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Course curriculum _Under Graduate Degree programme
ri3\I.tI\E\t:2022-23.BUIlltt(r\sE\trt02ll.l.BB{\.&\I\U\trl0u{-2s,RBA\II&\ItS!t\r:20!5-76r

i- '-' YV

BBAISrmsler

l,t-ti

IUNDAN]ENIAIIOF

[4ANAGI]\4ENT

PART :FUNDA[4[NTA60F

N,LANAGIN4ENT

60 ll 40 t4 100 6 40+60

PART2 ORGAN ZATONAL

BIllAV OUR

',-: ll \. 102 QUANTITAT]VI IECl]NIOUIS PARIl 8U9N$5

lvlATHEi,lATlCS

60 2t 40 t4 100 () 40+60

PARI2iEl.lslNtSS

,:: l:1tsl- l0l ENTREPRINEURSNIP AND 5]t1ALL

BUS]N IS5 N]A NAGEMIN]

60 2t 10 l4 100 I 40 160

:. 38{.101 ENV RONIV1ENTSCIINCE 60 ).1 40 il i00 ,] 40+60

100 !0

BBA IISrfiesltl
I 

----.1 
hprrcod! Counr 'lh*ry S€sriorrl P.*liul Totd Cudlt t,i L{

\th trln llin.

. : !q\. t0l BI]S NESs ORGAN SAT]ONAND

COM[4UN]CATON

PARIITBUSlNESS

ORGAN 5AT ON

60 :i 40 t,l 100 6 10+6{)

PART2rBUSlNt55

c0Mt\4uN cATt0N

ACCOUNNN€ PR]l,lCIPtEs PARIITFINANCIAl

ACCOUNIING

60 ll 40 t4 100 6 t0+60

PAfiT 2r C05T ACC0UNT NC

8U$NESs ENV RONI1ENT 60 tl t0 t1 100 ,i 40+60

ctlsl] 60 2t 10 t1 r00 l 40+ 60

100 ?l}

Prestige lnstitute ot Mana8ement & Research, 6wa lior
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Couls€ curriculum -Under Graduate Degree progf amme
(BBA I & 1t SEM: 2022-23, BBA III & MDitt: 2023-2d. BBA V & VI SEM: 202.r_25, BLA VII & VIII SDM: 202126)
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YV

BBA IlSersrer

IUA]OR BBA - ]l]I ECONO[,1ICS PARTA l\rlCRo

ECONO[4ICS

60 21 10 I.1 100 () l0+60

PARTB:A4ACRO

ECONOMICS

r 
livrNoR

BBr i02 ]\,1AR KETING

fu]A NAC EN']N ET

PARTA I4ARKET NG

IIJANAGEI\4ENT

60 2l 40 14 r00 6 40+ 60

PAR]8, RETAIL

]\,,IANAGEI\,]ENT

BIrA - 103 PBODL]CTION AND

OPERATONS
6t) 21 1t) I4 r00 I 40+ 60

BBq - t01 T TOOLS FOR 8U5INESs 60 2l 40 t1 100 10+ 60

100 20

,:r !-D BBA ll]I NUI\4AN RESOURCt

I\4ANAGEN]ENT

PAB] 1: HUl\4AN SESOURCI

lvlANAGElvlENI

60 21 10 t1 100 6

PAST 2: HUIV'IAN RESOURCE

DEVELOPl\4ENT

BBA - .102 F NANCIAL I\4ANAGEI\,4ENT

[4ANAGEl\4ENI

60 2t t0 14 r00 6 10- 60

PART2:BANKiNG

PRACT CES

=c I BBA - 401 NCOIT,,]ETAXIAWAND

PROCTICt

60 2l 10 l1 t00 4 40r 60

tstsA - 104 FOREIGN LANGUAGE 60 :r 10 11 r00 .l 10+ 60

400 20

Prestige lnstitute of Management & Researah, Gwalior
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Course curriaulum -Under GEduate Degree Programme
(BBAI& ll SEM:2022-23. BB,{ III & NSf,M:202}24. BBA v & vI SEM:202425. DBA vII & VIII SEM:2025-26J
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:: ::: 101 BUS NEsS LEGISLqTION AND

COMPANYLAW

PaN 1 BUs NE55

tIG SLAT ON

60 21 t0 tl r00 6 ,10 + 60

Pad 2r CON4PANY tAW

..: ::,t.1,/1M.502 CONSU[4ERBEHAV OUR 60 2l 40 14 100 l 10+60

. : lli-tM 502

PORTFOL O IVIANAGENIENT

60 lt 10 l4 r00 .1 40+60

: ].,1FRN,] SOC AISECUR I] AND WITIANE 60 2t 40 14 100 4 40+ 60

::: IA r,4M 503 B2BMARKETING 60 :1 40 14 100 .1 40 .60

: rri FM 503 ACCOTJNT N G FOR I']IANAGEFS 60 2l 40 l4 100 .1 40+ 60

:: :ri !R[4. NDUSTRAIIAWS 60 ll 10 l4 100 .1 40+ 60

: :rr 504 PERSONAL IYDEVNOPMENT

ANDCORPOMTE

COM[,1UN CATLON

60 lt 10 14 r00 l 40+ 60

:l.r 5il5 5U]VN,]ERTRA N NG PRO]ECT& 100 35 100 4 0+ 100

500 22

BL]S NESS POUCYAND

STRATEG CPLANN N6

60 ll 40 r4 r00 6 l0r 60

ADVERTS N6AND BRAND

N4ANAGEMENT

60 2l ,10 1,1 r00 .l 10+60

BUSINESSANALYs SAND 60 2l 40 i.1 r00 .l .r0 | 60

ITANAGEI,!NET OF NDI]S'IR AL

RELAIONS

60 :l 40 t1 100 4

MARKET NG OF5ERV CE5 60 :l 40 t,1 100 .l

PRO]ECT APPqA SALAND

ANALYS 5

60 lt ,10 1.1 r00 .1 10+60

COMPENSATION MANACEMENT

60 2l .10 tl ,1

NTRODUCTON TO RDBMS 60 )l ,10 l,r 100 + -10 I 60

li 100 .l 0+ t00

500 2t

restige lnstitute of Mana8ement & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme
BB\l,nll\L\l:r:022-:l.BB\Ill&r\SI\rr1023t.t.Utr.l\&\ISI:\l:202,125,8u\\I&\fltsl:\t:2025-!h)
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EUs NESSANALYTCS 60 ll .10 40+60
:: ::] -:: IQM 60 ll l0 14 .10 + 60

5AL:5AND D STR BUT ON

MANA6EMENT

60 2l +0 11 .l t0+60

:: ::1.:,1-703 NVESTI4ENT BAN(]NG AND

F NANCALSERV CES

60 2l 40 14 100 .t 10 +60

TALENTAND KNOWLEDGE

MANAGEMENT

60 2l .10 t4 100 l 40 +60

60 11 40 .1 00 40 -60
: : .::.: +704 Strateg cCo.porate I nance 60 :1 .l 00 1 ,10 . 60

60 2l 40 l 00 40.60
REIEARCH METNODOLOGY 60 l1 .10 l 00 40 .r 60

I.I N08 REsEARCH PflO]E'T

AND V VA

l l0 Nlarks ifternal e\ ilu,rlron BB,'\-101

500 20

BBA Vm Sen€ster Honours

STATrSTCAri00S r0R

DECISION ]\,1A( N6

60 21 10 t4 r00 I 10+60

: :::..'r,t802 lnternat on N4arketing 60 10 I 100 .l .10 + 60

:r::'.1.802 60 40 ,1 r00 .l 40+60

::'.-] flRAna yt cs 60 10 I 100 1 10+60

Digital N,4arketing 60 2 10 4 100 I 10+60

:::':'.'90] VST 60 .10 1 100 l 10+60

Nlanaging Diversityin

Workplace

60 l1 .10 l4 100 .1 10+60

[4A]OR RESEARCH PRO] ICT AN D 100 l_5 100 li 200 8 0-100

500 20

YW 2

Prestige lnstitute of Management & Research, cwalior

*'-'



BBA !I ScnEster llonou6 gilh Resear.h

1 _iaA H0R701 Advance DataA.a ys sToo s 60 2l 10 14 t00 ,1 ,10 + 60

BBA HOR7O2 Advance R€search Methodo oe\, 60 2t .10 l4 t00 .l ,i0 + 60

BBA MN,1'703 SALESAND DISTR BUT ON

MANAGEMENT

60 2t l4 100 10+60

BBA FM 70] NVEsIMENT BAN( NC AND 60 ] .10 l'l 100 l .10 + 60

BBA I]RM 70: TALENTAND (NOWLEDGE

I/ANA6EMENT

60 2l 40 l,l 100 4 40+60

3SA MM 704 Rura &Agrlcult!ral Market ng 60 2l ,10 11 r00 40+60
88A.FU 704 Strateg caorporate F nance 60 2t 40 11 t00 4 .10 + 60

9BA HRM 7I} 60 2l 40 ll 100 .10 ' 60

ABA HOR7O5 Research htcDship 1m li 1m 0+1m

500 20

Course curriculum -Under Graduate Degree Programme
BB \ l.i. ll Sllll:2022-:.l. BA.\ lII & l\ SE\l:202J 2{. BB\ \ & \'l SE\l:202.l 15. Rll \ \ ll& \

Y \ri'

\#-
l"l,-,2"a-

Prr!tige Ii\riirre rf \l,nrgrment A Reruch, Culior

LstuimtiodSthcne

8t\ \IllS,r,,r,r ll.* l *h

:3A IOR Final Report VIVA

Dissertation work

LStarted in Selenth

semester] ior Research

Track

20c ?0 300 r05 5Cr,r 20 2UC+lio

s00 20

Prestige lnstitute o, Management & Research, Gwalior
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Program Outcomes

Upon completion of thc LILIA proEem. lhe indivnlual musr denronstralc maturitl.
profcssionalisn and rearn working skills.

tlponl:ompletion ofthc BLIA program lhe students will have general idea ofopcralions rn
busircss.

Llpon completion olthe BBA program. rhc ndividual $i1l have specialized skills 10 dcal \\,ith
area specific issucs ofconcern.

L.pon complerion ofthe llllA progrant- the individual will be able Io appl) lcchnological
kno\\ hou, ibr business advancemcnts.

[]pon coinplelion of the BBA program. the individual \r,ill be capablc ol anal]zing.
investigating and $1,ring critical business issucs.

Course curriculum -Under Graduate Degree Programme
(BBA I & 11 Sf,M: 2022,23, BBA IIt & TVSEM: 2023-14. BBA V & VI SEM: 202425. BBA VII & VrI Sf,M: 2025,26i

BBA PROCRAM- COURSE OUTCOMES

:( HEIE OF ASSESSMtrNT
: llLl{ program is based on conlinuous inl€rnal assessment as \\,cl1 as end semeiter e\lernal examination.

_:..hemc ofinlemal assessment is as follows:

\t\RKS OF S[SSION-A.LS
' I -: Semester exanlinalio during the semester will be conducted by the examination dcpa{nrenl and the
,:t irnfel marks of internal asscssmcnl will be linalized by the teacher concerned. The sessional marks shall

: \lark obrained in Mid Semestcr Examinarions lvill be of l0 Marks.
r Oiher conponents will include studcnt's assessmenl on the basis of Class Presenlalion/ Croup

:l r.LSSion, Seminar Presenration/ any other projecrs as and whcn assilned b) subject teachers and spccific
.' '\ ro^rdindlo \ a. per j'r( ln'cfl 1, ( oll,poncnl rcqu Jetn( L.
, 1ll abore activiries to be disl buted in diffcrcnr senesters and shall contribulc l0 marks in each \enrester
: :':rl,c Inlernal Assessrnenl Componenl of:10 Nlarki.
-i aafdldatc is required to secure a mini lum ol'15% marks in individual course in order lo pass the inrernal

:i:.!tmenl. The siudents nlusr be ver) punctual and aitenllvc lo tesls as there is no provision for makc up
:i: !rn an\ ground.
\II\I}ruM PASS MARJ(S

.,ider 1(] pass thc scnlcsler. ar examinee shall havc to sccure rnirlimum l5% marks in indivldual papels.
. . he r\ill also be requircd io oblain a minimum .15% marks in sessional. separalely. Besides sccurinq 359/o
' :rks in each paper in both e\t.rnal and intenral eraminations. thc carrdidale will luve to se!ure a nrinirnum
'r09/o marks in aggrcgale.

DI\-ISTO\ IN EXAMINATION
- .andidate ha\'ing secured 60% ntarks or above \rill be au,arded lirst division. candidates sccuring 50%
r.i lets than 60% nrarks in aggregare \rili be placed in second dilision. Ihere\\i11 be noihirddivision in
rie programme.

\$3/ Q,^ *V-
\w ,,.

vb/,"*e_
Prestige lnsiitute ol Management & Research, Gwalior
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Course curriculum -Under Graduale Degree Programme

rllB \ l& I I Sli\t: :lrzl_2J, llllr lll '! l\'SE)lrllll_21 ltR\ \ '\ \ I Slt\l:202'1 2' Bll'\\'ll &\ III('\r'202i_261

ST]}IIINII,] OF PIIO}'IO'I'ION 'TO NI':XT SITMES'I'[II
r_he srudenr l.llled irl rllorc than lwo papcrs i courses in a senesrcr (cither' in internal or e\temal) will rot be

"*,,,,r",1 ,n .t,. nc*t ,.,rcslcr. I hu., I I or.1!r lo get pmlnorion lo thc n'xt semcsier' calldidxtes \ill hale lc

ii-, .,-i.,t,-, ,rr.i' .o,,,'.. 
'n 

l,'L to i"u tlr & sixLh semcstels rrrr:l j papere'courscs in ilfilr setrrcjl"r'

TlrellrtckDnDerulslu.ltrtst:rLlr,rirnlin'llllSenLe5lcrwillbccor\ltrcteilalonir'\liriilh'rirlii:'rr(l\i''
.,,";,";;;:1.;;,.,L,. ii,,, ii t, , u\c r.:lili,,q in lr rn.r lv se,,rcsrer r iri i.rr ci,,,,ice i..1..1r'ir,', 'i..,

f,n.rrlo,g\,rlltthcirl!and!Lserncstere\inlinalionsrcspectivell ilo$ercr,llNdenlstxilirrgil:thr:iiti'u'
i.lL; :"i:,,1 i l;' .tLcr \\rlLh.1\eIt,\\rIj'ortherrcxtcorcemingsenrcsterloclterlheir back prpcr'

,.,,,',.,l,,,.'.rbal,'i,.,i,.,.,\,,,l|]e-
I 1,",. ;. ,o p.t ition of tpccial bi.k 1se;reiter bacl( alier semcsler t\arrirations'

\f c\anrilct \\ ho has iaiie,:l in intcrrral cIIrrl1ination shall b. requircd to reglster hirr/her f'r esh ibr doing the

rcssional \!ork inthe llcrl conLierning serrester irl lh' Pxpe co;rse'lleNill al:!o be requlred ro submit his

c\er]lirralior ii)nn lor ilna lil esscssnlcft

Ihejntcrnalasscssltlcnta\\,ade.itoacandi.ll1.\\llol.ujlsinLlrecnrlslnlestcl,erarlrilllrtilrrslr:ijll:crlrr;:;

'.oNard Io th. nerl cottcenling Jcmesler'

;r'."r" . .rriilr" ri,,lir in an1,_ intcnral / cnrl sc.rc,rLrr era.rlnr.io. leitlri.r. i, olrc p:prr., i 1 :rii, 1,, rl i

r.lo\\cd l\\'o norc attenlpls 1{) clcar thai corlrsc'

:ll,.,cr"r. it a.r,rdiA^rc fails to pass in sernesr€r cMrri r.tiof r'vtri rlli.r lh. o\o.ddil;oNrri il(irlpli !Lir''

,.,,, , ,r," ,l-*ln.l onc.hel'ill bcicqrrircdlolca\ithecolne'r\llcrrrpisot|ertheniheL'ri:1inxl one lrc\i11

:. 'eqrLired 1o lcave Lhe coulsc

'li,if,r(rnr,11\rrr/,/,'ii1.\rllrlrrso/r',rrturrsr"rrr;rtr-\(BB'1 l'l'l l'lltlh')'
. :il !1.)t ltitit tlt') \ti lat ll( ktt,tttltutldtt'i\ 'l 

1'l'Dl'
fll llb, with Res)
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Course curriaulum --(rnder GGduate Oegree Programme
(BBA I & 11 SEM: 2022-23, BBA III & IVSEM: 2023.24. BBA v & l,I Sf,M. 2024,25, BBA vII & VIII Sf,M: 20L+26)
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BBA I SEMESTER
FUNDAMENTAIS OF MANAGEMENT

PAPER CODf,: BBA-101
(coRx)

I ur\e Oulcomes: Upon successlirl comp ction ofthis cou6e srudenrs will be ablc lo

.r: L ndersiand rhe conccpl & tirnctions of enl and ()B.
Col b: Ascenain rhe r)pe, ot-[iniraiiii srrucrrre. srarfing fr,nctio1- nitn-diuiorit 6Ehau;or.
Control.
COI: Understan the Dirccting lirnctlon and its rech

I \fal\rin behaviours and Or

Course curriculum -lJnder Graduate Degree programme
rBlt\l&llSI:\l:2022-I.aR\tlt&t\\r\t:20ul2l.BRl\&\lSr\rrr02tla,Bt|\\Ilt\ lSti\t:20]st6r

izaiional Control methods.
and funclions in

: ]:
PART 1: FUNDAMINTALS OF M_{NAGEMEN'I

Loncepr. Nature& Irunctions ol'Managcmcnl. And Evolution of Managerncrl
Planning: Corcepr & I ypes of Plans. planning process

: r :: Part I: Orgrrizing: Concept. Organizational Slructure and Design. principlcs of
Org.rnizing.
Staffing: Concept & process

_ : .l: Part I: Controlling: Concept; process: Tvpes ol'Conrrol: Balance Scorecard. taclor\
lt "L.'. i1! .u r.rc|(.r.'er .,..

. Rale pld.t an the lereb ofnanugenenr

. ?t epurdtion aJ o prajec! an o .\tLn1 Lp inclrclitlg tut oncepls al ?OSDCOI I.

: -:.t\t.l Re li gt:
. Gilhett D.R Slancr. F &unp Freenan. RE. 120a1). Manu:<en.nt peurson EdltcatiL)tl. tI'.ihtith H & Kaontz. H_ (20Aj). Mandeenent. A Giabul per.vedirc_ Tdta McGt0t

. R.bbins S P & Calllter M. QA|2). Mdndgemcnt. pcutlo,l.
Okhi.W.G & DattLing. J. B (t97.t) Definins the Sparl t)fConb..)t ktministt.tlti|c

\:iencc Quatterb, 357 36)

t,
t

Prestige lnstitute ot Management & Researah, Gwalior
8

MarL Marksl I00
Min. Marks: 35

External : 60
Internal : 40

Credit:6

CO,/PO Matrix
Course

PO PO2 PO P0,l PO5

CO1 a 2 I I I I(()1 b 2 2 I
CO: l 3 l(ol 3 2((x 3 l 3

.- 4
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Course curriculum {rnder Graduate Degree programme

{BBA I & rr SEM.2022-23. BBA III & MEM:20r-24, BBAv & Vt SEM:2024-25, BBA Vll & vrr SEM:202.s-26)

PART 2: ORGANTZATIONAL BEHAVIOUR

L nrl 1: lnlroduotion to Organizational Bchavior: Cloncepr. Nature. Impofance. conlributing disciplincs.
Nlodels 01'OB.

t nit :: Pcrception and Attribulion Theor\': Conccpt; Processi Perccptual [rrors.
Learning: Concept and I hcories ofLearning: Classical Conditioning. Operant Conditjoning and
social learning.

I nil 3r Part Il: Atlitude: Concepl. Process. lmpofiance, Cognitivc Dissonance Theor!.
Nrdivatlon:Conce;'Ihcories{)1'Motivarion:NeedHierarchr'1heor!.T$oFactortheor.,-iMc
Clcllancis' Theory'. Lxpecranc)- rhcory. Equil] theon.

L nit l: Part II: l,eadcrship: St]le and lheories oll.eadership
Conllict: Conccpt; Classitication. Resolurion ofConilicti Grievance Handlinq.

. PeNa alitJ-: BiC Fiye Per\andlih- Model Tyt)e A & B. ,lsses\ing t/1c persotlntii l,pes. andlving Ser

. ltansactitnal Analysis ,.laluri nti)da\r

....?trrcd Reulhtgs:
Inltkin!. K. E. & Mursick. V. .l eAA3) Denonstrdting the tldlue a/.an Oryo izatian \Leu.ttutt
('t t uc: The Ditn ens iotlt ol t he Lea nling A-.g,:tnizatiotl Question d it e.t dtutlcc\ h Det e tatitls LlLt lan
R€\otrces 132 l5l.
FNd: L (2011) Orgdni:dtian.\ Behdriour (l)th editbn e(l ) Ne\.:totk McGrdy Hi .

Rohbins..htdge & yahro ()018) Orsanizationol Behuyior (lSth editian).Nc1t DcLhi: peut5an

L: .1 i'2416). Otgani.atiarul Beho\iat ll2ll eclitio ed.). Ne\, Dethi: Himalayd I'tblishing House.
\tethen 1' (2013) O\<anizational Behdyio r ll5th editian ed.). Ne}, Dethi: p4tsan LducotiL)n.
l.tl,ti P ()016) Unclerstd ding Orya1ir,:ltional Behtrio r Ath editian eLt.) Nel Dethi: Oxfoft!

x[,!,rz'"a

Prestige lnstitute ot Management & Research, Gwalior
9



-
I
t
D
t
t
ra
I
r
t
D
ri
t
rD

t
t
t
tt
t
t
t
t
t
t
t
-r,
rt
r,
a
t
t,
t
t
a
a

Course curriculum -Under
tBR r I ?a r r 5[\I:202?,2], BB \ lI t t\ !!:\t: ]021_2J

Graduate Degree Programme
BBA V & VI SEM: 2024-25, BBA VIt & VII| Sf,M: 2025-26)

BBA I SEMESTER
Quantitative techniques

PA?f,R CODE: BBA-102
(coR[)

Credit: 6Course
co-1.
co-1
co:2.

co-3.

co-4.

Outcomes: Llpon succcssfirl complerjor) ol'this course sludenls !!ill be able kr

Construd lndex nunlbers and its use and understand probability and its terminologies to tackle
unce(ainty in business.uncematnty tn 55,

Course
Outcomes POl PO2 POI P0,t PO5

COI a 2
col b l 2 2col 2 l I 2
aoi 2 2 I

COl l 2 I 2 3

PART-A: BT]SINESS MATHf, MATICs

Ratio and proporlion. Iogarifims, pcrcentagc. Simple and compound intercsl profit & Lols

Mntricr.s: n ddrrio|. Suhrra( iru r. Mull pticarion olMatriccs. Inversc ofMairices. S) stem of
Linr,rr Lquatron. aId lts Nnp ic,rtrL,ns.
Diflerenrialion offuncl;ons ofsingle variable (cxcluding lrigononreric flrnctions). Break even\ r.r ,...Si,rp'( proble. .ot V \i. d Vin ma.
lndex Numhers: Meaning oflnde\ number and its uscs_ N1elhods ofconslructin! lnrjex
numbcrs- Simple aggregarive nrerhod. weight(d agg cgart\e mtrtrod\. Fi\nc, , iaert ..it,o,l.

(a) DcYelop thc basic understanding ol rnathematics lools and its usage jn busincss.
(b) ljndcrstand the bas;c tools ol_statislics and eraphical represcntatitin ofthe dara.
E''aluate thc conccpt ol elcnrentar\ mairiccs. invcrse and \arious equations. and anal]7e slrlistical
data using nreasurcs ofccnlral lendencl. dispersjon. and skewness.
Undersland rhc mre olchansc jn one laiable and maxima mjnima of lunclions and its lerminolosies
to lackle uncenaint) in business.

:rt l:

ill::

' riI -1:

_ ! .l:

PART-B: BLSINISS STATrsTras- I l: C't)Ilccpl. Scope. Imponancc and Ilrn lJrion. ,,f Strri.ri.s. ir<querrr di\riburio|s. Craphs_ Bardjigram. Ilisrogrims. pie diasrams. Averaees: Arithnretic 1fc,,,,. ff4cal"n. and l\1ode. llscs and
linrilarions o1'avcrages.
Concepr of Dispcrsion. melhod! ol'measuring Dispersion_ Range. NIcan devlaliof and Srandar.l

devialion. Coefilclent ofvarialton. Ske\\,ness and irs coefficient.t Correlatioo: Concept and Importancc ol Corelarion. Tvpes
corrciation coelllcient. Spearmall s Rank colrelation cocl'ficienl.
Probabilitr_: Random Fxperimc|1. E\,cnt- simple and conrposile.
:\rlusi\,e clents. Indepcnllenr and depcndent cvents. Definition
mu Iiplicaiion iheoren of pftfi abiiil].

ol' Correlation. Karl Pearson-s

eqLrall] likcl] evcnls. mLrlualll
of probabilil). Addilion and

Max. Marks: 100
Min. Marks: 33
Exterlal : 60
Int€rnal : 40

1---- lnstitute ot Management g+esearch, Gwalior
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Course curriculum -lJnder Graduate Degree Programme
(BarI&llSE\t:102223,811\lll&l\SLll:2023-2,1.8B.\\&\'lSl\t:l02.r25.BAt\tl&\ttlSflt:202526)

Saggesled Rea.lifigs:
. ACdrtal B v l2Alq. B tin.]t Mathcln.tic\ &Stiti\tiL\.At1c ltaaks P\'t Lnl
. Bcri. G (. 12009). B)6in.s\ Stuti\ti.\ 2e Tdtu M( crL^ [li|l.

RcJerc ce R dings:
. Rubin. 1.. l2()ll) .9ati!ti.s lbt' M.tna*tne nl. .e . Pet\o" Eltcutitn lier Delhi.
. Rendu. & Stait .l R /201.) Qutnriturtte t1rutlv:i:t lor llurutsenent. lzt Pre tie - Ildll lndid

\L QoAot**',:--

Prestige lnstitute ofManagement & Research, Gwalior
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CouEe curriculum -Under Graduate Degaee ptogramme
(BBA I & Il SEM:2022-23, BBA III & MEM:2023-r. BBA V & VI Sf,M:202.r2s. BBA Vrr & VIII SEM:202s-26r

ENTREPRENEURSHIP AND
SMALL BUSINESS
MANAGEMENT

PAPER CODf,; 103

I (lli: Develop the skills and qualilies required to be a succcssful e

aO 1b: tlndcrsland d1e rheories ofentrc ulship and the chall s faccd bv women and rural entrcnrcrcur\
tOl: Learn about cnlrepreneurial environmcnl in tenns olcapitai afd lcgal issues along u ilh concept ofrural

aOl: Anal\zc and compare the differcirt ,indi cies and financial schemes.

Creditsr 0,1

L O-+: Anal\ze and conpare the differeft cnlrcpreneurial agencies available lor the gro\\,th of
.f rrcpreneurship in lndia.

L \l-I 1: Basics of Entrepreneurship
hvolulion and Concepr ol[ntrepreneunhip. difiircnce bet$een Entreprencur_inlnpreneur and
Manager, Individual and Corporate EnrrepreneLrrs. Characteristics ofSuccessful Enrepreneurs_
Identillcatlon olBusiness Idea and its sources. Oppoftunitles through Change_ Importancc of
cnrrcpreneurship Scope ol'Snrall Business acrivilies in National Economy.

L \ 1 I :: Th€ories oI Entrcpreoeurship l)evelopment
l Ieodes of Entreprcncurship, Influences On llnrrcpreneurshif Developnrcnl: inlluence ot Socio
Cullural. Political. blcononlicrl. Personal lactors on enrrepreneurship devciopntent. Reasons oi
the enircprcneurial Success and lrailure and leamings.
\\'onen F-ntrcpreneurs: Challenqcs io Women Entrepreneurs. Achicvenrents of Women
Lntrepreneurs. Role Models ol \\innen Enlreprencrrrs.

L \ IT -1: fntrepreneurial Environment
Entrcprcneurship Training and Development Progra nc. IDP& its Phases. Nccd ol License.
Capital Issues and Legal Envircnmcnl of tlusiness Rural entrcprcncurship: oppoftunitlcs and
challenges

I \ lf 1: Financial Support and Schemes
Creating Enl.cpreneurial Venturc: lhc Ilusiness Plan as an Lntrepreneurial
Organization Prolccl Manxgement lcclntical. Financial. Markctint personnel

and Managemcnt lrcasibilit\ Reports (DPRS). I,irancial Schemes Offcred b) Various
lirancial Insritulions Like Commercial Banks- Ollered b\ Various lrinrrci.l
lnnirutions Like {ommercial Bxrl,\ and flnancial in.tirurr.ns. Subsidies. Cran6
\llh Spccial Reference to Expo( Oriented Businesses.

ofManagement & Research, Gwalior

-12U- ?'4"0^

Max. Marks: 100
Min. Mark: 40
External : 60
Internal : 40

CoDrse outcomes

CO/PO Matrix
Course

Outcomes
POr PO2 PO3 PO,l PO5

COla 3 I

colb l
col 2 2. 2

col I I 2 2
co,1

2 I

.estige I€--
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2.

4.
5.

Course cu rriculu m -Under GEduate D€gree Paogramme
(BBA I & ll SEM:2022-23. BBA III & Nsf,M:2023-24, BBAv & vI SEM:2024,25, BDA vII & Vnl SEM:202i26)

UNIT V: Important Organisati0ns
Rolc oflhc lollo$ing agencies in rh€ entrepreneurship development:
DIC Dislricl irrdunrill cenrer-

SISI small industr) 5cr\icc lnstirulc-
LDll EntrepreneurshipDevelopmentlnstiiuteoflndia.
NILSLILID Nalional Inslilule o l' [nlrepreneursh ip and small business De\elopnient-
NEDB National F.ntreprcncurship l)cvclopntcnt Lloard.

Sui:gestel Reulhtgs:
. aharuntimuh. P. M. (2018). Enttetreneu.thQ De|cLapnen! und SnoLl Busiies! Enterptiys

13 Edition). India: Pedrsa
D$ui. y (2011/ D)uutti:,.s ol Etibrprcnelridl De|elaflnent unl Vuugenot. lndiu.
Hindlald Publi\hing Hourc.Dynamis af Enn.epreneutship De.:elopnenr /2011) - Va\'.nt
D€sdi HinaLq'a publishitlg hause

HBR Ha dbooks ()018). Harwlkl BLtsitrcss Retie\ Entrcprenelr's Handhaak Hat|dtd: HBR

Halt. D, 11. (2016). Entrcprcneltsllit Neri renturc Crcaia D.Nid H Holt t2016) Indid.
I'earsan &hkation. lndi.l
1k4,. n. 129,,, EntreprcneutshU. Indio: OrJorrl Higher Edutarion.

N,,!Ail.Z; 1u*-
lnstitute ofManagement & Research, Gwaliol
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C.ourse cuadculum -Under Graduate Degree Programme
1r SEM: 2022.23, BBA III & IVSEM: 2023-2.r. BBA v & VI SEM: 20242s. BBA v[ a vnl SE]\,t: 2025-26)

BBA I SEMESTER
EN\IRONMENTAL SCIENCE

PAPER CODE: BBA-104
(AECC)

Max. Marks: 50
Min. Marks: 18
External : -NA
Internal : 50

aoi (,\): Lndcrstand the conce relaled 1o Ln!ironmenl. & Ecolo
LLI I (B): Comprehcnd ihe concepl of Environmenral pollulion & Populalion Explosion and yadous measures
:. aorirolit.
a Ol:  nal\se the various sources olnalur al resources and srrateclcs to conser!e il
- Ol: E\arnining rhc significance of Bio divcrsit) and $ildlifa prorection and its role in rhe preserlalion ofrhc
....d cluin.
L 01i Anal ofDisaster Manr ent & Laws rclated to Wildlife conservation

Credits:04
Course Outcomes

CO/PO Matrix
a ourse outcomes POI I{)2 PO3 P04 PO5

CO1 (A l 2 I 2
col (B) 2 2 l 2

c()2 3 l 3

c()3 3 I I 2
co,l 2 I 2 I

Learning Outcomes
. To undersland the variable eco-bio diversity oloLrr planet.
. To undersland the dilferent impo(anl processes associated with the evolution and sustainabilitt of

lili on earth.
. To leam dre importance ofwildlifc protection and it's signiflcance lor our food chain.
. To leam and understand ihe differcnt aspects rclated to pollution and polluhnts, rheir prevenlion and

saletv measures againsl them.
. To learn the basic concepts and importance oldisasler, it's forms and tvpes and disaster management.

