The process of economic growth must strive to include participation from all sections. In India, inclusive growth has
always been a priority. The agenda of inclusive growth is reflected in the kind of policies and regulations that the policymaking
and regulating institutions have been developing over the past decade. From Agricultural Economy to developing economy,
India has come a long way in implementing financial sector reforms especially related to financial inclusion. The motive is
economic growth. The present study was done to find the causal relationship between India’s financial inclusion and economic
growth and household debt and economic growth using indicators for financial inclusion, household debt, and economic
growth. The relationship was checked using the linear regression technique. The results indicated that only three out of
ninety-six indicators of financial inclusion affected economic growth but. Household debt and economic growth have a
negative relationship. The results have serious policy implications in India as India is moving towards financial inclusion.
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ABSTRACT

In today’s scenario online business becoming a strong industry and the consumers have become more
rational in decision. Present study investigates about the Impact of website quality and website
reputation on Purchase Intention towards online shopping, the sample size chosen was a
representation of population from 3 cities Gwalior, Bhopal, Indore and the age group chosen was 18
years to 36 years of age. The individual respondent had been used and 210 respondents were selected
to collect data. The results specified that the data is highly reliable with the different values as
reported by Cronbach’s Alpha test. Exploratory factor analysis was applied in which 2 factors
emerged in website quality, 2 factors emerged in reputation and 2 factors emerged in purchase
intention. The Regression analysis concluded and proved that there was a positive significant Impact
of independent Variable ie. website quality and website reputation on dependent variable i.e.
purchase intention.
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Abstract

India s a developing nation with highest number of youths in world. The youth is growing in the era of internet, least fare Wi-Fi connections. They
have ample of knowledge available at one click. For any decision they search multiple options which give them sense that they are opting for the best
and wil reduce the chances of setbacks. Although every individual vary in their risk taking capacity and the capacity to tolerate setbacks is mostly
related to kind of personality characteristics an individual carry. Present study is an attempt to identify the kind of relationship between personality
types in (BIG Five model) and risk tolerance among youth. There are five personality traits measured through BIG Five namely; Extraversion,
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Psychological antecedents and impulsive
buying in online shopping
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Abstract: Impulse buying or also called unplanned purchase is
the behavior of the person in which the person is not planning
something in shopping. Consumers who do impulse buying do
not think to buy a particular brand or product. Online shopping
or online retailing is a form of electronic commerce allowing
consumers to directly buy goods or services from a seller over the
Internet without an intermediary service. The main objective of
this study is to determine the relationship between website design,
promotional approaches, and usage of credit and debit cards to
do impulse buying while shopping online. Non probability
technique was used to select the sample. The study was causal
and effect in nature with survey method used as a tool for data
collection.The overall sample size for the current study was 200
respondents.This study provides insights for customer impulse
buying behavior in online shopping. The result of study shows
there is positive relation between psychological antecedents and
impulse buying.

Keywords: Impulse Buying, Online Shopping, Psychological
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reliability are essentially intervened by consumer loyalty.
Two different antecedents that are exchange capacity and
reaction have no noteworthy impact to both consumer
loyalty and client dedication. While 2 different antecedents
that are website composition and item variety just have a
direct critical impact to client devotion.

Floh and Madelberger (2013), in his study distinguish the
antecedents of web based shopping, for satisfying their
target they have Followed the S—-O-R model, based on a
similar they have built up an exploration model that
incorporates the natural attributes of an e-store model with
the structure of Baker (1986) and Eroglu et al. (2003). The
findings of the quantitative study of online customers
proposed that the environmental signals of an e-store when
all is said in done, and the structure and simplicity of route
specifically, decidedly impact online drive purchasing

https://www.ijrte.org/wp-

content/uploads/papers/v8ils4/A100406815419.pdf

PAPER 116


https://www.ijrte.org/wp-content/uploads/papers/v8i1s4/A10040681S419.pdf
https://www.ijrte.org/wp-content/uploads/papers/v8i1s4/A10040681S419.pdf

International Journal of Management, Technology And Engineering ISSN NO : 2249-7455

EFFECT OF PERCEIVED CROWDING ON CUSTOMER
LOYALTY IN MODERN RETAIL WITH MEDIATING EFFECT
OF CUSTOMER SATISFACTION
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ABSTRACT