TJNIT I:

Study ofEnvironment and }lcolog]
Defi nition and impofirnce.
Public pafticipalion and public a$areness.
Ecolog\' lntroduction
EcosJStcm concept- components. struclure and
Ecological p)ramids and t!pes.
Ecosvstem concepl. components. structurc and
food webEcological p)ramids and tvpes.

T \IT

lunction. ener$ flow. food, chain. lbod web

l'unction. energy flow. food. chain,

Study ofEnvironmenl Polluri and Population
Air. water. nolsc. heat and nuclear pollurion dellnirion. causes. cffcct prevention ol

Population grorth. disparilies between countries.
Population erplosion, famil; rreltirre program me.
Environnenr and human heahh.
Cleanliness and disposal ofdomcslic u,asrc.

9,*- Pre

T \IT 2:

ofManagement & Research, Gwalior
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Course curriculum -[Jnder Graduate Degree progtamme

iBBA I & Il SEM:2022-23. BB,{ III & NSIMI 2023-r. BBA v & VI SEM:202,1,2s. BBA vII & vm s[M:202s-26r

UNIT 3:
(a)
(b)
(c)
(d)
(e)

Natural Rtsources. l'roblcm And Consenation

l,and rcsources

I-lncrg) resources

[,NIT 4:
(a)

o)

(c)
(d)

IJNIT 5:
(a)
(b)
(c)
(d)

BkFdiversity and its Protection
Intl.(rduction gcnelic. species and ecosystcn diversitv.
ValLrc ofbio-diversit)' Corrsunrable use: producti\,e use. Social. Moral and Aesthetic
valucs.
India as a nation olme.qa bio-diversit\ center, bio-diversil\, at nalional and local lc\,cls.
'I hreals lo bio-diversit) Lossofhabitat.poachingof\\,ildlif'e.manand\\,ildlil'econflicts.

Disastcr Management and Environm€ntal Laws
Disaster managemcnl flood. eafthquake. clclones and landslides.
aon.endli.n of l:r(.. 'or a'r dr J {"r(r pol Ii.n.
Wildlil'e conservation laws.
Role ofinlbrmation technolog! in protecting envi.onment and heakh.

Suggested Reaiings:

. Essentials ofEntrepreneurship and Smdll Business Managenent (s/ecl.): Thonds W.
Zimnerer, and Natman M. Scarborough. PHI

. Enltepre eurship: Sttategies .md Re:ources, 3/E : Marc Dollinger: Prentice Hall

. BrinChC Ne , Technalog) ta Market- Kathlee R Allen. Prentice Hall

. Entrepreneutship in Actian, 2/E - Mary Coulter; Prcntice Hall

ilra*a 1,tw
*---

Prestige lnstitute of Menagement & Research, cwalior
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Course curriculum -under Graduate De8ree Programme
rBB\l&ll\l\l:201!-2l.BB\llt&t\\f\t:20tj-2l.BAr\{\'tSr\t:201r-25,ltt!.\\Ita\l0Sr.\lr1025-26)

BBA II SEM

Prestige lnstitute of Management & Research, Gwalior
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Course curiaulum -'under Graduate Degree programme
(BB{ I & 1l SEM:2022-23, BBA Ill & IVSEM: 2023-24, BBA v & vI SEM.2024-25. BBA vrr & VIII SDM:202s-26,

BBA II SEMESTER
BUSINESS ORGANISATION AND

COMMUNICATION
PAPER CODE: 201

Course Oulcomes
COI a Io undentand lundamental ol Business. its n.lrure scopr activitics and classification.
COI b To denronnrate lbrms of Busincss organization. conccpt and stages ofpromotion.()l To understand localion ofbusincss ind and risk associetcd with business
COi I o demonlrrate entrcpreneurial proccss ard selting up up bLrsiness enterprises.

UNIT 1:

TI\IT 2:

UNIT 3:

PART 1

Introduction
Nature and Scope ofbusincss, Ob.jectives ofbusiness. Classiflcalion ofbusiness activitics.
Mcaning, Definition. Characleristics and ob.jecrives ofBusiness Organizalion. Business &

Promotion and Forms ofBusiness Organization
Concept ard shges ofpromolion. Position and functions ofpromoter, promolion olneu business.
Forms ofbusiness organization Sole rradcr, Pafinership. LjM]TED LIABIt.lly pARTNERSHIp
Joinl stock compan! Co-operarive societt-. CLOBAL. TRANSNATIONATTONAL _ MULtI
NA'IIONAL COMPANY,

Location ofBusiness and Business Risks
'fheories of industrial location, Factors aflecling rhe locatioD ofindustry. Go\remment polic\
tovrards d1e localization. Concept ofcombinalion. Merits, Dcmerits and Types ofconbination.
\at rre. Tr pe, rrd C-u,c. o bu. incs5 r....

An tntrepreneurial Process:
Entrepreneurial Process. Emerging trades in busincss, Covernments support to BpO in lndia. Basic
.on. Je_.t'ors .rr ..r,, 'd D d bL.'re.,.nl(tpri\e.

To :tndy dntl prepare repatt an htlshes.\ enritu me tJbt seleded business unit\. sacidl
respansib il n ie) af b usiness
ldentticdtian ol business apportuni\. entrepteneuridl deci.\ians dnd outsourcing opportu i fot

UNIT 4:

1;i*.?, "J,-(_:*_--*

Max. Marks: 100
Min. Marks: 35

External : 60
Internal : 40

Credit: 6

COPO Matrix
Course Outcomes POl PO2 POI P04 PO5

COl a 3 2 2 I

cot b 3 3 2 2 l
c02 3 2 I

co3 3 3 3

A- _ U!-7 Prestige tnstitute ofManagement & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme
(BIl\l&llsE\I:202221.88\lll&l\Sl.u:1023-ll,llBA\&\lSf\l:20212i.48\\tt&\rttSf,\trt025-26)

.9ugg{rtel Reutlings:

. lt/S.4..\herlcklrr l:t)18) l,ladem B sine\.t Organi:atia lth Editit)n.Hindlild PuhliLution Hdt\!
, .ldl\o t'200)) lll,.tincs\ Orglni:utian und ltlanigement Nc\1 Dellti. TdtLt Mco|a\ HiLl. Bf F ChenniLon 12019) B \ine\t l: f i1)tn e t Te\t dnd Cd:.s 2.th editi,j Hiwtld|d ?ublicdtion

lk)use lndia
. b v. De\ai /19;9) qgdniring and ndnageneti d Snall S ]t lru|utb.. lli tlld)d pithlishjng

hou\e India
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L nir 1;

Unit 2:

Unit 3:

L nit.l:

PART 2

Meaning and Objectives ofCommunicalion. Significance ofCommunication in busillcss
organization and ils prccess, Co,nmunication Barriers, lnlerpersonal Cornmunication.
Verbal md Non-\,erbal comnunicarion. Formal Vs. lntbrmal ofcommunication

Media and T)pes ofcommunicatjon, Communication Media Choices. I-istening. Ei'lcclive
Iistening. i Bod! Language. Para Language.

Drating ofcflccti!e business letler. kinds ofblrsincss letlels drafting ofNorice Agenda.
Minutes, Report \lriring. Speeches and Presentation. lntc.vie{, and Modem lechnolog],ofbusiness
conlmunication

fcchniques ol group decision makirg- Comnittees: Meaning, Essentials. Advanlages and
Disadvantages and types ol'committees. Conferences: Meaning, Essentials, lmportance and diticrcnt
hir*eer co'l eren.c "nd comr iltre, Bu\i.e-\ -ee.inps,

. E*rcise hased an Camnlnicetion thraugh Sacial Medid.

. preparing Business Pte\entdtions , I'lannitg, dntl arydni.ing ptejentatian.

. fir'iting la) Enquhies dncl lleplies (b) Tendet, Quotatian & OrLler (c) ConpLdtus dnd Aditstnent (d)
Collcction lettet le) Sales lettcr und Meulo

;)!!enel Readings:
. P.SlbhdRa. B AnitdKunar,C Hind Bi rlu(2012) Busines\ Ct)mmunicdhtl. Cetryage Ledyitlg

Indid Prt. Ltd.
. kiendra Pol. .15 Karldhdhi 12013). Estenri.h aJ Busine.\s Connunicdtion. Suhdn Ch( Ll & Sons.

\N Dllhi
. SdiLesh Sen GLeta l20l1). Bushess dnd Managerial Can lu icdtio PHl.
c Ober Nernun Oal:). Conlm nicating in Bu\inets. aengage Indid hr hd
. Slephen Bailef (2a13) .4cudenic /titingfar Intet.ndtianal stu.letlLs oJ Busnrcx. Routhdge.

"ftlf,\..t r.

l,tUr*:-
Prestige lnstitute of Management & Research, Gwalior
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Coutse cutiiaulum {rnder Graduate Degree Programme

(BBA I & ll SEM:2022-23, BBA III & IVSEM:2023-24, BBA v & VI SEM:202+25, BBA vII & vIIr SEM:2025-26)

BBA II SEMESTER
ACCOUNTING PRINCIPLES

PA?ER CODE: 202

Credit 6

COI a: I)emonstrate a undcrslandine aboul the concc basic fundamentals and accounts.

LO I b: Understand and

co: i

a O:: Understand role of cost accounlint ir dccision makin
rOl: Llnderslandinq costing tcchniques accordint to

\1T 1:

about Branch AccoLrnts. Accounts and Consi gnment.

t
t
t
t
t
t
ttt
t
t
b
t
t
t

malerial and labour coslin

Financial Accounting
Accounting Basics: Deflnition and need ofAccounling, Concept ofsingle and dodble entr)
systenr. Accounting Concepts & Convcntions. Journal: Rules ofDebil and Credil, Sub Division 01'

Joumal, Prcparation ofLedgcr, Difterence behreen joLrmal and Ledger, Preparation ol

Trial Balance Final Accounls (l-rading & P&L Account and Balancc shcct) \tith Adjusrmenis.

Branch Accounis: Meaning and Dcflnition ofBranch Accounts. Types ofBranch. Deparmenlal
Account: Meaning and Detlnition. Need. Allocation ofexpenses using suitable base.

Accounting ofNon-profir making organizations: Meaning and Ieatures. Receipts rnd Paymenl

Account. lncome and Expenditure Account,

r rr \ccounting
\1T 1: Meaningand EleDrents o1'Con. Objecrives. Methods and Techniqucs ofCost Accounling. Concepl

ofmaterial control, Economic ordcr quanthy. Methods ofpricing matcrial issues
\ IT :: Labour cost nlanagcment. Nlethods ofremuneralion. Labour lurnover,

\ IT -1: Overheads: Codification. Allocarion & Appofiionment. Preparation ofcosl shc!-l

\ lT Ji Process Closlirlg Normal and abnormal losses. abnomal gain. intcr process proiit

: -. a;nel Red.li gs:
. l.Sl GretdlInttoductian ta,4ccou ling.S Chand anLlCo. Nevr Delhi
, P (' Tulsidn. Financiol Accatmting. nrb Mcctu\' Hill Nev Delhi
, \h&\o. M.L. T..S.GretuLundS('(; ptd. Advd ccd Accoutltt. l'al -l S.(hanLt&Co. NetL Delhi
. Khan &.lain Cos! Accatmling. Nt.,] Delhi Tatd tlc-Grdw llill Publi:thntg Horse
. .Ltin. r\"ordng KL. Ad\,anu Co\t lc,amrtng. ti't .J i,.L,th,r"ipuhlt kt\

Prestige oI Management & Research, Gwalior
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Max. Mark: 100
Min. Mark: 35
Extemal : 60
Internal : 40

C0urse Outcomes

CO/PO Mstrix
course outcomes POr P02 PO3 PO,1 PO5

COI A I 2 I

CO] B 3 2 I l I

c()2 2 I

CO] l I I

col 2

\Y,,.' 4-2,- n18
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Course curiaulum {rndet Graduate Degree prog&mme
(DBA I & 1r SEM: 1022-23, BBA III & IVSEM:2023-24, BBA v & VI SEM: 202+2s, BBA vII & VIiI SEM:202s-26)

BBA II SEMESTER
BUSIITESS ENVIRONMENT

PAPf,R CODE: 203

Credit 4
Course Outcomes: Upo[ the slccessful com n irf lhis course. lhe studcnl $ ill b( ,ble 10:

\

b
b
t
t
E
I,
E
r!
ra
t
t
t
t

a

lOla: Understand the of the husincss cnvironmenl.
COIb:Com nd \\ith the concept ofcconomv, econoDlic deve and eovemment role.
i Ol: Improvc kno$ lcdse ol \ariou\ la$s and industrial Dolic!.
a Ol: Delelop undcrstanding ol'.government role in thc de!elopmenr and monitoring ofbusine\ses through
:nlicies and regulations.

- O.1 Learn aboLrt business ethics. CSIt and irs im

0
?,4o,ot*,,,*

L.rrning outcomes: After this subject the students will be able to:
Familiarize with the nalure olbusiness en!ironment and its components.

: The student5 u,ill bc able 1() demonsrrate knowledge ofeconomic. legal, labour environment.
Undersland the applicability ofvarious government rules, regulations and policics related to the
developmcnt of business.

\lT- 1: flnderstanding Business llnvironment: Meafling. \aturc & Scope. Tlpes of [lusi css
En!ironment - lnternal & Ilxlernal Environment. Micro & N{acro Environmeni. En\ironmental
lnalisis. PESTIL & SWO I Anal]sis. Poner's 5 fbrce model.

\ IT- :: Economic Etryironment of Busincss: Indian Perspective
Economic Syslems: Capitalisnr. Socialism, Communism. Mlxed [conom]. Nature & Struclure ol'
lrdian Economy, Basic indicators of economic development. Indian Economic Planning. Niri
\log

\ IT- -1: t-egal & Indusrrial Ilnrironmrnt
\leining ol Legal and Industial Environment. Induslrial polic): Characreristjcs ofgood indusrrial
|ollc).Labor La\\s & Social Sccurit). Liberalization. Prilari,aarion. & Clobalizarion.

\ IT- 1: Role of Governmenl in Regulation and Developmcnt of Businessi Monelan and Fiscal polic\:
F \lU Polic.,-. FEMA. Capilal Market in India

\ lT- 5: Business Ethics And CSR
Bu; ness erhic principles. 1ypes. Ihcor\ of ethics. ethical dccision making. Meaning and
r,rronancc ofCSR. Arguments in tivour and a$insl CSR. Drivers ofCSR.

of Management & Research, Gwelior
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a

Mrx. Marks: I00
Min. Marks: 35

Ilxternal : 60
Internal : 40

CO/PO Matrix
Course Outcomes POI PO2 PO3 PO4 PO5

C]O] A I

COI B 2
(C)2 I I
co'l 3

CL),t 2

a

a*-/'?--
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Course curriculum -Under Graduate Degree Programme
iBB.rl&llSl.Ir:2022-2J.BBAlll&lvsf\:10231{,RRA\&\'lSE\l:202{25.BB\\tt&\ttr!f,\Ir2025-26)

S ggested Readhrys:
. a'herunildn. ti-LtnLis Busines.\ Entitlrtnent lext a d Cases. Hindla.td Puhli:\hing Ha^t
. A$dthutpd. K. *sentktls./ B \itlc\\ En\,iro nent. Ilinala.rn Puhli.ilins Hou\.
. ferndndo A C RNiN\s l:. riron ]tnt. Pedrson Educatiol
. Dtnt& Sumlurdm hdian Lonan| S (:hdnd& Sott\
. l'd l ,hlstin Dt/Ji ess Etlrinnn.nt l'ei okl Cells Taxt McCrL ' InLk Prt Ltd
. ldhikdt),, M Ecanomi( l:n\,turnt(fu tl DLti ess Sultan Chdnd & Son\-

?,Iw*
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Course curriculum -Under Graduate Degree Programme
(BBA I & 11 Sf,M: 2022-23, BBA III & MDM: 2023-24, BBA v & vI SEM: 2024-25, BBA VII & VlIt SEM: 202926)

BBA Il S€mester
ENGLISE

PAPER CODE: 204

Credit: 4

- lo undeNand the skills requlrcd to lranslale dillerent rexrs and to acqUirc lilcrar] taste to criticall)

, ) I A Studenrs will be able 1.) acquire a \ridc vocabular] and understanding olbasic lunclional grammar and
.-:\Ledpc ibrreadinr. \!Iirinc and sDoken

I I B: Students $,i11 bc ablc to develop creative and critical \\,riting skills along $ilh developing an interesr

: Siudents will bc able to summariTe and svnlhesizc inlormarion inro a coherenr le\r and devcLon

I Io enable the learners to communicitle ively and ,tel! in rerl lltu silu.tions

fn 1:

trt2:

t.t J:

r- J:

ti 5:

Reliew ol English Grammar- Conmon Errors in English. Vocabulary (s)nonlms-
anton)ms and homon) ms),Ihe Bnd \,ith the Gake, iri)rgs by Sudha Murrh}

Correspondence, e-mail u,riting. Newspaper reports- Wherc the Mind i! withaut
F.dr by Rabindranath Tagore. Indiun l|lctrers bv Sarojini Naidu.

Paragraph Writing, Precis Wrltifg. i'ic rdl C/andldther tickled u ?igcr by Ruskin
BaiLl. The Partmit ofd Ldd] by KhushBant singh

dlons. Proverbs. One rvord substitLrtions, Ihe rvldlgrli rd}1r by R.K. Narayan

Trenslation fiom Ilindi ro English and vice versa. Tht Gili ti t he Mugi b,\ O.
Henr!.r?€ Tr,lrrlc hv Dash Benhrrr

---. :.J Rel]lthlgs:
Marphy's Englis h Gr aumar (C UP)
High School English Grammar by Wen and Martin
Practical E glish Usage by Michael S\ran
Essential English Gtat mar by Raynond Murphy
Essentials ofEnglish Grammdr Compositio b! Snigdha Budhirajd , Rajendra Pdl and H-C. Katyal

a
a

Max. Marks: 100
Min. Marksi 35
External : 60
Internal : 40

CO/PO Matrix

PO1 PO2 PO3 PO4 PO5

COl A I 3
( OI B I 3 l
LO] I 2 3
co3 2 3 3

co.l I I 2 3 3

of Management & Research, Gwalior xl"Lrz*a



Course curriculum -Under Graduate Degree progtamme

(BBA I & 11 SEM: 2022-23! BBA III & MEM: 2023-24, BBA V & VI SEM: 2024-2s. BBA vII & vII SDM: 202i26)
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Coulse curriculum -Under Graduate Oegree Programme
(DBA I & 11 SEM: 2022-2J. BBA III & MEM: 2023-2,1, BBA v & vI SEM: 202.t-25, BBA vII & VIII SEM: zors-26)

.BBA III SEMESTf,R
ECONOMICS

PAPf,R CODE: BBA 301
(coRE)

Credit: 6

( ourse Outcomcs: On completion of the course students will be able to:

PART A

Introduclion to econoInics. I)cfinilions oicconomics. Nxture and Scope of Irconomics.
Significance and Evolution ol Micro Economics. Funcliofs of Manaerial Economics.

Concept of La{ o1'Demand- I-au, of Suppl}. Concept o1'Market Equilibrium. Fllasricil.-
of Demand. Demand l)cicrminanls. Utilit,,- Anrllsis- Nlarginal Conccpl ol Lltilir). Indiftarence
Cun,c Anal!- sis: Assumptions. Propeftic! oflhe lndilllrence cur\'e. Theory ofCon!umer Surplus.

Llemenls ofCon. l:actors ol Producrion. Theor) ol Rent. Theori of lnlcrcn. l heories ol Proiit.

Ttpes ofMarkel Srructure Pe#ict competition, Oligopoly. Nlonopoll and Monopolisric.
Kinked Demand CLrrlc

b
t
I
t
I'
t
E
E
t
i
t
lr
t
I'

a
a

. \IT 1:

\1T t:

\ n -li

\IT 1I

SrEgesTed Readings:
t Maddala & Millet, Microecanomics theory and Applicalions,
. Sinha l/. C., Principles afEconomics, Sahitla Bhdwan Publicdtian, Agra
. kthikary, M., Business Economics, Excel Boob, New Delhi,
. Choprd, O P, Managerial Economics, New Delhi, TMH, 1985-

Max. Marks: 100
Min, Marks: 40

External:60
Inlernal: 40

COI a Undcrcmnd the basic terninoloeies in cconotnics and appll the lar ofdemand lbr business
de. i,'o''

cor b Evaluate lndian econom) wilh contexl b nalional income and indusrial policl ol India since
lndcpcndcnce

c(]l Anal)7ethc facloL olproduction along with thcories ofrenr. prolir & interest
co3 Comprchend Indias lbrcicrl trade and role oflbreien direct invcstmcot

Velidate market structure and undcrstend the economv ofmadh\apradesh

CO/PO Matrix
( 0urse ()utcomes PO1 PO2 POI P04 POs

COI a 3 2 I 2 I

cor b 2 I 2
a(l7 l 2 2 I 1

co3 2 2 I I I

CO4 2 I I 2

lnstitute oI Management & Research, Gwalior

t{,/ x--
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CouEe curriculum {rndet Graduate Oegree Programme
(BBA I & 11 SEM: 2022.23, BBA III & MEM: 2023-24, BBA v & VI SEM: 2024-2s, BBA VrI & vm sf,M: 202+261

PART B

t \lT l: lndian Econom!
Characteristics of lndian lrconorn). Measuring the Valuc oI l-lcononric Aciivil). Gross Domesric
Product. CDP Dell.rt(n- Real GllP vs. Nominal CDP.Trends and secioral composition of national
Income. N{ethod5 olMcasuremenl ol Nalional lncome

L \lT 2: Industry and lnfrastructuni
lndLLSlrial development of India aflcr lrrdcpendence. Ne$ Indusrrial Polic) l99l.RoLcofPublicand
private sector. Problcm and renredies ofsmall and cotlagc indusries.

L \lT 3: Foreigo trade and Dcvclopmcnt
lndia s Foreign Tradc Inpo{ance. (bmposition and Dircction, Role ol'Foreign Direct Investmcnt.
lndian Planning Objecti\cs. achic\cment. and Failure!

L \lT -li trconomy ofMadhva Pradesh
Trends and regional dispar:t) i the agricullure sector in MP. Dcvclopnent ol burism in N1P.

lnfiasiructurc dcyclopment in NrP Power. lra|sponation. and Connnunicalion

SqEesled Readi gs:
. Panagatiytt, Anind.

Uma Kdpila (20th Edition)
Delhi.

(2020) J did UnLimited: Reclaining the La.\t (;lot.y.
(2009) India Ecanomt since Inlleperulencc. Acudenic Fauldation. Ne')

. Hutihuru , N. P. (2008) Lishts and Shddes .t India Economy, Vishal P blishtug Ca
Reserve Bank oflndia ,4nnudl RepatLs

N"Lg"a_ ,1*l_*
Siku,t.,.

Prestige lnstitute of Management & Research, Gwalior
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Course cuariculum -Under Graduate Degree Programme
(BBA I & ll SDM:2022-23. BBA III & IVSEM:2023,24, BBA v & !l Sf,M.202+25,BBA VII & vIlI sf,M:2025-26)
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t
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Credit:6
Coursc Outcomes: On complction olthe cour\e srudenls $ ill bc ab c lo:

COI a: lindersiand thc basic and nlarkerin
LOI b: Lcarf concepts related to consumcr bcha\'ior and decisions

Discuss the conccpt of STP and its signiUcance

Comprehend thc promorion mix and pricing dccisions

tlndcrstand the applicalion ofabo\,c concepB

CO/PO Matrix
Course

Outcomes
POI PO2 PO3 P04 POs

COl a 2 2
co2 b 3 2 )
c03 2 2 2
co4 2 2
co5 2 2 2

PART A
L \lT l: Part I: Introducdon 1o Markeling: lmponance and scope ofMarketing, Core Markeling

Cloncepls, Marketing Philosophies, Marketing Environment. Functions of Marketing Manager.
Difference between Marketing and Selling.

t\lT2: Pnrt I: Marketing Mix, Consumer Behavior- Cultural. Social& Personal factors. producl

Mix. Product Life Cycle. Ncw Product Development.

t \lT l: Part I: STP Process Segrnentation olConsumer Martriel. Business Market, Requircmenl lbr
Efleclive SeEnentation, Markel Targeting Evaluatine Markel Segmentation. Selecting Targel Market(e rner'a.iorr. Pu.it.o-r rgano Ripo,itioning

BBA III SEMESTER
MARIGTING MANAGEMENT

PAPER CODE: BBA 302
(coRE)

Mal Mark: 100
Min. Mark: 40

External:60
Internal: ,10

I
t
t
ra
t
I
t
t
rt
,a

L \IT Parl I: Promotion Miri Advcrlising. Public Relations. Publicili. Sales Promotion. Personal
Selling. Dirccl MarketiDg. Factors allicring Promolion Mix.
Pricing: Priclng Dccisions. lmpot.rnce of Pricing. Mcthods ol'Pricing. Pri.ing Srrarcgies.

T@orials:
. Segme tingcampary)'s ptoducts a the basis ofdillerent bases
. Making cteatiye ad|ertisements qnd taglines fal hwothetical companies

Suggesled Readfugs:
. Philip Katler, Gray Arustong (2016), Principles ofMarketing, l5'h edition, Pearsan Education-
. Lanb, Hair, Sharma, Mc Daniel (2016) Principles of Marl.,eting. A South Asi.. Penpectiye Cengage

Learning.
. Grewal and Lery, Marketing Manageme t, 5'h edition, McGruw Hitl
. Kumaraswamy and Namabu ari, (2018) Ma*eting Management-lndiall context and global perspectire,

Sage Publication lndia Ltd.

a

a

lnstitdre ofManagement & Research, Gwalior



a
.D

-
.D
I
ra
t
I
t
t
tt
\

\

\

\

\

\

\

\

t
t
b
I
I'
I'
t
t
t
t
t
t
t
t
>a

a
a

Course curriculum -Under Graduate Degree Programme
(BBA I & 11 Sf,M: 2022-21, BBA III & MEM: 2023-2,r. BBA v & vI SDM: 2024-25, BBA VII & vII SEM: 2025-26)

PART B

\ IT 1r I\TRODTJCTION TO THE WORLD OF RETAILINC:
Hinory of rctail.
P:r..i orerrie" ard prc.cnr ....Jri..
( oncepl and Funciions performcd by retailc.s.
Emerging Trcnds and career oppodunities in retailing.

T} PES OF RETAILERS:
Reiailer characterisrics
Retail Formats Slore based. non-store based, Web based
\'rrious lonnat \r'ilhin store bascd retailing:
L Specialty slore 2. Hvper market 3. Supermarkei.
Bt-YING DECISION PROCESS: A. The buying process - need recosnition. inlormalion
!airch. evaluation of altcrnailves.

R[T-{IL N'IARXET STRATI CY
Delrnilion ofretail and rnarket nrarcgl
Targel markct
Building a sustainablc comperirive advantage like cuslontemlovalty. location. human
::)ource nanagement. Cistribution and infoamation system, vendor relations,
Lllnbil Relail Strategics

.. I HT }LA.N RESOURCE MANACEMINT:
::.rn resource planning, Rccruilmenl and selecrion. training and developmenl o[rctail

, - - !r1ees
'.' \ iiion ofrelail emplolecs
.. - l.uilding in retailing
- : ,r\ee Re\\,ards and lrcentives.

. :,n nfttuilstak s c.tslltllr?

.-- ':." R!utittg\:
. .:.r'r-l .l .itd Cltllc P Retuiliry Lt]l.ilri tettt.t Ll Opetuti,t! ll'ika!).
' .,tBnnlEwntJ 11. Rtt.til Mdnng.tilcnt (Peu:alt Editiri)
, : t. Lt\i \I dnd Weilz ll W llttdiling lldt)LEenent tTutu i\,ltcru Hill)
, : . Pri'i.k il Lu\th Rabut F. d L{ Grillith Dn|ill /1 tletdiling (Cetryage Ledtninp ('a\ Rt)set and

: .:: ?r !- Retailing 1n Intt?tlkti.n lPeotsan Edlcation)

. a :; lL FOR REFERENCE

\.:

Management & Research, Gwalior
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Course curriculum -Under Graduate De8ree Programme
1lB\l&llSl:u:2012-23.llBllll&l\Sr\l:r02.llJ.llll\\&llSl:v:102t15.llrl\\ll&\lllSu\l:101524r

BBA III SEMESTER
PRODUCTION AND OPERATIONS MANAGEMENT

PAPER CODE: BBA 303(GEC)

Crcdit:,1
, Lr^e ()utcomes: on lclion ofthc corrrsc. srudents will be able to

: i fdcrsund ihc gcncral concepts oloperalions. product design. plant location. and La)olrt planning.

b: Lnderslend and analyze lolecasting. work desigr and measurerrents.

:: Comprehend capacity planning and schedulillg.

l '.ujs aggregale planning and masler scheduling techniques

':.lcl:Irnd rhe !rrious irYentor) frxnagement techriques and JLrst in I ime fr'(x]trction

'r,rr.,n-u' 
0-/i ^ "

[.Grnitrg Outcomes:

:, Students will be able to learn the general concepts of operations, product design, plant localion, and
Ialout planning.

I Srudents will be able to leam the concepts of forecasting.
:- S&dents will be able to leam the concepts ofProduction planning and Capacity planning.
!- Siudeots will be able to leam tle concepts ofAggregate planning and Master scheduling.
:-- Sndents will be able to leam the concepts of lnventory and Just in Time.

'- I lntroduction: An oveNiew. Dellnilion ofProducrion and operalion managenrenl.
Production Cycle. Process selection, md desigl. Responsibilities ol Opelation Manager, Pfoduct
Design. Planl Location. and Lalout P1anning.

i: Forecasting: Forecasting as a planning tool, Forecasting t]?es and methods (Qualitative and

Qlantitative), Measurement of Errors, Monitoring and Controlling.

-3 Cepacity Planning: Prod crion Planning lechniques. Capacity fianagemenl. Lean production. Line
.-ibalance. scheduling rypes and principles.

i4 \ggregate Planning and Master Sclicd ling: lntroduclion ()1'Aggre8ate Plannins- Techniques 1br
Assregale Plannin& Aggregate Planrl;ng i0 Services, Master Scheduling. The Masler Scheduljng

-5 In\entory Management and JIT: Inventory Management- Objective, Nature and Impoftance of
lnlentories, Inventory Ordering Policies, Inventory control techn;ques- ABC, VED, EOQ, SED, FSN
-{nalysis, Just in Time Production-

itubof Management & Research, Gwalior

Max. Mark: 100
Min- Marks: 40

External:60
Internali 40

CO/PO Matrix
r 
^e 

0utcomes POl PO2 PO3 PO,1 PO5
,,1 tr

3 2

l 3 2

2

3 3 2

'4-:.-
Prestige
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Coure aurriculum -Under Graduate Degree Programme
(BB{ I & 11 SEM: 2022-23, BBA III & IVSEM: 2023-24, BBA v & vI SEMI 2024-25, BBA VII & vIIt Sf,M: 202S26)

Skggastetl Reuli,tgs:
. Stoenson. l|t .1. (2018.) O?ekttian\ dlldpetnent. 12th Ed Mcctr\.Hill Elucdtion.
. Kruieltski. L .1 . Rit.nan. L P. Mdlhorrd. M. K. dnd r'n.r.!rar.J S 1i t20t 1) Or)et.otion\ Mandgenent:

Protesrc:: untl :ltppll' Choin\. 9'1' El t'corsotl
. Chase.R B..Iacab.\. F R.. Atluildttu. N ,1. (2(1031. Opetdtian,i Mu agementlot (otnpetiti|e )dtantdge.

Illtt' li 'tdta i\'1.(;t. Hilt
. Mdhatle|dn. B l)010) Opcrdh.\i1a dget ent Thedrurul|'tacti.!.2"tEd Peo\an
. ('lart,. -!,\ (2009)- Productk n & Operution,i j,ldndge rcnt ltt' Ed . Tatd Mccru\ Hitl

xl^l^rz"A )n,.s* 
fa.$:t si,r,,,,,"-

Prestige lnstitute ofManaSement & Research, Gwalior
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Course aurdculum -Under Graduate Oegree programme
(BBA I & 11 SEM: 2022-23, BBA III & IVSEM: 2023-24. BBA v & vI SEM: 2024-2s. BBA vII & VIII SDM: 2029261

BBA III SEMESTER
IT TOOLS FOR BUSINESS

PAPER CODE: BBA 304
(sEC)

Credits:0,1

- , ' : 3- I ndcrstand d1e basic slructure of coll] p urcr end util izat ion ol soli$are $,ith opcraiing Srstem to
ent msk

- ) b- Llndcrsland and apply the N,lS Word ard Po\4_er Point 10 be used in mangenenl lbr documentation and

,l t- nderstand and appll the basics of MS-Fixcel lor managemenl deta entn and formdtrng

,l Lnderqtand and appl] 1he basics ofMS-Acccss to give basic undersranding olDala ro be stored in
\pplications
- (11 - Undcrstand and analvze the basics olcomnunication modes and techniques to maker better
: -':nmunicalion in mangement

[ \lT 1: Introduction
Conpurer hardware and sofl$are. Framework of corlputer, inpul and oulpur deviccs. computer
mernorics. ccnll?l processing uni!. ilpcs of coDrputersl t]pes of soft\\arc: slslen1 $lirare and
application soii$are. lonrc basic tenns relared to the opcrating syslem.

L\ll2: NIS Word
Some basic terms roolbar. formLil bar- and status bar. inscrttables. chans. snraft afts. addinggraphics-
pages oplions. insert cllations. crealing. edilinc. xnd saving \\ord docuntent. use olauro te\t. spclling.
and granrnar lool- crerting a covcr letter. mail nterge.
MS Po\rcrPoirt: Prcparalion of Po\rcrPoint presentation. whal ro includc ard what not to include in
slides. insefiing new sLid.s and deleling any siidc. use of masrer slides- insenion of rhe figure.
graphics. and charts in presenlation.

L \lT 3: lntroduction to MS Ercel
llnderstanding Basic working $,ilh Flxccl. Quick review on MS Excel Options. ribbon. sheers. Saving
Ercel File as PDF. CSV, and older \,ersions. Cop\'. Cu1, Pasre. Hide, tlnhide and link rhc dara in Rows.
Columns, and Shcct; Usin.q paste special options. Fonnatting cells. Ro$,s. Columns and sheets.
Protecting and Unprolccli.g cel1s. rows- columns and shecls wilh or withoul password. Pase La\,out

,

t

Max, Marks: 100
Min. Marks: 40

External:60
Internal: 40

CO,/PO Matrix

POt PO2 PO3 P04 PO5

COI a 2 2 2.

col h 3 2 2

c()2 2 .l 1 2

c03 2 2 2 2

col 2 2 2 2

of Management
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Course curriculum -Under Graduate Degree programme
(aB1t&ll\EI:2022-23.BB.\llt&t\SE\r:202]-21.uut\&\rst,.\t:202tl5,aBA\Ilt(\IIIS!:\t:2025-26r

and Prinler prope ies. (onsolidarion. Cirnsolidating Wilh Idcnlical Lalouts. Consolidalinc Wirh
f)iil( ifl I r-\(-,

Data Proccssing
File Managemcnl S)slern. Databasc Manalemcnl S!stcn. Databasc Morlels. Main Conrponenrs oIa
DBMS. Crearing and tjslng a Darabasc_ IntrodLrction to MS Acccss: lnrrodUclion to l)LjMS_
Databases. Basic Working of MS Access. Tools. and Mcnus in I\4S Access. c.catinp tablcr in t!{S
Arcc:.

Basic flcments ofa Communicatior S)stem
Daia 'liansmission Nrodes. Iiansmission Basics; Tlpes of Data 

.tiansmission 
Media: Modulation

I cchniqucs. \'Iodenrs. Analog rersus Digital lransmission, Mulliplering l cchniqucs. \eed tor
Compuler Communicatlon \\elrorks. Tlpes ofNetworks_ Network iopol;gies. Ncl$ork protocol.
OSIand ICPIlP model, l hc F uture of I nterner Tech nologr . I nremel proto.ol. llnAd Wia. W"b.l-
mri1. Search [ngincs.

Suggested Re(dings:
. tlorley and Pdrket (2AlA) Understaruling Compttet.s: Ta.tq, and Tonon.o$. Ce gage Ledrning. Ms-Ojlice 20A7. step h! step. pedtst)n.
. Fundanental.\ ofaatnputets by Rajdranan (20u), puhlisher: t\.entice Hu oflndi(l. New Dethi. Dato Comntunicatian & aon?uter 

^"eb\nrk 
b, publisher: Thamds Learning. Bc)nt)or. Bzd,rcs.! Data Comnunicdtion by Shellt. (200t) pabLishet Course Technik,g,. Cat putet Fu dnne tdls bt B.Rdn, 12000) Nel Age hnerndtionat

lnn-odtLLtion tu In[otmdtian Te.htlotog. /2005) tTL ettuc.dtiatj $tuttul]s. peat.\L) EtttLati.)n lndiu

du?^,o
--*---_
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Course curriaulum {rnder Graduate Degree Programme
(BBA I & rI SEM:2022-23. BBA III & wSEM:2023-2.t. BBA V & 11 SEM: 202.125, BBA VII & VIII SEM:2025-26)

BBA IV SEM
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Course curriculum -Under Graduate Degre€ Programme
(BBA I & 11 SEM| 2022-23, BBA III & MEM: 2023-21, BBA v & r,I SEM: 202+25. BBA VII & vII SEM: 202s-26)

BBA IV SIMESTER
HUMAN RXSOURCE MANAGEMENT AND

DEvELOPMENT
PA?ER CODE: BBA 401(CORE)

aOl a: Llndersmnd concept- policies pcnaining to HRM
! Ol b: Unkdersrandconcept. policies pertaininglo SHRM

Credit:6
PART _ 1

Course Objective:
:::ilcti\el\ manage ard plan ke-- human resource tlnctions within organizarions. E\aInine currenl issLrcs.
:::nds. practices, and processcs ln 1lRM. Conrribute 10 emplolee sclcction. raining. Pronolion and transfer

( Ol:Anal.'-zing dillercrt mohods and strategies tbr ttre icquislton ofhlnrra, *
l0l: E\aluating and applying rhe concepts and rncthods ofperlormance management and appraisal
L l) 1: ( omprehend internal mobility & othcr IIR alontemporary- Issues in organizations

- "fur, lt
lt

L \IT 1: Introduclion: Meaning. Naturc. origin and scope of human resource manageftenl. HRM
Objeclives and functions, HRM policies- Slrategic human resource manacemenl. Indian pcrspcctivc
on IIRM.

L\IT2: Acquiring HumaD Resources: Hurnan rcsourcc plannins. Job analysis andjob design. Recruiltncnl
Types of rccruitment, Selection prccess. Selection mcfiods-

t \lT 3: Performance Managemenl: Perfbrmancc Managemen! Appraisal. Impo(ancc. Process and Methods
of Appraisals. Compensation Managernent

t \ IT 1: Promotion. lransfen & odrer Contemporarr lssucs
Concept & t!-!es ol proDrotion, & problems in promotion; Transf'e$ Meaning. trpcs. objectives,
dcmotion; Contemporary issues: Emplovee inrolvement. i:lcxible rork schedule. Right Sizing

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

CO/PO Matrir

Outcomcs PO1 P()2 POI PO4 PO5

COI a l I 2
col b I 2 2 2
CO] 2 3

col 3 3

co4 2 2 2 2

Presti8e lnstitute o, Management & Research, Gwalior
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Course aurriculum -lJnder 6raduate Degree Programme
(aBAl&llSf\l:202123.88\lll&l\stII:20!l-21.B8\\lt\tSt.vr2(12.1-25,8BAYlI&\'tltSE\t:202526)

Suggeste.l Realings:
. Dctsl{C (2006) Htlnlot Rcsaurrc MLl dgenent. Peat\on Edu.atb lndiLl
. i\,lithis R L dnd Jackson .l 11 (200., Humdn Rctour.e Mdnogenent. t l d|'}Edn ) Cen*rKe Lcffinry. hdiun

. ,\ncll .\ aml DohlunLler C l)007) Hunun R(yrnk Mu dsement Ccngdge Ledt.ning /Thanson Leumins).
lndiun Etlition

. PattaruD,ak D. /2011) llundn Resource Mtlndgenent 1']'Editian t'Ht

.l?rin|entttlgl[unlanRe.\tntrce\l,lanugenent: Challcnges and Net Dnection\ B)) Ranuld J Rro-ke. adry

. Lhder.\tdndlns Hlmd tu\aurca Mt dgenentbKenN KnnoLheopo L i..!rsih'L-ess.2001

. HLlnun RetourL!! lar tl]1 No -IIR Mdnaget B), Cutul L Kulik Lar|t tlce Lrlhdunt A.\saciate!. 2A0.1

HUMAN RIISOURCE DEVELOPMENT

PART II

C.,ursc Objecti'r'e: The coursc gives an o!erview ofthe need for IIRD and HRD practices $hich can develop
::J improve an Organizalion s svsiems and stratcgics lcading to an oplimal HRD climate.

Cour5c Outcomes: Upon completion ofcourse, the strdents will be able to;

COl: Llndcrstand the HRD concepts. evolution and its activily areas.
COI: Analyze and design llRD process.
CO.l: Undcrstand HRD inierventions and its applicalion.
CO.l: \.leasure competency and use ofBalanced Score Card.

- )5 Will able to appl] HRD knowledge in their organizalion.

C rur\e Contents

Lnit1: Human Resource Dcvelopment (HRD): Concept. Odgin and Need, Relationship betwccn llRM
and I IRD; HRD as a Total Slstem. Aclivity Areas ol'HRD: Training. Educarion and Developnrent,
Roles and cornpctcncies ofHRD prolessionals.

l- nir l: HRD Process: Assessing need for 1lRD, Dcsi$ing and de,reloping efliclive HltD progrons.
lrnplementing llRD programs; E,raluating HRD programs.

LriI-1: HRD Iools & lnterlentions: Goal Scfiing. HRD Cllinale. Workl'orce Diversity Managenlent, HRD Audir.
Competcnc) Mapping

I rrt 1: HRD Applicalions: Coaching and Mcntoring. Career management and dcvclopment. Employee
Counscling: Balanced Score Card. Apprcciative inquiry- Inregrating HRD uith rcchnolog).

0
'r\1 d,,,-L q^(-,.*+
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33

F
-l-
Fhl\Li.
Ss
Frh
\
F\
t.rLL
h.lr.L
l.-
lE
t-FLL
F.hlr
l.rI
SLl.
l.l'

\Lp"@_



Cource aurriculum --under Graduate Degree Programme
(BB{ I & Il SEM:2022-23. BBA In & IVSEM:2023-2,1, BBA v & vI sEM:2024-25. BBA VII & VIII SEM:202-+26)

Suggestel Readings:
. Nudld Leona Cory., ut! llul dn Resoutce DeftL)pmrfl. rat i"-ostrcnd Reinh.ld |,1SI/l. ,\?l )'rrk
. Rdo TI/u d Parcck. L;ddi: Deligning and Ms asins lh ndfi R.Jor/r.s SrxrerrJ. Or/brd ond tt)

Puhlicatian Lnl
. RaoT.r ltuudins in hnndn Resa tce Detebpnot. Oiu.d IBII PLh!icotian.Lld
. !,'n-dt dni D R and Seth. Prumilu. L\,uluating Mdtngetnent Ttuniin! und Detelopment. l.ision Daak\
. RdoTL'. Human Re\oui..t Dctclarupn| Sape ?filiution.. Kapu Sashi: Humdn rclource Dcttlt\,ndtt dtkl lj-dhing i PtLlttice. B.ucon Books
. Lvton. RaLl P ond Pareck ttdui. 1t'tining.lnr De|elo?ii.nt. yi\tdo publi:ution.
. Wartrcr.I M. Desinone. R L.: ll t.it resource detclopment. .\ourlt Wctrern.
. \ldnkitl. D : Hwnun rcsotu'ce detelapnent OxfarLl t-i 

^,ersi1, 
Pt.e\! lndid

. Hdlllnt Lt K lluntan resatrce tlettktpment. OxJard tlnh,e^i\, h.tt] tndio

. Rt,,.1.t' F tute aI HRD \1d.millan Publishets Inliu

Prestig€ lnstitute o, Management & Research, Gwalior
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Course curriculum -Under Graduate Degtee Programme
(BBA I & Il SEM:2022-23. BBA UI & IVSEM:2023-24, BBA V & \aI SEM:202+2s, BBA vll & VIII SEM:2025,26)

BBA IV SI]MISTER
FINANCIAL MANAGEMENT AND BANKING PRACTICES

PAPER CODE: BBA 402
(coRn)

Course Outcomes:
\lier compleling thc courue. rhe sludent shall be able to:

PART I

f\IT1i Concept and Nature offinancial management. Iypes offinancial decisions,Imponance.
Objectives. Time value ofMoney, Shofi-term. Medium-term and Long-term fiiancial planning.
Capitalization, Types of s.3curities

Max. Marks: 100
Min. Marlsi 40

External:60
Int€rnal: 40

Credit;6

col To understand the Ilasics ol Financial Management

c()2 To Illustrate the concept ofCapilal Structure and Inlerpret tvpes ot'l.eaverage

c03 To Appraise the Projects b) Capital tludgeling Techniques

col 'l o I)cmonnrale lhe Understanding of\\ orking Capiial and Dividend Theories

CO/PO Matrir
Course Outcom€s PO1 PO2 PO3 POl PO5

cor 2 I

c02 2 l I

c03 I 2 3 I l

CO,l 2 l I I i

T \IT 3:

Concepl Capital struclure, Objecti!es- Approaches to capltal structurc. Objectives and
DeLellninants ofoptimum capital structurc. Cosl ofcapital, leverage. Financial Le\erage. Operatlng
Lclcragc and Combined l-everape

Natule. Impoftance and Principlcs ol capilal budgeting. Discounled and Non, Discountcd
'Icchniques ol'capilal budgering. Capital budgcting praclices in India.

Concepls ofworking capiral, Determinants ofworking capital. \,lanagenrent ol'cash. inventor) and
account recei\ables. Sources lbr \rorking capital Finance Operaring and cash c)clcs- Dividend
lhcories. Di\'idend 1aclo15. Dl!idcnd policy in India

t \tT

TJ
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Course curriculum -under Graduate Degree Programme
(BBA I & lr SEM:2022-23, BBA III & Mf,M:2023-24,BBA v & vl SEM: 1024-25, BBA vII & VIII sEM:202s-26)

ofrss't^'*'

PART II

L\ITl: Origin. Dcfinirions. 1'unctions of benks- C lassificalion of banks. Dcvc lopmenl and Organizalional
Structure ofbanks. Challengcs lbr lndian banking lndustr\.

['\lT 2: Reserlc Bank ol India Organiralion, Funcrions and Powers oflhc Rcscrvc bank.
Meaning olbankcr and cusloncr. Rclationship betwccrl bankcr and customcr.
Obligations ot'banker. Bankeis dL[] to maintain secrec] ofthe customer's account
and Rights ofthe banker.

t \IT 3: Various types ofdeposll accounls -. (lpening and operation, Deceased Deposirors Sctllcmcnt ol
Claims Accounts \lith Survivor,Nominee Ciause, Inoperative Accounts in Banks- Insurance of
Bank Deposils- Closing ofa Bank Account

(\lT{: Legal aspects ofaCheque. Definilion ola Cheque, Difierent Types olCheques. Crossingofa
Cheque. Endorsenlent. Legal Prorisions Regarding Endorsements- Paying Banker

Suggestad Reaiings:
. M.Y. Khan & P K .lain (2013). Firuncid Mnnostt ult. Ncy Dclhi: Idta M.Gra\,,

Hi .

LM. Pandey (2010). Findncial Management, Ney, Delhi: t/ikas Pltblications.
R.K. Shatma & Shdshi K. Gupta (2011). Financidl Ma agemenL Ltklhidna: Kab,ani

Banking La\l,, Theory and Pructice - gndaran dntl Varshney - Suban Chand Co. 2,1't'

ednian (2013)
Bdnking and Findncial Systems - B. Santhdnam (Mdrgham Publishers) 5 editian (2012)

Banking Lay,, Theary a d Practice - S.N Maheslrai - Kalfdni Publication. I lth
edition 20ll)
Indian Banking - Paraneswaran - S. Chand and Co. (20 t 3)

Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme
(BBA I & 1l SEM: 2022-23, BBA lII & MEM: 2023-2,1. BBA v & \rI sf,M: 202+25. BBA vII & vUI SEM: 2025-26)

BBA ry SEMESTER
INCOME TAX LAWS AND PRACTICES

PAPER CODE: BBA 403
(Gf,C)

Credit: ,1

Course Oulcomes: On complction oflhc coursc the nLrdcnts rill be able lo:

aOl (a) To tlndcrsland lhe basic lenns and concepts oflncome ta\

IOl(b) Io asscss the laxab]e income under the head ofSalary, HoLrsc Propcn] and Protits & gains lrom
a!siness and prof-ession

a Ol compule laxable incomc Lrndcr capilal gains and olher sources & understand the proccss ofsct off.
,rn\ foru,ard and clubbi

aall Calculale la\ liabilit\ & perfbrm asscssmenl proccdures and fileITR

aOl Di5cuss thc various bcnells/ deducrions under Chapter VI-A ofihc Income lax acl l96l and compule
:i. n.r lolal income olan individual

Learning Outcom€s :The student will be able

. To understand the concepts oflndian Income Tax.

. To compule income 1ax from various sources.

. To imparl basic knowledge and equip students with the applicaiion oftrinciples and provisions
Income-tax Act

I'
t
\

\

\

\

\

t
t

a

a

LNITl:

LNTI2:

L'!lIf3:

Basic concepts ofincome, Aericulture incomc. Assessee. Previous,,-ear. AssessmenlJear,
Rcsidence and Ta\ liabilit_v, E\empled incomes. Income from salaries

lncome fi.(nn house propcrt). Profhs. and gains ofbusiness or profession.

Capltal gains- Income liom other sources. Setoffand carr\' ibrward oflosses, Clubbing

L \lT 1: D.duction liom gross total incorne availablc to all tlpes ofassessee. Rebates. and rellef
Itorn tax Liability. Assessmenl of individuals.

\ IT 5: Compulation ofla.,. liabilirl ol individuals. Procedure of assessmenl. lncomc tax Authorilies

Max, Marks: 100
Min. Mark: 40

External:60
Internal: 40

CO/PO Matrix
Course Oulcomes POI Po2 PO3 PO,t PO5

COI ta 3 I

co1 2 l
co2: 2

co3: 2 I 2
C04i 2 3 ).

Prestige

a
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Course curriculum -Under Graduate Degree programme
(BB'\r&!r!E\I:t:02221.88\l &t\St\tr202J-:{.B81\&\rSt:lt:2021-15.BBA\II&\'lISr]\tjl0?i26r

Suggested Rea ihgs:
. Guur dt Ndrdng tLatest Edittutt/ lno e T..\ La\1 nnd Prddnc.ne:, Delhi. KdLrnni Puhlisho\.I16

. Dinkat Puttlre lLttc:it Ldition) Lur u"d Ptu.tiLt a/ InLome Tdr. Ne\.DeLhi: S Ltun (hunl dntl So s.

. a;eur urul N runC tLat.\t Elitian) Ld\ urul lr.adi* ofhlcaue Ta\. \er l)elhi. Kul\.tni P htislrcrs

. H.L' liehntha /l.dtt:\t Ltlititrt). ltrcont Td\ Lar and 1.ta1mt! Agla Sdlil, Bhd\lttl

. l'K Singhanivt(Latcst Ellttian).Stltdcnt\ (;atle ta ltuane TLL|. Ne\ Delhi nrx illutl .\?ics-

t7 lofios,t*r"-
--.--.--.-r..-
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Course curriculum -Under Graduate Degree Programme

iRu\r&Is!r\l:202221,R8\rrr&r\sf\t:2021-21.BBA\'&\lsI\t:202.r-?5.a8a\II&\'IME\I:202516)

S ggesled Reali gs:
. Gdur at Ndrdttg tLdtest Editian). lncame Tdx La\.and Pructi.c. Nci Dclhi Kdbani Puhlilher\ 116

. Dinkdr Posare llatest Edition).Lnr und Pructit'{ al lncaule TLu. Ne.) Delhi S hun ( huntl utkl .gan:'

. (;uur and )\"drang tLatesr Editinr.Lor atrd lr'uttiLc oflncatne Td\. Ner Delhi Kdl\uni ]\thlishc^

. H.L. llehtathn (l4est Ltlititri/. Inont T.t\ Ldlr ond llccount!. As.a SaltiO,a Bhdyan

. L'.K Singturnira(Lat\t Edilian).Studefi\ (;Ltide ta lnomt TLL.. Neyt Delhi Tnr Man Soi.s

f,frot t*,,,*
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Course curriculum -Under Graduate Degree Programme
8U\ ld \F\r:1022 rJ. a8\ tII& I\ S[\t:20]J l.r. BB \ \ & \tS[lt:202{25.8B\\0 &

BBA IV SEMESTER
FORNIGN LANGUAGE
PAPER CODE: BBA 404(SEC)

L rli .. Tir understand about frcnch alDhabet. and their lbrms of liteness
L rl h Trr undeLtand about dail\' \'ocabulin i d
r:i I To lhcmscller and helDS ro cnhancc oral comntunication

i o-r: To comDare aboul dcerees ofadieclives and
r.li i lo undcr'sland aboul baslcs oftlre frcnch aflicle and undersiand rhe sim e dial

flilT 1: Les alphabets
Les nombres
Formules de politesse rcncontre
Translations olsimple sentences from French in to English

t\TIl: Lesjours de la semaine.
Ies mois de l'annde.

Questions and answers based on gramDar ofunil I and unit 2 oflhe prescribed book.

LIIT 3: Temps
ks sign orthographiques

Questions and answers based on the lesson ofunit 1 ofthe prescribed book.

L\If d: Noms
ks pronoms
Les verbs(1st,2nd, and 3rd)

Questionsand answeN based on the lesson of rmit 2 ofthe prescribed book.
LNT 5: L'heDre

ks articles
Presentez-vous
Singulier et pluriel
Simple dialoguewriting on a given topic

*detl Readirlgs
. PONSON-QUINTON Sylyie, S. A. L. A. Q999). Matina. Inwa/l, New Delhi: CLE intemational.
. Price, W. L. (2008). 'Thete ls a Saviour'. In Bonne Route. Delhi: Route Publishing-
. Jones. A- (1995). Larcusse dictianary ofworldfolklote. Edi burgh: Larausse.

lnstitute of Management & Research, Gwalior
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Mrx. Mark: 100
Min. Mark; 40

Externall60
Internal: 40

- rl\€ Outcomes

Outromes
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Course curriculum -Under Graduate Degree Programme
Bn\t&t1si:lt:202221.1!B\llrNr\sr\r:]023-21.a,1\&\tsE\t:202.ll5.Btr\\ &\llt\r\l:2125-16)
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Cou15e cutticulum -Under GIaduate Degree Programme
(BB4 I & Il SEM:202123. BBA III & IVSEM:2023,24. BBA V & u sf,DIi 2024,25.8BA VII & VIII SEM:202s-26)

BBA V SEMESTER
BUSINESS LEGISLATION AIID COMPANY LAW

PAPER CODE: BBA S01
(coRE)

Credit:6
! ourse Outcomes: On compLction olthe course students will bc able io:

( O l: Cain basic kno\rlcdgc olfie provisions ofthe Indian Clonracl Act.I871 in relarion to gcncral principles

ofcontract and specillc conlracls
( O:: Acquire knowledge ol'the drafting of varicd agreements and notices. affidavits. bonds and calculations

ofvarious kinds ofdanrages under Indian Conlract Act. 1872
( O J: llndcrstend lhe laws related to thc Salcs olGoods Acl. 1910 including pcri'ormance ofconrract olsale.
( O l: Be fiuriliarized \rilh fie provisions ofihe compan\ lal\
CO 5: C;ain basic kno$ledge ofthe provisions ofthe Negoriable Insrrunrcnts Act. 1881. tYpes ol Negoriable

Instruments and the la\rs related to bouncing olchequcs

PART. I
t\IT 1; Law ofContract

Meaning. Naiure and Scope ofConlract, Offer / Proposal: Definilion. Connnunication, Rcvocation.
General,/ Specifi c Ofi'er
Acceptance: Definition. Efl'ecl ofVoid. Voidable, Valid. Illegal, Unlawtul Agreemcnts_ Standard
Form ofContract, Consideration. Performance ofcontracr, Quasi Contract, Breach ofcontract.

t \lT 2: N{odes of Contract
Special Contract: indcmnill and guarantee, Bailrnent, Agency

L \lT -l: Lalv ofSale ofGoods
Definition and esscntials ofsale. Dellne Goods and Dilferent kinds ofgoods, t)ifference between
contract of sale irnd agreemcnl to sell.lmplied conditions and Warranties in a contract ofsale,
Ca\,eat Empror

L \lTlr Law ofNegotiable Instruments:
Deflnition and Kinds ofNegotiablc lnsruments, Holder and Lloldcr in Due Course. Material
Alterations and Crossing of Cheque. Dishonou. of Negoliable Instruments

| \ IT 5: Partnership Act, 1932:
\arurc ofPannership Firm. Righls iDuties ofPanners. Incoming and OLrtgoing Padners. Posilion
of Minor, Dissolution and Conscquences

fu* q,rtos,tt**'

MaL Marks: 100
Min. Mark: 40

External:60
Internal:40

Prestige
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Course curriaulum {rnder Graduate Degree Programme

(BBd I & 1l SEM:2022-23, BBA Ill & IvsEM:2023-2.t, BBA v & VI SEM:202425. BBA vll & vIlI SEM:202926)

I \ 1T1:

t\tT::

I \IT ]:

L \IT ]:

PART- II

Companie\ Act. 2013: lllsto^ and Dc\clopmenl ofCompan) La$. Nature and detinilions ol
compan): Objeclives ofConipan! Law. Kinds ofCompanies. Advantagcs. Managcnrcnt and
Adninistration olCompant

Meaning ofFor ation ofCompanl. Sugs in lhe Formation olCompan) Promolion ofCompan).
Regislration and Incorporation ofCompan). Ccrliflcalc ol Incorport]tion and commencement of
Business. Promotcrs Conpan) Promoters. Legal Position of Pronrolers. Funclion ofPromotcrs

For s ofMcmomndum ol'Association. Clauses of Mcnorandum ofAssociation. Anicle of
Association. Alteration of Memorandum of Association and alteratlon ofAnicle ol Association

I)ircctors: Definilions- T,"-pes oiDireclors. Duties and Powe6. l\.1cclints need oimeetings, Kinds
and proccdurcs of mcedncs.
Definition olProspectus- Legal Ilnles Iielaring to lhe issue olProspectus. Types olprospectus.
Pro\,lsion Rcgarding Winding. tJp ofCompany

Srygested Realings:
. Attdr Singh Indian Campdny Law (2018). Eastetn L ckna\,t
. L C.B. Gower. Principles of Modern Conpany La\,, (1997) tueet a d Mofl,e Londan.
. Palmet Pdlmets Co panfLd\'(1987) Stewns, Lolldon
. R.R. Pen ington. Conpany Ld\N (1990). Brttenturths
. A Raniyd. C e ta the Compa iesAct. (1995),lfadhtLa
. ,Ansan. Ld\t ofconttact , Oxford Uni,ersit Press, 2Al3 (32ndEdn)
. PoLlack & Mulla, The lnclian Contract and Specilc Relie:fAct, Lexi.\ Nexis, 2A13(llth Edn)

L/J
n
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{BBA I & lr SEM:2022-23, BBA III & IV DM: 2023-24, BBA v & vI
Degree Programme

SElt: 202{-25. BBA yll & \rlIt SEM:2025-26)rD
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BBA V SEMESTf,R
CONSUMER BEIIA\TOR

PAPER COD[: BBA 502 - MM
(DsE)

\lier completit)n ollhis course.lhe rtudents \till
COla- Undersland end cvaluate consumer hehaviour.

aO ib-Aquire lhc knowledge of individual dclcrnrinants of consumer behaviour

! Ol lo Llndcrstand the lacets ol group dlanmic5 with rel'erence lo consumer behariour

i Ol-Comprehen.l rhe conmu icalion and consumer decision nlaking process

aa)1 Evaluate ihe various model of consumer behav iour

\Iar. NIark\:100
}lin. ]lark\: .10

E\ternal:60
Internal:.ltl

Coursc contentsi
t \lT l: Consnmer Bchayiour: N_alurc. scope & applicalion: lnportance ofconsumer behavior in

nlarkeling decisions. Clharacieristics ofconsuncrbchaviour. the role olconsLLmcr research. consumer

behaviour- an interdisciplinary approach.
Digital Revolution in Consu,ner Behavior, Consumcr Bchavior model (r1' Decision Making.

I \IT 2: aonsumer Nrcds & Motivation: Characterislics ofmoti\ration. arousal ofmolives. lheorics
ofneeds & nlollvalion. Personality & Consumer Bchavior: lmpofiance ofpersoralitl, lheories of
personality.
Measuremcn! ofConsurner PeBonalih_i Brand Pcrsonalit-v: Measurement of Brand Personalii). Self
and Sclf-lmage; Virual peNonalily or Selt.

L \lT 3: Consumer Perception: Concepl ofabsolulc rhreshold limit. diflerential threshold limits
Perceptual Process: selcclion. organization & inlerprelalion.
Leaming & Consumer Involvenienl: Importance oflearning on consumcr bcha!ior. learning theories.

Consurncr Altitudes: Fonnation ofa(itudes. functions perlbnned by atlitLrdes
l- \lT J: Consumer reference groups: Difierenl t)pes of rcfcrcnce groups, f'aclors rlGcling rcfcrence group

inlluence. rcfcrence group inlluence on producls & brands. applicalion olrcfcrence groups Frrmill &
Consumer Behavior, lhmil," lilc c!cle. Culture and Social Class Deienninanb o[social class.

measurin.q & characlcrinics ofsocial class. Chamclcristics ofculture. core valucs hcld br societ) &
L l<I rnll ,erLc on !on5.rmer be ra\ r, .

L\lT5: Dlffusion oflnnovation: Definitionofinnovation.produclcharaclcristicsinfluencing
diilision. resislancc to innolation. adoption proccss.

Consumer Decision making process: Process- probicm recognition. pre-purchasc scarch inlluences.
inlormation evaluation. purchase decision (compcnsator) decision rule)
Modcls ofConsumer Decision making: Nicosia Model. Howard-Sheth Model, llo\1ard- Sherh Fanlil)
Dccision Making Model. Engel, Kollet & Blackwell Model- Shedr Nc$'man Gross Model ol Consunrcr
Values,

Crcdil:.1
Course Outcomes

<-r#-.:%
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Course curriculum -Under Graduate Degree programme
(LlB.{l&llSE\I:102213,Bll{lll&lIsfll:?0212.1,BB,\\&\t!E\t:202125,88.r\tta\1IlSr\t:20!5-26)

\OTE: Cases & ap icution lo ma*eting eill be tuught y,ith rcspect tlt each topit.
RE.tDIl\iGS

Suggetted Realing!:
. Leon G Sthili an& Ltslie L Kun&: Ca :\uner Bcha:iaLt.. Prentice Huil t,ubliclttion ldtesl

. .tolonan. M R Catl\umcr Belu|iout Burifig. Hdrins. d l Being. Pedtson Pt.entice Hdll

. Blickr,ell. R D.. l,linidrd. P fi &Enr(l J. ? Consumer Behat,iatr. (e gdge Leauinc.

. Hu\kins. D l. Dest. R .l . ( on4.. K.1 & M.okl|iee. A: Contumcr tulu:'iout. B ildinp llarketins

. .1/7',.rr"9| Tan:t Mc(;tL Hill.