Ever-growing retail sector is now at a revolution stage with transformation into
modern organized retail. This organized retail i1s capturing large trade volumes as new
era shoppers are more attracted towards 1t due to enjoyable shopping experience. This
paper analyses the percerved crowding as dimension to customer satisfaction and

customer loyalty. Moreover customer satisfaction 1s tested for any mediating role on
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Abstract: The purpose of this paper is to study the effect of Internal branding on work engagement and affective commitment
in the educational setting. The study used a quantitative survey with a sample of 200 faculty members working in management
institutes of Madhya Pradesh (India). The study investigated that internal branding and work engagement significantly
affected the affective employee commitment. The study also demonstrated that work engagement mediated the relationship
between the two. The result implies that appropriate internal branding initiatives focused in improving the work engagement
among the employees is a prerequisite to influence the employees’ commitment. A significant managerial implication can be
drawn from this study, for example using both internal communication and training dimension of Internal Branding engaging
employees to influence employees” brand-supporting attitudes and behaviours. The internal constituents are the prime factor
on which the success of brand relies. So, the engaged and committed faculty members may be taken as pivotal for the branding
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Abstract This study examines the effect of capital structure on value of firm of Automobile companies Listed at NIFTY
during 2004 to 2018. Variables including Profitability, size, Liquidity, Tangibility, Business Risk, Age, Growth, ROA
and Price to Book ratio. The study used OLS technique to refer the factors of capital structure in Indian Automobile
industries. Business Risk and Growth were not associated with all leverage components i.e. Total Debt (TD), Long
Term Debt (LTD) and Short Term Debt (STD). The main objective of study is to identify the effect of leverage on
firm’s performance and on value of the firm. The study is also flavored by identification of macroeconomic effect on
Leverage, Firm performance and Firms value. The study found Tangibility and size significant positive effect on Total
Debt. In addition, Liquidity found negative significant to total debt but positive to short term debt. Moreover,
considering the firm performance, leverage found associated but negatively. Similarly, firm’s value also found negative
association with leverage. As we also included macroeconomic variables and found Money supply negatively associated
to leverage while GDP negatively associated to firms value but not with performance.

Keywords — Indian Auto companies, capital structure decision, determinants of capital structure, firm performance,
value of firm, National Stock Exchange.

I. INTRODUCTION Therefore, appropriate portion of capital structure may help

to bear on profitability to the company.
The ward finance was need ac canital hit after taken ac
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ABSTRACT

The growth ofan employee is highly influenced by the growth of the organization which is highly dependable
oh how organization is maintaining the leaming environment within the workplace. Researcher explored
about the relationship between the organizational learning practices & organizational commitment of
employees as the faculty members teaching in higher educational learning institutions of Gwalior, Madhya
Pradesh. Faculties were approached as an respondents for this study. Out of 250 questionnaires only 200
responds were taken as sample for & also the analysis was done by applying the reliability test, factoranalysis
& regression tests through SPSS. The findings of the study revealed that there is a positive & significant
relationship between the organizational learning practices & organizational commitment of faculties of
teaching firms. This paper further concludes that for attaining strong organizational commitment the
organizational learning practices must have been given more priority for the academic institutions as it is
directly linked with employee's commitment.

Key words: Organizational Learning, Organizational Commitment & Job Satisfaction
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Abstract Authors

The understanding towards the two markets, debt and equity, is important as they both comprise the optimum portfolio. The present study focused
on the general paranoia among the investors that a little change in the equity markets, would cause them to switch themselves to the debt market, in
order to secure their returns. This process of continuous arbitrage helps in determining the prices of the assets. Further to this explanation, the
relationship between interest rates and bond prices, helped in determining the short run cointegration, running from bond markets towards equity
markets. Infact, in the long run also, it was seen the yield to maturity and stock prices co-move, and direction of this relationship runs from YTM to
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Abstract

The presence of discriminatory problems has remained same especially when it comes to working females. This study aims to study about the different factors contributing to discriminatory
problems which females are facing. Many studies have been conducted for understanding the discriminatory issues related to females at different sectors but this study evaluated the
underlying factors which contribute more in discriminatory problems faced by working females when it comes to promotion, work allocation etc. This study includes the working females from
Gwalior city. The measures for this were used as Factor analysis, Cronbach’s Alpha. The results show that on actual ground discrimination is still exists in the workplace for females & major
contributing factors are gender-based stereotype & prejudices, gender orientation, workload participation & work & family.
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There is a need for destination marketers to clearly identify the target markets they want to cater to and the product mix that they want to offer to.

Destination marketers must very diligently strategise their marketing activity. They must understand that there are difference in the profiles and
expectations of domestic and international tourist and therefore, they need to have separate marketing strategy for domestic tourists as well as
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