. Korler P <l Kelltt. K. L l.lLltkcting ttlunuKe iet lck$dl Etlition) Pearson

?,{w*y
Prestige

9.>-
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Course aurriaulum -Under Graduate Degree Programme
iBBA I& l1 SEM: 202123, BBA IIt & MEM:2023,24. BBA V & VI SEM:2024-25, BL\ VII & VtrI SEM:2025-26)

BBA V SEMESTER
III!'ESTMENT ANAIYSIS AND PORTFOLIO MANAGEMENT

PAPER CODE: BBA 502 - FM
(DsE)

Max. Mark: 100
Min. Mark: 40

Externrl:60
Int€rnal: 40

C ourse 0utcomes:
ction ofthis course. srudents will bc

COl a I)cinonslrate a basic urderstandinp ol investments and capital markel
col b Comprehend thc measur'es olrisk and return in flnancial assels and laluation models
co2 Anallzinp EICI frarncwork and technical indicators and oscillalors lir market Drcdlctions
col Construcling and pofiloilo through lnodem pofifirilo manaeemenl rrodcls

c04 Evaluating in!csnnent to develop an oplimal portfolio and evalualion ofrcadyrnade
poftfoilo through sharpe . trelnor and iensen's modcls

COIPO Matrix

POI PO2 PO3 PO,1 PO5

COl a l I I

COI b l 2

c02 I 3

c03 l
co4 2 2 )

( .u r:c Contents:
l \lT I I Inlestm€nl: Meaning, Investm€nt vs. Speculation:

CharacGrislics ofln\estment Inveslment Processl Seclrrities Markel and functions ofthe stock
e\changei lssue (r1'Secuririesi lnirial Public Ofer (lPO); Right Issue; Ilonus lssue; Pri\'ale Placcmcnt:
Listing: Trading; Settlemcnt. Functions of SEBI

I \lT lr \ xlrrtion ofSecorilics:
llasics ol'isk and returni the concept ofreturns. valLration oIBonds: present va]uc ofa bond. current
\ ield. yicld 1l) nralurit) and holdirg pcriod relurD. Valuarion of L.qu;tyi Conslant Rupee Dividend
\Iodel: Constant Crowlh Model: Muhiple Growth Model; Price Earnjngs (P/E) Approach: Slstematic
and Unslstematic risk and non risk laclors thal influence !ields

I \lT:: Fundamcntal Analysis
EIC liamework; Econonic anal_,-si-q: Leading lagging & coincidenr rnacro-economicindicatols.
Ei(pecteLj direction of molcmenl of slock prices $,ith ntacroeconomic \,ariables in thc lndian conlexr.
lnduslrv anallsis: slaces ofthe llfc crclc. Pofler's five fbrces modci. SWOT anal\sis. financial
iral\sis ofan indush, Comprn) anal\sis.

\ IT ,r: Technical analysis and fMH
\l.aning. assumptions. thc dilference belween technical and l'undamenial analvsis: Price indicators-
Doq thcorr. new highs. and lo\\s circuil llhers Volume indicalors- Dow Theory-, small investor
\ olumes. Chans: line chan. bar chad. (rnillr rhJm. loinr & fi-!ure chrrt. Pdtterns: head & shouldcrs,
iriangle. rectangle, llag. cup & saucer. doublc topped, double-bottomed, Indicators rnor ng.rer.rges.
Lillcient market htpothesis: Concepl of elllcicnc]: Random walk

Presti
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Course curr;culum -Under Graduate Degree Programme
(Al'\l&llStll:2021-l:l.BB.\lll&l\St.\I,10?ll.r.8Bt\&\l!E\l:202.l,2S,BBrvll&\lllSf\t:2015261

I \l I .l: Ponfoli',(('r\truclion and anah\is
Pofilblio risk and rctum. Marko$iu portlblio model: concept ofclicicnt frortier & optimum
pol1lolio Market Nfodei. In\eslor risk and rc{urn prclerences: IniillLrence curves and the elficicnt
l'rontier. Traditional poftlblio rnanagcmcnt for lndi!iduals: Obieclives. constraints. time horizon. And
currcnl \rcalth. tar considerarions. liquiditl requirements. and aniicipated inllation. Porrfolio
management services: Passi!c lndcx lirnds. s!stcmatic investmenl plar1s. Active market timing.
sl)1e in!estin-q.

t \lT 5: C-{PM model and portfolio evaluation
Capilal asset pricing modcl (CAP\.l): Ilficienl lionlier \rirh a co,nbination of riski, and risk frcc
asscrs: Charecterinic Iine. Capilal Market Line. Securit) markcl Linc. L\pecled return. required
return. overvalLrcd and underralued assets

Mutual Funds: Introducrion. classil'lcation ofmulual lind schemes b) structure and objcctivc-
adrantagcs and disad\aniaees of investing through mutual l'unds. Perlormance E\aluation using
Sharpe s. lrc\'nor's. and Jensen s measures

Surgested Realings:
. Rcilh.F K &Bnrn.KC 12012) )nab,si\ al hlyetnnents LlnrlMdndgentent oJ htrJinio:

tlzth editian), (:cngage hdia Pfi Ltd- Chaptet 8.9,25
Rangdnathan, M. & Madhumathi. R. 12A06). lnNestuent analy.\is and poifolio
narurgement. Nett Delhi. Peatsan Edltcatia chapter-18, 19,20, 21. )2
Fischet. D E. & Jatddn, ll.J. (2006) Seatritf AnaL!.\is & Pofifalh l\lanagement (6th
editian). Pedrsan Edrcatian
Pwithdwth) Panclian Sec ri Analysis ancl Pailalio Management t2018) fikds
PubLhhing Hause Pyt. LLd.. Nel Dtlhi
Donald E.l-ischer and RanaLd .1. .Iattian (2a16), Securi0 A ausis and Partfalia
Maudgement PHI
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Course cu rriculum -underGraduate Deglee Programme

{BBA I & 1l StrM: 2022-23, BBA III & MEM: 20'-24' BBA V & Vl SEM: 202'l-25' BBA VrI & VIII Sf,M: 202t26)

BBA V SEMESTER
SOCIAL SECURITY AN'D WELFARE

PA?ER CODE: BBA 502 - HRM
(DSD)

Credit:4

Course Outcomes:
' ruccesst'ulcompletion oflhis colrrse, sludents will bc

cOr,-'fn" ofrj."ti* i. to enable students io acquire skills in I-abor Wellare & Social Sccurit!'

( Ol: To un.lerstand thc ILo.
Co,l: To know aboul the Social Sccurit) measures fbr tndustrial Employees'

( Ol: I o learn issues related 10 the evolution ofmachinery for labour administradon'

a 05: To kno{ aboul the emplo}Dlent & lraining, Provident Fund and related concepls

L\lTl:Socialsecurit}':lntroduction.evolUtion.definition,andscope'TypesofSocialsccurity'
,o.lul ,".u.ity i, 

"o, 
u.", in India.lLO hs role towards social securii)_ ' M aj or rcconnncn dnt ions of the

second NCL on social securit)

L \lT 2: Wages and Sahries :Basic conccpts- Theory olwages Proccss o[*'age dctermination'

l{ci-hods oflob Evaluation Wage(pa,,') struclure Wage incentives plans- Time Wage Picce

rate Slsteln. and Nalional $age policl'

i \lT l: Labourw€lfa re ;Concept. Classification. ar d Si8nifi cance ol labour w e lfare' L'abour

sellaremeasuresinlndia.I-abounvelfarcschemesandConstitutionalprovisionsregarcling
Labour wellare.

I- \ 1 T .1 : C ollective Bargaining :Co6cept. Evolurtion Nature Scope and Typcs ol col lect i r r

il;;i;ir;.-Proiess of-co1lecti',e bargaining.Bencfits olcolleclive bargaining c""'lirions essential lor

successlul collective bargaining.

\lT5: worker's Participation:Meaning' Origin /Cro*th and Objectives of,worker parljcjpation'-- - 
factorr l,rtlu.ncin! participation.schemcs ofworkers participation and Worker pafiicipalion in

managcmenl in lndia with specialreferencc to lndian industrr_

-:.!.ned R{u.litgs:-. 
:, C,a iutrorict and Dr. Sarkh Mank)tiu. C01& Ltnunic\ tl I d stt'i Rchtbn\' HnnaLo:"o

Pnltt&tian s"
. ,.,til Krtnar 0003) Sot:it1l Slxurit.t ut)d Ltrbaln Wettare'Deel unLl Deep Plhli'utio s

, l\ (hobhru unrt R.lt. Stl.:i. 12001) lltdtL$iL1t Relatit)ns -CL) cep$& tsri,.es Dhan?dtltai&La qdnl'

. 1.!t)lMonaPpd( l9E5) lndufiidl ReLltion:t luta M(Gtu\i llill

. \ C St na]:ltdra 12012) lndltsh.itlL Rclations untl Labot L't\'s fikas PtbLishing lltnse'

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Prestige lnstitute ofManagement & Research, Gwalior
47*r,-
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Course cur culum -Under Graduate Degree Programme
(BBA I & 11 SEM: 2022-23, BBA III & MEM: 2023-24, BBA V & VI SEM: 2024,25, BBA VII & VII Sf,M: 2025-26)

BBA V SEMESTtrR
B2B MARKETING

PAPER CODE: BBA 503 - MM
(DSE)

Course Outcomes
r.icr completion oflhis course- the srudents $ ill

COPO Mstrix:

Max. Markr 100
Min. Mark: 40

External:60
Intemal: 40

aOla [-lnderstand thc conccpl and nature ofindustrial nrarkctirs.
aolb Anal--ze Lhe characlerlstjcs of;ndunrial customers Sand the orsanizalional bu!inq Drocess.

CO:
Devclop nraleqic planning skills in induslirl marketing and conducr indunrial marketing

aoi L!aluate pricing stratcgies and policies lbr indusrrial products.
a o.1 Appl)- clfucti!e.rdvel1ising. \ales pronrotion. and distributim slrategics in industrial markets.

-a,
-
,D
I,
.D

a
a

a

t
t
bt
\

t
b
t
t
t

CO/PO Matrix

Outcomes POr PO2 PO3 POl PO5

2 I 2
col b 2 I

-)l 3 l 2
,ti 2 3 2

-, ).1 3 2 l

I ,ur\€ (lontent:

I \lT I: Nature oI Industrial Marketing

:..1 ol_industrial marketing. \alurc olindustrial marketing. lndustrial r/s Consumer markering. Levels of
i i:: al markcling en!ironment- Covernmcnt inflLrcnce on induslr'ial marketinc envlronmcnt. l_he Reseller's

I \[T [I: Organizational Buying B€havior

:,i::3 cuslonrerand it5 characrcrislics C hss iflcarion of industrial prod uct. Organ izalional buy ing acli\'ities
i . r rNp process. Industrial marker scgmenlalion- Basis lbr segmcntalion, Macro and Nficro \,ariablcs. I arret
r ..:.r! and product posilioning.

\ IT-IIIr Strategic Planning and Marketing Rescarrh

lnsti!*e ofManagement & Research, Gwalior
V-48^9?:>--
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Course curriculum -Under Graduate Degree Programme
(RB{t&llsE\I:10222.1.8!r\ur&r\st :202J-r.t,BBA\&\tst:\t:202.r,r5.881\tI&\'I:IsE\t:202s26)

::_.,t:Sicplanninginindustrial markcring. Ihe slralegic planning proccss ofindusl almarkering. Roleof
_ .,:ileling research and Difference betrveen industriaL marketinq research and consumcr rcsearch. Process 01'

:.rilr ial marketing rcscarch.

L \lT-IV: Producl and Pricc Man:rgemenl

' : .nrial product& Services. lndustrial Producr Lines. Induslrial produci life cvclc and new producl
,: : ofmcnt process. Pricing ofIndusrriaL Producrs: Pricing stratec\ and Pricing polic). I,actors inlluencing

.:rg strategt.

[ \l I \': Promotion and Distribution Management

: .:. Jnijing in industdal market. lnduslrial adlefiising media. Sales promotion and publicil,,- in industrial marker-
..r:ial sales lbrce selecting. rccruiting. naining, development. molivaling and directing- Need ofdistribulor

i . roosing the rilhl distribulor.

:usgested Readings:

Hu\ uldu K. Krishnd 1200t). Inhtltrkl Mdrketinp. TlTt1 Mtcn^1. Hill P hlistlittp ( onNnt l.inikd.

\lilind 1 l'hadture t2008) Itldt6ttiul Vurkctins. Prcntice Hal al lnlio t'rt. Ld. nelr delhi
\li(harl D l[.nltt dnd Thomu\ h Sp.h 12008/. lndusn.iul Mdrkctiig M.ttldgenen| The D.rden Pre\\

1ld,^*
'i""-----.*---
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Course curriculum -Under Graduate Degree P'ogramme

BU\lSllSE\l,l0ll:lRB\lll&t\Sfll:202111'Bll\\&\IS}]Il:202{_'5Blt.\\'l!&\IllSEU:202526)

BBA V SEMESTER
ACCOLNTING FOR NIA\-AGERS

PAPER CODI: BBA 503 - FM
(DSL)

L- :,urie Outcomes: Aftcr the completion olthis course the studenls uill be able to

Crediti 4

a,
)

)
,,
I,
!t

-t
t

g-"1ju q,,r,'.i., \isnit;cdr.c. AJr.-rnt:,gc. oi Ral;,' Anal\'r'' lrmildlion' ol-

\.c^,rnlinq RJli^. IrDc' cnJ t la"ifi'ation q r_l\''' _ rd l"crpreDILo- .o'

t',;;;;iliir: i.iqrlairr.'ioru.n.r'. Le!crase rumovcr and stock Market Rati$

Funds Irlo\\ Statcment: Flow of Fund Concept of ciross and Netfund and

of tLlnds Schedule of Changes in \\'orkin
Working Ca

a
a

a

Max, Marks: 100

Min. Marks: 40
flxternal:60
Itrternal: 40

, :urie ()utcom€s:

- --co*eptt a*t applicd financial anal)sis
,\cquainled \\, ilh manaecmenl accountlng

',i."-';o*.'*il--*; *-Jlu"tet[,e 'tte'tgths;d "e"k""ttes 
ul a ton.pan) based on

',ri", 
arralf i. cnJrrrlc inronncd rlnancial Jcri'ion''

A 
. -' --nallze 

and i erpret l'unds flow and cash flo\\ st"te-m.nts to attess u compan)'s financial

sllion and liquidi
and decision_nrakincuine concepts lbr

ana-Utor uola*es to iUentify areas of cost
A"r-vr" differen-types of budgets, materlal

control and imProve efficiencY'

CO/PO Matrix

Course POl PO2 PO3 PO4 PO5

3

aorb
3 3

3 2

o 2 2 3

co4
2.

2

ur.e Content:

\larlaqill'cnl A(cnunl:n! \l'1n'n'" \Jlurc r''T'c l'rr'tior' 'rnd Rule "l'
tlanjg-cmerr Aciounting in Dcci'inn Val'in'' 

r^,6r -nn ln,r:,
i'".J.'"ii,,".."r-^"0'','i'- i"t't;ot'"'"'l:rr3n i'rr \r'dl\'i' - l'trer and lnlrl

;','" n,,r,t.il"o i",",p'"'"t;..n ^l 
( 

^mn'"n 
\i/e \lal(rncnt ( omparJli\c

'.,o,.a.,,,- 
",,u 

I r<ro \nclr'i' r Prrrh'cmr

9t--'
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Funds lrom Opcration- Prepantion ol Fund flou Statcmcnt Anallsis and
lnlerprelalion.
Cash Flo!\ Stetcment: llleaning. Nalure. Scope- Functions and Role ol Cash
I'-lo\\ Statcment. Dillerence bet\\,een Fund l-lo\1 Statcmcnt & Cash Flo\\'
Statemcnt. Prcparatiorr ol Cash Irlow Slatement its Analysis and lntcrprctation.
(As ncr Indian Accountine Slandard-j)

Unit 4 Marginal costing and Prollt Planning: Absorplion Costing. N4arginal Costing and
direct coslins. Dill-erential cosling. Managcrial Applications ol Mareinal
Cosling. CVP Anal)sis. Contribution. P/V Ratio. Break Ilven Anal)sis. Margin
ol Salal\.

unit 5 Budgetarv Clontrol. \leaning of Budgct and Budgerarl Conlrol: Concept of
budgel. budgeling and budgetar) control. Objectives. Merits and Limitations.
Iiunctional budgets. l)pes oftsudgets: Cash Budger. lixed and Flexible Budget.
(Problems)i zero-base budgets.
Slandard Costing N1eaning, Nature- Scope. Functions and Role oI slandard
cosling. Variance Anal] sis. (bncept and Types: material. labour (Problems)

Cou6e curriculum --under Graduate Degree ProgEmme
iBBA I & 11 Sf,M: 2022-23, BBA III & MEM: 2023-24, BBA V & VI SEM:2024-25. BBA VII & VII SEM:202t26)

Suggeste.l Readings:
. Shanna. R. K.. & Cupta. K. (1021). Managc rcnr Accounring. Kallani Publishers.

Kishore, R. M. (l0ll). Advanccd Mtulagcmenl Accounling (201h ed.). Taxmann Publicaliorls.
Arora. M. N. (1022). Cosr and ManageDrent Accounting (l6th ed ). Vikas Publishing House.
Maheshwari. S. N.. & Maheshwari. S. K. (2021). Managcment Accounling: Prirciples and Pracrice
(161h ed.). Sultan Chand & Sons.

La1l. B. M., & lain, L C. (2019). Cost Accounting: Principles and Practice (5th ed.). Prcnticc Ilall
of lndia.
Shah. P. (202l). Managernenl Accounting (61h ed.). Oxford Lini!ersi1! Press.

Clupla, S. P. (2021). Manasemeni Accounting: IcxlandCases(lnded.).S.ChandPublishlng
Redd). T. S.. & Redd). Y. H. P. (2022). Management Accounling (lrd ed.). Margham Publications.
Saxena. V. K.. & Vashist. C. D. (1020). Cost and N{anagemenl Accounting (4th ed.). Sultan Chrnd
& Sons.

Lal. J. (1021 ). Vanagement Accounling (6lh ed.). S. Chand Publjshing.
The InstitLrtc ofCost Accounranls ol'lndia- (2022). Management Accounling Sludy Malerial. ICAI.
Alkinson. A. A.. Kaphn, R. S.- N{atsumura. E. M.. & Young. S. M. (2021). Managemenl
Accounling: Inlbrmation lbr Decision-Making and Strateg) E\.cuiion (7th ed.). Pearson Educalion.
tlhallachar))a. A. K.- & Dearden. J. (2019). Accounliig for Management: Texl and Caseq (5th ed.).
Vikas Publishing House.
Baneriee. B. (2019). Cost Accounring: Theor) and Praclice (l4rh ed.). PHI l.earning.
Narang, K. 1,.. & Jail]. S. P. (2011). Cosl and Nianagemenl Accourliing (181h ed.). Kaltani
Publishers.

lrfiot t*,,,"-
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Course aurriculum -Unde, Graduate Degree Programme

(BBA I & 1l SEM: 2022_23, BBA Ilt & IVSEM: 2023-2't, BBA V & !t Sf,M: 202+25' BBA vll & VIII sEM: 2025_26)

Course Outcomes: Aftcr the comptetion ol this coursc the students \!ill be able 10

COPO Matrix:

S ggesled Readi gs:
. SuU,a Naftryan Mbra (1978) hl?ducian ta Labaw u d lndun dl L&. Alldhuball L lgenq'

Course Content:

UnitI-Factories-{c!19.'8:Dcfinitjons.Prc!isionsrelelingtoHealth.safcty.Welfarc.Womcn-Childrcn
and IlaTardous Process Penallies and proccdure'

tlnit II-The Indrstrial Dispute Act l94?: Concept oflndunrialdispulcs seftlenrc nt of Ind ustrial dispute'

pft)cedure. fo\\tr and duticr ol authorilies. Strikes and Lockouts' Rctrenchmcnl and lal otl

Unit III -The Minimum Wrges Act. 19'18: Objecti\'es of ihe act, Definilions- hligibllit)' Fixing of
mininlrin rate ol$6ges. \3ges ir1 kind. paymenl ol minimum rate ol'\!ages Nonnal Working

hours. O\'el1inrc \\'ages (llaims. Pcnahies

UnitIV-LgbourCodes:LabourCoL]eonwages:l,abourCodeonlnduslrialRelations]I,abourC]odeon
Social Sccuril) & Welflre; Labour Clode on Sifcty & Working Conditiorrs

Unit V- The Materniry Benefit Act, 196l: Obiectile and Application of the Act Malor prorisions ol
Malcrnit] Bencilt Acl and Penalties Pro!isions'

a

a

a

Max. Marks: 100

Min. Marksr 40
External:60
InterDal: 40

BBA V SEMESTER
INDUSTRJAI LAWS

PAPER CODE: BBA 503 - HRM
(DsE)

COI a r r"a..+*t +*ti"rhiliiv and orovisions of Factories Act 1948

Demonstrate the process to reso ve industrialdlsputes'colb
c02 ll u,rr"rp t_e r.eo of r rr.ru'r wage: dl.d ll( orov \lons'

col Errrr"teil* 
""ed 

at d pro' ."t of diff*ent labour codes.

c04 Issessingthe rights and benefits ofthe women employees.

CO/POffi()urcomes I

Cola l

- aorh l
col I 2 l I

COJ 2 2

cC)4
I

I

q--.=,-
:iglrlnstitrrQ ot Management q+esearch, Gwalior{/Mif,*: {l'r.fi:-S::,. ,.,,,-'-; !:l "--.2

PO3 POl PO5

I 2 1

2 2 2 2
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Course curriculum -Under Graduate Degree Programme
(BB.\ rn ll sr]ui 2012 21. BB\ I & t\sE\I:2023-2{. BB.\ \ & I tSr.}t:201.r 15.881\It & \'IIt SE\I:2025-26)

.\ ( . Sri|dstdtd. ()012) indtnidl Rllotians and LLtL)aut Ld\l. rikas Puhlishing Htnt\|. Nd Dclhi
\ D KaNot /2al,t) L:lenult\ tt lruh$t itll Ltl\,. SuLtdn (hdnd Edlrtltiannl Publishe^ i\c\tDalhi
htdia L6r h1!titLlc. L'.tses dttd Matetiqls otl Lahour LatL and Labour llalations
P L Mulik tn(lu.lttid L$.Eastern BaakCa pdD,.2013

Dt. Gasra i. Lohour and lndustiLlL Li\\'. Ccntal L& :1sentv.2Ol
t-hatm,edi Luho qncl lndtNtiul tAu )0()1

ZilS SLldiqi u*l )l.A/iLtl Wani Ldbout AliLtlintit t in Indi.t.LLl )001

dw!,"'.-,q-..-=----
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BBA V SEMESTER
PERSONALITY DEWLOPMENT AND CORPORATE

COMMI]NICATION
PAPER CODE: BBA 504

(sEc)

Max. Mark: 100
Min. Markr: 40

External:60
Internal:40

Coutse curriculum -Under Graduate Degrc€ Programme
(BBA I & 1l SEM: 2022-23, BBA III & MEM: 2021.24, BBA V & VI SEM: 202,1-25, BBA VII & VIII SEM: 2025,26)

Credit:4

Course Outcomes:

LNI'I lr Pc[onalit) Developmenl- Building selfestccm. Sclfacceplance. Confidence building, Self
Cro*,rh. Body Language and interpersonal colnmunicarion

LNIT 2: Slralegies 1() crhancc Comlnunication- Time Management and Lf'icicrl planning . Leadership
Skills. Team Building.. Strcss Managcmenl Meaning. tlpes- coping measures. Contlict Managcmcnt.

L\IT 3: Busincss Eiiquclles- Public Speaking- Telephonic Conversations, llusincss Meelings, Writing
Emails and nlcmos. Dining Itiquettes

t-\lT ,l: Rcsume WrilinS, Personal lnter\ic\\,s (Onlinc & Olfline), Croup Discussion

Ll!lT 5: Valuing DiversiN. Standirds olConduct. \\brkplace success

Refercnccs

. .\hama P & AgdtwalJ r)0201 Dvunict; o/ ltchatiat. Books Ri|er PthLicdian

. Sharntu. P. 12019t ,\oft Skills Per.\antLin, De|elopnentJat Lile Sul.].]s. Bl'B plblicdtnns.

. ntt.tgh G R. & Rath. C B (1917). Ellectiw parsandli\, buillinE. MccralrJIiLL Baak Con?an!

COIA: t-lnderstanding the basic fundaincnlils ofPersonaliry Development to enhance the Inter pcsonal
Communication
COIB: lnclrlcating ihe soi skills in studenls fbr prf-essioml arena.

COI: Enabling studcnts understand the lbrmal to prepare eflcctivc rcslrmc .cover lelter & online oliline
Personal lntervie\rs lbr comoratc rcadi css.
( 04: Evaluating rhe hrnnan \'alues & t\,orkplace ethics & culture

POr PO: POI P04 PO5

COI A 1 I

CO] B 2 3 I

co2 l I I

co3 l 1 2 I

col 2 I l 2 I

;*;""--'*' \ ir 1l .t

' l',.ll,, r":;....*-'' 
.::! - i,.' (t

a

a

C(J2: Panicipating and comnunicaring in Business group acli!ilies ell'ecti!e1).



couGe cur(icu(uR -U$de,( GRduate Oeg(ee P(qB(a(\(\e
(BBA I & tl SEM:202,.23,8BAN & rySEM:2023-24,BBA v & vl SEM:201+:5, BBAVll & Vlll Sf,M:20L+26)

BBA
VI SEM

PrestiSe lnstitute of Management & Research, cwalio.
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Course aurriaulum -t nder Graduate
(BBA I & t1 SEM: 2022-23, BBA I & MEM: 2023-24, DDA V & VI

BBA vI SEMESTER
BUSINESS POLICY AND STRATEGIC PLANNING

PAPER CODE: BBA 601
(coRE)

Oegree ProgEmme
SEM: 2024-25. BBA VII & VIII SEM: 202126)

Coursc Objecti\e
Ihc coursc lbcuses on
and nanrre ol gener'al

thinking and aril)sis.

L \IT 1:

T \IT 2:

L \IT 3i

I \IT ]i

Credit:6

the concepl olnrelcg) lormulation and implenrenlalion bv e\ploring the f'unclions
nranagcnlcnr. l hc course serves as an opportlnrll) to develop skills lor stratcgic
lcadcrship. communicalior. team\lorh. and cross firnctional inle.qraliorl.

Course Outcomcs:
COla Lhdersland thc basic fundamenials ofstrategl. business policy and strategic management.

aOlb E\plain the process ofstrategic managemenl and demonsrate lhe skills in stmleg) building.
aol Anal.,-ze envirorllnenlal scanning ibr business.

a Oi lrormlrlatc strategy lbr business.
a O1 SrralegiTe business planning

PART 1

Introduclion ro Business Sratcli1: Introduction. Concepl ofBusiness Stratcgy, Need tor Bu\inc\r
S1ra1cgy, l:unctions of Business Stralegies

Busiress Polic): lnlroductior. l)efinition ofBusiness Polic), Faclors influcncing Business Polic).
Llusincss Policy vs. Straieg.]. Polic) decisions and drcir inrpact on Business Strategies.
Business polic) -evolulion ol{hc concept- Dit}erence between busincss pollc\ and strategie
management Corporale governance- concepl. issues. nrodcls. evolution and signilicance
Introduction io Stfategic Managerneni Concept imponance ofslralegic Managcncnt. Straleg\ &
( omplrtilive Ad\'antage. Srrateg) Planning & Dccisions. strategic Managemenl Proccss Lcrels of
Stmteg,"- -Strategic direction Vision and \{ission -Business Definilion.

lntroduction to Strategic N{ana-qemenl: hrlroduction, Stralcgic Managemenl Definilion. Meaning
.rnd Role- Objecli!es olSl.alcgic Management. Benefits ofStrategic Management- Imponance of
Stralegic N{anagenrent. Cruses l_or Iailurc of Stratcgic l\4anagement.

Strilcgic Nlanagcmenl Process: Introduction. Slralegic Managcnrcnt Process. Strategic Vision and

lhc roLc ofa Stratcgist. Role of strategic Nlanagernenl in Polic) \{aking

stitut \of Managem

9 i , -,.-t_"'

Max. Mark: 100
Min. Marks: 40

Externa}60
Internal:40

CO/PO Matrix
POI P02 PO3 P04 PO5

col I I

col l l I

co3
cC)4

Y
ent & Research, Gwalior
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Course curriculum -Under 6raduate DeEree Programme

(BB.1l & ll Sll :2022-13,BBrIlt&l\S!:\l:202J_21.BBA\'&\ISf\l:2021_25,BB\\'ll&\'IlIStnl:20:526)

PART 2

t \lT 5: Slralegic Anallsis: Inlroduction, Strategic Analysls definilion. Need fbr Slralcgic Anallsis &
Enrironmcnlal Scanning. Slrategic thirkers & their contribLrtions. Role olSlrategic Anal)sis in

Polic) making
Extemal Environmen! Appraisal using PESTBL _ Competitor Analysis Lrsing Porter's 5_Forces

model-Environmental Threat and opporlunh)- Protile ([TOP) -Value chain Anal]sis- Scenning

Iunctional Resourccs and Capabililics for buildirrg OrganiTation Clapability Profile (OCP) SWOT

Anal-vsis.

tiNIT 6: Slrateg! Fornuhlion: lnlroducrion, Typcs ofStrategies, Steps in Strategy l:ormulation. Corc

Competencies and thcir lmpoftance in Strategy Fornrulation
Stralegic alternali\'es al corPorate level: concept ofgrand slralegies - Strategic choicc models

Slrickland\ Grand Slralegy Selection Matri\ Model ofGrand Strateg) Cluslers BCG- CE Nine

Ccll Matrix -slralegic ahematives at business level: Michael Porter's Ce.eric competitive

stralegies, Straleg! as Simple Rules.

UNIT 7: Strategic Planning and Implementation: IntroducLion. Slrategic Planning Process, L\pansion or
Cro\\dt Mergers and Acquisitions. Issues in Slrategy Implenentation. Stralegic lfiplementation:
Dcveloping shofi{erm ob.jecli\'es and policies_ firnctional lactics and reuards Struclural

lmplemenlalion: an overriew ofstructural Considerations Behavioral Implementation: ,]lr overview

ol: Lcadership anLl Corporate Culture Mc Kinsey 7-S Frame$ork Establishing Strategic Conlrol

U\lT 8r Stlalegic Lcadershipr Introduction. t,eadership l\rnciions. Lerdership Traits, Leadership Si]les.
Strategic Leadership and Competitive Advantage

Suggastal Reatings:

. Dr Atwdthoppa, Bu.\iness Lnfionnent.1.)r Sbatcgic tli age lent. 1.tta Mccnr Hill

. Suhbd tdo. Business Polit)'dnd.Sn-ategic Mandgenent. HPH

. Churte: YtL Hill dnct Gdreth R..lones. Sttutegic Mdt1.lgo1e t an lntegdted l?ptoach. Cengage

I.edrning
. l.hat Kdz ii llusiness Polit.t'and Strategic Mdtldt<cment. Tata itlccror Hi
. C. Appa Rda Strd(gic vandgrnet und Busi ess Polid. Excel Dooks.

t Ghosh lj.K B sinets Pati(), d dSn kgic ?linning a .l Managg ent, Tutd llccn^t lliLl.
. PilLoi. Snlttegic l,ldnagetnent
. k\eftnce, Bushc\\ Polit), and.\ttrtegic Mdndgemr t. Tdto Mccra\\'Hill
. Sdtb,ashekut: t:i ess I'oli.y and Sndkgic Managetnenr IKl temdtiondl PuLii\htug House P\l. Ltd

xl.,!*rz:*A
_.-

/n
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Course curiculum -under Graduate Degree Programme

(BBA I & 11 S[M: 2022-23, BBA III & rvSEM: 2023-24, BBA v & vI SEM: 202'l_25, BBA vII & VIII SEM: 2025_26)

BBA !'I Sf,MESTER
{)\ERTISING AND BRAIID MANAGEMENT

PAPER CODE: BBA 602 - \'lM
(DSE)

Max. Marks: 100
Min. Marks: 40

Ext€rnal:60
Int€rnal 40

Credit: 4

Course Outcomes: On complelion offic course. students ri11 bc able to:

COI: Linderstand d1e necds and inponance oiadvenising. nrodels ofadvenising, and

required planning frame*'ork lbr promolional strateg,'_.

CO2: Anallzc the target audience, advcrlising media, and its effcctiveness.
Col: Lean] about media planning. scheduling. and media decisions.

CO4i Demonstrate how to do brrnd managemenl and strategies corresponding to

UNITl: Advertisingneed & imporlancc: Dellnition & grolvth ofad\cnlsing, ad!eflising &rhc
Markering mix. t)pes & classiiication ofadvcfiisement. advenising spiral: Social & economic aspects

of adveflising; Marketing communication models: AIDA, innovation adoplion flodel.
Planningfiamework ol' pronlolional slrateg)

UNIT 2: Dctcrmination ot'targel audiencc. advertising media and thcir choice- advetising mcasurcs.

layout oladve(isencnt ard ad!ertising aPpeal. ad\cl1ising cop). message dcslgn strateg). advenisilrg

depanment. role of advertising agcncles and their selection. advertising budgel. eveluation. and

adveft ising ellectiveness

UNIT f: Media planning & scheduling: Introduction to broadcast & non-broadcast media. Key factors

Intluencing mcdia planningi Media decisions: nredia class, media vehiclc & mediaoption: Schedlrling:

flghting, pulsing. & conrinuous

tlNlT4r Concepi olbrand and brand managernenl, brand evolution. branding challenges. and

Opportunities. Stralegic brand nanagcment process. Identillingandesrablishingbrandpositioning and

':..rc.: Urano brildir g... 
'J 

b -nd rcpo.i'ion't r.

UNIT 5: Dcsigning and implemenling brand strategies: Brand exlension, Kapf'erer brand identily
prism. Brand equily, bmnd personalil,'_, brand imagc. managing brands ovcriime. inlegrating

advenisirg and brand managenrenl

Suggestel Reulings:
. ldker, j,b'ers &Batt-d : .1d\,eiixin,B MLltl(gcm! ! . Ptentice Hdll.
. tlell\. Matidtt.,- ,tBume 11 : Adrntising Pitlciples & prddices . Prcntice Htlll.
. Klcppner'sAtlreii.\ing Procedure. t|.li-'nuld Lane. kane Whirthill king n d I That ds Rt.tt\ell.

Pedr\on Edu.utit,t.
t ()eot ge tr.Beltlt& Michuel I Balch: Ad|ertisntsund Pt'omotian. TMll
. S.H H Knzni and ktishK Batra : ldwttisitlg ond sales ptamation. Ercel books

. Ca{ley D: Lindentan.litlg Braruls . Kogdn ?uge Ltd

. .lean inoel Kaulpferet: .ttrdtqic Brund lvlottagem?nt. Kdpletet Frce Prcss

. Dd|id Aakcr Btun.l Leadership. Simon & Sch?lstet

. Wright. Wintet. Ziegler. )rierti\it1g. Atlanti latblithcn & Dist

. liondage Iiyh|.g.t'. Abetti\itlg lhtu\,& Ptutlice. Rdtrttll Longnun Gmqt

a

!,

a
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Course curliculum -Undea Graduate Degree Programme

{BBA I & 11 SEM: 2022-23, BBA III & NSf,M: 2023_24, BBA V & vI sEM: 202'I_25' BBA VII & VIII sEM:201+26)

BBA \'I SEMESTtrR
BUSINESS ANALYSIS AND VALUATION

PAPER CODE: BBA 602 - FM
(DSE)

Max. Mark: 100
Min. Marks: 40

External:60
Internal: 40

Credit: 4

Course Outcomcs: On complction ofthis course (udent \\ill |lble lo

COI a lindersrand rhe various llnanciaL slatemenl lo cvaluate lhc llnancial soundness ofthe compan)

COI b Comprchend the dilTcrent cash flo$'models lo determine lhc efI-ect on tax. earnirlg and invenncnl

CO: Uvaluale addi!ional disclosurc (alenrcnl and the concepts relnled \thh corporate govemance

CO3 Anal)ze the firndarrtcntal role oIaccounting numbers in valuation olentities
CO,1 Formulare the valuation that incorporales thc straregic accolrnting and financial activities ollhc business

nci;\'ltI

CO/PO Matrix
Course Outcomes POI PO2 PO3 P0,l POs

COl a l 2
col b
co2 I 2

c()3 l
co,r 3 2

C0urse Content:

TJNIT 1: Anal)sis ofCorporate Financial Slatements: Inconre shtcments ind ilalance shccts through

ratio analysis and analyzlng lhe Chairman's slatement. Dircctors report. managencnt discussion &
anal)sis,reportoncorporalcgo\emence.auditor'srcportloevaluatethellnancialsoundncssolthe
comPan)-

U\IT 2: Cash Flows: Finn cash flo\ls. Earnings, Tax eflecl, Re;nvestment nccds: Equily cash flows:

Dividend- Forecasled Cash Uows. lcrminal valuc slimation approaches. Equilv discoonled cash Flow

Models-Di!idend discounl models. exlensions ol'DDM; tiee cash flou' to equit) model

UNIT Ji Additional Disclosurc Stalemenrs: need foradditional Llisclosure slalcnlents. direclor's repofl. auditoas

reportonfinancialstatenlenliCorporateGovernanceConceplofCorpolale.iolernanccbenefi|S.
regulatorl lrame\tork (SEtll guidelinc and listing agreenrenl).

UNIT4: lltrodlrction to Vilualion: Approacheslo valualion. Discounted Cash l'1o$, Rel.)livc

Valualion. Role of reluarioni Discounted Cash flo\\ Valuation: Eslimaling discount ralcs cosl of
cquit]. cost ofcquity to cost ofcapital: Valuation ofan asset wilh guaranteed cesh llo\!s. introducing

uncerrainll into r'aluation (\aluing an asser wilh dclaull rish & equity isli). valuing an assel with an

infinitlr Iife.

UNIT 5: |ian Valualion N{odels: Cosi ofcaPital approach, adlusted present value approach. EVA'

Capitalstructureandf]nnlaluc.Relalivevalualion-popularit)andpotenlialpiti.allsjleconciling
rclative and discounted cash flor valuation Equily Multiples; Value Muhiples; Valualion ofditlerent

kinds ofcompanies. Value of S)ncrg]: operaling and finencial slnerg]- Cash and tax bereills debt

capacill. Evidence on s,_nerg). conrmon errors in valuing s)nerg]: ValLring Real options'

Presti8e lnstrtute ot ManaSemenl 6. xeseartn, uwdrrol I r ,. I ' aq--- / ", ?. ^ o " if'r.{, 
s,:n *r,l -'':,il-'t...e

Pr€stige lnstitute ot ManaSement & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

lBBrl&ll5l:\l:20222l,BBAIll&l\S!:\l:2lr2l21,BBA\&\lSl:\l:1021_25-Bal\ll&\lllSE\I:2025_261

R.tdifigs:
. Fo\tet Got'g( !inuncial Stdldruint Analr\i\.2ttll &t. Puban Educuti(r11'\1 Itd
. Ddnudnrdn. A t200E) t)utn.dnnn on t:nludti.n Securitr ,lnalsis lir. in\'{tnent dnd Clr.pt,dt'!

l'indn.! t:nd cd ). Wile) h1diu P\t Ltd
. Chundrd.P C0l1).Coryoide lilrutiot and falue Lrtatiol. (1 ed) 1i\'tH
. Wcsrtn Chntg. Iloag. l'l,:c.r! Rt.!r1l.r,/, irry untl ('oPordte C.)nnal. Pkntie HdLld lndid

\"lrl,rz:*a "M* ?,4onu*'^,

Prestige lnstitute ofManagement & Research, Gwalior
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Course aurriaulum -Under Graduate Degre€ Programme
(BBA t& rl SEM:2022-23. BBA III & IVSEM:2023-24, BBA v & r,I SEM:2024-2s. BBA VII & VIII SEM:202s-26)

Credit:4

t.NIT l: Introduction
Concept of lndustrial rclarions. Ob.jeciivcs ol lndustrial Rclarions. Parties io Induslrial Relalion.
lnlernational i-abour OrganiTation (11-O)r Role. tunctioning. an.t contributions.

I \IT 2: lndustrial Dirpules & I rade I nion.
Meaning. Fonns. Causes and Results ol dispules, Nlelhods fbr the prevention and Settlemenl ol'
Induslrial dispures.Authoritieslbrthesel1lemen!o1'lndusrialdisputcslflndia. lradeUnions&
Emplolcr's Associatlons: objecti\es. firnctions and role ol Trade tlnions and Eniplo)er's
Associations.

UNIT 3: Employee Discipline & Grievance
Conccpt. Importancc and I_,,-pcs ofdisciplirc. Argumcnts agalnst negative disciplin,3. Essentials
ofa good disciplinar) slslem. Kinds ofpunishment. Procedure fir raking discitlinary action.
Meaning and Causes of grievancc. Crielance prccedurc. Seillcmcnr ol gicvancc in lndian
industr}. Emplolees counseli g.

U\lT 4i Social Securit] &l.abour welfare
lntroducrion. evolution. dcllnillon rnd scope. Tlpes ofSocial securit-\. $cial itrur Lr nreasures

in India.Concept. Clas\ificalion o1 labour weltlre. Labour well'are measures in India. Labour
weltare schemes and Constiturionrl pro!isions regarding labour \!clfarc

a

I

a

BBA vI SEMESTER
MANAGEMENT OF INDUSTRJAL R.ELATIONS

PAPER CODE: BBA 602 - HRM
(DsE)

Max. Mark: 100
Min. Mark: 40

External:60
Int€mal:40

Course Outcomes
Col a: Lndersland conccpls. pa icsand bodics rclatcdro lndlrsrrial relalions

UOl b:Comprehend the causes and cthods lbrthe resolution ofinduslrialdispules also the lunctions,
roles oftrade unions in India
CO2: klentil"v rhe significance and need olgood disciplinar) system and grie!ancc red.essal in induslrics

COi: lnrerprer measures and pro!isions related to social securir) ard labour wclfarc

C()4: ldcnriry'lhc significancc olcollccrivc bargaining and workers'panicipation in lndustries

CO/PO Matrix
Course Oulcomes POI PO2 PO3 PO4 PO5

COla l I

colb 3 2

c02 3 3 3 3

c()3 2 2 2 0

c()4 3 3 2 I

, Gwalior
61
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Course curriculum -lJnder Graduate Degree Programme
1BB\r&r!ri\t:l0l22l.BB\llt&t\st:\t:]]02l2t,Bti\\&\tst,.]t:t02.1-2s.BB.\\II&\'lltsr:\t:2025-26)

l- \lT 5i Collcctile Bargaining & Workers l,articipstion
Cbncept. Scopc anllTlpes ofco Lccli!c barSaininc. Process ofcollcctive bar.saining_ Bene|ts of
collectire bargaining. Clorlditions essential for successhrl (rledi\e hargainlng.Mcarling.
Objeclives of *orkcr paflicipation. Factors influcncing participation- Schemes of $ork.rs
parlicipaiiof and Worker panicipallor) in mana{enrent in India.

Suggeste.l Redrlings

. Nilund ,l.R. et el, The Future q hdustriaL Relatia !, :tuge Publicati.rl.\. New Delhi 1991

. Mankooram, K h-dde U ia isn Myth and Realit!. Orla (l|1i|etsiry t't-ess. New Dethi 19 .

. Pdtold T S.drulRodCers,G. Labar lnttitutions dnrl Eo*:mit Developme t in lndia 11.O, Ge erd
1992.

c Ratnasy'nn"v . E A. The Rayon Spnlrcrs l1tc ,\tategit Md agement ol lndustriol Relatbn\ Oxt'ortl
Lini|ersiry Pte\\ Ner Delhi 1991

. fn-mani. B R.. ?articipotire Manar:enett |s (:olecLiw Bargdiiins. fisi.)n Bookt, Ne||
Delhi.1988

Prestige
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Course curriculum -Under Graduate Degree Programme
(BBA I & ll SOM:2022-23, BBA III & MEM:2023-24, BBA V & VI Sf,M.2024-25, BBA VII & VII SEM:2025-26)

BBA VI SEMESTER
MAR]<ETING OF Sf,RVICES
PAPER CODE: BBA 603 - MM

(DsE)

Crcdit:4

COI a: Understand the basics ofservice marketing and its

COI b: Understand the concept ofse ice marketing mix .

: ( .nrprchcrd servicc rnirkering srtulcgt wilh rcspcct to cornpclltivc advantage.

: Di5cuss the service qualil) modcls and rheir applications.

L ]lderstand the various aspects ofcuslomer relationship wilh respecl lo dii)'erent in.lustrial seclors.

-: -i rning Outcomes:
i: .::nts succcssfullv complcting this coursc will be able to:

- ndertand and explain the nature and scope ofservices markeiing.

- lfpreciate the difference bctween nrarketing ph\'sical products and intangible serlices. including
::3line !!ith the exrended serviccs markcting mix. and the four unique traits ofser!ices markering.

\lT1r Crorlth aod Importance of Senices: Service lnduslr)-GIobal Issue. Scrvicc Marketing
tnvironrncnt. Cro\\,th of Servicc Scctor
Basics of Slrliccs: Service Clonccpl- Characleristics and Classifrcation, Challenges & Slralegic
Issues in Service Markeling. Good'Serlices Coniinuum. Segmeniation. Tlrgeting and

Positioning ol Services

\lT:: yarketing Mix in Senices Mrrketing: Product. Price. Place. Promotion. People. Phlsical
E\'ldences cnd Proccss Dccisions.

\lTi: Sen,ice Mark€ting Strateg]: Segnrentation, Targeting and Positioning, Markel Innovation
Compelili\e Difl'erenlialion: Conipelili\,e Advantage and Value Chain Analysis.

\1Tl: Concepl l)imensions and Process: Scrvicc qualit\ models(Gronnos, and Parsurrmrn)
.{pplication and Liniutions. Productivily in Services. Dcmand Management in Services.

tutedf Management & Research, Gwalior

Ma,c Marksr 100
Min. Markr 40

Ext€rnal:60
Int€rnal: 40

( urle Outcomes

CO/PO Matrix
Couse Oulcom€s POr PO2 PO3 P01 PO5

COI a 3

col b 3 2 l
coz 1

c03 3

c04 3 2 3

a
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1,,"."."9*



\
\

\
\

\

\

-t
t
-

-

-

-
)

-AD
rD
D
r)
\

\

\
\

t
t
\
t
-t
\

\

\
a

Course curriculum -Under Graduate Degree Progamme
(BBA t & 1r SEM: 2022.23, BBA lll & MEM: 2023-2,t, BBA V & Vl SElt: 202,t-25. BBA VII & VIII SEM: 2025-261

BBA !'I SEMESTER
MARKETING OF SERVICES
PAPER CODtr: BBA 603 - MM

(DSE)

Credit:4

t

-

- l)i a: Undersland the basics olservice markerin! and its imponance.

. r)l b: tjnderstand rhe concepl ol service marketing mi\.

- r )l C.nnprehend scrrlcc mrrleting slrateg\ vrith rcspccr lo comperitive advantagc.

- tlr I)iscuss the service quality models and iheir applications.

tll tJndc.smnd rhe varioui aspccls ofcustdner relationship !rilh respect to diflirent indLrstrial sectors.

Li:r rning Outcomes:
i: .J.nls successfullv complcting lhis course wili be ablc 10:

L-nderstand and explain the nature and scope ofservices marketing.
I Appreciale rhe dilference bel$een marketing phlsical products and intangiblc services. including

i.iling silh the exlendcd services marketing mix. and the liur unique traits ofservices mrrketinq.
a ,urie C0ntents:

l-\lT1: Gro\rthandImportrnceofScniccs:ServiceInduslr)Global lssue, Service Marketing
Environmcnr. Cro$th ol Service Sector
Basics ofScrviccs: SeNice Concept. Characteristics and Classification. (thallenges & Srralegic
lssues in Service Markcring. Cood-Services Conrinuulrr Segmentatior Targeling and
Posilioning ol Services

\lT:: Nlarketing Mix in Senicrs }{arketing: Producl. Price. Place. Promorion, people. ph}sical
IYidences end Proccss Decisions.

\lT.l: Senicc Markering Strategtr Segmenlarion. Targcling and Positioning, Markcl lnnovation
Compctirive Diferentiation; Compcritivc Advarlage and Value Chain Anal]sis.

\ll 1: Concept, Dimcnsions and Process: Scrvice qualit) models(Gronnos. and Pa]suraman)
Applicalion and Limitations. Producri\,lly in Scr\'ices. Demand Managernent in Services.

Prestige I

Max. Mark: 100
Min. Mark: 40

External:60
Internal:40

CO/PO Matrix
Couse Outcomes POr PO2 P03 P04 PO5

COI a 3 l 2. l
co1 b 3 2

co2
c()3 l 3 2

c04 3 3 3

'.a-"*-.^*.-

Management & Research, Gwalior
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Course curriculum -lJnder Graduate Degree Programm€

llltl'\l&llSLU:2022-2J.B81llI&l\'Sli\l:202ll.r,BB\\'&\'ISE\l:202{-25.I}ll1\ll&\lllSE\l:2025_26)

t \lT5: Relationship Building: Relalionship Markeling. Cuslomer Lilc lirne Value- Fundamenlal of
Cuslomer Satisl'action- llandllng Complainls Illecli!clt. Scrvice Recovery.

Senice industries: lnsurancc. Banking. Hospilalil] & l_ourism. Educalion elc.

T!-\1 Boo*s:
. F/rt. R P, Gro|e. S. J & JL)hn J lntcructi|e senices nd*eting N.Jt york. Haughtan lulilllin.
. Gbnn W. J. & Bames. .1. G I hdctstanding sefliccs t anagenent - Integrdtitlg mutketing

oryani.atbnt1l heha:,i.tu, operdit)n! and l\mdn resour.e\ nanagenten| P|e ti.e Hlrll.

Suggested Readi gs:
. Gto raas, a S,rn'ic'e Managenent dnd Markettug I cltstamu rchrionship
. mLlnagenent apprcdch. Net, fork John lliLey
. HolJha. K. D. &.hhn E. G. B. Marketing aJ services aancepts sttutegies arul case!
. Thansa ,galLlh We\tern.
. ShankeL R (2002). ,911,ircs Murketing: The Inllian perspetttue, |:rcel Boaks.

Nl^l,rz:*z
?,4osu*,-"
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Course curriculum -Under Graduate Degiee Proglamme
(BBA I & rl SEM:2022-23. BBA III & NSf,M:2023-2,t. BBA V & VI SEM:2024-25. BBA VIl & VII SEM:202926)

BBA vI SEMESTER
PROJECT APPRAISAL AND ANALYS$

PAPER CODE: BBA 603 - FM
(DSE)

)

)
,

a
1'
rt
D
)

t
)

)

D

Credit:,t
Cours€ Outcomes

\ner conrplclion ofsuccessful course sludenl \!i11 bc
C O1: understandingthe relevance ofalternatlve project appraisai techniques. financial

structuring and financing allernative idenlification of a project. Lasibilir)- anal)-sis including
markellechnicaland 6nancial eppraisalofa projecl, and the elements of social con-benellt
analysis.

C()2: anrlyzing the learning and understand techniques tbr Project planning, scheduling and Execution
Control

tOl: appl]ing tcchnolog) rools lor communicarion. coliaboration. informarion managcmcnt. and
decision support and appraisal lcchnlqucs for evaluating livc projccls

CO]: interacling $ith team and stakeholders in a prolessional manner, res pecting differences. to ensure
a collaboratirc projcct cn\ ircnmenl

aO5: e\ a luating and apprec iating conlemporrr] proiect managemenr tools and nrelhodologies in lnd ian

t \lT l: Appraisal
An introduction. Projcct appraisal and evaluation. Project clcle, P.ojecl c,,-cle nlanagenlenl.
Private and Pu6lic sedor Prqecls/tommcrcialNational $obability: Identilicatian ol'
investment opportunities industrt analysis review olproject profiles, fiasibility srudy,
Projecl idenlificalion and lormulation. Generalion of Projcct ideas. Entrcprencurship Concepl
Thcor) and percpecti!e

'- \1T l: Market Analysis
Market anallsis ofa project, Need lbr market anal)sis. Dcmand and supply analysis. Collcclion
analysis. p mary /secondan data. Forecasting techniques, Technical appraisal ofa project.
Business and Technology Acquisition and managemenl ol'lechnolog).

\lT 3: lnvestmont Appraisal
lntroduction and lechniques, DCF and non DCF rneihods. Sensitivitv Anal!- sis. components of
Financiil anal\'sis. Finarlcial needs ofa Project- Investment crireria. Project Appraisal parameiers
oI select Financlal Instirrtions

r lT .l: Social Cost B€nefit Analysis
Yalue added concept. social surylus indirecl impad ofprojects. rationale of SCBA.
Eilrcienc) and Equit] in Proiect Appraisal. UNIDO approach. Lirtlc Mirlccs Approach.
Projcct Appraisal ollndian Plans

\ IT 5r Project Risk Assessment
l_a\onom,,- ol Risks- prcbabilistic cash ilow approaches - application of simulalion tcchniqucs:
\loniloring and Elnluation of a Project PERTTCPM. Monitoring mcchanisn. Evaluation
rnd Lcssons. Prepantion ofproiecr repot - Case Analysis

Prestige lnsti
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o, Mana8ement & Research, Gwalior
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Max. Marksr 100
Min. Mark: 40

Ext€rnal:60
Internal: 40

a
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Course curdculum -Und€r Graduate Oegree Programme
(BBA I & 11 SEM: 2022-23, BBA III & MEM: 2023-2t, BBA V & VI SEM: 2024-25. BBA VII & VIII SEM: 202-5-26)

. Chandra. P. (2017) Pt.ied\: PlahttinE AndLysis Selection Fintorcing hnpLementdtian And tutie\,
t7h Etln.

. DtsLti. t 120A0). Projctl itllt drouot dnd f:nrrepruteurship. HimaLuru Prblishitlg Ho^e.
, Pus\enhein. O. l)009) Pn4ed lldnagen€nL fentus PuhlkhittgAP.\
. L'atunt Desdi - Proicct MLultlgu ot Llimaluvl hthlishint Hat$e.

xlrl"rz:"A /0
'{.Ag+E^^X q@
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Course cuariaulum -under Graduate Degree Programme
(BBA I & Il SEM:2022-23, BBA lll & MEM:2023-24, BBA V & vI SEM:2024-2s, BBAvII & VrII SEM| 202t26)

BBA \'I SEMESTER
PERFORMANCE AND COMPENSATION MANAGEMENT

PAPf,R CODE: BBA 603 - HRM
(DsE)

Credit:4

I pon successful com ofthis course. the student will be able to:
- (ll a: [ind!'rstand conccpts and Mcthods ol Perfbrmance management and Appraisal

-(ll b:Comprchcnd I)cvclopmcftal. tcchnologicaLand elhical aspeos ofperlbrmance management

Analyze different methods ofjob evaluation

- ill t,nderstand severai perlbrmance incentives and benefits

Understrnd prevailing 
"age 

s)-stem in lndia and the regulatory bodies

(, urse Contcnts

t \lT l: Perlbrmance Manasement Systemi Concepl. Philosophy. Objectives & Historv lionr
pcrtbflnancc appmisal to perlbmrance developmenl; Perfomrance managcmcnt and pcrfoamancc

appraisal: Perlormancc Managemcnt Proccss: Pcrformancc Appraisal Methods.

L \lT l: Pcrlornrance management and Re$ard s.,-stems, Perlbrmance Feedback. Coaching- Mentoring
and Counselling, Comletenc] dercloprnent. Llse oftechnology and e-PMS. lnternaiional Aspecrs
o1'P\4S. Perlbnnance Systems 1ren.ls, Ethical Perspecli'res in Perlbrmance Appraisal.

I- \lT 3: job llvalrlarioni Conccpt. Mcdrods: Compcnsation Structurc: \[ age Polic): Wage Determination.
Pal Grades Wage Surveys. Wagc Componentsi Modern trends in compensarion-Wage. Salary,
CTC, Clomparable rvofth. broad banding. competenc) based pai.

i- \lT {: Incentives plansr Meaning & lylcs: Pa} for pcrfonnancc. Supplcmentar} par bcnefits. Insurancc
benellls. Relirement beneiits. Emplolee sen ices benefiis; Developing efi'ective incentiYe plansi
Benefils & Incentive pracrices ln lndian industry'.

i \ IT 5: \\'ages in India: ]\,linimum $age, Fair wage and Liring wage. Pa,,- commissions: Slale regulalion
of\rages. Wage diflerenrials & \ational wage polic)] regularing pa}mcnt
of\\,ages. Wagc boards. Dcamcss allo$,anccs. Linking \rages with productivilyi Special
compcnsation sitlrations: Intcmalional compcnsation managing varialions. F\patriate Pa\,

Prestige

g,------

Max, Mark: 100
Min. Mark: 40

Exterral:60
Internal: 40

Course Outcomcs

CO/PO Matrix
Course Outcomes POI PO2 PO3 P0,t PO5

COl a 3 3 2 2 2

cot b 3 2. 3 I 2

cC)2 2 3

co3 3 2 2 2 2

c04 2. 2 2

llnage!1ent qResearch, Gwalior
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Course curriculum -Under Graduate Degree programme
(BB{l&l]SE]U:2022-lJ.BB.{lIl*r\SlNt:202.]2.t.BBr\&\'tsFtill:202.1-25_BB,\\[tt\rllS!rr:2o2i26r

S ggestad Realings:

. Milkatich &i\etndn. Compens.tion. Mccrdv Hill.

. T.J. BerCndn. Co pensotian D(i\it)n Making. Hdr.outt. Fo t4/orth. TX

. ltichatd Henclerson ('onpe suti.n nanugc tent in a kno\tedge bdse.l \.t,.ttt. ptentice Ha .r Tli.Chhabra& Satitho Rustogi: (ompensation nd agenetlt. Sm tndid plhLicatiotls

. Lldt],Desslet. Hu td Reso rce Man.qelne t, Prc tiu HaLt

. Armsorrg's Hdrulbaak ol Perfornance Mtndgcment )n Eyidence-Baled G i(tc to Detr,etins Hich
t'etlarndnce Baak b)' Mithucl Amstrong

. Ilet ldn lsinis Pe|.J. natkt l..landgement. Prentice Hitl.

. -1 nsttu g M. & Bun,L A: Pe4;rnunk tn.nage llnt antt tletelopment..taica?ublithingHa16e

. Antitt-ottg M.. Pe4brnan& managenent: Ke! \tftttegies antl pradicdt gittelines.
Kog.rn l'dtie. Landan

t Bust:hi. S N PLrfurmLlne nxndgemenL Censage Leatninslndia.
. Rhattachar:,:rt. D.K. Pedbmu ce tlanugenent Slstents a Ll strntegie\ pe.trsan Ettucattun_
. Rohe B Pttfornunte ntanagenent. Mcct.a\ Hitt Ed catiol tntlia

Prestige
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course currlculum -lJnder Graduate Degree Programme

rllll\, { ll Sr.\l:202l.2J.llll\ lll A I\SE\t:2023l.r. BB\ \ & \'l SE\I:202r_25,,111\ \ ll & \'lll SE\li:oIi 261

BBA VI SEMESTER
INTRODUCTION TO RDBMS

PAPtrR CODE: BBA 604
(sEC)

Credit: 4

( ririe ()rrfcomes:

( OPO ]Ialrir:
( O I'O Nlatrir
Course POl P02 PO3 PO4 PO5

I 1

- 111b

-)l
-al I l

I

L\IT 1:
.':r: Llalabases. RI)BMS .rnd lheir role in busir)css. data models (hierarchical. ncl{ork. relatiolal).
.r.:r)rigcs and .lisadlanligcs of RDBlvlS. Daiabase Administraror (DBA) funcllons & Rolc. Data

:: ,rnar\.
,\ll:: l.nril-RclHlion.hipuodeling:
'::j Relalionshlp Mo.lel as a lool olconceltual desi!n: Entiries &Entit) sct. Relationship & ltelationshiP

,:. lilrlbuics. Nlapping Connrairts- Kc) s. F.ntil)-Relationship djagr.rm (L R diagram):\olations used in [R
:::im. Strong & $eak enllIics. Gener.rlizalion. Spccializ.rtion, Aglregation.

L \lT .l: tntroduction to SQL:
::. : ''iQL queries 10 rctrleve and mrniptrlatc data. Data Definilion l-angtrage (Dl)l-) commands. Dala

: iruleilon t-anguagc (t)N{1.) commends. Dala Control La glrage (DCL) Co[rmands. Transaction Conirol
, :r3ge (TCL) Commands.

L \lT t: Adlanced SQL & JOIN Operations:

nstitqS of Management & Research, Gwalior

L( r r,.,4* s

Introduction to Databases:

Max. Marks: 100
Min. Marks: 40

External:60
Intemal: 40

Bttrf;i" tl. ]'undamcrrral concepls ol databases and RDII\'1S- their rolc in busincss

oDerations. and thc imDortarce ol_data manacenrent lor informed decision aking.

Appll thc l-.ntiry-Relationship Model (ER Modcl) ro anal) ze and dcslgn datirbrse sil Lrclures

thil cllcctilelv represenl rcal rorld busincss cnlities and relalionship\.
Develop and clccute SQL querics to relrieve. manlpulate, and anel)7e business dala.

contributi,rc lo problem-so1!ing and crilical lhinking.
L!aluate and impro!e datahase desigr usifg basic nonnalization lechniqucs lo cnsure data
jntcsrir\ and eltici.nt dala retrie!41 lor buslness processes.

Discuss ihc irnpotance ol dtrli sccurh) and dala inlcgrit) in busi.css databases. emphasiTing

uscr access controland data backup strulcrlics to maintain dala con denlialil)lndrcliabilit).

a

L.'
<,----*----+-



Course curriculum -Under Graduate Degree Programme

i8ll.1l&ll!f\l:20:2-23,tlBllll&l\!f\l:2023-2r.BIi.\\&\lSL\l:rl)2J-rs.8li\\ll&\lllSl.\I:1(11526)

Courplc\ SQL queries lo retriele and mxnipulile dala. Iniroduclion 1() functions and ('\prcssions. GROIiP
B\. ORDER tlY. and llA\il\G cLaLrscs- lftrodLrction tojOIN operations (l\NER JOIN. LEFT JOIN. i d

Rta; l totNl
LNIT V: Drta Securit) & Irtcgritv:
B.rsi. oI \onnaliTrtion( IN F-2\ F.lN F). Discurs dre irirponancc oldale sccuril) and inteltril] in busiresr
d.rrbxses .User access corlrol and pcrmi!!iors. Dala backup an.l recovery techniques. In! oductiorr to database

iecurit\ thrcats.

Suggestc.l Retdittgs:

Dotobose System Concepts by Abrohom Silberschotz, Henry F. Karth, ond S. Sudorshan
sQL lot Dummies by Ailen G. Tayla
Heod Fitst SQL by Lynn Beiqhley:
Advonced SQL Ptogrcmming by Joe Celko
Datobdse secutity: Pinciples dnd Prdctice by Sushil lajodia

1,A"Wy

Presti
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Course curriculum -under Graduate Degree Programme

BBrr.!lrs[\l:20rl .llB\lll&l\st:\t:l02Jl.r.BB.\\ &\lS,:\l:?021'2a,lllt\\lI&\lllsE\l:2025?61

BBAVII SEM
(HONOURS)

Prestige lnstitute of Management & Research, Gwalior
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Cou6e aurriaulum -Under Graduate Degree ProSramme

(BBA I & 1l SEM: 2022-23, BBA rlr & MEM: 2023-24, DBA V & Vl SEM| 20r,t-25, BBA \rII & VIII SEM: 2025_26)

Busine-ss Analltics

PAPIR CODE: 701

Max. Mark: 100
Min, Mark: 40
External 60
lnternal: 40

a,,urre Outcomes
lJnderstand Busirrcss Anal-\1ics. Hislor,"_. Rolc and career an.l Dala Scicncc

colb: \\'orkin! v!ith Data Colleclion. Manasencnt. Bis l)ata. Data Qualill', Data Visualization

c02: Undernand Projccl Lif-e Clcle- Dale Preparetion. Hlpothesis, lnleraction. Developmenl

, rll Working uith Visualisalion ofdata. Various techniqucs ofdala sunnnarizalioll
,tl Hands on R Programming. R Packages. Funclions. clc.

C0urs€ Pedagog]:

L.cturc, Case stu.ly, honds ot, u ollsis

( 0ursc Content:

r. \ IT l: lnlrod[ct]on:

: -. fess Analltics: Historical overview of dala analysis. Role of Business

Credits:4

Analyst, Career in Business

:., :.ience: Scope end Application ofData Sciencc. Rolc and Responsibilities ofScienlisl.

l-\lT l: Dala: Data Collection. Data Managenlcnl. Big Data Managemenl. Organization/sources of data.
' . .:fcc oldara qualit)_. Derling rvith missirrg or incomplete dala, Deta Visualization. Dala Classificalion

\lI 3: Proicci Lifc Cycle: Business Requirement. Data Acquisition, Dela Preparalion. Hlpothesis and

-: irg. Elaluation and Inlerpretalion. Dcplolment. Operations. Oplimization. Application of Business
-: . r;: RetailAnal)lics. Markeling Anal) tics. Financial Analytics

: Li l: \ isualization olData: lntroduction. Data sunnna.ization melhods:Tables. Craphs. Chans. Hislogams,
r_.: :.l.\ disiributions, Relalivc l'requenc) Nleasures ofCcntral Tendency and Dispersion: Box Plot: Basic

lnstitllte of Mana8ement & Research, Gwalior
lul n tl
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coulse curriculum -Under Graduate Degree Programme

BR\rlrsf\l:2022-23.B8Alll&r\s}:i\!:2021-21.ttll\\&\'lsE:202,1-25.8R\\'ll&\'IIISI,U::02526)

:_. .oncepis. conditionalprobabilir)- Probabilir) distribulions, Continuous and dis.r.te distrihuliorrs.

: : ::.iiion making.

: r 5r IROGRAN1MNG USING R: R En\ironmenl. R packagcs. Reading and Writing dala in R. R

. C.frrol Stalemcnts. Frames and Slrbsets. N4anaging and Manipulating data in R

;.::t\kl Realifigs:
. Microsoft Excet Dota Anotysis ond Business Modeling, By woyne winston, MicrosoJt Press

Relerence

. Business Madeling with Sprcodsheets, iE, EyThin Yin Leang, Michelle Cheong, Mccrow Hill

N"0@- 1U*:-
Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Undet Graduate Deglee Programme

(BBA I & 1l SEM| 2022-23, BBA III & lvsEM: 2023-2't, BBA V & VI SEM: 2024-25, BBA vII & VllI SDM: 202s_26)

Total Qualif Management

PAPER CODE: 702

Max, Marks: 100
Min. Marks: 40

External 60
Internal:40

: -.r thc complelion ofcourse. studcnts \!ill be able to:

. l)la: llnderstand basic ofquali

.olb:
-tll Delelop an lrnderstrnding ofbasio lools lor solving qualil) problems

, il: Implement six sigma lbr rcsolvi i1\ issues.

[ ,,ur\e Content:

L \ II l: Introduction to Total Qualirl" Managcment
Concept. Evolution. Features ofl QM, Building blocks of TQM

t \lT l: TQM Thinkers and Thoughts
Philosophies oiJuran. Deming and Crcsbr-. PDCA cr-cle. 5S. Kaizen.

L \lT l: TQM Tools
Benchmarking: Concepl. tllements. Bcnefirs and Proccss; Quallty lunciion deplolment:

House ofQuality. QFD processl Total Produciive Maintcnance: Conccpt and Need

r-: Develop an underslanding ofQualill ceniflcations and Awards

'- \ IT .lr Sir Sigm8

L!-a*a

CO/Po Matrix

Course
Outcomes

PO1

Po2

PO3 PO4 PO5

COIa 2 1 2 2

colb 2 3 I

col 3 3

coi 2 3

COl 2 2

Conccpt. FeatLrres. Goals ofsi\ sigma. DMAIC, lmplemenlalion ofSix sigma.

I
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Course curriculum -lJnder Graduate Degree Programme

lBB\rnns[iu:2022-23.B8\l &t\Sr\rll0zjzJ.BBr\&\lsE\I:202.t25.8B\\I&\lltSt]t:2025-26r

t \lT 5: Qualit_v Sysrems and A\r'ards

Qualir) Sislems- ISO 9000. ISO 9000:2000. ISO 1.|000r Qualir) A$ards: Qualit,,-
Perlblmance E\cellence,\$ard. I)cming Applic.rtion Award. NIalcolm llaldrigc Nalional
Qualit) Award.

Suggestel Re .lings:
. Dale H. Besterfield. Clarol Bester'llled-Michn4 Glen H. Bcsterlleld and Marl Besterfield

Sacr€. Total Qualit-y Managemenl P*trson Education.

. Joseph NI. Juran and A. Blanron Grodfrel. Juran's QLlality Handbook. Mccraw I{ill.

. D.D. Sharma. Total Qualil) Management: Principlcs. Practice and Cases, Sulan Chand.

Peter S.

. t']ande. Robefi P- Neuman. Roland Il. Cavanagh.The Six Si.qma W'.4., McCraw I lill

Prestige
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Coulse curriculum -Lrnder Graduate Degree Progmmme

(BBA I & ll SEM:2022_23, BBA III & rVSEM:2023_2'r. BBAv & vI sEM:2024_25' BBA VII & VIII SEM:2025_26)

BBA \'II SEMESTER
SALES AIID DISTRIBUTION MANAGEMENT

MANAGERS
PAPERCODE: BBA 703 - MM

Ccurs€ Outcomcs: Aftcr the completion ofthis course the studcnts will bc able to

CO1(A): Understand the concepts of sales management

CO1(B): Understand the various functions of sales force management

CO2: Analyse sales efforts and learn sales promotion strategies

CO3: Describe the aspects and importance of channel managerrent'

co4r Discuss the approaches and practical aspects of distribution channel management'

2
J "M*" AsSit'*t"^'

Max. Marksl 100

Min. Mark: 40

Exlernal:60
Internal: 40

CO-PO Matrix

ttestige lnstitute ot Managemeni & Research, Gwalior
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Course curiaulum --lJndel Graduate Degree Plogramme
(BBA I & Il SEM:2022-23, BBA III & NSf,M:2023_24, BBA v & VI SEM: 202'|-25' BBA vII & vII SEM:202$26)

Llnit 1

:: :s Management and the business Enterprise, personal selling process, and salesmanship, setting

:a'sonal selling objectives, determining sales related marketing policies, formulating personal

:a 'ng strategy, Techniques of sales forecasting

Unit ll
-': ling sales force, recruiting and selecting sales people, Directing Sales

'.'ctivating sales personnel, Sales force compensation; Performance appraisal,

' _la. \ \d es quotas and \ales territo'ip\.

Unit lll
:.: uating and Controiling the Sales Effort: The sales budget, analysis of

-'ailtabllity and evaluating salesperson's performance, Supervisory Styles.

l:s gning Sales Promotion Strategies, Techniques of Sales Promotion.

Force Operations:

sa es meetings and-
)

,

,,
ID
a,
It
D
\

\

\

\

\

\

\

b
b

-

sales volume and

Sales Promotion:

I

-t
t
\

\

J nit lV
_:'oductlon and importance of Marketing Channels, Types of channels, Designing Channes,

:: ectlon and Recruitrnent of Channel Partners, Channel Motivation, Channel Relationships

'. ,'agement, Channel Evaluation, lnformation Systems for Channels

:_ an nels for distribution of services: lntroduction, lndian Distribution Scenario at Present, Vertical

'. :rketing System, Horizontal and Multi-Channel Marketing Systems, Understanding Distribution

:'ieTVices.

_ext Books

. Anderson, l. C., Norus, l. A.. & Noroyondos, D. (2008). Business Morket Monogement:

-'.erstonding, Cteoting, ond Delivering Volue.3rd ed Peorson Prentice Holl.

. Covole, K. K. H. V. M. (2006L Soles ond distribution manogement: text ond coses. Tota

'.'. 3.ow Hill Educotion.

. Covole, K., Hovoldor V M- (2006) soles ond disttibution monogement: text ond coses' Toto

'. :Craw Hill Educotion.

. Hutt, M. 0., &Speh, T. W. (2012). Business morketing monogement: B2B. Cengoge Leorning.

:,.to, s. L. (2009). Soles ond distribution monogement. Excel Books lndio.

. Venugopot, P- QAOSL Sotes ond distribution monogement: An lndion perspective' SAGE

: -a icotions lndia

Prestige lnstl te ofMana8ement & Research, Gwalior
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Cou6e curriculum {rnder Gaaduate Degree proglamme
(BB,{ I & ll SEM:2022-23, BBA III & MEM:2023-24. BB,{ V & VI SEM:2024-25. BBA VII & VIII SEM:202-+26r

BBA }'II SEMESTER
IIIVESTMENT BANKING AND FINANCIAL

SERVICES
PAPER CODE: BBA 703 - FM

(DSE)

t\IT1: lntroduction: An Overview ollndian Financial Slslem. Invesnnenl Banking in 1ndia. Rcccnl
Developmenls and Challenges ahead, Institutional slruclurc and l-Lrnctions oflnvesirnent
/Merchant Bankingi S!.111 gLridelines lbr Merchant Bmkers.Registration. obligalions and
responsibililics of Lead Nlanagers. Regulations regarding Clontinuance ofassociaiion oflead
manaeer \!ith an issue

t \lT 2: Issuc Managementi PLrblic lssuc: classillcation ol companies. eligibili0,,issUe nrl!rng.
promorer's contribution. nrininrum public olfer. prospectus. allolment,prelercnllalallolment.
privale pLaccnlenl. Book Buiiding process. designing and picing. Creen Shoe Optionl Righr
lssue: promoteis conrr;bution. minimum subscription. advcrtiscmcnts, conlcnts of oller
docull]c1rl. Boughr out Deals. Post lssLrc \\,ork & obligalions. Investor prorectidr. Broker. sub
broker and Ltndenrriters

t\lT3: Leasing rnd Hire PurchaseiConccpts oflcasing.ltpes olleasing linanci.rl&operating lease.
dirccl lcase and sales & lease back. advanragcs and liiniiations ol'leasing, Lease renral
determination: I:lnance lease e\aluaiion problem! (only Lcsscc s angle), Hire Purchase
inlerest &lnstallmen1. diffcrence bet\\een Hire Purchase & 1.casiIg. (hoice crileia between
Leasing and Ilirc Purchase maihcmarlcs of llP. 1-actoring. lorfeiting .rnd ils arrangemeni.
Housing lrinance : Meaning xnd risc oI holrsing frnance in India. Fi\ing ihe amount of loan.
reprising of a loan. Ilorting vs. Fixed rarc. Practical problems on housing finance.

t \lT l: VentureCapital: Conccpl hislor'\ and e\olution of VC. the vemure
.l<o\ r t(,rrrr. tl'l.rrine. r:ub.riorr firrri r.
Insurance: concept. classiflcation. principles of irsurance, IRDA and
operation ofGeneral Insurancc. llcalfi lnsurance, Li[e Insurance.

lnvcstmcnt proccss. various

difI-erenl regularorv nonns.

Max. Mark: 100
Min. Marks: 40

External60
Internal: 40

Credit:
course outcomes
( Ol A To L-rndersrand various conccD6 ofMcrchant Bankins Services.
COI B lo Undelsund larious conce oflssue M
COI To anallsc thc colcepl o1'Leasing and Hire Purchase
CO 3 lo Demonslarle dre concept ofVenturc Cepilal.
.',I IoI \"|'.ir<'he(r<JrrRlr'rg..rrirnd:;;r.r",o-l-i"-., O, r.;

CO/PO Matrix
Course Outcomes POr I PO2 PO3 PO.1 PO5

COl A 2 2 1

CO1 B 3 l 2 I I

co2 2 3 I I 2

co3 2 2 I I

co1 2 3 2 l 2

stituD of Management & Research, Gwalior
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Course curriculum -Under Graduate De8ree Programme
(lrB\ l& ll SE\l:2022-23. BBr III A I\!E\l:202J-2.r.,1:l\ \ &\ I sl.\I: 102', 25, ItB.\ \'lI & \'llI SEll:2025-26)

l \lT 5: Credit Ratings: lntroduclion, llpes of crcdil rating. adtantages and disadvanmgcs ofcredit
ratings- Credil raling agcncics and rheir medrcdologl- Inlemalional crcdit rar nc nracli(c5.
Securirizarion: Conccpl. sccuririTallon as r tunding mechanism. liadirional and non-
rraditional mortgages- Cradualed-prlmcnl rnongagcs (GP\4s). Pledged Accounl
Mofigages (PAl\1s). Centralized \lortga-gc obligarions (CMOs). Securilizalion ol non

morrgage assers. sccurilizalion in lndia.

. tkill| l. K & Bntn. K(: (201)) Anob,si! of lntttrncn|; und \latldgencnt ol I\,tolio\ (l)th
ctlitb ./, aengage Inr{i.t Pn Ltd- ('hdpter 8. 9.2J
Rungonuthin. M. & Mdrlh tnothi, R. /2006) Inwstnent dnau\|\ dnd potfaln marugamcnt Ne\t

Delhi: Peat:an Educatian- (:hdpter-lE. 19.20. 21. 22
Fische\ DE. &.ta an R..1. (20A6) .Secutity A dusis & Pat{alio MLlnaEement l6th &lition)
Pedrsan llc ian
llatlsa athun, 1,1., & Madhumall| R. ()006). ltn'esrmenr anub,si\ and ?artlblia onagement. Net
Ddhi Peat\on Edrcdtion
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Course curriaulum -Under 6raduate Degree Programme
(BBA I & rr SEM:2022-23, BBA III & MEDI:2023-24, BBA V & VI SEM:202+25, BBA VII & VIII SEM:2025-26)

BBA VII SEMESTER
TALENT AND KNOWLEDGE MANAGEMENT

PAPER CODE: BBA 703 - HRM
(DSE)

It
t,
It
It

-_r-ll r Ihc sludenls \\,ill undenland the concept ofTalenl managemenl and irs relevance ln organizations

- ): I hc studen{s lri11 develop the necesser} skill set lor the application ofvarious lalenr issuc\.
- al: Integrale the knolvledge ofconcepts to take correct talent rnanagemenl and talent retention

r)+: The! \\ill understand planning lor acquiring and retention ol'lalenl Dlanegenenl
- !la: Sludents uill under(and proper strategjes lor talent engagemenl and relcntion

C.rurse Contents
[ \IT l: Mcaning and impoflance oftalenr managemenl, Talenl management C d- C]reating talenl

management s_vstem, Strategies of talent management.

L \lT 2: Compelency model. Competency mapping. Rolc oflcadcrs in talent managemen!.'falcnt
fl anagemenl and compelitive advanlage.

L \lT J: Elementsofl{no$tedgemanagemenl. Advantagesotknowledgemanagement. Knowledgc
rranagemenl in leaming organizarions, Types ofKno*ledge: Tacit and Extlicit, IUanaging
knowledge workers.

L \lT .l: Kno\lledge management process. Approaches to knowlcdgc managencnt: Kno\r'ledgc
managemert solutions, Knowledge crealion. Knoutedge sharing, Knorledge disseminalion,
Knowlcdgemanagemcnt lilL cycle. Nonaka's model olknor,ledge. Knolyledge capluring
lechniques: Brainstonning. Protocol analysis, Consensus decision ,naking, Repe(ory grid.
Concepr mapping.

L \ IT 5: Knowledge management strategies: Aligning individual needs \\'ith organization. Re$,ard
slstcms for kno\\ledge nlanagemenl. Knowledge audit, Benchnrarking. Balance score card. Cap
anal)sis.

. Ldn(A Berget Dorotb) Beryet:Talent managetnent hdndhaok. Mc(;tdti'Hill New vo*.

. ('tppeli Petet: Tdle onDent kl Mtlfiaging Talent inun dge a/ uncettuint)). Ho orl Br$ine\s

. 1\tdd E M and a;ha.i,i H. iul: Knovledge managenot. Peurson el cution lnterndtia dl

. Sttutt lJarncs Kntnlcdge nanugemenl t)stem theory: dnd prdctice. Thonson ledt ng
c Donakl llislop Knotledge ndnogeuent in atgdnisdtions, OxfatL{ Uni\,ersitr prcss
. 5tdhi Warier: Ktlayledse munagemcnt. l,ikas publishing house
. t Rdudn: KnowledCe ninagenent ,4 r6o1trce book, E*el boak.t,

t
t
t
t

a

a

a

Max. Marks: 100
Min. Marks: 40

Extemal:60
Internd: 40

Course Outcomes

Prestiglylstitute ot Management & Research, Gwalior

?*=-'{u'"1'u" "t"

Credit: 4

q,rbr**



Cou6e curiaulum {rnder Gaduate Degree Programme
(BBA I & ll SEM:2022-24, BBA III & MEM.202124, BB,{ V & VI SEM:2021l-25. BBA VII & VnI Sf,M:202t26)

BBA SEMESTER !'II
RURAL AND AGRICULTURAL

MARKETING
PAPER CODf,: BBA MM 704 DSE

Course Objcciives:

L OPO N{atrix:

Management & Research, Gwalior t+'p*f-e

Max. Marks: 100
Min. Mark: 40

External 60
Internal: 40

Program Outcomes

POi Upon completion of rhc BBA program. the individual nlusl dcmonstratc maturit).
proLssionalism an.l tearn rvorking skills.

PO2 Upon complelion oithc I][]A progran thc sludenrs $,ill hale general idea ofoperatiors in

POi Upon coDrpletion of $e BBA program, d1e individual will ha!c spccializcd skills to deal
u,ith arca spcclUc issues ofconcern.

Upon completion ofthe BBA program. the indi\idual will be able to applt lcchnological
kf .who$, lbr hlsiness,(lvancemenrs

Llpon completion of the BBA program. the indilidual will be capable of anal]zing.
invenigaling and solving crilical busincss issucs.

Understand the rural market and markeling along with consumer bchavior in rural and
urban market

co lb Kno$ the lactors influencing rural consumcrs a d applicaliof ofrural business research

Lca.n lhc rural rrarkclins mi\. oroduct Lit-e cvcle and rural retail channel rnanaqemenl

-, )l ldenriln the marketine of asricultuml inputs and classillcarion ofaqricultural producls

Relate the role ofcomnission. goYcrnments and instilutions in agricultural m.rrketin.q

CO/PO Matrix
Course POt PO2 PO3 PO,t PO5

COla 0 0 I

colb 3 2 2 2

cC)2 3 0 2 2 l
col 0 0 2. 0

C()4 0 0 3 0

I\ITI
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Course curriculum -Under Graduate Oegree Programme

(BBAlSllSf\l:r022-2J.liR\lll&t\SEM:202J2r.BB.\\'&\t!E\l:202'125.BB\\ll&\'lllSE\I:20'516)

:nlro.lucLion: Meaning - Evolution - Nature and Characterislics of Rural Nlarket Understanding the

nJian Rural Economy Rural Markeling Models Rural Markeiing Vs Urban Markcling Paramclcrs

Jltlirentiating Urban & Rural Markct _ Diil'ererlccs in consuner bchavior in Rural and llrhan market

I'\TT TI

i,rurces of Information- I:actors influe.cjng rural consumers during purchasc of prodrx'rs - Rrr%l

;,rnsurrer Lil'e sryle Approachcs and Tools ot' Markeling Research Rural Ilusiness Rescarch_

i\olution ol Rural Marketing Research - sources and methods of data collection rl,ra .ollecrion

:pproaches in rural areas. data collcct;on lools ior rural markel. Limitation and challenges in rural

::rarketing |esearch. role ol rural marketing consulting agencies.

I \IT III
R!r.rl Nlarkeiing Mix Additionai Ps in Rural Marketing 4As of Rural Marketing Mi\ Ne\\' Producl

)e\elopment lbr Rural Markel Rural Markel Product Life C)clc obiecrives behind nc\r product

r.rnch New Producl developmcnt process. Brand Lo)ahy in Rural Markcl - Regionai Brands Vs

\Iioral Ilrands Clhannel Manatencnt Indian Rural Retail Marker Rural Retail Channel

\hnagemenl SlrategiesolRural RetailChannel l\'lanagement

L\IT IV
\lrrkeling ofagricultural inputs with special rcference to fcltili7ers, seeds and tractors. Organisalion ard

.r:rcrions of agricultural marketing in lndia. Clessification ol agricultural products with parlicular

::ierence lo seasonalii) and perishabilit)

T\ITV
{,r1. of uarehousing, Determinalion of agricultural prices and narketing margins. Ilole of Agricultlrral

?:r.e Conmission, Role olCentral and Slatc governmenls . Institulions and organisalions in agricuhLrral
..trrkeiin-q- Uniquc fcatures olcommodity markcts in India, Problcms olagriculturatmarkeling. Nature'

.i,:,fe ind rolc ofcooperative marketing in lndia.

Suggested Readings:

i Kashydp. l'. O0l6) R rul irlatketing.3e I'eaffon Edtrcotion

: DL)rtu B. & Ghuntan, K t)009) RtudL notbting. TMH
r Kutnar I.ela),udhnn. S. QAl2). Rutal tluk4ing 2emc Stlg( publicdtio s.

1- (ioplasrnny. T.l'. (2016) Rural Mufieing, Enrit-tnnent problents. nnd sn-attgie\. le l;ikus

Publications
5 .1cha1u, S. S. 2001). Axficultlltat ntltketing i lndi.t l. ln E O\Jartl and IBHpuhlishing

6. Goylusianl'. T ?. (2016) Rnal Mdt'keting Lnrilttmenr. prahlcn:. and stategie\' 3e I/ikas

Plthlications.

-1chorya, S. S 2001). Axriultutdl trulrketing in h lio t ln E Oxir.d dnd IBH publishi'1q

Y.
:ute of Management & Research, Gwalior
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Coulse curiculum -Under Graduate Degrce ProgEmme
(BBA I & 11 SEM: 2022.23, BBA IIt & IvsEM: 2023-24, BBA v & vI SEM: 202+25, BBA VII & VIII SEM: 2025_26)

STRAIEGIC CORPORATE
FINANCI

PAPER CODE: BBA FM 704

Course Outcom€s:

COPO Matrir:

CO/PO Mrtrix
Course POI PO2 PO3 PO,t PO5

COla 2 2 l I 2

colb 2 2 I 2

co2 2 2 I

COJ ) 2 2 l
CO,1

3 l 3

f \IT I:
lntroduction to strategic corporate finance:

Introduction to strategic corporale iinance: St.ategy vs. plannirg, signillcance ofstralegy in financial

decisions. Differe|rt types of tjnancial strategy for Sharcholder's Wealth Maxirrization" overall

corporate value addition and Econonic Value Addition.

f\'ITII:
Strategic CostManagement:

Srratcgic Cost Managemeil:, Diflerent iypes olstrategic costing and lheir relevance- Target Costing,

\cri!ity-based Costing" Life Cycle Cosling, Quality CostinB, Zero Based Budgeting- Suslaioable

Cost Management. Stalegic cosl redlrction techniques and value chain analysis.

Max. Mark: 100
Min. Mark: 40
External 60
Internal:40

tlndcrstanding the Basics of Strate{ic Co+orale Finance-

Illustraling thc conccpt ol Slrategic Cost Managemenl.

Anallzing the feasibi lit) ol- Management blr]-ouls.

l-inking thc conoept ol_ Financial Distrcss and reslructuring.

Assessing thc Corporate Iinance and company valuation
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Credits:04

lnstitute of Management qEesearch, Gwalior i. 1 , r

,?r,x " (1,,.{ 
".!'" ',,"*'\ '.u-r74



t
t
t
t
t
t
E
ts
I
I,
I

Course curriEulum -Under Graduate Degree Programme

lRB.\l&llSE\l:2022-zJ.BBAIII&l\Sfllr202J2.r,RR\\'&\'ISE\l:2021-25,Bll;\\ll&\lllSE\l:202526)

', l.r1rall\. sourrc\ ol ljrrir)tilr!! - I)lliircnl upproarh 1r) irrllastruclurc pr(riccl\ lir].Lrlcing I\rblic

': \llc l)ilnner\hlp (lrl)l')lrn(i it\ rL-lc\arlfc.

T \I I' II I:

\linxgcncni [Ju\ out!:

\lanagemenl Bu)-outs: Establishing the liasibilit) oflhe but-ou1. \egotiating the main lerms ofthc

:: rnsacliolr \\ i!h the !endor includinS price and slructurc. Dcveloping the busincss plan and llnancial

',,recasts and negotiations. Managcmcn! Buy-ins: Managcment Bur- -in,'Bu) -outs ("B1MBOs").

\.ndor-iniliated bu]-outs/bu,!-ins.. GIobal Managemenr Buyout Examples,' Casc Studies
I
I'
ID
t
I
i
\

\

\

\

\

\

\

t
t
E
ts
t,
t
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b
t
t

a

a

a

I \t I I\:

I)istross

factor-s.

and restructuring:

symptoms and predictions of bankruptc), reorganization of distressed fimls,

Cofipany disposals: retiremcnl sale, planned exit. forceful retircment and olheroffir-rrs.

mosl appropriate exit rolrte, valualion. timing of sale and tax planning oPportunilies

identification of dillerent sources of development capilal, determinants and lactors

capital structure, cosl ofcapital and cost saving strategl'' .

IIIT Vr

Company Valuation

O\eft-iew olvaluation. principles and practices ofvaluation. key tjnancial and commercial factors.

\ alue enhancement tools & techiiques. valualion vs. corpoaate flrance.

tlrher strategic issues: risk management. ercess casl'l and other issLtes. ihe subsiitlrtability of capital

s_.nrcture and risk managemenl choices. val e-based managemenl.

S.gested Readings:

- Tsltoth Da odardn.- Corporale .finunce theorl, and practice: .Iohn willey S sons, Inc

: .lakhoaid: Strdtegic Finatriol L[anagenlenl (Vikas Publicaliofi)

Prestige Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

iBB\l&ltSlrvr?022-23.BB.\lll&I\SEl\l:2023-2.1.BBA\&\'ISENI:202125.BB,\III&\'tllSE\r:202526)

Khot. M.1'. drld 1'.K. ,Iain. Mdnoge knl A.::counting. ktla ltlccrd., llill, Publishing Co., Ne.,,

-ilni

- .ha!hi (iupta llanagement lccounting. Kalyani Publi"^her New Delhi

: (i.trr,Jon. R. H. (2017). MondgctiolAccounting (l5th Li.). 15th ed. Boslon.

'-.'in \lcGrav Hill. Gri././in, Rickv.

' itrtin Pcttil: Stftitegic (:orporatc Firu :a Applicdtio s in l.aluution d d Cdpitul Sh'ucturc; ,h)hn

'.: .1 & \on\. lnc
- 1!tunedCaselethtlps.././tttttr.illcfirsrhdnk.comtcontent,dam./idliJirstbunkfucll)nevs-mediaiin-the-

. . i The-nandgement huyout-of-NB F(:-Cupi tal-First-is-the-ldry^t-in-India..pd/

of Management
zq

& Research, Gwalior
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Course cu rriculum --underGraduate Degree Programme
(BBA I & ll SEM:2022-23, BBA III & MEM:2023-2, BBA V & Vl SEM:202+25. BBA VII & VII Sf,M:202926)

Credits:04

Course Outcomes:

COPO Matrix:

Cour\e Content:

I \lT1: Undcrstanding Straregic HRM ; lnlroduction to Slralcgic llRM. Naturc oI Sratcg).
conccpt and lofinularion. [volution ol strateg.v . Tradilional Vs. strategic HR. In]plicati(nrs
ofSllRM.

l\lT2: Planning ,nd Implcmenting Strategic HR;.SHRM. Components of straregic llRN1.
lmportance.Oblecli\esandN_eedofSHR\4,Typolog)ofllRactlvltles. Bestfit approach
Vs Best practice' approach.

L \l-I3: -{ligning HR Systems with business strategv; Approaches ro SHRNI. Theor} ol'SHRNI-
l-nircrsalislic. contingenc), conUguratbnal. Competirivc. Integrated S)stcms Modcl- and
Dcsigning I IR S\nems ir sustained competitive advantages.

l \lT I : HRM and theClobal Sccnario; HRM in InremationalContext, Domeslic v\ IHRM. SIHRI\4.
Trcnds and Issucs in Clobal HRM, Fonnulalion o1 Global HR Slrategies. Undersranding
diversil),, respording ro diversiL-. thc challcngcs of localizalion.

Strategic ard Global HRM
PAPER C()DF.: BBA HRM ?0,1

Max. Marks: 100
Min. Marks: 40

External 60
Internal: 40

COIa Understand thc fundamcnrals of SI IRM
COIb Anal\7e ihe plannine and i plcmcntation nratceies ofSlIRM
col Undcrsmrrd rlisnment of HR s\stems with Business Strateuies
aa)l lindersrand elobal scenario ofHRM
col Lnderstandinc of plobal SHRNl

CO/PO Matrix
Course

Outcomes
PO1 P()2 PO3 PO4 PO5

('( )ta 2 2 :l
COIb 2 3 3 3

c02 :l l 3

co'l 3 2 3 l
co,r l 2 3

Prestigginstitute of Management & Research, Gwalior
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L\lT5:DevclopingGlobalVindset:GlohalLeaalership;'rossculturalconte\iCurrcnt\rtnarlo
in intcrnatiirnal training and developmenl, lraining & dcve!opmcnt ol intcm'tionll1 stafl"

de!cloping intcrnational slaff and nLrltinational teams. Use ol HRIS in IHRM'

Suggested Realings:
. Gary Dassler, Hutndn Resour.e Mdna*nent I'HI New Delhi 2003

. Charles R. Greet. Strdtqic Httt dn Resource Managenent Putso Llucdtbn 2003

. Luis R. Gome. Mejiu. Dd|id B. Dutkin R:)ben L. Carulr' Mdnaging lluman Resoutces

PHr.2A0t.
. 1. Petet',1. Dotlling, Denice E. yl'elch Randall S. Schuler lnterndtiandl Httndn llcsa rcc

Mdndgenenl Thofinn So lh ;estet .2042.
. l ternatianaL Htlnan Resource Managetnent' Peter DowLing and Denice WeLch Cengage

Learning
. ) lnterndtit)ntll tluman Re\ource Ildndgement lanr EAt-urds' Pearsan Educdlion

. 3. Glabal Hlman Grcr.lh Model. M)\" Rudtdbdsdvataj llimalaya

t Intetnatirnul Human Resource tlanagentent Tt.r't ontl Cases P L' Raa Excel l]L''kt /t ttPn

xlha"a t A

4lti'''s-<-'--

Course curriculum -Under Gladuate Degree Programme

(BBA I & rl SEM:2022-23, BLA III & MEM:2023_24, BBA Y & VI SEM:2024_25, BBA VII & VII SEM:202t26)

Presti8e

q--=-
lnstitute ofManagement & Research, Gwalior
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couase curiaulum -under Graduate Degree Programme
(BBA I & 11 SEM: 2022-23, BBA III & MEM: 2023-2 t, BBA V & VI SEM: 2024-25, BBA VII & VIII SDM: 202+26)b

t BBA VII SEMESTER
RESEARCH METHODOLOGY

PAPER CODE: BBA 705
(coRE)

icsil
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Credit:,1
Course Outcom€s
- li: Lnderstrnd the concepl. process. dcsign. tools and lechniques ofRM.
- rl: Appl)_ tools, tecllniques/mclhods lo assist various f'unctions ofmanagemenl.

- ,:: Anal_\scs fie data collected.
,rr Evaluating the results, interpret and presenl findings.

- : Preparing rcsearch.eporl

L \ I T 1 : C onc€pt oI Res€arch: C oncept of B usiness Research and lts Appli cation, Types ol
Research. Reseaach Proccss.

L \lT:: Research Problem, Revie*ing Litcrature and formulation ofobj€ctives &
H-l pothesis: Concepi of research prob lems sclcction & lorirulalion. Conductin.!
Literarure Ileview- Sources & procedure. Setling objectives, Hlpolhcsis
Formulalion- T]pes of lllpolhesis

' \lT 3: Research Design: Concept & lypes ofresearch design- Sampling Design llelated
conoepls, Dala Colleclion Methods Primary & Secondary, Scaling Techniques -
l ) pes of Scaling l)ata- Nominal. Ordinal. Interlal & Ralio

\lI.l: Analr-sis: Coding. l-lditine and Iabulation of Data. Appl ication thrcugh soltuarel
Nlethods ofDescriptive Anal)sis- Concepl ofMcan. Mcdian Mode. Slandard
Devialion, Variance. Various Kinds ofCharls and DiagraDrs tlsed in Data Anal!sis;
Methods ot'lnferential Slalislios: T{esr. ANOVA. Correlalion end Reeression

\ IT 5r Research Communication: Format ofresearch rcpol1, Precaulions in rcpo(
sriting; Footnoting. Referencing: APA, HBR. lE[[ and lndex.

Ldings:
. Cooper, Donald R and Schinrller, Ranela (2000) Business Research Methods, T.rta Mc Gruw

Hill
. lcvin & Rubin (2004), statistics for Mandge te t, s'h Ed, Prcntice Hall of India
. Srirastava, Shenoy and Shar a (2002). Q antitative Techniquesfor Business Decisians,

! Ed. Allied P"blishers
. Dr- S. Shajahan ( 2004), Research Metho* for Manageme t 2 Editiol1, Jaic.' Publishers
. Ranjit Kumar, (2005), Research Methodolog), Peanon Educatia

d*?^^o
t*-;.-*----,-,.

Max, Marks; 100
Min. Mark: 40

External:60
Internal: 40

,rr'
:

Prestige lnstitute ofManagement & Research, Gwalior
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course curriculum -Under Graduate Degree Programme

LBIll la ll SE\l: l0ll:23, BB\ lll & llSLl\Ir 1023 2'l 8lr\\ & \'! \lr\l:201'125 llB\ \ tl & \ lll Slj\l:20r' 26)

BBAVIII SEM

(HONOIIRS)

Pres

q.,--
tig" l*titut" ot [tr"nrgement & Research, Gwalior
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Course curriculum -Undel Graduate Degree Prog6mme
(BBA I & ll SEM:2022-23, BBA III & MEM:202124, BBA v & vI Sf,M:202't25, BBA vII & VllI SEMi 2025_26)

BBA VIII SEMESTER
STATISTICAL TOOLS FOR DECISION MAKING

PAPER CODE: BBA 801
(coRE)

Credit:,1

aOl a: llnderstand aboutthe \,arious nilinlcal softuares

CO ! b Learn thc data entrj--descriplivc stalistics and nonnality

L.ndcrstand the testing olh)pothcsis and non-paramctric lests

Course Oulcomes

Lcarn to appl\ corelalion & regressim and its applicatidr

Ur)dcrstand the concepl and applicaiion ofmullivarlate anallsisL O.}

t \lT l: Introduction, overvie$. and interlhce of sofirare: MS Exccl, lBM SPSS. PSPP,

JAMOVl, e views, Tableau
t \lf 2: introduction- Dala Enlry. Storing and Relrieving Files. Stati(ics Menus, Gencrrling

Nc\\, VariablesRunnins Statistical Procedures - data entry and interpretation of the

output, Descriptive StatisticsTesting nornalit] using SPSS

L\lT3: Tesiing hypothcsis: T-tests. Chi Square tesl, One-way ANOVA and their non-
parametric tests using SPSS.

L \IT 1: IdenliI] ing relations: correlalion, L inear regression including m ulliplc regression us ing

SPSS.

L \lT 5: \4ultivariate analysis: Cluster analysls. Discriminate Anal-vsis. Fector

analysis/Principal Componenls Analysis using SPSS.

. Georye. D., &l\,1.tttet,1l. P. 120 tq). IBM SI'SS Stotistics 26 Slel hv Step: .1 Sinple Gttide antl

Rcfcrence. Ne$ Yor k : Rlu t ledge.
. K.tro.d\', tl P. 5., Cffsor, D.. &Chowlhary N ODI) An SPSS Gtlide lct'Ta risn HasPitali^'

ind Erdt! Researchers. Lantlan. Ra tledgt.
. Han . .1. F., Cetli. M , Oitu. t D J.. & B ush. ll. P QA l0). Essentials afMLtrketing Reseatu:h.

\e1t Yatk. NY: lvtccrav -HilUh w in.

, L.tnd R. H.. & Nd:h, J G. Ca t t) Donry Datd lrdlwir irr'/l .!PSS: l'ersiotl lE 0 Ne} Delhi:
C.trylge Ledning.

. GnoA.S.. &Gaur.S.! 00A6). Stati.licdL Mcthods.lat Pructicc a A Reseatch: A Gltide to

Ddta,{nalr'srs tiirg SP.!S Delhi Sage

t Cnnk. B (202q. Hdt to (ke SPSSa!', ,\'ew l'rrir Rorrl/e,/ge,
.:itp:. lt)i tr'{:lt).1321 t-t0l)9-11(),l

Prestige lnstit oI Management & Research, Gwelior

Max, Marks: 100
Mitr. Marls: 40

Enternal:60
Internali 40

+---
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Course cutriculum -Under Graduate Degree Programme
(BBA I& rr SEM:2022-23. BBA III & IVSEM:202124,BBAv&1rI SDM:202+25. BBA VII & VIII SDM:202i26r

r,
t
t
t
t
t

Course Objectiyes:

COPO Matrix:

CO/PO Matrix
Cours€

Outcomes POI Po2 PO3 PO4 PO5

COl a 3 2 I I

corb 2 2 I

co2 2 2 l I 2

aoi I 2 0 0

CO4 2 2 I I

L\ITI
r:lucrior 1o Internalional Nlarketing: En!ironmenl and Suslainability. Scope. IInporlance ol World
:,.::. Features. Opponunities and Challcngcs in Intcrnational Marketing. Conparison ol'Domeslic widr
::-''3rional Marketing- Stages of Inrernational Marketing. Motivating Faclors of lntcmarional Markcting.

-- J . i/alion Rca.or'. ,.rrJ str:rtrE c .
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t
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L\mII
Global Environmental Drivers: WTO and Globalization
8rd Technological Environments, International Trade
Economic goups (EEU, NAFTA, etc.), World Bank.

L\IT Itr

Management

lssues. T,,-pes - Political. Economic. Social- Legal

and its barricrs. I'unclion oI WTO. Re.rional

& Research, Gwalior

INTERNATIONAL MARKETING
PAPER CODE: BBA MM 802

Max. Mark: 100
Min. Mark: 35

Ext€rnal: 60
I.lernal:40

COla Understand the conceDt of International Marketine.

col b
L)emonslmte an a$areness rnd kno$ledge ollhe impacl ofenvironmental iactors on
internaiional marketirg actiyities.

co2 Discuss rhe -qlobal and regional influences on producls and services lbr consumeru and
dc.cribc ra ru.r. nrcrrdli, rJl n'drker e.rrr\ rtrrrep'er

col Dc!.lop an anal\tical and critical undersrandinc oflhe Global Markeline \,li\.
c o-1 Implement Global Markcti0q Slralcgics.

tute€,Prestige I

.rr"-e
h.fu[^a,a



Course curriculum -Under Graduate Degree Programme
(BB\l*lrstiv:1022-?l.BB.rlltalvsE\t:20ll2l,BB\\&\t!tlt:202.r,25,BBAvtl&\ Isf,\I:202526)

Clobal Cus(nners: Drivcrs ofClobrl Con\umers. Influcnccs oflhe Clobal Consumer -Role ofCuhure,
:l. cnts. Social Factors. Sltuarional Iract(ns. Indusrrial Bu\er. Government Bulcr. lntcrnational Clobal
\larker EnrO Modcs SnaLegies- Problems and Challcngcs.

t \IT IV
rJl.bal Mafkeling: Globalizrlion Drivers Intcrnatioral Markeling Mix- Segnenmtion ol producl &
r3)\ices. N{arkeling channels and Distribution Prcmolion Strategies. Pricing strategics - Factors
':lucncing Pricin.q Decisions. Concepi oflrtcmalional Product Lile Cycle.

T\ITV
':Flernenling GlobaL nrarkcling srrategies and Promotion: Ncgoliation \!ith cuslonels and selection

_ :ihod Cultural and InlernationaL Negoliations, E-Marketing channels organization & controlling ol
'r !lobal markering programme, Gra) market. Media advc]1ising. PR. Trade Fairs.

.uggested Readings:
I Paul. J. (2008). Inlernarlonal markeling: rexi.]ndcases.laraMccra$ 1Ii11 Educauon.

:. Onkvisit, S.. & Shaw. J. (2009). Intcrnational marketing: siraregv and thcor\. Roulledge.
I Czinkoia. N,I. R., & Ronkainen- L A. (201j). lnternarional marketing. Cengage Learning.
I. Catcora. P. R.. Graham- J. l-..Salu,an.P.(2011). Internationai Marketing.llrh cdirion. T\,1H.

2
,.9 0 fi " <;knntl^-

[1J.

e ol Management & Research, Gwalior
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Course curriculum --uader Graduate Degree P,ogramme

GBA I & rr SEM:2022-23, BBA III & MEM. 2023-24, BBA V & VI SDM:202,!25. BBA Vll & VIII SEM:202t26)
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Course Outcomes:

COPO Matrir:

L \lT 1: INTRODUCTION TO BEHAVIORA.L F|\A\CE:
lntroduclion to Behavioral Finencc Oven,iew. Hislory ol Ilchavioral Finarccl Standard

llnancc to behavioral financc cfficiency oflinancial nrarkeis. concepl ofarbitrage. Limils 1()

arbltrage- Fundarnenlal Rlsk. Noise Trader Risk. lrnplementation cost.

t \lT l: COGNITM BIASES lN IINANCIAL XL{RKE I S:

Anchoring and Adiustncnt Llias. Availabilil) Bias and OverconllLlencc, Confinnation Bias

and Framing Ellccts. llerding Behaviour and ReFesentalivencss Heuristic. Mental

Accounting and Loss A!ersion

\ IT 3: ENIOTIONAL l\FLtIINC!lS ON INVESTMINT DIiCISIONS:
The Role o1 []nolions in Invesling. Fear and Crccd in Markel Clcles. l hc Dlsposirion Lllecl
afd Regrel A\'ersion- Enrolional Intellig.ncc and lnvestor Behavior

\1T 1: HEURISTICS ,\ND MARKIT A\OMAI,IES

nstitute of Management & Research, Gwalior

BEHAVIOIIRAL F'INANCE
PAPER CODE: BBA FM-E02

Credits:04

Max. Marks: 100
Min. Marks: 40
Erternal 60
Internal:40

COla l-lnderstand lhc ibundational concep{s and histor} ofbehavioral unance.

(orb AnalyTe the imprct olcogritivc biases on in!eslor behavior and financial decision_

makins.
aLtl Assess thc role ofemotions in inlcstmcnt decisions

col Undcrstand the role ofheuristics in market inefficiencics.
(o+ ADpl\ behavioral finance principles lo polllolio management and cthical consideralions

CO/PO Matrix
Course

Outcomes
PO1 PO2 PO3 PO4 POs

COla l I 2 l
col b 3 3 2 3

c02 l 3 3

col 2 l
c()4

3 3

trp.n3*-
92 wL!^a*a



Course curriculum -lJnder Graduate Degree Programme
(BR'\ l8 ll SENt:2022 23, BBA lll a |!SE\I:2023-2.1, BBA v & vl SLtl:202125, AAAYII & \'llI S[ntr 2025-16)

Ilcuristics and Market Inemcienciesl Behavioural Explanations fbr Market; Bubbles and

Crashes; Technical Analysis and lnleslor Sentincnt: Momentum Investing and Herding
Behaviour.

L\IT 5; APPLICATIONS OF BEHAVIORAL FINANCE:
Behavioural Portlolio Managemenl and Assct Allocation. Investor Nudgcs and Framing
Techniques, Beha!ioural Biascs in Corporate Finance Decisions, Ethical Considerations in
Beheviouml Financc, Overcoming Biases and Improving Iinancial l-iteracy

Suggastel Readihgs:

I Fatbes. Willian, Behd\,iotidl !tuance ', Student ed, WiLey Puhli.Lttion

2 Charulra. 1'. (2017). BelkrNiourdl Fitlance, Tata Mc Gtav IIiLL Etluution. Chennai (India)

3 Ackert. L q - R ichard Dea\,es (20 1 a). Behatia n al l-inance. l'sl. ha|og,,, Dec i\ ion tr'fdking d d
Mat l"ts. Cengage Ledtning

1. Kaltnenan, D. and lversky. A. 12000) Choices, vdlues dnd li ames. Nev latk : Cdnbtidge tlnfi.

). Sheliin, H. (2002). ]leyond Greetl und Feat; Liruletstanrling Behavioural F tuance und Psycholog,

al intestrlg. Nev'York: Oxfa tinitersit!" Prcss

6 Shleifer, A. (2a0a). hellicie t uiatkett, /1n inlrcd1lctian ta Behd'ioural Find ce OrJod Unit

r. ThdLer. R. (2005). Ad|ances in Behoioural Finance Vol IL New Yark, Ptinceron Uniersit|

A"
'll'f,,id?* M*

Prestige lnstitute of Management & Research, Gwalior
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Course cutticulum -Under Graduate Degree Programme
(BBA I & rl SEM:2022-23, BBA III & IVSDM:2023-24, BBA V & VI SEM:2024-2s. BBA vII & vIIlsf,M:202t26t

HR Analltics
PAPER CODE: BBA HR 802

(-ourse Outcomesi

C OPO Nl{trix:

CO/PO Matrix
Course

PO1 PO2 PO3 PO1 PO5

COla l 3 I

(otb I I l 2

CO: I 3 3 3 2

col 3 2 3 2

c04 3 3 3

Coltlse Content:

f\IT I : Introduct,on to HR Analytics:

Role ofAnalltics, Defining HR Analltics,Evolution ofHR Anal),tics, HR Infomation Systems and Dara Sources

f\rr2:HRFramework

G-rrent approaches to measuring HR and reporting value from HR contrlbutions, HR Analltics Frameworks :

.A.tlP Framework;HCM:21

t\Tr3 : HR Metrics

Prestige

.e

Max. Mark: 100
Min. Mark: 40
External 60
Internal:40

Understand the role and significance of analytics in Human Resources

ao 1b Analyze current HR framework for measuring HR contrlbutions

c02 App ication of key HR netrlcs and their significance n decis on-maklng.

U nderstanding HR scorecards for analyzing the HR initiatlves
:c4 Create HR Dashboards using MS Excel for data visualizatlon and analysis

*-'---
(i;*''-,,",:.*-E
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Course curriculum -Under Graduat€ Degree Programme

lBBl l & ll S[V:20!2 23,BB lll & l\SE\l:201]_2'r' BBA \ a\lSu\t:20I-125 !lB'\ \'ll & \'Ill SE\t: 21125 26)

:)ellning nrelrics. Demographics. dala sources and rcquircments T)pcs ofdata t)ing dala sels rogelher-

liificuliies in oblaining data. elhics ofmeasurenrenl and evalLration Human capital anal-_tit\ run(inuurrr

t \lT I : HR S.orecard

:rJernanding the concept ofllR Scorecards & workforce Scorecards Diflercnliate il $ilh HR Anelltics

:..scsiingIliProgram.CreatingIIIRScorecard-dclelopanIIIRm'asurcmenls]stem guidelincs lbr

_:rlemeniing a HR Scorecard.

t\tf5:HRDashboards:

:lR Dashboards i Concepl ,process and uses ofHR dashboard' Creating HR dashboard with d1e help ofMS-

Refercnce Books:

. Romo Shonkor Yodov & Sunil Moheshwori, HR Anolytics, wiley' 2021-

Protyush Banerjee, .lotin Pandey & Monish Gupto, HR Anolytics: Procticol Applicotions of

H RAn o lqti cs, S o g e, 2A 19 -

. Dipok Kumot Bhdttochdryo' HRAndlytics, Soge,2017

Romesh Soundrarojon & Kuldeep singh, Winning on HR Anolytics' Sage' 2017'

Ptedictive onalytics lor Humon Resources, loc Fitz enz' John R- Mottox' ll' Wiley' 2014'

Human Copitol Analytics: Gene Pease Boyce Byerly, Joc Fitz enz' Wiley' 2013-

The HR Scorecord: Linking Peopte, Strotegy, ond Performonce' by Brion E Becker' Motk A-

Husclid, Mork A Huselid, Dovid Ulrich,2AO1-

// M ?,{b!*:_
trertige t*titut" oftvt"nagement & Research, Gwalior
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course aurriculum -Under GEduate Degree Programme

(BB,{ I & 11 SEM: 1022_23, BBA III & IVSEM. 2023_24 
' 
BBA v & vI sEM: 2024_2s BBA vll & vII SEM: 2025_26)

a
a
a
a
,

a Iurie Outcomes:

,
t
)

)

D

,

)

)

D

)

l
D
D
D
D
rt
D
t

I )PO ]Iatrix:

CO/PO Matrix

POI PO2 PO3 PO4 PO5

0 0 2

colb 3 2 2

col 3

coi 3 l 3 0 2

col 3 2 2

a,: ur\e Content:

\IT I
:- i-..lion: digitat marketing. importance. Diff b/u' digital Marketing and traditional marketing'

i : sges and disadvantages ofdiSiral marketing, ofdigilal marketing, E comnerce- Ne\! trends oiE
_ _::r.e. SWOT analysis. Serting up vision. mission and goals ofdigilal marketing

L\TT II
Search Engine Oplimization (SEO):

srbsites. Difference between Blog,

OErimization techniques

tjndcrslan,iling a \!ebsiiei uoncepls. Applications. L'e\els of
Pol1al and website, on page oplimiTaliof lechniques. olT page

,

rt
t
ID
t
t

\ IT III
- : \ledia Optimization (SMO):lnlroduclion 1o SMO (Social Media Optinization)- Social mcdia

- r:llon techniques: I:acebook, InslaPram, 1!\'itrer. Linkedln lntroduction to social Media

-'.:: re: Facebook MarketinS. Word Press blog creation' Twitler marketing l'inkedln Marketing'

= 
: Pluj marketing, Social media Analllicel Tools

I
a

a

DIGITAL MARKETING
PAPER CODE: BBA MM 803

Max, Marla: 100

Min. Marks: 40
External 60
Internal: 40

Irndcnst.rnrl disiral narkeriqe anrJ ror trerds and tools lq] l!!!l!f:Iql!!!!!!
Compre-lend the dlfferent facets of search engine optlmlzation

tvlemorize social medla optlmization and an icaltools used.

Disarss search engine marketing and tools used.

-derstand 

the additional modules of

lnstitute oI Mana8ement & Research, Gwalior .. I ^
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Course curriculum -Under Graduate Degree Programme

rBllAI&llSiU:202123.BB,\III&l\SENI:1013_2'r'BBA\'&\'IStiNl:2021_25BBAVII&\'ll!SEU:2025-26)

I,NIT IV
Search F.ngine Mark!-ting: Introduction to Search Engine Marketing, 1_ools used lor Search engine

\larkctingl Pay-Per Click(PPCI) A.h ertising. Coogle AdWords Tool Displal advertisine techniqucs

UNIT V
Additional Module:Coogle Analytics, online Repuiation Manegeorent(ORM) E-Mail Marketing'

Aftiliate Markeiing. Social Media Analytics, Ad dcsigning

Suggested Readings:
l- Seetnd Clryta Qt)11) DigitLll tlarkcting M' Gra HiLl I \t editian

2 Kottet. l' 20la). Llarketing I 0: Moying lram truditianaL b digitul tvilef

I Barker. l\l S. Barkct, D. 1-. Bormann r\' F ' Zdhd,\) D Rabeis tl L' 12016) Sa'ial Media

tr'lafieting: A snotegic aplotlch ('engage Idtest Editian

a l\ueetsinghBhtttial20l:).funltdnental\aidigitdlndrketigPcats')nlsteditin't)017)
S. ranrland ih,io OA tl). Digitdl Marketing Oiartl unitatsitv Prc\s ldtest tdilial1

6Hansan.W.,&Antnl.K,K|2006)InlenelMa&elingdnllecanfiercl(.-engag?I,1]t.slLdili()n
: Robefis drul Zaha| O012) Intenet \tdrkttinS: Integrat ing Online & Ollli eStrct'[i"

Cengage Ldte:t Dditian (2012)

8 D,. Raga,'eniu, K. & Shntthi P. (2t)15)' Digitat Mdrketing Hinalq'a I'uhLishinE Ho sa l'\'1'

Ltd.
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Virtual Share Trading
PAPIR CODE: BBA FM 803

Max. Marks: 100
Min. Marks: 40
External 60
Internal: 40
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Course curriculum -Under Graduate Degree Programme

(BBA I & ll SEM:2022-23, BBA III & IVSEM.2023_24, BDA V & VI SEM:202+25. BBA VII & VrIl SDM:2025_26)

Course Outcomcs:

Coursc Outcomes: Aftcr complcting the coursc. the studcnt shall bc able tol

\ier completion ol the course. sludenl \\ill be ablc to:

a O I : t,nderstand thc terminolog) rclaled to thc stock market inveslmcnt

COPO Matrixr

u rte (lontent:

nstittf ofManagement & Resear.h, Gwalior

.O IA []nderstand the le ninolog]- related to the stock markel in!cstmen!

CO 1B

c-o 2

Anal)re thc diflerent ns\\s and charts for the investing purpose

Develop a bctter understanding lowards various portlolio

col Be abler to take decision regarding slock markct investing dccision-

co4 Working Kno\\ledec aboul Trading in Stock Markels

CO/PO Matrix
Course

L)utcomes
PO1 P()2 P()3 PO4 l,o5

COl I 2 I 1

c02 I 2 l 2

co3 ) I 3 2

CO.+ 2 2 I 2

co5
1 I I

Investing Fundamentals: T]pcs of Invcslmenl

Bonds. Commoditics. lndian Sccurities Marke!:

securitics

Bquit) Shares. lPO/ lPO,
market participants. trading ol-

W*" t 

f't(!t"s;i.u',:"^-

Fb
FbLI

t
b
It

F-lrIr
a
a
I



a
a
a
a
a
a
!
!
|,

t
I
t
t
t
t
rD

)

t
t
t
t
t
a
D
a
a
,

,

r,
r,

Course curriculum -Under Graduate Degree Programme

IBBAlAllSEV|2022-2l,BB4lllAllsf\4:202l.2,l,BB4l&vlsrM:!0i+25.BBAVnAvlll\EV:20L+26,

Newspaper Reading and Analysis : Enhancing the usefulness of newspaper
reading and analyzing the articles effectively for various pumoses

unit 2 Stock exchanges in India: BSII. \SIr. MSIll. NICX. Securil) Market Indices:
\:hr d ien..r. rourcc. ol l'1:lr.rJl irtn''nrtinn.
Tradirg in securitics: tlpcs oI orders. using brokerage and anal)s1
rccomnrcndations.

LnitS I undamcntal Anxl]sis
Top do\\,n and bottom up approaches. Anallsis o[ internalional & domeslic
economic !cenario. Industr\ anallsis. Companl anallsis (Qualitl ofmanagemenl.
llnancial anallsis :Both Annualand Quanerly. Incomc statcmcnt analysis. position
slalement anal!sis including kel financial ratios. Clash lloll statcmcnt analvsis.
IndLrstn market ratios: l'L.. PEG. Pricc ovcr salcs. Price o!cr book value. IVA).
tJndcrstandin g Shareholdin!.t Dattern ol'the compan!.

Lnir 4 Technical Analysis
Trading rlrles (credil balanl-e theor), confidence index, tilter rules- market brcath,
edlances vs declines and chaning (use of historic priccs. simple moving average
and MACD) basic and ad!anced interactive charts. Do's & Don'ts ol investing in
markels.

Lnit5 llndcrstanding l)erivatives: Futures. Options. lrading in tuturcs and options.
lJnderstanding stock markel quotes on luturcs and options. Option (lrccks.

Hands on Virtual tradins Dractice

Suggesled Realihgs:
I "The lnlelligent Intestur't b,- Benjamin Graham (Cla.ssic intestment philo.\ophr)
) Chondra, Prasanna. lntestmcnt A dlysis und Port/blio Managemenl. Tald,\lccruw IIill.
3. Datnodaran.:trsttath. lntesl cnt l;uludtion: n)ol dnd Techniques for Determining tJle yalue

ol Any Asset. Wiley Finance.
(iitnun owlJoehnk. lundanentok ofl wsting. Pedrson.
Hirt and Bktck. Fundanentols oflnrestnenl Mandgene t. )tlc(iraw Hill Publishing Qt
Puntli'an. Punithavatht. Se curitr-,1rulysis unl Portlolio Manugencnt Vikas Publicatb]is
Textbool: "Understd)1ding:lechnicol Anub,sis" b, Mdrtin Pring /Intrududion to tecllnical

Texlbook: "Financial ,lndlysis d d fdl dtion" ht Beniu in Gftrhdn dnl Rotln4, Clark (hr-
drplh llu i de lo -/i nd nc i a I sta te ne nt o n o lys i t )

8.

.l tJ
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Course curticulum -Under Graduate Oegaee Programme
(BBA I & 11 SEM: 2022-23. BBA III & Ivsf,M: 2023-24, BBA v & \rl SDM: 202,1,25, BBA vII & VrII SEM: 202s,26)

(lourse ()utcom€s: Afier lhe (rnnoletion olrhis (nrr(e the snrdefls will he Nhle n)

tute of Management & Research, Gwalior

- 100

COPO Matrix:

( r)urse Content:

L \lT 1: Workforce Dilcrsit"v - An Overview oi Worklirrce Diversit]. Feltures and Significance.
Dimensions of Worktdrce l)ivcrsit\. Advantagcs and Limilations of di!crsc \!orlfo.cc.
Posilive and Negative effecrs of $,orklbrcc divcrsit! in $orkplacc.

L\lT:: Workforce Diversit-r" Manrgcment: Sleps to Recruiting and Relaining a Di\'erse
Worktdrce. Diversit) and Rccruit renl. Diversit) and Supervision. Di!ersil)- rnd Training.
Divcrsirl and Compensalion. Di\ersit) and Perlormancc Managcrncnt. Divcrsit\ and \\'ork
lile Balancc

L \lT 3r Workforc€ Diversirr" Kcy Lo (hganizational Perlirrmance. Workfirrce Diversitl as a
Delerminani of SuslainabLc Compclili!c Adlanlase. Dlverse eadership sty es; Role of
Jcchnolog) in Handling \\,orkii)rce Di\ersil). Worktbrce Diversll) Managcmcnl lor
Crcatlvh\ and lrnovalion.

Prestige

Managing Diversity in workplace
PAPER CODE: BBA HRM 803

Max. Mark: 100
Min. Mark: 40

External 60
Internal:40

(Ola To understand the nature ofu,orklbrce diversit\
( otb To be able to interlink workibrce di\'ersil-\ and HRM lunctions
ao: To understand thc lmpact oftcchnolog! in manaqing worklorce diversir\
(ol To farnilirrize the learners wilh the stratcglcs to deal \\ilh \!orl, lorce diversilt
c04 Analyzc thc issues relaled ro worklbrce diversitl manasernent.

CO/PO Matrix
Coursc

Oulc0mcs POr PO2 PO3 PO4 PO5

COI a I I I

cot b 2 2

c02 2 2 I I I

co3 2 1 2 I
c()4

2

Y.' *--
!1..-*---..-*-

Crcdits:0,1
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Course curriculum -Under Graduate Degre€ Programme

lnatl&llsf\t:2022-23.BB.rtII&I\sE\tl02.lll.BB.\\'&\'tsa\r:202rl5.l r.\\1t&\Irs!:\l:202526)

t \lT l: Str:rtegies to Manage Dilersitv : Organizational Stralcgies lbr Managing uorktbrce
Di\crsii\. Divcrsil) Manaltemenr ProEanlnes Concept- Coryorare Culture and $orkplace
ircLLrsion. Approachcs ro Diversil) Nlanagenrent S)r1em.

t\lT5: Issues in Managing Diyersi\ llnd R€cent Trends: l.carning liom Best Practices and

Avoiding Pitlalls Diversit; Scorecarl. Diversity and Mul1i-cullurism. Clobel r!orkforce
dl\crsji\ management.
Recent Trends ofDl\ersi1). Erhlcal and I-egal Issue5 in Managing Di,rersit\.

Suggested Red.littgs:

t Dessler Guy.,4 Frameworkfar Hnman Resource MdnagemenL Pedtson P blicatian, 7th Edition
t Hdndbook ofReseatch anWo lbrce Dbersitr h a Glabat Sociel,, edited by Scou, Chdundd L.
. Di\ersi1.r in the Watvatce: Cutent Issues and Et etging Tre dsetlited bj, Mdrilln y. b1rd.

Chaunda L. Scatt
. MandChC Diwrsitr. H ndn Resource Stategiesfot Transjbrming the Wotkplace Ellen Ensl

Ko\lek Sh an A L.hel

?"
vLhtz-*4_ /n

"{.,lat{r."x fus,u*,,-
Q*--*.--._

Prestige lnstitute of Menagement & Research, Gwalior
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Cou6e curriculum -Under Graduate DeSree Programme

(BBA I & ll SEM:2022-r. BBA lll & MEM:20212'1, BBA V & VI Sf,M:202+25! BBA Vll & VII SEM:202126)

BBAVII SEM
(HONOIIRS) WITH

RESEARCH

Prestige lnstitule ol Management & Research, Gwalior
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Course curriculum -Under Graduate DeEree Plogramme

GBA 1& rr SEM.2022-23, BBA II & Mf,M:2023_24,BBA V & \rI SEMI 2024_25, BBA VII & VII SEM:2025_26)

Coursc outcomes

1l1er !he complelion ofcourse. students \ill bc able to:

aO 1a: Explain the importance ofte\l preprocessing techniques and lheir role in enhancinS tcxt

anal\tics.
. ll lblir..rte scntiln.nl anal!,-.i. by' pr g text data and matching outpul \\ idr slardard

rntincnt lexicorls,
aOl: Appl\ factor
ccf, e*Eiti,i,,ppl;."friliq" of uatatu .-ar.ttlon t..trn;qu"t 'uLh as H crarc rrcrl Regressron'

\lirdcralion. and Nlediation in real\orld scenarios

COI: Perlbrm and in clustcr anal\sis for dala se

CO/PO Matrix

Course Outcomes POI PO2 PO3 PO,r PO5

COI a 2. 2

col b 2 2

co2 2 l 3 3

co3 2

co4 2 l 1 l

Clourse Pedagogr":

Leclure, Cdse slutl) , hands on anallsis, Demo slrulion

Course Conlent:

t \lT l: TEXT ANALYTICS:

I oncept oftext anal] tics" applioation ofte\t anrrl\ lic\. L rcclin!r CURPI :' oneration on (IORPORA'

Rcmo\ine Punctuation, Renx^ing Numbers. converting lo Lo\\ercase remo\ing stop \\ords'

removing parlicular \!ords. StrippinS \\hitcspace. plain !ext documcnt Text mining (h-equcncl of

rrccurrencc ofeach \\ord in corpus. dccreasin-e sparsity. text organiTed according lo the frequcnc-u. ol

Advance Data A[alysis Tools

PAPER CODE: BBA HOR 701

Credits:4

Max. Mark: 100
Min. Marks: 40
Exterml 60
Internal:40
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Course curriculum -Under Graduate Degree Programme
(RB1t&llsEl\'I:2022?1.88:\It&t\SE\I:20232:t,BB\\&\lStll:202t-25.BBA\II&\' TSUU:201526)

x ords. most frequentlt occurring vvords. Associalion betwecn the term, Plofting the bar chan. plotting
:he \\ord cloud.

L \IT 2: SENTIMENT ANALYSISI

Loncept of sentimcnt analvsis. Creating COItPLiS. Operalion on CORPORA. I{emoving
Puncluation. Removing Numbers, convcrting to I-o\\,ercase, removing stop words. removing
:rrticular words. slripping whitcspace. plain text document. converting strings into character. reading
:nshi!e and nesillive uord list. Matching the output with standard lisl. Analyzing speech scntimcnts.

L \IT 3: EFA .A.ND CFA AN-A.LYSIS:

i\ploratorv factor Anal),sis (EFA): Concept. Assumprions, Il\lmclion Merhods. Roration Methods,
l:tcrpretalion of l{esults. Application using SPSS. Conlirmalor} factor anal} sis (CFA) using AMOS
.rrd SN,lAItI PLS. Ditl'erence benreen cxplomto , laclor analysis and confimalorv lactor analvsis.

t \IT .l: .{DVAI'[CED REGRESSION TECHNIQUES

r{icrarchical I{egrcssion: Application and Intcqrretation of I{esults; Modcration and lMediation
\nal\sisi Concept and Applicalion. Logistic Rcgrcssion: Application and Intcrpretation ol_Results.

L \IT 5: CLUSTER ANALYSIS

\:plication ofClusterAnalysis. Methods ofclustering. Hierarchical clustering, K-means clustering.
lrerarchical cluster anal)sis \lith complete linkage method. Hierarchical cluster analvsis using u,ard

\otc: The course has to be taught \\'irh rhe hclp ol MS Excel, IBM SPSS. AMOS. SMAR] pLS. E

' e!\s. Atlas.ti. Nvivo. VOSvierver. Bibliomeuix or other supporting sotiu,ares wherever nccdcd.

S ggesled Readings:

. .lohnson. R. A.. & Wichcm. D. \\. (2002). Applicd rrultivariate stalislical anallsis.

. Field. A. (2024). Ilisco|ering stutistit-\ using lBjtl SPSS st.tti.nicr. Sage publications limited.

. Joh11son. Il. A.. & \\ ichern, D. \\. (]002). Applied nulli!ariate staristical analvsis.

. 1Io)le. R. H. (Ed.). (I995)..lr1/.1rl/ dlequdtion modeli g.-Cbncepts. i.tsuus. und
a l) 11 I i ut I i ot1 s. Sage -

r Klinc. R. B. (2023)- Prin('Dl!\ antl pfttctice o/strltc! ral equu/ion nodeling. crill:otd
publications.

. for. .1- (2015).,4pp liel regrts.;ion uruth:tis antl ganeralizcd linear uodel:. Sage
publica!ions.

. |\eritt. B. S.. I-andau, S., Leese. IU.. & Stahl. D. (201 l). C/r6/e/ drdlr,sls (5th cd.). Wile).
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Course curriculum -Under Graduate Degree Programme

(BIl.\ldllSE\l:202273.l]8\lII&I\!r\l:21J2321,B1]\\&\'lSEI\I:20r'rlS.BBA\ll&\lllSEllr2lr2s16)

Brock\\ell. P. J.. & Devis. I{. A. (lrds.). (200)). llltto.luction ta tinle \erie5 und.lit ccasling'

Nc\\ York. NY: Springer'Ncu York.

I-!rnc. Il..&Berg.B.L.(2017).Quulitativercsearchnlcthodslirthe:ocidl science\'

I'earson.

Liu. t\- (.2022) Scntincnt 4 (lbsi! dnd oPilio, ,7inirg. Springer Nalure'

Daiute. C., & Lightloot. C. (lds.). (1004). I?rrdtire u uh'sis. Srul.ring rhc davabpnenr ol

indiIi.lu.llt in socieD,. Sagc.

Saldana. J. (2021). The codin.s manual t'or qualitative researchers

J/a
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Couase curriculum {Jndet Graduate Degree Proglamme

(BBA I & r1 SEM: 2022_23, BBA III & IVSEM: 2023_2'r, BBA V & VI SEM:202'l-25, BBA VII & vIrI sf,M: 202+26)

Adv.nced Research Methodolory

PAPER CODEi BBA HOR 702

\tier the complclioll ofcourse. studcnts \"ill be able to:

Credits: 4

COla: Understand the con S&
aOlb: Dc!clop Re\ic!t olliteralurc afd SIS.

! (, De\icn lhc bluefr nl of researrh.

COI: Iindcrstand s.rmpling and Applicalion ol'Pararnetric tests

c_O{ lrlL.n-t. illc ippli*,tio" ofN-on_ Pn.a,rrctric t"sts and preparation ofresearch reporls

Course Pedago!},:

L.cture, Cdse slual!, ha ils on andlllsis, l)emonslralion

a ar u rse Content:

L \lT 1: Inftoduction to Research
Meaning of Reserrch, Objeclivcs ot' Research, T)_pes of Research, Developing a problcnr

slslcrnent. Formulating reseerch questions and objectives. Research Process'

\ lT :: Rrvic$ ofLiterature
N{eaning of Review of lirerrture. albiecliles of Ileview of literature. Process ol' Rcview

literature. LileratLrrc Re\ie\! N'latri\. Aligning theor] *ith rcscarch- ldcrliil'3tiun
Res.arch gaps. Hlpolhesis.rrd rlpes of h)poihesis.

\lT,1r Res€arrh Design and Measurtmcnt
Rcsearch Dcsign: Cloncclt and Classiilcalion of Research design: Sanrplc Design:

\leasuremcntr Concept ofmeasurcnent: Problcns in measurement in research Validit) and

,rf Management & Research, Gwalior

ol'

Max. Marks: 100

Min. Marks: 40
Externsl 60
Internal:40

CO/Po Matrix
Course

Outcomes
PO1 PO2 PO3 PO,t PO5

COla 3 I

cotb ) 2

co2
co3 3 l
CO,l 2 I 2

Prestige
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Course curriculum -Under Graduate Degree programme

rBltll&llsli\I:?0222l.BBrlll&I\!t\l:20132{.Ba,r\&\'l\|\l:202125.Ba.\\ll&\lllSt.\l:2025_26)

Reliabilil). Tools and Techniqucs oI measurement. Lclels oi scales Nominal. Oklinal,
lntcrval. Ratio- Developmcnl of Questionnaire. Precaulions to bc raken while devcloping
qucstionnaire.

L \IT .l: Sampling and Paramctric l ests

Populalion vs Saniple. Concepl of Sampling. Sampling Techniques- Probabilitl & Non-
probabilil) Sarnpling. Par:rmetric lcstsi Concepl. Assumptions. Applicaiion of _l 

icsl.

ANoVA and Classiflcation ol ANOVA: Clonccpl. Assumptions and Applicationi
Correlation Analr_sis: Conccpt. Assunplions and Applicalioni Regression Anal)sis:
Concepl- lincar and Mulliplc rcgrcssion. Assumprions and Applicalion

[ \IT 5: Non-l'arametric Tcsts and Research reports
Non paramelric Tesls: Clonccpl. Assumplions. Application of Chi squares tesl. Mann_

\\rhihey U ]cst LNing SPSSj Repofi Wriling, Types and [.a]oul ol Rescarch Repon.

Precaulions in preparing lhe Research Repon, Bibliogaph). Footnotes. Rcfcrencing and ils
lbmrals. Anne\ure in the Reporl- Rerearch [thics and lntegrit]- Plagiarism lssues.

\ote: The course has to be taught with the help of MS Excel and tBM SPSS wherever needed.

Suggested Reatlings:
. Chapma4 C. (2015). R for markeling research and analyics New York, NYi Springer Science

Business N'ledia LLC.
Cooper. R..& Sc hindler- P. S.(:0 I 1).llus iness researchmcthods(Twelfthed ition). N ewYork, NY:
McCra*-Hill./lr$in.
Ilalholra, N.K.. & Birks,D.1'.(2007).MarketingRcscarchrAnAppliedApproach(3ed).Harlo\\':
lrinancial Tinres Prenlicc IIall.
Po)nter, R. (2010). Thc handbook ofonlinc and social media rcscarch: tools rnd lechniqrtes tbr
market researchers. New York: Wiley.

. Zikmund. w. G.. Babin. B. J.. Can, J. C., & Crifiin, M. (2013). Business research methods.

Cengage Leaming.

/n
{,1at{,*,s-
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Course curriculum -Undea Graduate Degree Programme

(BBA I & 11 SEM: 2022_23, BBA IIt & Nsf,M: 20a3_24' BBA V & vI SEM| 2024_25, BBA VII & VIII SEM' 202s_26)

BBA vII SEMESTER
SAIES AND DISTRIBUTION MANAGIMENT

MANAGERS
PAPER CODEi BBA 703 - MM

Credit: 4

t
t
tD

-

Cou e Outcomes: After lhe completion oflhis course lhc students will be able 10

a O 1(A): Undersrand the conccpts ofsalcs nranagement.

a O l(B): tlndersland the !arious t'unclions of salcs force nranagemenl

, a': \1Jl\-e.Jlc. <lf,,rl' cno r(Jrn 
':rc. pl'oln^lion slrJlcL.ies.

COi: Describe !he aspccts and imporlance ofchannel management

CO.l: Discuss rhe approaohes and practical aspecls ofdistribution channcl management'

CO-PO Matrix

co/Po Pol PO2 PO3 PO4 PO5

co1 3 2 3 3 3

co2 3 3 3

co3 3 3 1 3 2

co4 3 3 3 3

Lnitl
i-:,,.i \lanagemcnt and thc business Enterprisc. personal selling prooess. and salesmanship, setting

r.:.onal sellinS objeclives. delermining saies-rclaled markeling policies. formulating personal

.. ns stratcgr, Techniques olsales lorecasting.

L nil II
_,'nrns salcs force. recrui!ing and selecting sales people. Directing Sales force Operetions:

'.1 :rraiing sales personnel. Sales tbrcc compensation; Performance appraisal. sales mcetings and

, :r!1s. sales quotas and sales tcrritories.

L niI III

Prestige I itute of Management & Research, Gwalior

Max. Marks: 100
Min. Marks: 40

F.xternrl:60
Internal: 40
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Course curriculum -Under Graduate Degree Proeramme

IBB1I&llSt.\l:2022-13.BBAIll&l\SlNl:2023_11,BB'\\'&\lSE\I:2021-25.8l]\\ll&\'IlISt\I:r02i26)

Ilvaluatinp and Controlling thc Sales E.ffort: lhe sales budgct. anallsis of sales volLlmc and

prolltability and evaluating salesperson's perlormanoe. Supervisorv Slyles. stlcs Promotion:

Dcsigning Sales Promotion Strategies, Tcchniques of Sales Prornotion.

L nit lV
lntroduction and importance of Marketing Channels, T)pes of channels, Designing Channels.

Selection and Ilecruitment of Channel Partners. Channcl Motivation, Channel Rclationships

\lanagement. Clhannel E\aluation. lnformation Systems lbr Channels.

t-nit V
( hanncls for distribulion of scrvioes: lnlroduction. lndian Distribution Scenario at Present. Venical

\larkering S)'stem. Horizontal and Multi-Channel Marketing Slslems. Undetslanding Distribution

ol services,

Text Books

. Anderson, J. C., Norus, l. A., & Noroyondos, D (2008). Business Morket Mdnogement:

Jnderstonding, Cteoting, ond Deliveting Volue. jrd ed. Peorson Ptentice Holl.

. Cavole, K- K. H- V- M. (2006). Soles ond distribution monogement: text ond coses. Tatd

',,1 cG row- Hi I I Educoti on.

. Covale, K., Hovoldor v M. (2006) sales ond distribution monogement: text ond coses. Toto
't4cGrow Hill Educdtion.

. Hutt, M. D., &Speh, T. w. (2012). Business morketing monogement: B2B. cengoge Leorning.

3tpto, s. L. (2009). Soles ond distribution manogement. Excel Books lndio.

, venugopal, P. (2008). soles ond distribution monogement: An lndion percpective. ;AGE
,tbiicotions lndio

Prestige lnstitute ofManagement & Researah, Gwalior
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Course curriaulum -Under Graduate
2022-23, BBA III & n'SEM: 202124, BBA v & vI

Degree Programme
sF.M: 202,1-25. BBAVII &

BBA vII SEMf,STER
IIYVESTMENT BANKING AND FINANCIAL

SER\'ICES
PAPER CODE: BBA 703 - FM

(DSE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit 4

Course Outcomes

COI B Io Llnderstand larious s o[ lssL]e Manalremenl

a Ol To anal,,_se thc concepl of Leasing and Hir€ Purchasc

CO I To Dcmonslaite the conccfl ofVenture Capital.
( ()l lo ll\.hrrle lhe ('rcdil Ratinc s

L \IT 1I

t \lT 2:

L\IT3i

Introduction: An Ovcrview oflndian I:inancial Slslem, ln\'e5tmenl Banklng in In.lia. Rccenl

Developmcnti and Clhallengcs ahead. lnstitutional slructure and Functions ofln!estmenl
lM.rchant Bankingr SLBI guidelines lbr \'lcrcharrl Bankers.Rcgistration. obligations and

responsib ilitics of Lead M anagcrs. llegu lations regard ing finlinuancc of as social ion of lei] d

nranagcr with an issue

lssue Management: PLrblic lssue: classification ofcompanics. eligibilily,issLrc pricing-

promoter's contribulion. nrinimuin public offcr. prcspeclus. allotment.prefercnlialallotmenl.
pri\'are placcmenl. Book Building process. designing ard pricing. Clrccn Shoe Option: Right

l:suc: promoter's conlribution. minimum subscriplion. edrcrtisements. conl.rrls of ollir
docunrenl. Bought oul Deals- Posl issue \ork & obligalions- Inveslor prolection. Brokcr. sub

broker irrd undeNriters

Leasing:rnd llire l'urchasc:tbnccpts of leasin.q, 1)pcs of leasing financial&operating lcase.

direcr lease a|d sales & lease bac[. advantages and linritations ol leasifg. I-ease renlil
delcmrlnalioni Finance lcasc e\alualion problcfis (onl\ Lessec s angle). Hirc Purchase

intcresl &lnstallmenl. dillcrence betwccn llire Purchase & l.easing. Clhoicc crireria belwecr
L€ajing and Ilire Purchase nialhcrnatics of HP. Facloring. fbrf'eiling al]d its arrrngenlerl.
Housinir I:inance r Meaning and risc ofhousing financc in India. Fi\ing dre amount of loan.

reprising of a loan. floalin.g vs. lri\ed rate. Praclical problems Lrn housing finance.

\lT.l: \'enture Capit:rl: Conccpt- hislor\ and erolurion ol VC.lhe vcnture in!es1nc.t proct\\. \.rrlour

slcps in \,enture llnancirg. incub.rtion inancing.
lnsurancer concepl. clsssification. prir)ciples ofinsurancc. lllDA and diifcrent regulator," norrns.

operation olGercral lnsurance- Heilth Insurance. Lilc lnsurance.

of Management & Research, Gwalior

COl A To Llldcrstand \'arious conccpts ofNlerchanr Banking Ser\icct

CO/PO Matrix
Course Outcomes POl PO2 POI PO4 PO5

COl A 2 2 1

CO1 B l l 2 l I

c()2 2 I I 2

col 2 2 I

c()4 2 l 2 I 2
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Course curriculum -Under Graduate Degree Programme

lEall&llst.\l:l02ll.l.BBrIIl&I\SE\I:20232.r.R8.\\&\lSf\l:202{-25.BBA\ll&\'lllSE\l:2025_26)

tNIT5: Crcdit Ratings: Intrcduction- l)pes of credit rating. advanlages and disadvantages ofcrcdil
ratlngs. Credit rating agencics and their melhodolog). Inlernational credit ating praLricei

Sccuritization: Concepl. sccLrritlTation as a lirnding nechanism. Traditional and non'
lradilionil mongages. Gradualed-payncnl mofigages (GPMs), Pledged-Accounl
Mortgages (PAMs), Centralized Morlgagc obligations (CMOs). Sccuritization ol'non
nlortgagc asset\. Securitizalion ir India.

Readings:
. Reitb'. F K. & BrLNn. KC l)012) Anab,sis ol hre:rnenrt and Manog:menr ol P.tioLias li2th

editi.n). ( e gdg! InLliu l'\,t. Ltd Chqtet'8. 9.25
. Ralrytl dthdn. M.. & Mudhlntdthi. R (2006). ltn'estment undlsis antl portfulio ntandgenent Nctt

Dclhi Peurson Edu.dtiotl- ahaptet -IE. 19.20.21.22
. Fis.her D.E. & Jr-'rdan. R.l 12006) Securitv ,lndlys is <Q Pon[alio MdnascmLnt l6th ednio )

I'earson Eductrtion
. Rungdnathdn. Ll - & Vdtlhvlithi, R (2t)06) In\,estncnt anabsi\ dnd ?o /alio Dutldge ent Ne\'

De I hi : Pedrsan L:luet ian

2 ,1 0
'ltl&,lt x* l,tty:-

Prestige lnstituie ol Management & Research, Gwalior
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Course.urriculum {Jnder Graduate
(BBA I & 1l Sf,M:2022-23, BBA lll & WSEM:202124, BB,{ v & vI

BBA vII SEMESTER
TALENT ATID KNOWLEDGE MANAGEMENT

PAPER CODf,: BBA 703 - HRM
(DSE)

Degree Programme

sf,M: 20rl-25, BBA vII & VIII sEM: 2025-26)

Credit:
Course Outcomes
! all: Ihc slLrdents will undersland thc concept ofTalent nlanagentenl and its relelance in organizarions.

a O:: The students \!ill deyelop lhc ncccssart skill sel lor the application of\,arious Talenl issue!.

COI: Inlegrarc lhc kno$ledge ol concepls to likc correct talent managemenl ard talent rel(rrlion
decisions

LOlr The) \\,i11 undersland planning lor acquiring and relenlion oftaLcnt management
Co-i: Students will Lrndersiand proper strategies lor talent cngagement and retention

C0urse Contcnts
t \IT l: ltleaning rnd impoflance oftalcnl management- Talent managcmcnl Grid, Creating lalcnl

nranagcnenl s!sten]. stralegies of talenl managcment.

UNIT 2:

LTNIT 3:

Compercncy model. Comperenc) mapping. Rolc of lcadcn in talenl managemcnt. Talenl
management and compeliti!c advantage.

Elcmcntsollnowledgemanagemenl, Advanlagesofknowledgenranagemerlt. Knowledge
management in leaming organizalions, Types olKno*ledge: Tacit and Explicit, Managirg
knowledgc workers.

Knoqlcdgc maragerneni process. Approaches io knowledge managemenl: Krlo$'ledge
management solutions, Kno*ledge crcation, Knoltledge sharing, Kno$,ledge dissenination.
Knowledgemanagemcrt lifc ctcle. Nonaka's model o[kno\ cdge. Knowledge capluring
lcchnlques: Brainstonning. Protocol anal)sis, Consensus decision making, Repertor)_ grid.
Concepl nrappirlg.

T \IT 1:

t \lT 5: Kno\\,ledge managemenl nmtegi.s: Aligning individurl needs $idr organization. Re$ard
slstems lor kno\llcdgc rnanagement. Kno$ledge audiL Bcnchrnarking, Balance scorc card. Gap

anallsis.

. Lanu ,,1. Beryer Dot.)tlry Bet ger: Tulc t krtdgenent lnndbook. McGruv Hill inev Yark.

. ( dpptli Pder ldent an DenLl d \I.tnL1gtu,f ldant in a dgc al tt ccrtoil\, Htlt-\'dftl Rtt.\inexs

. ,$rad- E Il and Ghuzn-i H M: Knati'lcdge utLrngcncnt. Peutvq ed|catl.n lntcrruttitnol.

. Sti.ttl BLlr es: kiatrlulge truntdgement s))nen theaD) a d ttructice Thont\o lcat nng

. Donaltl Hi\lap: Knawled-ee na dgttitctlt in orsdnisation\. O.ibt d Uni..r.rsit pres\.

. Sudh . ll dri(r Knovlcdge marugentenr. nkd.\ p bli\hing ho1$e

r L llurnan: Knovledle nandgentent .l rcsourca book. Ercel hoaks

ti#lnstitl+ of Management & Research, Gwalior
,f,-," a 1L)
1..':\' . ,: i:.)\-
r1*.-.---*3=_'

Max, MarLs: 100
Min, Marks: 40

External:60
Internal: 40

1,w:-



Course aurriaulum --und€r Graduate Degree programme

(BBA r & 11 SEM. 2022-23, BBA II & IVSEM. 2023-24. DBA v & vI SEM: 202+25. DDA VtI & vrr sEM: 2025-26 r

BBA SEMESTER VII
RURAL AND AGRICULTURAL

NII\RKETING
PAPER CODE: BBA MM 704 DSE

Max. Marks: 100
Min. Mark: 40
External 60
Internal:40

Credits:04
No. Program Outcomes

PO1 l-lpon complelion ol the IlllA proglam- the indivldLral musl denxnrstraie malurlt\.
prol'essionalism and tcam \!orking skills.

PO2 llpon complelion ol'the BBA
business.

progrnn the studenls ui11 have general idea ofopcralions in

POi Llpon compiet
with area spcc

on of thc tlBA program, the individual $.ill have spccialized ski11s 10 deal
fic issues ofconccrn.

PO4 tipon conrplctiorl of the BBA prolran_
knowhow lor busincss advancentents.

the individual \\ ill bc able to apph technological

PO_i Upon complcrion ol lhe BBA
invcsligaling and solving critical

program, lhe individual
business issues.

will capable of analvzing,

Course Objectives:

COPO Matrix:

C(]la Understand the rural market and marketing along with consumer bchavior in rural and
urban market

colb Know the f_aclors inlluencing rural consumcn and applicalion olrural busjness research(ol l-carn the rural marketing rnix, product lifi cyclc and rural rerail channcl manarement
aoi Idenliq thc marketing ofagricullLtml inpurs and classlficalion ofasricullural producG
(o.1 Relale the role olconnnission. golernments and insliturion5 in agricuhural marketins

CO,/PO Marrix
Course

Outcomcs PO1 P(J2 PO3 PO1 PO5

COla 0 0 I

col b 2 2

c02 i:) 2 2

co3 ) 0 0 2 t)

c04
0 0 i)

/o-{rt94!A,\-L
.S-,----_, 5\IT 1

Prestige lnstitute of Management & Research, cwalior
113 \\tL,nka
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Cource curriculum -Under Graduate De8ree Programme

iBB{I&llSE\'I:1r022-2l,BBAIlI&l\'SlIl:2023-2{.aBt\&\l![Il:201125,B8.\\'ll&\'IlISf\I:2025-26)

lnlroduction: Meaning - E,rolution Nature end Characlerislics ol Rural Market Undersunding the

Indian Rural [conom,"- Rural Markcling Modc]s - Rural Nlarkeling Vs Urban Markeling Paramelers

ditlerentiaiing tlrban & Rural iVarker - Dil'erenccs in consumcr behavior in Rural and Urban markct

I--NIT II
Sources of Infornation- Facrors influcncing rural consumers during purchasc oI prodlrcts Rural

con!umer l.ile style Approaches and Tools of Marketing Rescarch Rural Business Research-

[lolution o]'Rural Marketing Rcsearch Sources and methods ol datr colleclion . dala collcction
approaches in rural areas, data colleclion tmls l'or rural narkel. Limitation and challenges in rural

markeling research. role ol'rural mrrkering consullinS agencies.

LNIT III
Rural Marketing Mix Additional Ps in Rural Markeling 4As of Rural Marketing Mix New Product

Delelopmcnt for Ilural Marke1 Rural Markel Product Lile C)cle Obiecrivcs bchind ne\\, product

xunch \eq, Producl de\elopmenl process. Brand Loyally in Rural Marke1 - Regional Brands Vs

\arional Brands - Channel Management Indian Rural Retail Market Rural RctaiL Channel

\funagement Stralegies ofRural Relail Channel Managemcnt

T\IT IV
\lrrkeling of agricullural inpuls with special rei'erencc to fcrrilizcrs, sceds and tractors. Organisation and

iinctions oI agricultural markcting in lndia, Classification of agricultural producls wifi parlicular

::lerence 1() seasonality and perish.bilil]

t\tTv
l.le of warehousing. Determinarion of agricultural prices and markeling margins. Role of Agricuhural
.':i.e Commi\sion. Role oiClenlral and Stale govcrnmcnts, Institutions and organisalions in egricullural
::irkeling. Unique features ofcommodit) markels in India. Problems ofagricultural marketing, Narure,
.:,.f,e and rolc olcoopcrativc markcting in India.

!uggested Readings:
\ ,(,?iirrt. P O0l6). Rural Mdrketing. 3e Pearson Edltcutian.
t) Dagrd.8.. & Gkman. K l2AA9). l t\l tatketing. TMH
l. Kwlo reLryrklhun. S /201)) Rtadl Mntketing. )ene S,:tge tuhlicatio s.

t t Gopakutontt T, l'. (2016). llurdl Mutkering. Entinnnent. prt,hlems. dnll sbategics 3e rikts
Puhlication\

I). -{chorya, S.S. (2001). Agrictltutdl t.trketi ginI did. l.hL.Orlordand tH publishing.
i3 Gapdluvant T. 1' (2016./. Rurul Mltt-keting. I: vinnnent ptoblens. drd lo dtegie\. 3e fitus

Publiutrions.
,il .1.1?ar'n?.,1 .l 12001). AE]iculttrdl t utketinginlndid l ln E. Oxlbrtl Lnd lBHpubLishing

PrestiBe

li:PJil1?* 
- Research' Gwarior
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Course Outcomcs:

COPO Matrix:

CO,iPO Matrix
Course

Outcomes
PO1 P02 PO3 PO,t PO5

COla 2 I 2

coib 2 2 3 2

co2 2 1 2 I

col 2 2 3

CO,l
2 l I

L:NIT II

Introduction to strategic corporate finance:

Introduction lo strategic cor'por'a1e finance: Strategy vs. planning, sjgnificance ofstralegy ir firancial

decisions. Iliffcrent types of tlnancial strategy lor Shareholder,s Wealth Maximizatioil. overall

corporate value addition and Econornic ValLre Addition.

LNIT II:
Sarategic Cost Management:

Srrategic Cost N'lanagement:. Dil'fe.ent lypes ofstrategic costing and their relevance- lafget Cosiing.

\fiivity-based Cosling, Life Cyclc Cosling, Quality Costing, Zero Based Budgeling, Suslainable

Cost Management, Strategic cost redlrction techniques and value chain anallsis.

Course curiaulum -t nder Graduate Deglee Programme

(BBA I & rr SEM| 2022-23, BBA UI & Nsf,M: 2023-2.1, BBA V & vI SEM:2024_2s. BBA vll & vII SEM:2025-26)

STRATEGIC CORPORATE
FINANCE

PAPER CODE: BBA FM 704

Max, Mark: 100
Min. Mark: 40
Extemrl 60
Internal:40

Credits:04

COI a LJnderstanding thc Basics ol Strategic Corporate Finance.

colb Illustrating thc concepl ol Stralegic flost Managemenl.

coz Anallzing the leasibilit) oi Managcmcnt bu)-ouls.

c03 Linking the conccpt of Financial I)istress and rcstructuring.

col Assessing the Corporate Finance and companl'valuation

lns#ute ofManagement & Research, Gwalior
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I Course curriculum -Under Graduate DeBree Programme

(BR\lallStNl:202123.BBllll&l\'Sa\l:20212l,ltB1\&\lsl'\l:2021_25,Btt'\\'II&\lllSE\l:202526)

. :Ji rili\. soUrc.: ol lliliu).ing I)illirr-|1 rpprr)i.h 1,) lIl|lr'lruclUIe fr(riccls irraNcin! I)lrblic

' \-i1. I)ilnner\lrl0ll'l'irl rrrr.i il: rc c\llrrr..

I \I1'III:
\lrnrgrrncnt BUJ -outs:

\lanagemenl Bu-,- outst Ilslablishing the l'easibility ofthe bu)-out. Negotia{ing lhc main le ns ofthe

irrnsac!io|r \\ith the vendor including pricc and stfucture. Developing !he business plan and llnancial

_,nrecas!s and nc8oliations. Managemcnt Buy-ins: Managemcnt Bu)-in/'Bu)-oLlts ("ts1\18{)s")_

\.ndor-ini!iated bu-,'-outsibuy-ins.. Clobal Managemenl Buvout Examples/ Case Sudics-

LI{IT IV:

Financial Distress and restructuriDg:

\feaning_ Factors" synptoms and predictiolls of banl(ruptcy. rcorganization of distressed llrnls-

Iiquidalion offlrms. Companv disposals: retiremenl sale. planned exit, lbrcef'ul reliremenl and oLhcr

disposals.

E\ir siutegy- most appropriale er.il route, valuatioD. timing of sale and tax plarlaing opporiunities'

Fundraising: identillcation of dil}'erent sources of developmeDl capital, detelminants and faclors

ai'ecring the capilal sfuctu.e, cost ofcapilal end cost saving slralegy.

L\IT V:

Company valuation

o\er\.ie$,ofvaluation, principles and practices ofvaluation, key flnancial al]d commercial factols.

\-alue enhancemenl tools & techniques. valualion vs. corporate finance'

orher strategic issues: tisk rranagement, excess cash and olher issues. the substitulability of capital

:rructure and risk managenlent choices. ralue_based management.

SEggested Readings:

. -7$t,ath Danrcd.tran: (:ot?orote finance theot"l akd Prutlice: John tilley J .rorz,s' fuc

: ,tukhotiu: Strotegic Financial Mon.tgenrcnl (likas Publicalian)

i Khan, M.Y. a d P.K. Jai , Management Accou ting, Tata McGraw Hill' Publishing Co'' New

tulhi.
lnstitute ol Management & Research, Gwalior
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Course curriculum _Under Graduate Degree programme
BBI{t&llSF\r:20222J.8B\lltAr\sE\t;]1r2.1-2l,aBA\&\,IS]tu:202.t25,B8r\lI&\t,tstr\t:202a26i

' :.:'iii (;uptu Managefitnt Alcounling. Kub,ani pthli.\trct.Ner, Delhi
: ..,,ri\trt R. LI. O0t:). l,/dnageidt .4rcolnting (tjth Ltl.). t5th ett. Itosk)n

:': \LGray. tlill. (n.iflin. Ricfi,.

:,'tin Pciit: .*t.Lttegic ('otpor.tk Findnk .1ppli(.otion! in fahation ctnd Copit l Structure;.John
: .. & yons. htt

- 
'..tit't-e.l(as?le/ h,ps:ivtttL_idftli.sthank.ct)m,contenti.lum.ti(l4irstbdnk,rdli?c1rs_nle.liu:in the-

. , ' The nanagament bunut-ct1- uyS1 7'-q,rO.,ol-i irst_i\ th?-larye\t in_ln.lio..pdl.

&**
prestiSe lnstitute ofManagement & Research, Gwaliorq--=-- 177
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Course curriculum -L,nder Graduate Degree Programme

llrl\lIll\l\l:l0l12l.BB\lllAl\SE\I:20zJ2.r.BB\\&\lsll\l:202{-2j,aBr\,l&\lllS}\l,l02S:61

Strategic and Gl0bal HRNI
P\PER CODE: BBA HRM 704

Credits:04

Max. Mark: 100
Min. Mark: 40
E ernal 60
Interml:40

L :,U rie outcomes:

t OPO ]latrix:

Lrndernand thc firndamef tals ol'Sl IRM
Afal\7e the plannin1r and irlplcnlentarion slrategies ol S1lRNl
I Inrlerslrnd ,li,.nmcnr of HR s\stems wifi llusiness Straiecies

Undersrand global scenario ()1' HR\,1

tJndersranding olglobal Sl IRM

CO/PO Matrix
_l

Course
Outcomes

POt Po2 PO3 PO,1 PO5

COla 2 l
(olb l l
aol 3 3 l
co3
co.+ l 2 3

L i urse Content:

I \lI 1: Understinding Strategic HRM ; lntroduclion 1() Slralegic IIRNI. Nalure ol Slratcg).
concept lrnd lbrmulation. F-volLtion olslratcg) ,'Iradiri(rnxl Vs. sralcglc llR. Implicxlions
Of SHR\1,

L \lT 2: Planning and lmplcmcnting Strategic HR;,SHR\,I. Cornponents of slmlegic llRlU.
lmpoflance . Obi.cli\cs and Need of SHRM, T)pologl' (,f llR acti\ ities. 'Besr lll approach
Vs Bcst practice approach.

L \lT 3: Aligning HR Systcms *ilh business strateg,\'; Approaches lo SllRN.l, Theor) ofSHRN4-
tlnilersalis1ic. contingcnc). contigurational. Compelitivc. Integrated Slstems \'1odcl. and

D€signing IIR Slsicms lor srLstained conrpelilivc advantages.

I \lTJ: HRM a nd the Globrl Scenari(,: H RN1 ir) Inlcrnational Conte\t. Do.t.stic \ s IH RM. SIH RM.

Trends and lsllres in Clobal HRNl. |orrnulation ofClobal IIR Srraiegies. tlnderslanding

dl\,ersit), restonding to di!crsil). the challenges of localizalion.
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t\lI5: De\€loping Global Mindset: Clobal Leadership; Cross cultural conlext, Cunenl \crnrrio
ir inlemational training and d$,elopDrent. training & developmcnl of inlemalional stalL

.r:\eloping internationalstaffand multinalionalterms. tJse of IIRIS in IHRM.
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. ahurtes R Gteet, Sh'alegic Human Resource Mdnagement, Pedrsan Elhcdlion' 2003.

. I \ R Gonez-Mejia, Daid B. Balkin, Raben L. Cardy, Monagitg Human ResoLtrces

,DHI )aAt.
. : P.tet'.1. Dattling, Denice E.llelch, Rdndall S Schuler, Interndtianul Hundn Resource

\lnta:<ene t, Thonnon South We\tern. 2002.

. l,rlr'\dtianal Hlman Resource Mdnagenent, Peter Dailing dnd Denice llrelch, Cengdge

,.,:a,n,S
. : I'rlt'national Huinan Resource Mdndgement. To4, Edtldr.ls, Pearsan Educdtion

. i Gi,:,tul Huntan Gr.)wth Model- M N Rtdrdbdsawruj, Himalayd

. -, :.-ttltianal Htnon Resowce Mdnagement Tert and Cdses P. L. Raa, Excel Books (Latest

lnstitute of Management & Research, Gwalior
119

Presti8e

+=-
a


